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1. BACKGROUND OF THE STUDY 

Previous studies such a·s Besley and Prat, (2005) posits that access to financial education programs 

form a large barrier to improving people's knowleilge ln financial literacy. Evidence from both 

developing and developed countries indicates that many individuals lack knowledge of where to get 

trustworthy and impartial advice about financial issues (Lusardi and Mitchell, 2006; OECD, 2008; 

James, 2009, Lu~ardi eta~ 2010). For example, in the United States of America, where households have 

a wide array of financial products, low levels of finan.cial. literacy prevents consumers from making

good decisions on financial products ( OECD, 2008; James, 2009, Lusardi eta~ 2010). 

Studies Kefela (2010), postulates that's ftnancial knowledge is directly correlated with self-beneficial 

_ financial behaviour and goes ah~ad to suggest that financial education should take a wholesome -

perspective to include the fundamentals of finance since without understanding the basic fmance 

principles, financial education would be inadequate. Kefela posits that 'participants who are less 

financially literate are more likely to have ·problems with debt, are less likely to save, are more likely to· 

engage in financial planning and are less likely-to ptan·for investment, retirement" (2010, p.205). 

_ Hogarth and Beverly (2003) in their study "Financial Practices Index" based upon self-beneficial 

financial behaviOur in cash-flow managerylent, credit management, sav:ings and investments found· a 

positive relation between literacy scores and "Financial Practices Index" with scores of young adults 

who lack basic financial literacy indicating '" have poor nr:~ncial decision-making ability as well as 

increased levels of debts (Norvilitis et aL, 2006). 

·other related studies Yoong, (2010);· Stango & Zinman, (2009); Hastings & Tejeda-Ashton, (2008); 

Lusardi & Mitchell, (2008); van Rooij, et aL, (2007) have also shown that consumers with higher levels 

of financial literacy are better able to manage their money, participate in· the stock market and 

perform better on their portfolio choice This -observation not only show the influence of ftnancial 
-

literacy on improving financial indusic:n but also promotes Moreover, indlviduals with greater 

financial knowledge are more likely to accumulate wealth (Lusardi & Mitchel~ 2006). 

Literature also indicates that the more numerate and financially literate are also more likely to 

participate in ftnancial markets a_nd invest in stocks (Kimball and Shumway 2006; Christelis, Jappell~ 

and Padula 2010; van Rooij, Lusard~ and Alessie 2011; Yoong 2011; Almenberg and Dreber 2011; 

Arronde~ Debbich, and Savignac 2012). Studies have also suggested that those who are more 

financially literate are also more likely to undertake retirement planning, and those who plan also 

accumulate more wealth (Lusardi and Mitchell 2007a, b, 20lla, and b). This last finding has been 

replicated in many other datasets and for additional sub-groups of the population in the U.S. (Lusardi 

and Mitchell2008, 2009, 20lld), as well as internationally (Lusardi and Mitchell2011c). It is also robust 

to the measure of financial literacy used (basic versus sophisticated financial knowledge; Lusardi and 
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Mitchell 2009, 20lld), how planning is measured (Lusardi and Mitchell 2007a, 2009, 20llb; Alessie, 
. : I 

van RooU, and Lusardi 2011), and which controls are included (van Rooij, Lusard~ and Alessie 2011). 

There are numerous opportunities available in t~e Eastern
1 

Afric~n region fmancial sector which 
' . ' 

_comprise but not limited to; Capital Markets and Stock E~change, East African integration, Use of 

technological products like Mobile Money Transfer, Internet Banking, Foreign banking institutions and 
' ' . ~ . 

international business companies' entrance ln}~ 'the financial sector and opportunities in banking 
1 I ' 

tra<Je finance. Captive insurance, pension and"fund management of equity and trusts, provision of 

microfinance and micro insurance are also arcJs' ;Nith va~t qpportunities. However, FSDRP II, (2012) 

study posits that it would be impossible to seize these opportunities given the low-level utilisation of 
- ' . 

formal financial services without deployment of finandal education initiatives and reconstrUCtion of . ' . 
the fmancial sector policy framework 

_Despite the significance of the above proposl.tion, literatu;e and data on Africa's financial literacy 

programs is scanty, with little evidence cif an'y studies specifically evaluating the financial literacy 

programs amongst the East African community. Partner States .This study seek to build a solid ground 

for policy makers to formulate policies on fi~•ncialliter~cy as challenged by FSD (2008) to address 

financial literacy needs of the general population. This study seeks to address this knowledge gap by 

establishing the financial literacy levels amor.gst the population in EAC region and proposing . 

strategies to bridge this identified lacuna. I ' 
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' t' 1. ... ' y ...... ~i\· ... ·' l •• 

Initiatives by individual partner states ·;~·i:fi·as.cTanzania'drid R1l<anda;s national financial capabllity 

survey 2013 and 2012, respectively and subsequent FinScope Surveys, Kenya's flnancial access survey 

2013;2014;2015, Uganda FinScope SL,rvey 2012 2013, and Burundi's National Financial Inclusion 

Su~ey in 2012 are commendable, ~ow_ever, these initiat\ves are partner state's specific . Significant 

obseryations froni these su·rveys are limitation of the sJnleys' scope on financial literacy. For instanCe, · 

FinScbp-e Surveys main focus_ was on flnanci8\ lndusion, whilst FinAccess swveys broader objectiVes 

were financial accessibllity. It's the hypothesis of this study that flnancialliteracy study and strategies 

should have preceded these mltiatlves. This proposltion is lnformed by earlier studles such as Lusardi 

& Mit~he·l~ (2006) that highlights .the influence of fmancial literacy on improving flnancial-lnclusion 

promotmg individuals with greater flnancial knowledge. 

Despite the signiflcance of the above proposition, literature _and data on Africa's fLnancial literacy 

programs is scanty, with llttle evidence of any reglonal comparative studies speciflcally evaluating the 

flnanCial literacy and strategies at EAC regional perspective. First, this study seeks to address-this" 

knowledge gap by establishing the flnancialliteracy levels amongst the population in EAC region and 

propose strategies to bridge this ldentifled lacuna. 

Secondary, the main objectives of establishment of the East African Community Common Market is 

provision for "Four Freedoms", namely the free movement of goods; labour; services; and capital, 

which will signiflcantly boost trade and investments and make the region more productive and 

prosperous. Continued operationalisation of common market has catalysed financial services sectors 

with financial seTVice providers expanding into the r~_gic·n. Cross listing across the region's capital 

markets and securities has offered investment opportunities for the regional residents. Studies as 

Lusardi & Mitchel~ (2008) and Rooij, et al., (2007} have a shown that consumers with higher levelsof 

fLnanciallitera_cy are better able to manage their money, participate in tile stock. market and perform 

better on their portfolio cholce. 

Lastly, the study believes that the findings will build a solid ground for policy makers to formulate 

regional focused policies and strategies on flnancial literacy as challenged by FSD (2008) in 

addressing fmancialliteracy needs of the regional residents. 

It's in light of this, that the East -Africa under Community Finandal Sector Development and 

Regionalizatlon Project I (EAC · FSDRPI) commlssioned a study to assess the level of financial Uteracy 

of the population in the EAC Partner States with a view to identify potentlal needs and gaps in in 

relation to specific aspects of financial literacy so as to facilitate for a structured financial literacy 

program to support the development of larger financial sector through the establishment of a single 

market in ftnancial services, increase financial inclusion and to reduce poverty ~morig EAC Partner 

States. The following methodologles (table below) were employed to the study's objectives. 
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Scope of the Study (TORs) Methodology Data Work-flow 
Collet;:tion 
Tool 

i Take stock of financial education SuNey I Klls I Questionnaire,· a. Collection of secondary data 
interventions already belng Documentation Klls interview [regionally] from a 
undertaken at Partner State level review guide representative member 
and determine the gaps that exist state's national sample in 
that will aid the EAC financial order to situation analysis 
sector harmonization process. showing preliminary findings 

of financial education 
initiatives in EAC, 

. methodology and approach, 
and work-plan. Findings will 
be in~orporated in the 
draft/inception report 

ii Determine the differences in Suryey . Questionnaire b . Collection of _Rrimafy data 
money culture, language and 

.. . 
[regionally] using 5urvey 

behaviour across Partner States from_ a representative . 

and establish the impact on uptake member state's national 
of regionalized financial services. 

sample in order to address Establish how behavioural factors 
and tJther factors such as soda- scope of assignment ii. And 

economic and cultural ii. 
backgrounds, life eventS and skuts 
influence rational decision making 
that influence financial knowledge 
in the region. 

iii Assess the variation in information SuNey I Key Questionnaire, 
needs that arise from differences in Informants Klls interview ~ 

plj.or experience, language and interviews· I guide • < 

cultural background, current Documentation .. 

ftnancial situation and competing review 
demand for consumers in as far as 
they pose a challenge to the 
development and delivery of 
relevant infonnation to customers. 

iv Develop strategies for accurately Key Informants Klls Interview c. Data capture and primary 
presenting information to interviews I guide analysis of data collected 
consumers/investors in the face of Documentation from the field survey, 
the growing diversity in financial review employing approved data service providers and distribution 
channels. This will be with a view management and processing 

to enabling financial service techniques and software. 
providers to avail consumers' 
information that accurately d. Modelling the data so as to 
represents features, risks and identify the most important 
returns associated with their iSsues that provide critical 
products and seiVices and 
demonstrate integrity and good information in order to 

faith by offering services and address scope of assignment 

products appropriate to the iv. to ix. First draft report ~ 

customers' financial needs. This is findings wUl indude the 
atso with a view to ensuring that following: 
information overloads are avoided 
and financial education should be . Situational assessment 
differentiated from advertising. The 

0 Culture, attitude and 
strategies should also be broken 
down into subsectors (e.g. banking, behaviour to financial 

insurance, capital marketS, services and education 

pensions), by country and by assessment 

qender. • Monitoring and evaluation 

v Advise on the appropriate level of Key inforl"flants Klls Interview framework 

intervention for both the private interviews I guide I • Proposed levels of 

sector and the public sector on Documentation Stakeholder intervention for private 
both develooment and review consultation and public sector actors 
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Scope of the Study (TORs) Methode' logy Data Work~flow 
~ 

_Cotiectiori 
~ iool, -~ 

implementation of the Workshop . Proposed institutional 
- reqional/national strategies -· arrangements and 

vi Developing a framework for Key·informahts KHs Interview milestones 
monitoring a nO evaluation of the interviews I guide I . Sectorial regional financial 
ftnandal education program on Docvmentation stakeholder education framework 
fmandalliteracy;in the region review consultation - • Financial education 

workSho~ regulation assessment 
vii Advise on institutional Key inforrnants K!IS :ntervieW 

~· Financial literacy and 
arrangements for implementing interviews gulde I 
the strategy including the Stakeholder 

consumer 

defmition of regional milestones consultation 
protection assessment 

workshop • Assessment of current 

viii Develop a regional financial Key informants Kl!s Interview 
fina_ncialliteracy program' 

education framework covering _ interviews and guide I impact ~ 

-· 
banking, insurance, capital .literature titeratu_re 

Conducting dissemination markets, pensions and review review notes I e. 

microfinance/SA(COS. Stakeholder activities with priority target 
consultation - a~dience~ at regional 
wOrkshop stakeholder workshop. 

ix Advise on the regulati_on of Key iilformants Interview Feedback from stakeliold_~_r 
fmandal education in East Africa interview workshop witl be 

X Review and advice on the Key informants Interview and 
adequacy of financial interviews and literature documented and 

education/consumer protection ·literature review notes incorporated in the ftnal 

provisions in the relevant laws. review report: . 
.,.,_._,_ 

.. 
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3. EAC PARTNER STATES' BACKGROUND 

EAC Partner States' Populetton 

The population in East Africa is 165 million people wcth those under 15 years being 73 million 

accounting for 44% of the total population, Uganda at 50% and Burundi at 46% account for the 

countries in EAC with the youngest population, The EAC Partner States have a very young population 
~ I ' - . 

mainly concentrated in the rural areas; therefore the design of any financial strategy should -be 
I '. -

cognizant of this fact and skew financial educatidn initiatives to children and youth segments in rural 
' ' 

areas. 
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Presented below is individual make up of population in the member EAC Partner States;· 

KENYA; as of 1 January 2016, the population of Kenya was estimated to be 47 588 092 people .. Thls is 

an increase of 2.46 % (1 143 013 people) compared to population of 46 445 079.the year before. In ' . 

2015 the natural increase was posltlve, as the number of blrths exceeded the number of deaths by 1 

143 013. Kenya population density is 82.0 people per square kilometre as of January 2016. Density of 

population is calculated as permanently settled population of Kenya divided by total area of the 

country. Total area is the sum of land and water areas within international boundaries and coastlines 

of Kenya: 20 084 554 young people under 15 years old, 26 226 273 persons between-15 and 64 years 

old and 1 277 264 persons above 64 years old1 

TANZANIA; as of 1 January 2016, the population of Tanzanla was estimated to be 51 726 028 people. 

This is an lncrease .of 2.00 % (1 015 230 people) compared to population of 50 710 798 the year 

before. In 2015 the natural increase was posltive, as the number of blrths exceeded the number of 

1 World Bank, UNDP 
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deaths by 1 042 107. Tanzania population density is 54.6 people per square kilometre a~ of January 

2016. 21 723 380 young people und~r l.~.Y~i'.:;~ c,ld; 28 4~;4,~F,F:~~·sons between 15 and 64 years old _ 

and 1 508 848 persons above 64 years old. 

UGANDA; National Population and Housing Census 2014 revealed a total population of 34.9 million, 

an increase of 10.7 million from the 24.2 million given by the 2002 Census. Most of the Census 

Population (99 percent) was enumerated ln private households. The Census covered a total of 7.3 

million households with 34.4 million inhabitants. This gave an average household size of4.7, similarto 

the household revealed by the 2002 Census. The Census revealed a Sex Ratio of 94.5 males per 100 

females, down from 101.9 in 1969. The Sex Ratio has shown a declining trend t~roug hout the post

independence period. 

RWANDA; as of 1 January 2016, the population of Rwanda was estimated to be 12 792 002 people. 

This is an increase of 2.79 % (347 452 people) compared to population of 12 444 550 the year before. 

In 2015 the natural increase was positive, as the number of births exceeded the number. of deaths by 

334 261. Rwanda ROpulation density is 485.6 people per square kilometre as of January 2016. 5 482 

780 young people under 15 years old, 6 999 783 persons between 15 and 64 years old and 309 566 

persons above 64 years old. 

BURUNDI,· as of 1 January 2016;the population of Burundi·was estimated to be 11 286 017 people. 

This is an increase of 3.46 % (377 648 people) compared to population of 10 908 369 the year before. 

Burundi population density is 405.5 people per square kilometre as .of January 2016. 5 187 505 young 

people under 15 years old, 5 818 958 persons between 15 and 64 years old and 279 555 persons 

above 64 years old. 

GDP of EAC Partner States 
The East African Community (EAC) countries' economic growth performance during the past decade 

has been impressive at 6.2 percent; the EAC's (unweighted) average growth rate _in 2904-~3 is in the 

top one-fifth of the distribution of 10-year growth rate episodes experienced by all countries. 

worldwide since 1960. Such performance is even more remarkable taking into account that the past 

decade encompasses the global economic and fmancial crisis that began in 2007. 

Rwanda 

tJ Kenya 

~ z Uganda 
:::> 

Real GOP of EAC Partner States 2014 
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East Africa's growth accelerated in 2014 to more than 7%, from below 5% in 2013. It is projected to 

decelerate to 5.6% in 2015 and accelerate again to 6.7% in 2016.' East Africa recorded the highest 
. ; : !· 

increase in foreign direct investment in "2014.· Kenya, Rwanda, Tanzania and Uganda kept up their 
- . I 

relatively high growth. As these countries have small mining sectors and their manufacturing is also 

not vel)' large, or has declined as a perce~tage .of GDP, their growth is more driven by services and 

~onstruction. But countries are achieving growth with different degrees of sectoral transformation. In 

2015, it is projected that Rwanda will record !he highest economic growth rate of 7.5 percent followed 
-- . . ; -

by Tanzania, Kenya, Uganda and Burundi with 7.4, 6.5, 6.3 and 4.7 percent, respectively. 

I 
The dominant sector in all the Partner States in 2014 was agriculture, followed by wholesa~e and retail 

trade and manufacturing. Kenya, revised up its GDP by 25 per cent to USD 53.4 billion (KShs 5.39 

trillion) in 2013 after rebasing, from USD 42.6 billion (KShs4.30 trillion) previously. Tanzania's GDP has 

expanded by 32 per cent after the state rebased its calculation to incorporate new sectors in the 

economy, including big discoveries of natural gas. The countl)''s GDP stood at USD 41.33 billion (TShs· 

90.55 .trillion) in 2013 .after the rebasing, up ftom a previous estimate of $28 million (TS~s 61.33 

trillion). 

On the other hand, Uganda's GDP stood at $24.69 billion (UShs 83:08 trillion) at the end of the 

2013/14 financial year after the rebase. Uganda economic growth for 2014/15 was 5.0 per cent, a 

slight improvement compared to the growth raie of 4.8 per cent in 2013/14. Following the reba sing of 

the economy, _Uganda's debt to GDP ratio fell from 39.8 % to around 29.2%, while tax to GDP ratio 

declined f;om 13% to 11:8% at the end of FY 2013/14. The ratio of publlc expenditure to GDP fell 

from 19.7% to 1~5%. Subsequently, the countrj's GDP rose from USD 21.4 billion (UShs 60 trillion) in 

2002 to USD 24.2 billion (Ush68.4 trillion) at the end of the 2013/14 fmancial year, measured against 

2009/10 data, according to latest figures published by the Uganda Bureau of Statistics (UBOS).Total 

e_ublic debt stood at USD 7 billion (UShs 23.55 trilllon) at .the end of FY 2013/14 com"pared with~USD 

6.4 billion (UShs 21.5~ trillion) recorded by the close of FY 2012/13. 

The Rwandan economy recovered in 2014 from the economic slowdown in 2013. The real GDP grew 

by 7.8% in 2014-Q3 higher than 6.1% and 7.5% 1achieved in Q2 and Q1 of 2014 respectively. The 

notable growth was attributed to the high growth in service sector (+10%), followed by Agriculture 

·sector (+6%) and the Industrial sector (+4%). the export sector recorded moderate performance with 

formal exports value increasing by 4.7% standing at USD 599.8 million (RWF 469.04 billion) from USD 

573 million (RWF 448.09 billion) in 2013, while 'the volume increased by 5.1%. Formal imports 

increased by 6.8% in value and by 3.7% in volume. Consequently, trade deficit widened by 7.5% from 

USD 1,674.38 million (RWF 1.31 trillion) to USD 1,799.54 million (RWF 1.41 trillion) and import cover 

by exports slightly declined to 25.0%-irom 25.5% registered in 2013. Including informal cross-border 

trade, exports covered29.2% of imports from 30.1% in the previous year.' 

2 African Economic Outlook 2015, Economic Sector Survey for Kenya 2015, World Bank. 

3 Monetary Policy and Financial Stability Statement 17th February 2015 National Bank of Rwanda 
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Gross Savings(% ofGDP)' 
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EAC Partner States 

Kenya's economy ls the largest followed by Tanzanla. Kenya has the hlghest gross savlngs (%of GDP) 

followed by Rwanda. Desplte Tanzanla's economy belng the second largest ln EAC, lt has the 1owest 

gross savlngs (%of GDP). 

·Gross National Income 

GNI i)e.r Capita, /l.tlas method, (,current US-S"), 2014 

, ~D 

Average EAC GNl per Caplta US$ 774 or US$ 2.12 per day. Kenya US$ 3.4 per day, Tanzanla US$ 2.9 

per day, Uganda and Rwanda US$ 1.8 per day, Burundl US$ 0.7 per day. 

Partner State Gini coefficient 

200S-2014 

Ken a 47.7 

Tanzania (United Republic o,fl'-------------------f-----"3'-7'-'.8'------
Rwanda 50.8 

4 Gross savings are calculated as gross national income less total consumption, plus net transfers. 
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U anda 44.6 

Burundi 33.3 
Source: UNDP 

The table above shows income inequallty in the EAC Partner States. Tanzania and Burundi have the 

lowest levels of income inequality, whereas Rwanda has the highest rate of income inequality. 
' ,. 

Literacy Rates, 2014 (%) 

-
-Partner State Adult Youth Male Female 

Burundi 85.62% 87.61% 88.20% 83.10% 

Tanzania 80.32% 87.31% 84.80% 75.90% 

Uganda 73.90% 87.00% 80.80% 66.90% 

Kenya 77.90% 83:90% 81.10% 74.90% 

Rwanda 70.50% 80.37% 73.20% 68.00% 

EAST AFRICA 77.65% 85.24% 81,62% 73.76% 

Source: UNDP 

EAC Average literacy rate 78%. EAC Average 22% of population, 37 mllllon persons are Uliterate .. 

Greater literacy among youth and male gender. 

--

ICT growth can be an enabler to reach a large number of people with f1nanclal education messages. 

Internet penetration EAC 29.4% (20).5), Kenya 69.6%, Uganda 32.1%, Rwanda 25:4%, Tanzania. 

14.9%, Burundi4.9%: This is relative to the World 46.5% internet penetration. The EAC regional 
' . 

internet penetration rate ls close to the Africa penetration rate 28:6%.5 Growth of internet has 

been fuelled by access through moblle phones and tablet devices. 

Mobile phone penetration for the World' is 63%; Africa 67%, and in the EAC region Kenya 80.5%, 

Rwanda 77%, Tanzania 65%, Uganda 44%, Burundi31%. Smartphone penetration increasing due_ 

to youth usage and prollferation of handsets less than US$50. By 2020·55% of handsets expected 

to be Smartphones in Sub-Sahara Africa (SSA)' Growth ln moblle phone penetration and money 

transfer services, as well as products like micrO-loans and moblle savings h~ve increased financial 

inclusion ln. EAC. ' ! 

• According to Nielsen Emerging Markets Insights report Radio penetration in Afrlca is 87%. 

Banking in EAC Pa1tner States 

Rwanda, by far the smallest banking market in the r~gion, saw prof1ts more than double through 

2014, up 145%. Profits growth 'in other mark~ts was a'lso impressive, with Tanzania up 29% and 
, I . 

Uganda 26.5%. Kenya, being the largest market; reported the slowest growth in the region, at 15.5%.' 

Profits growth was solid despite lower margfns in three ofthe four East African markets. The average 

17.3% rise in banking' assets across east Africa proved to be a strong driver. In addition, .uganda and 

5 Internet World Statistics, Usage and Population, http://VIIWW.internetworldstats.com/statsl.htm 
6 The Mobile Economy, 2016, GSM Association 
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.-~ ·•' _ .. , 
Kenya experienced sharply rl5ing impairments, whlle lower ncnperforming loans were reported in 

Tanzania (albeit after a spike in 2013).7 
: •• • , 

• ' I ·,' I'·:' . -:~ . . _ 

NUMBER OF LICENSED BANi<S IN EAC 

- ~ Kenya [·.,•:.:.-~ .. ...:_::i"-':.:.,:;:.fs~,_.,,,:~"''"·'==' ''"""""''"''"'·•-:.._··""'·'·~"";;,:;_-!_.,.:;,, .. "'_·,\ ~;,.,s..:-c-~~~ 43 

~ -Uga11da fk.:c~.:z.,~'$>1-!f"::;_,.i'"'"""'J~--"'.:•;;.c,--'t.--w~ 27 

"' 8 Tanzania ('!'$·-j'i--::•JiF..-·,,fih;iik\~-;:t:--,®·3•:;,.;,.;";'-• ,:::;::,._,H,N-~-i;t{::'fL~~~f-.2~.&:tt::1.fuRti~~.,~-->:--<1r¥@.·•:::i¥f!> 49 

-0 10 20 

Source: CBK, BOT, SOU, BNR. WORLD Bank 
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NUMBER OF BANKS 
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- The banking sector dominates financial services in terms of size and reach. -The top ten banks control 

over SO% of the banking sector's total assets, loans and deposits. The introduction of agency banking 

in Kenya and Rwanda has increased banking presence in rural areas. The banking sector remains 

largely concentrated in the urban areas. The table below illustrates number of bank branches per 

100,000 pe9ple. Tanzania despite having more banks in EAC, Kenyan banks have a greater reach in 

terms of them being spaced out in the country. While as Rwanda which has few licensed banks, it has 

more branches per 100,000 people than the other three member states with the exception of Kenya. 
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Commercial Bank Branches (per 100,000 adults)· _ 
! 

Burundi Tanzania U~anda 

COUNTRY 

--------~-------------· 

5.8 

Kenya Rwanda 

A Kenya; During the perlod ending June 30, 2015, the Kenyan banklng 'sector comprl5ed 43 

commercial banks, 1 mortgage ftnance company, 12 microfinance banks, 8 representative offices 

of foreign banks, 14 money remlttance providers, 86 forelgn excha~ge bureaus and 3 credit 

reference bureaus. The Banking Sector registered improved perfor~ance in the period ending 

June 30, 2015 as shown below: Assets increased to USD 35.28 billion (KSh 3.6 trilUon) from USD 

34.8 billion (KSh 3.0 tr[llion) in June 30, 2014. Loans and advances grew to USD 20.58 billi~n (KSh 

2.1 trillion) compared to USD 19.72 billion (KSh 1.7 trillion) as at June 30, 2014. The deposit hase 

1 EY-sub-Saharan-Africa-banking-review 2015 
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expanded to USD 25.48 billion (KSh 2.6 trillion) an increase from USD 24.36 billion (KSh 2.1-

trillion) reported in June 30, 2014. Profit before tax was USD 751.66 milllon (KSh 76.7 billion) 

compared to USD 823.6 million (KSh ll.O billio~) reported in tl\e period ending June 30, 2014. The 

bankin-g sector gross loans and advances rose from USD 20.88 billion (KSh 1.8 trillion) in June 

2014 to USD 21.56 billion (KSh 2.2 trillion) in June 2015 translating to a growth of 22.1 percent 

Customer deposits were the main source of funding for the banking sector, accounting for 71.5 

percent of total liabilities. The deposit base increased by 10.5 percent from USD 20.88 (KSh-2.1 

tr~lion) in June 2014 to USD 25.48 (~Sh i6 trillion) in June 2015 mainly -attributed. to branch 

expansion, remittances, and agency banking. The deposit accounts increased by 24.9 percent from 

25.3 milllon accounts in June 2014 to 31.6 million in June 2015.8 

B. Tanzania: Between 2010 and 2014, bank assets grew at a cumulated average growth' rate of 

33.4%. Banking sector assets increased 16% in 2014, slightly higher than 2013's 14%, but well . 

belciw the four-year CAGR of 33.4%. Loans and advances outpaced overall a~set growth, r_~(ng 

49.1% during the same period. Net profits (after tax) rose at a CAGR of 38.5% between 2010 and 

2014, which was faster than asset growth. This was dr~ven by solid net interest income growth of 

51.2%. Bad debts rose considerably slower during this period, up 25.6%. Of the 49 registered 

banks, 34 reported profits during the year, with the remaining 15 banks declaring losses. Deposits 

growth was marginally weaker than asset groWth, up 29.9%. Customer deposits increased 1S% 'in 

20~4, up from 12% in 2013. Banks were therefore able to increase their loan-to~deposit ratios and. 
- - - -

deploy more deP,osits to loans. Two large banks still dominate the deposit market accounting for 

38% of total deposits, while large banks coll'ectively account for 80% of total bank deposits. The 

shar~ of total assets by medium-sized panks increased to 27% (25% in 2013 and 23% in 2012). 

NBFI's share of total assets has remained, fiat at 4% in 2014 (3% in 2012 and 4% in 2011). f(egional 

and small banks' share of total assets increased to 3% lri 2014 (2% in 2013, 2012 and 2011). 9 

. . . . :1 . . 

C: Uganda: Rapid growth strongly supported bank earni~gs, which rose 26.4% dt.irlng the year,

only tr~iling Rwanda. This means each 1% rise ln GDP sees a 4.3% r"'e ln net profits after tax. Of. 

the 27 registered banks, 18 reported profits and 6 reported losses. Asset growth was slower than 

-profits growth, at 12%, despite stronger loans and advances growth of 16%. Profits were higher 

due to a substantial fall in bad-debt provisions and losse~ (down almost 70% from 2013's levels). 
'. Deposits growth was in line with loan1 growth, resulting in a flat loan-to-deposit.ratio of 47.8%, 

The banking system remained safe and sound. The'b~~ks' total assets grew by .15.9 percent from 

U5D 7.36 billion (UShs 18.6 trillion) in June 2014 to USD 6.26 billion (UShs 21.6 trillion) as at June 

2015. Total gross loans increased by 19.7 percent from USD 3.48 billion (UShs 8.8·trillion) to USD 

3.045 b'illion (UShs 10.5 trillion) durin? the same period while the non-performing advances to 

total advances· ratio improved from 5.8 percent in June 2014 to 4.0 percent 'in june 2015. 

8 Central Bank of Kenya 2015 Annual report 
9 Bank of Tanzania 2015 Annual report· 
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Customer deposlts "grew by 16.48 percent c:urlng 

trillion) to USD 4.21(UShs 14.5 trillion). 10 ·-

tbe yea:- from 
•• ·. ·'>:- .. : 

USD 4.91 billion (UShs 12.4 

The total assets of banking sector registere<J. nigher' grovJth in 2014 compared to 2013. This was 

mainly due to an increase in loans and advances of 1.4 percent to USD 2.79 billion (USh.9.4 trillion) 

in the year to December 2014, which was more tHan double the growth of 6.2 percent in the 

previous year. The banking sector mairtai~ed adequate capital to withstand shocks as at 

December 2014. The aggregate core capital and total capital/RWA ratios stood at 19.7 percent 

and 22.2 percent respectively, well above the statutory minimum requirements of 8 percent and 

12 percent respectively as at December, 2014. Commercial bank liquidity improved during 2014. 

The nominal amount of liquid assets grew by 18.4 percent from USD 1.45 billion (USh.4.9 trillion) 

to USD 1.72 billion (USh.5.8 trillion) in 20~4. The increase in liquid assets was largely due to the 

rise in holdings of government securities. Bank of Uganda continues to closely monitor liquidity 

risk in the ba~king sector with the rolling out of the Liquidity Coverage Ratio (LCR). The total 

shareholders' equity of the banking system grew by 17.2 percent from USD 861.8 Million (USh.2.9 

trillion) in December 2013 to USD 1.01 Billion (USh.3.4 trillion) in December 2014 mainly due to an 

increase in retained reserves of 28. 3 percent during the year 2014. 

D. Rwanda: Rwanda's batiks grew profLts 146% during 2014, substantially outperforming its 

neighbours, albeit off a small base- the country's banking market is just 0.6% of South Africa's . __ ., --· 
when measured in assets. Even by regional terms, Rwanda makes up only 4:2% of total banking· 

assets. Profits account for an even smaller share of regional totals, amountin~ to 3.3% of the east 

region's earnings. Deposits growth ,,vaS in ltne v)ilh aSse:cs growth, with customer deposits up 

27%.11 

In 2014, the banking industry, which dominates the financial sector, grew 'by 19.3% in assets, with 

high capital adequacy ratio (CAR) of 24.2% above the minimum requirement of 15%· and 

improved asset quality as the Non-Performing Loans ratio (NPL) declined to 6.0% end December 

2014 from 6.9% end December 2013. The sector also remains profitable as net proflt in 2014 

increased by 54.3% and Return on assets and on equity stood at 1.9% and 10.9% respectively. On 

the other hand money market rates (repo, T-bills and interbank rates) declined standing at 2.8%; 

4.9% and 4.7% at end December 2014 from 4%; 5.6% and 5.6% recorded at.end 2013 respectively. 

Deposit rates stabilized around 8.2% in 2014 from 9.9% in 2013, while lending rate slightly 

reduced to an average of 17.2% in 2014 from 17.3% in 2013. 12 

E. Burundi. Burundi's banking sector comprises of 10 Ucence commerdal banks as at the year 

2015, with two regional banks from Kenya, KCB and DTB as well as a West African bank from 

10 Bank of Uganda 2015 annual report 
8. Bank of Uganda 2014 Supervision report 
11 National Bank of Rwanda 2014 report 
12 Monetary Policy and Financial Stabltity Statement, 17th February 2015, National Bank of Rwanda 
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Nigeria, Ecobank. The banking sector totpl assets stood at HSD 471.8 million (FBU7,40.5 Billion), · 

deposits US$350.6 million (FBU550.2 Billion) ~nd loan§, US$ 226.8 million (FBU 355.9 Billion). as at 
. I, ,• I : ''! I 

2008"- The banking sector is concentrated With the three l~rgest banks, BCB, BANCOBU and IBB 

controlling 76% of total sector asse)s, 74% of loans and 79% of deposits. The government is a 

majority shareholder in two of the larg'Jst banks BCB a~d BANCOBU that control 50% of total 
f ~ , 1 . ! r 1 1 • ' 

sector assets. 1 
' ' ; 1 

Insurance Sector ln EAC Partner States 

The total number of insurance companies in the EAC is 11.7 as of 2912with Kenya having· the most 

~umber of insurance companies at 40%, foll0~ved by Tanz~nia YJith Z4% and Burundi with the least at 
I•.. . . ', 

5%. I' : . 

BURUNDI 

NUMBER OF INSURANCE COMPANIES, 2012 
. I I ., . I. 1·1: I . ~ 

. I; ~ j: ~ 
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Insurance penetration in the EAC stlll remains low at a regional average of 1.09%, with Kenya's being · 
I , 

the highest at 3.4%, Rwanda (0.90%), Tanz~nia (0.87%), Uga~da '(0.85%) and Burundi (0.56%). · 
. i i 

! 
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13 Nkurunziza Janvier D., Nalikumana L, and Nya~oy~ P., 2012, ''The Flna~ciat Sector in Burundi", Working 'Paper 
18289, National Bureau of Economic Research (NBER), Cambridge,: Ma~sacliusetts 
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Kenya ha's the hi~hest 'number of premiums due tb her higher DUmber of insurance flrn1s, insurance 

brokers· and a· higlier· penetratlon rate:.• Kenya's insuranq~>tpenetfation ls 3.4% whereas tQe other 

partner states have rates below 1%. Insurance premiums are over US$ 1 billion whereas the other 

member state; are below US$200 miilion (KShs 20.2 billion). 
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Overall the insurance industry in EAC has low insurance penetration with an average of 1.51% in 2012 

compared to the African penetration rate of 3.56%, 2012 and the world penetration rate, 6.5%14 The 

insurance sector in the EAC suffers several challenges such as skllls shortages, and poor claims 

servicing. The EAC insurance industry also has limited product range with majority of insurance 

products concentrated on non-life products (mostly mandatory third party motor insurance.) The non

llfe markets accounts for 75-90% of products in the region with the Life segment ac-counting. for 10-

25%. The industry in the EAC despite its many challenges has great scope for gro_wth and innovation. 

For instance, Kenya's home grown insurance firms such as UAP insurance, AAR and Resolution Health, 

have managed to penetrate into EAC Partner States, such as Rwanda and Uganda. As well Kenya's 

insurance sector has developed innovative insurance products that can be accessed throi..igh the 

mobile phone delivery channel, as well as farm insurance products providing natural disaster cover 

14 KPMG, 2014, USector Report- Insurance in African 
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(e.g. drought or flooding): The insurance sector in Uganda has great scope for growth as the new oll 
' ' 

discoveries can boost the industry. The in~urance fndustry fn Rwan?a has seen significant growth with 

the introduction of mandatory health insura'nce. ;medldne ~ante". There is a trend among EAC Partner 

States to develop agricultural insurance proqucts targeting small scale rural farmers: ·-, - -, 

' ' I ' . 
A. Kenya: Kenya's total premium volumes were USD 1.52 billion (KShs 153.66 billion) in 2014, 

- . ·t 
ranked 64th in the world. Penetration rates were 3.4%, ranked 44th in the ·world.15 Agatn, given a 

' -··· 
GDP of USD 44 billion (KShs 4.45 trlllipn), gt'owing at 5.3% per annum, and a sizeable populat~on 

of 44 million people, Kenya is clearly ~lso' another market with signlftcant growth potentlal The 

Kenyan insurance industry continues' to bE; noh-llfe bu~ines~ driven. The insurance ind~stry asset 

base was USD 4.437 billion (KES 452.84 blllioh) as at the end of March 2015. This.was· a·growth of .. 

17.6% froni USD 4.468 billion (KES 38S.22)ibilllon held as at the end of March 2014. The liabilities -
j - ' . • 

amounted to USD 3.31 bllllon (KES 334.98 blllion) durlng the period under consideration." 
' i , I , . 

' ' 

_B. Uganda: The lnsura~ce lndustry gross written premium has grown by 46%-from USD 115.089 

million (UShs290.83bn) realised ln the fLrst three' qu'arters of 2014 to LJSD -1.23.337 mlllion 
. ' 'I' ' 

(UShs425.3bn) registered in the fLrst three :quarters of 2015 (January to September). The growth· 

has malnly been attributed to the new infrastructural project? whose premiums were realized in. 
' . ' ' 'I . -

the first three quarters of the year 2015. The insurance industry registered a growth·of 9% with a 
I L _ ::,_ 

total premium fLgure of USD 199.9.'milliori (UShs504.8 blllionj'ln i014. The In-surance industry 

refnained resilient and posted positiVe grOwth 'with gross written premiums rising· from-
' ,. -

USD183.35 million (UShs463 billion) toUSD 146.39 million (UShs504.8 billion). In the same period, 

there was a growth in the·industiy asset' p~se from USD '25i.648 million (UShs638 billie~) to usb 
I -

217.5 million (UShs750 billion) and the solvency ratios of most companies have improved from 

the previous period-" '·' ' . , ' 

According to the 2013' lnsuranc~ Regulatory Authority's Annual Insurance- Ma-rket Report, 
,• 

insu~ance penetration which is still be~ow,1% increase~ from 0.66% in 2012 to 0.85% in 2013 with 

the expectation that by 2016, penetration w(ll stand a't 1.3%. The industry wrote USD 138 million 
'I • l 

(UShs.463 billion) in 2013 up from USD 104.61 million (UShs 351 billion) in 2012- the 31% growth 
. . . . i -

in 2013 is mainly attributed to the ind~s.iOQ.of Heal~h Member Organization (HMQs) premiums as-
part of the industry statistics. Of the L.i~f?ll3S rnil\ior: written, USD 104.61 milllon was written by 

non-life insurers, USD 16.39 million (O'shs 55 billion) by llfe insurers and USD 16.69 million (UShs 
' . 

56 billion) by HMO's. I : 

C. Rwanda: As at 2015, total assets increased by 11 % reaching USD 383.5million (FRW 295 

billion) from USD 373.8 million (FRW 267 blllion), end June 2015 and USD 380.8 million (FRW 272 

billion) (end December 2014); capital :and reserves increaseq by 9 % to USD 283.4 mlllion (FRW 

15 Swiss Re Sigma, IMF Economic Outlook 
16 lRA Kenya 2014 report 
17 IRA Uganda 2014 report, Bank of Uganda _2014 report 
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' 218 blllcon) from USD 280 mclllon (FRW 200 bclllon)~ end June 2014. The cncrease in total assets 

and capital was mainly attribu~ed to the capi~al restrucruring of some insurers through tnjection of 

additional funds to altgn with/ lmplerr'~~·ht"iheir bust~~s·st-~sfrategtes. By end June 2015, the 

insurance gross premium written vias USD 1105 million (FRW 85 billlon) compared to U5D 110.6 

mllllon (FRW 79 bllUon) as at end June 2014, reflecting an increase of 8%. ' 8 

D. Tanzania: The ·coun_try's insurance penetration {premiums as a percentage of GDP) has remained 

largely at 0.7 perce~t during the last three years, 2012-2014. This is mainly attributed to parallel 

growths that have been recorded ln the national economy during the period under review. 

General insurance business experienced a growth of 18.0 percent ln gross premium written from 

USD 216.81millcon (TShs 417.7 blllion) during 2013 to USD 253.53mllllon (TShs 494.0 bilUon) 

during the year under review. The market grew by 17.0 percent ln gross premiums written to USD 

349.272 mllUon (TShs 554.4 blllion) in 2014 as compared to USD 298.683 million (TShs 474.1 

bilUon) of 2013. As at the end of the undenwriting year 2014, total assets of insurers had increased 

by 19.5 percent to USD 390.6 mllllon (TShs 620.0 blllion) from USD 326.97 million (TShs 519.0 

billion) of the previous year. The contribution of the insurance industry to the wider Financial 

Sector GDP (premiums as a percentage of Financial and Insurance GDP) remained at 20.5 percent 

ln 2013 and 20.6 percent ln 2014. However, the ratio has fluctuated during the last flve years, with 

the lowest-rate of 19.4% ln 201Land the highest rate of 22.1 percent ln 2005. 19 

E. Burundi: The insurance sector ln Burundi has the lowest penetratlon rate of 0.80%. There are 6 

insurance companies 'tn BurundL The total gross written premiums, 2012, were USD 24.04 mUllan 

(FBU 37.49 billion), with USD 4.62 mlllion (FBU 7.20 billion) or 26.04% ln Ufe products and USD 

13.12 mllllon (FBU 20.46 bllllon) or ·J2.92% cr, non-iile products. The insurance market in Burundi 

is underdeveloped with limited insurance products and a high product ]Jptake concentration on 

mandatory insurance products such as third party automobile insurance. 

Capital fVlarkets Sector 

According to·global fcnandal reporting firms such as Bloomberg, CBS and Thomson:Reuters, the 

Tanzanian bourse was ranked as Africa's best performcng securities exchange in 2014, with a 66 per 

cent index upturn. While the Uganda Securitles Exchange (USE) emerged third with a jump of 26.5 per 

cent. The NSE, which emerged fourth, registered a drop at 19.2 per cent 20 

lB National Bank of Rwanda 2015 report. 
19 TIRA 2014 report. 
2° Kenya Financlal Sector Market Report 2014 
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Keny.il's·capital market has the largest market capitalization and has the most number ofcompanies 

trading in its securities market. Uganda, Tanzania and Rwanda's securlties markets, have Kenyan 

CQmpanies cross-listed trading in the securities exchange. EAC Partner States governments are at the 

fore front in driving the growth in the capital markets as they divest their shareholding in state run 

ftrms.to the capital market. 
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Rwanda 

There are few stack brokerage firms in tl1e EAC. Majority stock brokers are concentrated in the major 

dties with few offices in the rural areas. 
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Tanzania: Durlng the year endlng March 2015, capltal and securltles markets recorded strong growth 

ln terms of market capltaUzation driven'·t:i)VShare price a·pp'r6Ctatl6n. During the period, totat market 

capltallzatlon lncreased to USD. 10.461 bllllon (TShs 22,743.30 bllllon) from USD 10.899 bllllon (TShs 

17,301.0 bllllon). Domestlc market capltallzatlon lncreased to USD 4.709 bllllon (TShs 10,236.93 bllllon) 

from USD 3.89 bllllon (TShs 6,176.0 bllllon) recorded ln the cotrespondlng perlod ln 2014. However, 

total market capltallzatlon remalned almost unchanged whUe do'11estlc market capltallzatlon decllned 

durlng the slx months to March 2015. 

Kenya: Equlty turnoyer for the fLrst half of 201;; stood at USD 1.06 bllllon (KShs 107 bllllon), agalnst 

the USD 1 bllllon (KShs 101 bllllon) reglstered ln the flrst half of 2014 - a 6% lncrease . .Market 

capltallzatlon was 9.27% hlgher at IJSD 22.77 bllllon (KShs 2,301.88 bllllon), agalnst the USD 20.84 

bllllon (KShs 2,106.69 bllllon) reglstered ln a slmllar perlod ln 2014. The end-perlod NSE 20-share 

lndex also reglstered a 0.43 per cent lncrease, standlng at 4,906 polnts agalnst 4885 polnts ln ftrst half 

ln 2014. Total share volume, on the other hand, decreased by 13% to 3.5 bllllon shares, and from 4 

bllllon shares ln flrst half of 2014. -· 

Uganda: All major securltles market lndlcators were ln posltlve terrltory durlng the flnanclal year 

2013-2014. Share volume transacted rose by 84.8% to 2,436.45 mllllon shares from 1,318.25 mllllon 

shareS'transacted ln a slmllar perlod durlng the prevlous ftnandal year l.e. 2013. Turnover was also up 

by 66.4% to close at USD 99.25 mllllon (UShs 333 bllllon) compared to USD 59.61 mllllon (UShs 200 

bllllon) the prevlous flnandal year. Total market capltallzatlon rose by 19.8% to UShs 23.16 trllllon 

from UShs 19.33 trllllon reported ln the prevlous ftnandal year. On the other hand, domestlc market 

capltallzatlon was also up by 20.15% to c,lose the perlod under revlew at UShs 3.16 trllllon from UShs 

2.63 trllllon prevlously. The USE All-Share lndex that tracks share price movements closed 14.54% 

hlgher at 1,696.84 polnts from the prevlous close of 1,481.38 points. 

Rwanda: From July 2012 up to June 2013, RSE recorded a total turnover of USD 50.11 milllon (FRW 

39.2 billion) from 124.2 m.illion shares traded in 1,873 deals compared to USD 25.83 million (FRW 20.2 

billion) from 122.1 million shares traded in 1,983 deals reglstered in 2011/2012. That represents an 

increase of 94% tn money terms and an increase of about 2 percent in the number of shares traded. 

The market was driven by the actlvities on the counters of domestic companies which amount to 99.9 

percent in the total turnover. At the end. of June 2012, the RSE market capitalizatlon was USD 4.2 

billion (FRW 3.2 trillion) compared to USD 1.08 billion (FRW 846.8 blllion) as of 30th June 2012, 

translating into an increase of 49 percent. The signiftcant increase in market capitatization resulted 

from the increase in the prices of three stocks namely BRALIRWA BK and KCB. In the year ended June 

2013, no transaction was recorded on the secondary market for bonds compared to a total turnover 

of USD 0.765 million (FRW 599 million) reglstered the prevlous year in two deals. On 30th June 2013, 

three treasury bonds worth USD 10.86 million (FRW 8.5 billion) and one Corporate Bond (BCR Bond) 

whose face-value ls USD 1.28 blllion (FRW 1 blllion) were listed on RSE. 

Burundi. The capital markets in Burundi are at a nascent stage. The Burundi capital markets 

development framework is currently being developed. At the moment the capital markets ls being 
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regulated by the BRB. The BRB ts also playtng the role of fostertng capttal markets growth, tnt!lally 

begtnntng wtth a manual over the counter market. Market acttvtty ts currently domtnated by 

government securi!les trading, TreasUJy Bills and Treasury Bonds, by institutional investors from 

pensions and insurance sectors. 

IVIFI/ SACCOs Sectors 

Micro-finance 

A. Uganda: The overall performance of Mtcrofinance Deposit-taking Institutions (MD!s) was 

satisfactory. The n~mber of ltcensed MD!s· increased from 3 to 4 following the licensing of.JFC 

Uganda Limtted in November 2014. Total assets held by the sub-sector grew by 23.2 percent from 

USD 115.869 mUlion (UShs 292.6 billion) in June 2014 to USD 104.574 million (UShs360.6 bUlion) 

as at June 2015. SimUarly, total loans grew by 26.5 percent from USD 71.359 mUtton (UShs180.2 

billion) to USD 66.091 million (UShs 227.9 billion) during the same period. The sub-sector's non

performing advances to total advances remained unchanged at. 2.3 percen~·- Total customer 

deposlts grew from USD 45.025 mUllan (UShs 113.7 bllllon) to USD 46.1 milllon (UShs 159.1 

blllion) reflectlng the publlc ever growlng confldence ln the sub-sector. 

B. Kenya: There are 24 large mlcro finance lnstltutlons in Kenya, whlch provlded USD 1.5 billlon 

(KShs 151.60 billlon) to approxlmately 1.5 milllon actlve borrowers ln 2010. Total assets of the 

sector amounted to USD 3.12 bllllon (KES 315.7 billion) as of December 2013 reglsterlng 15.1% 

annual growth. As of December 2013, ~icroflnance servlces were provided through a network of 

698 branches across the country, up from 566 ln 2012. 21 

C. Rwanda: The maln body that ls responslble for deliverlng flnanclal educatlon and capacity 

bullding to the MFI/SACCO sector ls t,he Assoclatlon of Mlcroflnance lnstltutlons of Rwanda 

(AMIR). AMIR current provlding capaclty bulldlng to strengthen servlce dellvery and lnstltutlonal 

frameworks ln for MFis and SACCOs. MFis' assets slze reglstered an increase of 20.7% from July 

2013 to June 2014, rlsing from USD 183.15 milllon (FRW122.1 bUlion) to USD 205.94 million 

(FRW 147.4 billlon). The lncrease was mainly drlven by the llquld assets and gross loans whlch 

increased from USD 66.5 million (FRW 47.5 billion) to USD 74.76 milllon (FRW 53.4 billion) and 

from USD 95.85 mUllan (FRW 63.9 billion) to USD 113.68 mlllion (FRW 81.2 billlon), 

respectlvely.22 

D. Burundi The MFI sector ln Burundl has great potential to reach a large part of the rural 

populatcon that remalns largely underserved by formal provcders of fcnanclal services. The 

products and servtces provlded by MFis are simUar to those of the banklng sector. However, the 

MFI sector provides lower interest rates, shorter term credit, smaller loan amounts, and have 

"2014 SEGOR REPORT ON THE MICRO FINANCE SEGOR IN KENYA 
22 National Bank of Rwanda 2014 report 
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better terms to access accounts (i.e. lo'.•ver account opening and maintenance fees) compared to 

banks. Unfortunately, according to the NFIS there is a ·lack of information regarding MFI 

institutions and beneflts of MFI products and services. MFis are generally not known among the 

public Compared to other EAC Par1ner States MFI sector participation is domlnated by women 

however participation of women in Burundi is low at 28.3%. The MFI sector has potential to 

reach greater numbers of women based in rural 2reas engaging in informal sector of the 

economy and agriculture. 
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SAC COs 

The Sacco sector ln Kenya grew out of the cooperative movement and it's only recently that the ~a ceo 

sector L5 being regulated and tt's only the deposlt taking Sacco's that are being regulated. Kenya's 

Sacco sector is the largest in terms of asset size at USD-3.497 billion. The Sacco sector in Rwanda has 

seen tremendous growth in terms of outreach over the last decade. Currently, over 90% of Rwandans 

Uve within Skms of a local Sacco. The Sacco sector in Uganda, Tanzania and Burundi stlll remains in 

the nascent stages of development and is largely unregulated. 

Country No.CU I Members (rn) l Savings I Loans Assets I Penetrati.on 

Kenya 4965 I 5.1 I 3.266b I 4.288bn 5.069b 20.50% 

Rwanda 463 1.56 ll.783m 42.661m ll1.296m 22.80% 

Tanzania 5559 1.15 283m 545m 559.5m .. .4.40% 

Uganda 2063 1.19 132m I 128.1m 167.7lm 6.70% 

Africa 20442 18.881 5.534b 6.391b 8.08b 6.90% 

World 57480 217.4 1470bn 1202bn 1793b 8.20% 

Source: World Council of Credtt Untons 

A. Kenya: There was a growth in total assets in 2014 to USD 3.497 billion (Kshs 301.5 Billion) 

from USD 2.985 billion (Kshs 257.4 Billion) in 2013, and in total deposits to USD 2.388 billion (Kshs 

205.9 Billion) from USD 2.119 billion (Kshs 182.7 Billion). ln terms of fmancial performance, the 

sub-sector recorded growth in the total asset base of the licensed 181 Deposit taking Sacco's 

which grew by 17.2% to USD 3.497 billion (Kshs 3-01.5 Blllion) from USD 2.985 bllllon (Kshs 257.4 

Bllllon) recorded in 2013. Thl5 growth was funded principally by members' deposits whtch also 

grew by 12.7% to USD 2.388 bllllon (Kshs 205.9 Billion) from USD 2.119 blllion (Kshs 182.7 Blllion) 

~n the previous year. However, the non-performing loans inc;eased from 4.7% recorded in 2013 to 

5.74%. This deterioratlon in loan performance was mainly experienced in the agrkulture-based 

DTSs and attributed to reduced tea bonus payments, adverse weather conditions and general 

crop failure. There were a total of l35 Ucensed dep~sit-taktng Sacco Societles (DTSs) at the 

commencement of the year 2014, out of a total of 215 DTSs whtch had_ submitted their 

applications for deposit-taking business." . 

B. Rwanda: Rwanda's MFI/SACCO sector is comprl5ed of 497 tnstituttons, 11 MFis, and 70 

SACCOs and 416 Umurenge24 SACCOs. The microflnance/ SACCO sector mainly serves the lower 

income population and has greater reach in ru-ral areai than other formal financial sectors. 

By end June 2014, the sector had 416 UMURENGE SACCOs and 64 Non- UMURENGE SACCOs. The 

introductton of the UMURENGE SACCO program has been the main catalyst to increase financtal 

23 SASSRA 2014 Report 
24 Umurenge SACCOs are an initiative by the Rwanda government to create SACCOs at the level of 
each Administrative Sector (UMURENGE). Today the average Rwandan lives. with 5kms of an 
Umurenge SACCO. 
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access. The UMURENGE SACCOs recorded a growtn of 31% ln deposlts reachlng USD-75.S3 

mllllon (FRW 58.1 bllllon) end June)OlS.from USD 62:16:mllllon (RWF 44.4 bllllon) end June 2014 

and loans granted increased to USD 37.57 mllllon (RWF 28.9 bllllon) in June 2015 from USD 33.88 

mllllon (RWF 24.2 bllllon) ln June 2014. As a result, total assets lncreased from USD 96.18 mlllion 

(RWF 68.7 bllllon) to USD 118.04 milllon (RWF 90.8 blllion), that ls an lncrease of 32% for the year 

2015.25 

C. Uganda: The growth of the MFI/SACCO sector has greatly been attributed to government 

lnterventlon through the Mlcrofinance Support Centre (MFSC). MFSC has operated for over ten 

years and provldes capaclty bulldlng and credlt to MFI/SACCOs wlth the alm of lncreaslng access 

to flnance to the un-banked. The fund also provldes credlt to SMEs and some sole proprletors 

lnvolved ln rural enterprises. MFSC provldes tralnlng to MFIS/SACCOs malnly on management 

related issues product development, accounting, governance, awareness bullding, regulations, 

taxatlon and needs based skllls and systems development. 

Other organlzatlon provldlng tralnlng and capaclty bulldlng to the MFI/SACCO sector are Uganda 

Cooperatlve Savlngs and Credlt Unlon (UCSCU), the umbrella body representlng SACCOs ln 

Uganda and Assoclatlon of Mlcroflnance lnstltutlons Uganda (AMFIU) the umbrella body 

representlng MFis. UCSCU ln colla~oratlon wlth Uganda Cooperatlves College offers cooperative 

management. education via short course, certiftcate and diploma programs on community 

development ln Sacco's and MFis. The toplc malnly covers management and operatlons, skllls and 

process development e.g. credlt evaluatlon and collectlon, as well as strateglc plannlng. UCSCU 

also provldes capaclty bulldlng to SACCOs through tralnings and workshops. AMFIU provldes 

consumer educatlon through the use of educational posters on budgetlng, debt management, 

ftnandal negotiations, financial seryices and savings. AMFJU has developed as consumer hand 

book that is avallable ln Luganda, Luo, Rutooro and English languages. The assoclatlon also has a 

quarterly publlcatlon the mlcroflnance banker. As well research studles and worklng papers are 

avallable onllne on thelr webslte. 

Pensions 

A. Rwanda: The Pension Sector is made up of one publlc social securlty fund, the Rwanda Soclal 

Security Board (RSSB) and at least 57 prlvate pension schemes managed by insurers. The sector's 

performance increased by 19% ln assets, 1% in contrlbutions recelved from members, and 18% ln 

benefits pald and 27% in lnvestment lncome from June 20).3 to June 2014. The total assets were USD 

609.98 mlllion (RWF 435.7 billion) while the total contributlons received were USD 56.42 mlllion (RWF 

40.3 billion)." 

25 Natlonat Bank of Rwanda 2014 report 
26 National Bank of Rwanda 2014. 
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B. Kenya: Total Industry assets grevv by 5.1 percent !n the second half of the year 2014 to stand 

at USD 9.1425 billion (Kshs.788.15 billion} as ;of Dec~mber 31st 2014. Compared to last year, 

December 2013, the assets under management have gro0n by 13.1 percent from USD 8.081 billion 

(Kshs.696.68 Billion} to USD 9.142 billion (Kshs.788.15 Billion}. The amount was composed of the U?D 
~ 't ! • 

7.9 billion (Kshs.681.29 billion} held by the fund manager~ and insurance issuers, USD 717.228 million 

(Kshs.61.83 billion} internally administered by'Na;ional Social Secu;ity Fund (NSSF} and an additional 
' USD 522.23 million (Kshs:45.02 billion} of property investments directly managed by scheme trustees. 

The assets under fund management included USD 923.36 million (Kshs.79.6 billion} of NSSF fu~ds 
. I ' • 

externally managed by the 6 contracted r:'anagers. Similar to other periods, Government Securities 

and Quoted Securities had the majority of investments with. the two accounting for 57 percent of total 

assets under management.27 

C. Uganda: Currently the pension coverage· in Uganda \s about 10 per cent of Uganda's working 

population. Just about 15 per cent of workers 'in t~e formal sector are covered. In the informal sector 

where 85 per cent of Ugandans are employed, there is sin;ply no pension coverage at the moment. · 

The total membership recorded was 1.9' million individual.s in 2014 representing 14 per cent of the 

total national labour force, which is 13.9 million• The pensions industry in Uganda has assets worth 

USD 1.83 billion dollars (5.1 trillion UShs} with the Uganda NSSF having USD 1.478 billion (4.1 trillion 

UShs} in assets size as at 2014. NSSF's dominance is higlilighted in its membership which more than 

doubles that of the Public Service Pension' Scheme, Parliamentary Pension Scheme and other 

Occupational Retirement Benefit Schemes. NSSF has a membership of about 1.5 million savers. Direct . ' 
holdings of government debt securities corriprised 57.8 per cent of total investments~ fixed and term 

deposits were at 14.4 per cent and immovable property at 9 per cent. 
. . ' 

i 

_D. Tanzania: Assets of the soclal seo..;rity sector continued to grow amid rising government [oari 
i 

portfolio on account of interest accumulation. The ratio of government loans to total assets stood at 

19.3 percent, which was above the limit of'10.0' percent prescribed by Investment Guidelines of 2012. 

Meanwhile, the Government has outlined a .strategy to repay the loans through issuance of 

government securities in. the 2015/16 fi~ancial year. The sector has substantial latitude for holding 

government debt with a floor of 20.0 perceht"and a ceiling of 70.0 percent. Currently, !he sector holds 

only 20.1 perc~nt of government debt. Meanwhile, membership of the schemes grew by 59.5 percent 

to 2.1 million and the number of pensiqners by 7.1 percent'to'?6,969. Zanzibar's social security fund 

recorded improved performance on account of increased rrlembership and contributions. Membership 

increased by 3.1 percent to 74.4 thousand during' the period endin
1
g March 2015. Investment income 

and members' contributions increasecjJoy USD 5,-842 million (TShs 12.7 billion} and USD 10.212 million 
' (TShs 22.2 billion}, respectively during the nine months to March 2015. Likewise, during the same 

period, beneftt payments increased by USD 4.784 million (TShs 10.4 billion}. As of March 2015, the 

27Retirement Benefits Industry Performance Report For June- December 2014 
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investment portfolio was dominated by treaslll~v· bonds at 33.3 percent, fixed deposits (23.8 percent) 

and real estate (22.7 percent)." ··. , .. 

E. · Burundi: The pension sector Ln 8uru1idi is c:::rnprised of the public pension scheme for 
governme!1t employees, QNPR29

, the mandatc:>ry public pension scheme for employed persons, INSS 30
, 

and pr[vate pens[on plans. 

28 Financial Stability Report- March 2015 
29 ONPR- Office National Des Pensions Et Risques Professionnels Des Fonctionnalres, Des Maglstrats Et Des Agents De L'ordre 
Judicialre {National Pension And Occupational Hazards Of Officials, The Judiciary And Agents Of Judicial) 
30 JNSS- Institute National De Securite Sociale 
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4. EAC PARTNER STATES' FINANCIAL EDUCATION INTERVENTIONS I . . 
' . ~ i 

EAC Pa1tner States have recognized the lmport"·~t role of financlal education plays ln supporting 

flnanclal inclusion inltlatives. EAC Partner State,": have lau,nc~ed initiatives aimed at systematically 

increaslng flnanclal inclusion, improving consumer knowledge on flnanclal management informed 
. ' 

use of financial products and servlces and consumer protection. O~tlined in the following sectlon are 

financial education initiatives at nationallev~l 9nd a summary of key financlal educationactivities in 

each country. Following is an examinatlon of fi.~andal educatton initiatives by sub-sector Le. banking, 

capital markets, insurance, penslons and mlcro(m'ance/SACCOs. 
'' 

National Financial Education Interventions 

The EAC Partner States through the respective' Ministry of Flnance (i.e. Uganda's Ministry of Flnance, 

Planning and Economic Development, Rwanda' Ministry Finance and Economic Planning, Burundi's 

Ministry of Finance and Economic DevelopmentiPlanning, Kenya's National Treasury and Tanzania's 

Ministry of Finance and Economic Affairs) and c~ntral b~nks (i.e. Central Bank of Kenya, Bank of 

Tanzania, Bank of Uganda, The National Bank of Rwanda (Banque Nationale du Rwanda), and The Bank 

of the Republic of Burundi (Banque de la Republique du' Burundi.), have engaged ln financlal sector 

strengthening research and developed frameworks and strategies toward greater f1nanclal education . . 
The Ministry of Finance and Economic Planning in Rwanda and the Ministry of Finance and Economic· 

Development Planning Burundi spear-head the financial education and literacy initiatives whereas in 

Kenya, Tanzania and Uganda development of flnancial education initiatives are championed by the 

respective aforementloned the Cenval Banks . .i 

Each member state is at different stages of developm~nt and implementation of financial literacy 

initiatives. T[le national fmandal literacy and e:ducation initiatiVe~ are informed by national baseline 

surveys on ftnancial capability such as. the ,:Finsdope Surveys or FinaAccess surveys: Following the 

administration of the surveys EAC Partner States have developed strategies for financial literacy e.g. 

the Strategy for Financial Literacy -- Uganda 2013, National Fina-ncial Education Strategy - Rwanda 

2013 or have .developed national financial inclusion strategies e.g. the National Financial Inclusion 

Framework - Tanzania 2013 and the Burundi National Financial Inclusion Strategy 2014, wherein 
' ffnandal education and literacy activities are embedded therein. Kenya's Central Bank in collaboration 

with FSD Kenya has undertaken several surveyS .assessing financial access, FinAccess Surveys 2006, 

2009 and 2012, and is using these fmdings to develop a national flnancial education strategy. 

Provided here i.s an overview of EAC mer,per state progress toward national financial education 

strategies and highlights of current financial education initiatives currently being undertaken by. each 

EAC jurisdiction. 
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But·undl 
The governme[lt·:of Burundi has· several, lnit~.~t;.ves regardl~l_g· .. ftn.an~iat educat~on enshrine0 in sect9r 

development strategies. The main strategy promoting natiOnal Hnanclal education initiatives is 

National Financial Inclusion Strategy (NFIS). The Bank of the Republic of Burundi (BRB) initjated the 

development· of: the National Financial lnclus\cn Strategy (NFIS) with collaboration of Minlstry of 

Finance, Ministry of Local Government and indust1y stakeholders. The government has also developed 

a National Strategy for MFis and Natlonal Financial Sector strategy. These. strategies also have aspects 

of fmandal education incorporated within. The national sti·ategy for .MFis was.sponsored by A.FD and 

is awaiting the formation of multi-stakeholder en1ity responsible for implementation to be formed. 

The National Financial Inclusion Strategy was developed following the findings of the Bank of the 

Repuolic of Burundi "Burundi National Financial Inclusion Survey, 2012", The flndings of the Bank of 

Burundi National Financial Inclusion Survey 2012 outlined challenges and gaps in the knowledge of 

fLnancial services. According to the survey several gaps in ftnancial literacy were highlighted, these · 

include: 

• 

Only 37% of survey respo~dents knew the meaning of current account and bank check 

Low understanding of other finandal terms such as microcredit, money transfer, ATM, 'credit card, 

personal loan or forex bureau 

Knowledge of financial services was very low with only 10% of survey responds belng well 

informed about v.3rious seNices offered in the market 

Only about 9% have an idea of the interest rates charged on qank loans 

Overall the. obiectives of the NFIS are to increase financial inclusion in BurundL Financial education 

and lit_e.;qcy a~d co.nsum.er protec~ion initiatives are a c~mpbnent in th~ .Natlo~al Finari~i~llri~l~sto; · ·- ~ 
Strat~gy. One of the key indicators in the NFIS regarding financial ~duc.atlon ai,;;s ~~ ~i:liie~ing ·;· · 

"population that is betie"rinformed, educated and protected with regard to usage of fm~n~ial.;ervices 
and products". Principles, Objectives and activities concerning flnandal education are, as shoWn 

. ~ ' 

below: 

" ... Principle no. 8: The NFIS takes into account the need to increase financialllt€racy and lnfd'rmcltion 
. . . 

among the general public and to protect the consumers of financial services and products . 

... Objective 1: Ensure increased and permanent access to and usage of ftrian'Cial serVices and products 

by the population with conditions that favour access and usage. 

Sub-objective 1.3: Inform, educate and protect the public in general and the target clientele of the 

NFIS in particular. 

Activity 1.3.1: Ensure country-wide coordination for awareness, communication and financial 

education efforts 

Activity 1.3.2: Undertake national awareness campaigns on the use of financial services and products 

Activity 1.3.3: Inform clients and staff of financial institutions about using financial services and 

products, preferably in Kirundi 
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Actlvlty 1.3.4: Inform dierits and staff of flnancial instltutions abo_ut directives concerning protection of 

consum§:rs of financial services a_nd products 

Activity 1.3.5: Integrate financial education programs in educational institutions ... " 

The activities on financial education under the NFI5 are to be coordinated by technical group; 

however a lack of funds has delayed implementation of many activities. The strategy has prioritized 

increasing reach of ftnandal access in rur~l area:;, including the development of microflnance sector 

and agricultural based micro fmancial pro'ducts. Currently flnandal education acttvities regarding the · 

development of the microflnance sector are beL.,g implemented in the rural areas by Fonds de Micro 

Credit Rural/Rural Microcredit Fund (FMCR) andi Reseau des Institutions de Microftnance au Burundi/ 

Network of Microfinance institutions of Burundl'(i<.IM). 

The Fonds de Micro Credit Rural/Rural Micmcredit Fund (F":JCR) and Reseau des ·institutions ·de 

Microfmance au Burundi/ Netvvork of Microfinance Institutions of Burundi (RIM) were created to 

·catalyse and grow the MFI sector. These instltutlons work with MFis that are registered and supervised 
' ' 

by the BRB in promoting ftnancial access and education. Rllvl has a program that teaches on savings in 

all provinces. FMCR works primarily with MFis in rural locations as well as with select civil servants and. 

businessmen with micro-projects based in rural areas. F~1CR is mandated to mobLUse and allocate 

resources for the development of rural areas, p!"omote micro loans in rural areas through a guarantee 

fund a·nd a credit fund, monitor the micro loans and train' a~d create awareness among benefici.aries. 

FMCR has several flnancial education programs that traLn an9 promote awareness abo~t registered.: 

accredited MFis, the benefits of MFis, how to save, how to access MFI credit, how to create proposals 

of financing micro-projects and operatiocs management for projects (e.g. book-keeping, project 

planning and so on). FMCR also works with local comm~!"ity leaders to reach the community and 

inform about availablllty and how to access 'i,1FI services and account opening. MFis are also trained 

on developing programs that provide financial education to customers prior to receiving credit, g;oup 

formation, group guarantees, proper use Of credit and lmportance to monltoring project progress via 

site visits. MFI management have also been sponsored to participate in exchange visits to oth~r 
countries such as Benin, Cameroon, Congo Brazzaville, Kenya, Uganda, Rwanda and Senegal In 

addition to these direct flnancial education activltles such as information days FMCR also uses 

different media to reach a wider audience and create awareness MFls are currently registered and 

supervised by the BRB of its programs using radio, television interviews and articles in print media. 
' ' 

The FMCR projects have lent $13.6 mill[on to MFis and have reached more than 15,000 beneflciar[es. 

Kenya 
Kenya's financial services sector contributed 6.7% to GOP and is comprised of commercial banks, 

deposit taking microfinance institutions, non-bank -financial institutions such and microfinance 

institutions, mortgage companies, forex bureaus, develoP~elit ftnance institutions, pension schemes, 

SACCOs insurance sector and capital markets, The main regulators of the fLnancial sector include 
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Central Bank of Kenya (banking and deposit taking mlcroflnance sector), Retirement beneflts 

Authority {pensions sector), Insurance ~e·gytatory Authqrtty· ,{tnsUrance sector), Capital Markets 

Authority (capital markets sector) and Sacco Societies Regulatory Authority (SACCO sector). These five 

regulators in collaboration with other industry stakeholders are responsible for the main fLnandat

education initiatives currently implemented in the country to date. 

The main driver for the fiVe regulatOrs engaging in financ:ial education and flnancial literacy activities 

were the findings from FinAccess surveys conducted in 2006, 2009 and 2013. The survey fLndings 

identifted the following gaps in finandat inclusion as well as the correlation betv>.reen increased 

financial inclusion and increased financial literacy. The FinAccess surveys (2013) hlghlight the 

following fLndings regarding fmancial inclusion and financial literacy: 

• Increasing levels of fmancial inclusio.n: The FinAccess survey 2006 showed formal financial access 

in,reasing from 15% to 32.7% in 2013. The numbers of informal financial access only dropped 

from 35.3% to 25.4%. The increase in formal financial access has been coupled by innovations in 

the fLnancial services sector such as agency banking, internet banking and mobile banking that 

have increased reach of format financlal services to users. MobUe phone finandal access was 28% 

in 2009 to 62% in 2013. 

• 

• 

Corr~lation between educatlon level and flna['lclat inclusion: Financial exclusion decreases with 

improved levels of education. The survey fo~nd that those 82.9% of format financial access had 

tertiary education whereas 22.6% of formal financial access had primary education. 

Low use of insurance and pens[on:. pension and mortgage products were used by .less than 20% .of 

the adult population. 

Awareness of financlal terms: S_urv~y users were aware of financial terms such as budget 86.9% of 
' . . ·- ,. ' ~ . . . . 

respondents, lnsuran.ce 81.4%, cheque 81%, and savings account. 76.7%. Fln~mdal terms that . . ' . . . . 
respondents were least aware of included collateral20%, mortgage 28:" and inflation 33.7% 

Numeracy: the survey showed ~igh numera~y 38.9% of respondents, 28.05% with medium 

numeracy skills and 33.05% ha\(ing low null)eracy skills. High numeracy s~ills. were recorded in . 

urban areas 47.9% of respondents and lowest numeracy ln rural areas 42.5%. 

Consumer protection: highest levels of loss of money were recorded in the informal segment, 

SACCOs and mobile money transfer. Survey respondents that lost money through mobile money 

transfer were 8%, however about half 43% got their money back.. Unexpected. charges were the 

most complaint lodged in the banking segment. 

Following the first FinAccess Survey in 2006, industry stakeholders recognized a lack of basic financial 

education. FSD Kenya with encouragement of fLnancial industry stakeholders conducted a seeping 

study on financlal sector initiatives in Kenya, "Flnancial Education in Kenya: Scoping Exerdse Report, 

2008". The study provided a mapping of financial education programs in Kenya and provided 

recommendations on how to approach development and coordination of national financial education 

policies an_d programs. 
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A publis-prlvate partnership flnandat educatlon programme (Flnandal Education and Consumer 

Protectlon Partnershlp - FEPP} was also developed as part of the 2008-2011 FSD fin<mclal educatlon 

programme, to gulde development, lmplementatlon and coordlnatlon of flnanclal educatlon 

lnltlatlves. They lncluded the flve lndustry regulators, government mlnlstrles, educatlon lnstltutlons, 

lndustry players through assoclatlons, and development partners among others. Four pllot lnltlatlves 

were ldentlfled supported by FlnEd to examlne the appllcablllty and effectlveness of the lntended 

comprehenslve natlonwlde programme. The fLrst pllot programme: the publlc medla programme 

Makutano Junctlon, lmplemented by Medla-e; almed to reach slx mllllon Kenyans through broadcast, 

the lnltlatlve surpassed target by over 1.2 mllllon. However, wlth regard to the attltudes of the vlewers 

only half of the lntended target was achleved (10%}. The second pllot: The Faulu pllot almed at Faulu 

cllents and. communltles ln the selected Faulu branches; 48,306 out of the lntended 70,000 recelved 

tralnlng wlth an average lncrease ln knowledge of above 33% whlch fell short of the antlclpated 50%, 

625 tralners were certlfled exceedlng expectatlons by 125. The thlrd pllot: The Equlty Group 

Foundatlon pllot almed at the youth (prlmarlly Kenyatta Unlverslty students}; the targets of the 

lnltlatlve wlth regard to number of youth reachea (8101} and tralners tralned (332} was reallzed. The 

flnal pllot: The Plan lnternatlonal programme targeted at Schools. The flrst two were large 

programmes and were prlmarlly funded by DFID's Flnanclal Educatlon Fund 346 teachers were tralned 

and certlfted exceedlng the 145 antlclpated, 8,000 puplls were also tralned, out of the expected 145 

only 30 savlng accounts were opened. Generally, based on target audlence the Equlty and publlc 

media programme achleved thelr objectlves. In the long run however, the pllot programmes 

domlnated the lnltla!lve dwarftng the actlvltles of the FEPP. 

FSD:financlal support for the financlal educatlon partnershlp concluded ln 2013. Unfortunately, as a 

. result, the FEPP lnltlatlves and actlvltles reg9rdlng flnanclal educatlon and devolvement of flnanclal 

education stra_tegy haye since stowed down. H-owever, a key result of the program was a strong 

partnershlp wlth.Kenya lnstltute of Currlculum Development (KICD} to develop and lmplement a pllot 

program for financlal educatlon ln the school system from Early Chlldhood Educatlon to Tertlary level 

Tralnlng manuals have been dev-eloped and the currlculum has slnce been completed and approved 

by the government. In 2016 a pllot project wlll be rolled out ln 20 schools (12 prlmarles and 8 hlgh 

sc~ools) in 8 provincial regions of the country. The financial sector has been identified as a key 

economic pillar for development and is a priority sector in Vision 2030. Under the Visio_n 2030,-Second 

Mld-Term Plan 2013-2017 the government has laentlfled development of a pollcy to gulde 

development of flnanclal educatlon framework. ' 

The majorlty of the ftnanclal educatlon lnltlatlves are lmplemented by the lnstltutlons ln the flnanclal 

sector, the government, prlvate sector, non-governmental organlzatlons as well as other stakeholders. 

Provlded below ls an outllne of the flnanclal educatlon lnltlatlves ldentlfled ln the FSD financlal 

educatlon s_coplng study and other lnltlatlves currently belng undertaken by dlfferent ftnanclal 

educatlon stakeholders ln Kenya. There ls no inltlatlves have been segmented as follows, chlldren, 

youth, urban adults, rural adults, women an~ crC<ss-cuttlng lnltlatlves. 
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OvervLew-of Financlal-lmttatlves m Kenya . - · ·'"' g·, ,.''"'-
·· ·Target . -. ..,. h_nplementing· ~ype of Progr-am . .., ·- "' -· . Program Description 

1-' • segment Orgimlzatto'ri . -· - -· ·' . .. ;~ . . : · ,, ··· ·· " :·'' -,- ,:. ~-"-:: ... ,_, ~~- ~ ~-- ·-
Rural Adults Swedish Face to face with The Swedish Cooperative Centre (SCC) was founded in 1958 

Rural Adult_s 

CooperatiVe groups in SACCOs , by the swedish Cooperative l}'lovEment. The overall goal .of 
'"(entre (SCC) including bUsiness SCC iS poverty atleviation, which is expressed in the 

and life sKills as organization's vision of "a world free from poverty and 

Swedesh 
Cooperative 
Centre (SCC) and 
Swiss Contact 

well as combining injuStice" . 
. . with financial SCC's w6rk mainly focuses on ·Rural Development, HotJsing 

services 

F~ce to face with 
groups including 
business and life 
skllls (Vlllage 
Savings and' Loan 
Associations 
(VSLAs)) 

and Habitat, and Financial Services.· This is furthe~ 
comptefnerited by a ~focuS On Democratic participation, 
Gender Equality, Enviro_nmental s~stalna~Hity _a~d ~IV /AIDS, 
all four as cross~cutting issues to SCC's development work. 
DeLivering fmandal education to SACCO members a pri01ary 
goat. The expansion of CARE's model for Village Savings and 
Loan Associations {VSLAs) 
Both organizations have initiated VSLA programs in Kenya. 
Through its Lake· Victoria Development Programme, SCC has 
fostered the emergence of VSLAs _in East Africa· that now 
count 10,000 members, 3,000 of whom are in Kenya. Swiss 
Contact initiated a VSLA programme in Kisumu (via a 
contract with CARE Kenya) named "Mavuno" that curr~ntly 
has 16 groups. Swiss Contact has decided to use these 
savings and loan groups .as a platform for .financial 
education. 

The priority topics are: 
• •Savings (the value of savings, how to save} 
• Debt management (when to borrow, how mu~h ·, t6 

borrow, how to use credit to create wealth) 
• ··Understandit;~g fmancial --servtc~s (How to choose ci 

,ftnancial ,institution,- benefit from bank services; 
e_mpower clients to enter into contracts with service 

f-o:=;-;:-==:--h=:-::-;,--,-:-:::---f-o::-:-:--:--;-~-'--c . .,--l--,--,~ prrovcders). 
Rural Adults Svl(iss Contact Face to .face with In --2006, .Swiss Contact introduced .the Mavuno Project;· 

Youth 
(College 
Students) 

Youth 
(University 
Students) 

9roups (Villages · -designediaf.er village. saVings' a'nd lending: associatlon and in 
Savings and Loans the same year, the Micro:..leasing project was introduced in. 
Associations) Kenya· in collaboration with K-rep Development Agency. The 
including prograinme has sinCe groWh and to indude other pro}ects 

. . Community based . such as agrlculture fu;~ance and· support forum .and the 
ti'airierS {CBTs) Fanikisha· + project. ' · · · ·. · · 

Nairobi Securities 
Exchange 

Capital Markets 
Authority 

Online··usihg 
Virtual trading 
simulation 
platform targeting 
college students 

Face to face at 
fOrmal education 
institutions 

. ~ ~ 

Swisscontact supports .th,e ,formation and development of. 
community-based savings·and loans· ~ssociations. Mavunos, 
based on the Swahili word for harvest, are comprised of 20~ 
30 community members that are trained to operate a 
revolvinq loan fund supported by member savings. 
NSE Investment Challenge. The ·challenge is an online 
simulation of tive trading at the Nairobi Securities Exchange, 
where each participating group[mdividual is given a virtual 
start-up capital to inv€st using the NSE real time information 
for a period of 3 months. The win'ner is the team{mdividual 
with the highest portfolio value. One can participate as an 
individual or a group of maximum 4 members from the same 
institution. 
University Investment Chat!enge, is a knock-off competition 
that aims at selecting 12 students to participate in the final 
round at the CMN or other venue in Nairobi. The· challenges 
begins with a multiple choic.e .stage, fotlo~ed by intra~ 
university presentations stage, question and answer stage 
and ftnally a presentation as weU as question· and answer• 
session on. the presentation it! Nairobi. The wi~n~r of the 
challenge l5 awarded Ksh lSO,OOo· (US$ 1,500) to cnvest en 

. shares in the NSE, 3 day visit to another securities exchanqe 
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-

~--,Target r. 
Segment 

All 

All 

Ali 
-

.. .. 

Youth and 
Women 

Urban 
Adults 

Youth 

, Implementing~· 
,.. . organization -

-

Faida Investment 
Bank 

Mediae 

. 

.. 
-

Daily Nation and 
Standard 
Newspap_ers 

·Equity Group 
Foun,dation 

Centonomy 

Green Forest 
Social.lnvestment 
Trust 

Type- of Program 
. . . I 

Television and 
website 

TelevisiOn 

-

, __ 

.. 
. 

Print me~ia 

Face to face with 
groups and formal 
educ_ation setting, 
combined with 
financial ~er.ric:es 

Face to face 
formal education 
setting 

Face to face with 
youth groups 

P_rogram Description 

ln Africa ~nd literature and books on capital markets. The 
objectives of the challenge are: 
• To create awareness and lncrease knowledge about 

capital markets among the university students as well as 
the 'facUlty members; 

• To· cre~te momentum and bulld up towards a National 
University 'Challenge involving participating Universities 
in Kenya;: c • 

• To ·fncrease participation of university studel"!ts in the 
capital markets industry by encouraging a culture.-of 
saving and investment; 

• To broaden the country's capital markets investor base 
by creating awareness among potential investors; 

• To create a strong link between the Authority·and capital
markets stakeholders on one hand and the world of tbe 
Academia on the other hand. 

Faida is sponsored the development of a series of shOrt 5-10 
minute TV sessions on two local TV stations on 'stock 
investment tips'. The sessions are targeted to reach a large 
audience as they are aired during prime time news h_ours. 
Faida also features various articles on financial literacy on its 
website. 

Mediae are an organisation dedlcated to improving the 
livelihoods of large audiences in Africa through the , 
develOpment of educative, entertaining and effective media. 

Mediae has developed a weekly drama serial "Makutano 
Junction" that Qoth entertains and educat.es. Over a 13-week 
series, the show's storyline· weaves togethe'r messages that 
might include health, education, go_yernance, domestic 
violence and personal finance. At the end of the show, an 
actor invites anyone who wants more information about the 
show's content to send an SMS reques-ting a free: brochure. 
Every week, this appeal yields 2,000-3,000 SMS messages and 
the producers m<lintain a data base now containing_ dose to 
50,000 entri:s that can b~ mined !or impact purposes. 

Both The .Daily Nation and The Standard, are leading 
newspapers in· Kenya that have weekly-pull-,qut fnagazine's 
Oedicated to financial issues. The .. ~ation's ThursQay 
magazine, entitle~ 'Money', contains articles and opinion 
pieces on personal finance. It also has a section on.bank rates 
for their products and services to help ·people comparison· 
shop .. Similarly, on Mondays, The Standard's pull-out
"Shlllings & Sense" features articles on personal finance, 
fmancial plailning and bank services. 
Equity Group Foundation and MasterCard Foundation 
launched the Hnancial Knowledge ,for Africa· (FIKA program in 
2010. The program is to deliver financial education training 
and financial services to women and youth:The 13 week 
training progr9m focuses on improving business skills 
including budgeting, saving, record keeping,_proper use of 
debt and other fLnancialservices and business planninq. 
Centonomy offers a Personal Financial Management CourSe 
designed from real life scenarios to develop practical 
personal financial plans and investment strategies. The 
course is covered in 11 weeks and has 11 modules .. 
Centonomy also offers personalized training sessions to 
corporate cti~nts and' investment dubs, as well as 
participating in various speaking engagements. 

Social and financial education program for youths/ 
teenagers, ·where; participants acquire life skills and fLnancial 
competency. Program goals range from personal 
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Development 
(KICD) 

Type 

Face to face 
trainer of trainer 
program induding 
business and life 
skills 

Program 

I . ~ 

I 
Uteracy to · livetihqods through 
entrep~eneurL:il projects. The program targets both youth 

1

1. ::~:~::c~duf::.
9

::e~::e:::t::::l
0

~;:;:::::::~t/mtree/gover 
n ment ~representatives/ africa~ p rog rams/kenya~ 
programs/youtl_1-sodat-and-economic-empowerment-

developing and implementing a pUot program for fmanciat 
education in the school system from Early Childhood 
Education to Tertiary level. Training manuals have been 
developed·and the curriculum has"since been completed and 
approved by the government ln 2016 a pilot project will be 
rolled out in 20 schools (12 primary and 8 high· schools) in 8 

'so;;:ce:SMc"co'r;;utta;n!iiiimre;v;$2nKRnaiidalEdu'CiiiiOriiri'Kfnf,;To. the 

The financial serviceS sects>r in_Rwa,nda has been.undergoing significant reforms in the past decade 

improvlng market fundamentals, leg-al and regulatorY lrar.1eworks to lmprove market access and 
-· ' . ~ . 

tnCrease inVestment ~ppbrtunities. The government has an overarchin9 p'rogra'm for flnaridal sector 

g;owt~,'Rwanda: Flnandal .. Secto~ Development Progra;n II and has also developed Rwa~·da ·Flnandal 

Sector Strategy 2013'2018 and Natlonal Finandal Education Strategy 2013. These strategles have . . . 
comp·onents qf finandal educatl~~ and literacy activities and are in various stages of implementation. 

The Natlonal Flnanclal Educatlon Strategy for Rwanda 2013 was developed by the Mlnlstry of Flnance 

and Economlc Plannlng (MINECOFIN) wlth collaboratlon of the Natlonal Bank of Rwanda (BNR). The 

national fma'nciat education strategy includes various stakeholders· in 'the industry and is the main 

blueprint for lmprovlng and coordinatlng efforts in financial literacy. Th~ implementation of the 

fmancial education strategy is embedded in the broader government national financial inclusion 

agenda Le. "increasing_ Rwandans' access and informed use of financial services". 

The NFES was informed by fmdlngs from natlonal finandal surveys such as FlnCap 2012 and FlnScope 

2012, lnput from lndustry stakeholders and lnternational best practlse. The maln flndlngs regardlng 

finandal education ln Rwanda were ldentlfled ln the Flnandal Capablllty Survey (FlnCap) 2912. These 
-· 
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lnc;luded numerlcal capability cash flow m;n~gement, fl~~rdal ·plannlng and financial seJVices usage. · 

According to the survey ftndings:- · 

Half of Rwandans have a challenge with basic nu~eracy i.e. questions relating to addition, 

subtraction, multiplication and division were answerecl correctly by half of survey respondents. 

Cash flow management is a challe~ge as m~st Rwandilns dci not track their expenses and less 
'I 

than half budget 

Most Rwandans often run short of money and rely on store credit or support from family and 
'' I ' . 

friends. Financial planning is recognized as lrnportant by Rwandans however more than half do , , I . , 
not know how to develop a plan. 

Furthermore, there is a low _saving culture and lack of planning/ saving for emergencies. 
: I ' I I : . --

Knowledge of debt management is a challenge to mahy Rwandans. 
1 i J ' I i 

Also. ap-propriate use of different financial •'products. in the market is low and half of survey 
' : 

respondents invest in the form of non-fmancial assets (livest9ck or real estate}. 
' I ' ' 

The strategy implementation is along fpur' segments chcldieri, youth, urban adults and rural adults, 

gender and staff of financial institutions. Pfcorlti/ s~g,;,ent;·~re Youth (14-35} and rural adults (36-65}. 
• '' ' t 

This is in-line with- the country's demographics· that reveal majority of the population reside in rural 
'I o' ' - ' 

areas and approxlmately 80% of the populatlon are under th'e age of 35 years. Objectives of each 

segment, fLnancial education toplc and delivery channels are provided ln followlng table: 
'i ' i. 

;i~!L~m:~~}~I: I~e~J!.$t~~~~!1f:Wif~).~"r~~~~tBf~:~~ ~~tr;~~c}~t~~!i~f:!:~~~.:~1e~f~l~~~~x~~4~~ :11B~J}~~JX~_s_n~a£;,~l~l(~1~ 
Children Provide children with a _UnCerstandirig' .J:nbney Schools 

strong foundation for Finandal ptanriin9 • After-school programs 

Youth 

Urban 
Adults 

respon.sible money Saving' I ~ • _ Non-formal education 
management by Understanding final")dal initiatives 
developing good, planning services provi~e;rs and how • Organize school 
and saving habits theY operate j . ' debates 

Provide youth with the 
.knowledge, skills and 
conftdence to prepare 
ftnanciatly for life cycle 
events, such as entering the 
work force, and take charge 
of managing their own 
fina'nces · 

Provide urban adults with 
higher incomes and more 
educatlon ·additional 
k11owledge and skills to 
best take advantage of 
advanced financial- products 
and partake in higher levels 

SoUrce 'of financial information Organize essay writing 
; 1 • I . 1 co_!Ilpetition 

career planning 
11 - Saviryg ·, _' 1 

~ Budgeting · 
Debt 'r{lanage_n1ent 
Fim:ncial services {informal and 
fornlal): · _ 
Ban.kir\"g techno~ogy (mqbile 
banking) 1 
Ris_k rQanagement 
Co_nsu·mei" righ~ & 
Te;:~ponSibilities · 
Fi~anc!al negotiations 
ln";'~-?t~!l~ , ' · , 

BuQgeting 
• ~avings 

Debt Management 
FinanCial Services 
Fin~ncial Negotiations 
Risk Management & Insurance 
Remittances 1 

• 
• 

• 
• 
• 
• 
• 

• 
• 
• 
• 

• 

SecoridaJY schools 
Technical or vocational 
schools, e.g. TVET 
program 
Universities 
Clubs 
Entrepreneurship/job 
skills programs 
Health trainings 
literacy programs 
Radio 
Print publications 
Billboards 
Video 
Mobile phones 
Umuganda 
Radio 
TV 
Trainings and meetings 
Government-led local 
meetings ~ 

Technplogy 
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·4~£;: ---------------
Segment Objectives Flnanctat Education· ~opics __ Delivery Channels 

of financial planning !·. Ba!1king technology,(:no.bile 
ma·ne;.;; ATMs, Cl'edit cards, etc.) . Pensio~s and Social Security 

Rural Provide rural adul~s With . Budgeting . Trainings and meetings 
Adults basic education on • Saving5 . Radio 

budgeting, savings, debt . Debt Management • Umuganda 
management and financial . Financl3l SerJices . Mobile devices 
services information in • Financi3l Negotiations 
order to increase financial . Remittances 
capability and increase 
fmancial inclusion. 

Women Provide women with basic • Budgeting . Trainings and meetings 
financial management and • Savings . Radio 
services training in order to . Debt Management 
close the knowledge gap . Planning for the Future 
between them and their • Financial Services 
mate counterparts. . Mobile Money - . Shares/stocks/bonds/capital 

markets 
Staff of Ensure that front line staff . Bank Services . Associations 
Financial of ftnancial service . Financial Products • Outside capacity 
Institutions providers are • Financial Negotiations building organizations 

knowledgeable about their . Consumer Protection . BNR 
fmandal products, . Training Techniques . Educationallnstitutloi)S 
successful mon'ey 
management habits,_ and 
facilitating effective 
learning among clients. 

Source. Nattonal Ftnano.al Strategy for Rwanda, 2013 

-The lead government agency in charge of implementing the NFES is the Ministry of Finance and 

Economic Planning (M!NECOFIN), Financial Sector Development Department This department within 

MINECOFIN chairs the ftnancial sector working group thaJ; is responsible for overall coordination of 

the NFES. 

The financial sector working group is comprised of representatives of the National Bank of Rwanda 

(BNR), Capital Markets Authority (CMA), financial institutions associations and related organizations, 

and development partners. Also a Flnanciallncluslon M&E has been established to monitor on-going 

fmancial education activities. Financial education initiatives under the NFES currently in various stages 

of implementation by various sub-sector actors include: 

• 

• 

Dtrect Access to Finance Forums have been established in every district to coordlnate flnanclal 

education activities. The forums are led by district's mayor in charge of financial activities. A 

village savings and loans curriculum has been developed for household financial education that 

has scripts and animation to assist in trainings. The forums are being piloted by NGOs that 

promote savlngs groups. The pilot will be implemented over a period of one year before scaling 

up to all districts in the country. 

The Rwanda Institute of Cooperatives, Entrepreneurship and Microflnance has been established to 

train the public on financial education. Trainlng courses are in currently under development 

BNR has been building capacity on consumer protection following in-depth review on consumer 

protection undertaken by the World Bank. BNR is working to ensure full disclosure of financial 
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~--~--------~----

institution terms and conditions of produc~s ~nd services to consumers, as well as strengthening . . . 
the ombudsman system. 

Savings clubs have-been introduced in schools where students are taught basic fimi.nciat·concepts 
·' ' I ,- I • 1•1 

such as account opening, importance ·c?f:s~~f"r:g, proper!' 0se Qf ~redit, interest rates among other 

topics. AIESEC and.Child Youth Finance ln'tern~llonal (CYFI) are also working to introduce School-
, ' 

bank project in Rwanda. As well activities for annually celebrating world savings week and global 
i' l I I I· l I 

money have been organized. I · 

• Radio messages concerning fLnancial educatipn that are delivered iD the form oi entertainment 

drama have been developed for the l)runalui Radio frogra'T'. The Urunana radio program is 

b'roadcasted in Kirundi and reaches over i?o%. of the population. Other radio programs on 

fLnanclal education have also been geveloped and are being implemented by Global 

'' Communities' Ejo Heza Radio and world Savings Day. 
- I -• 

! -

Provided below is a comprehensive outline of the financial education initiatives undertaken by 

different fLnancial education stakeholders i~ Rwanda, structured by the segments outlined in the NFES 

Le. Children, Youth, Urban Adults,- Rural Adults, Women, Staff of Financial Institutions, Church based . i 
organizations and ALL (cross-cutting finanCial epucatlon iritiatives). 

'J 
Ove'rvtew of Financial Education tni.ti.atlves i.n Rwanda 

~I~J2$?>:f~c;:• Etrr.e~~~~~,J.15tr.~~i:-. ·.Type ofic.c!l 
.- seQ1nent-',·_.~._ \,O'f~{am.zatLon-)1; ~;"':' ·'ProQfart{ ;-F· 
Children & The Glrl Hub: Face to face 
Youth 12+ Program With girls' 

(Nlke clubs 
Foundation~ 

- Df\D) ~ 

-

' - . 
- -

-

Care Faces·to 
lnte~national fac~_with 

flNAG, KGAS savings 
groups 

-
US Peacr=: Corps Faces to .. &Global face in 

· Communities schools~ 

-

~:-~~~~E~~~f4¥~~f~"~~1~fJ!f:1~~~~~i~;~~-~~q-i:;f~1~~Iit~~Ik~~i;; 
12+ Program is a mentorshtp and safe space program designed 
by Girt Hub for girls aged 10-12 It is created to ensure girts a're 
informed decision makers during the difficult transition· into 
puberty. The weekly curriculum is focused on building their 
assets antl confidence in three core areas; sexual. and 
reproductive health, man?~ging viot"ence, and fmandal Literacy. 
Jhe progr~m· is now fuQded by OF!D Rwanda and managed 
through Rw~nda'S Ministry of Health. The program is being 
irriplErnented ·through three NGOs and it is expected to reach~ 
12,000 glrls.. · 
.:-_, .':'.t. ' • 
S~e- mOre at: http:/ /www.girteffect.org/the-girl-effect-ln-
adidn/qirl-hub/rv\randa/ - ' 
Keepihg Girls, At School (KGAS}, overall objective of the project is 
to ke~p g~rl? in school, and support girls to complete.scliool and 
!rans~tion frpm· tower to !Jpper secondary. The project's outputs 
are as .fOLlows: (i) Girls club~ established, providing opport:uniti.es 
for girls to learn Social skills and become more confident; (ii) 
Teachers trained as -psychosocial mentors, provldtng 
opportunities-for girls to discuss difficult issues, in particular 
_issues affecting their emotional Wellbeing; (iii) VSL activities 
suPported, providing opportunities for girls to learn financial 
management ~kills and engage in savings, loans and Income 
~eherating Activitie~, and; (iv) Community Score Card approach 
a_d~pted, allowing girts to raise concerns and influence decisions 
affecting their education experience .. 
See more at: 
http://Www.mlneduc:gov.rw/lnnovatlon/splp.php?artlde383 
US Peace·Corps Volunteers (PCV), wlth the support of Global 
Comniunitles' Ejo Heza, created the curriculum a·nd manage the 
lpgistlcs of adm_intster a Community Finance lriiti.ative {CFI) 16-
~eek 4 module prqgram:course in fmancialliteracy throughout 
Rwanda. The US Peace Corp Volunteers (PCV) have currently:__ 

'. 1 
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Target. 
Segment 

Implementing 
Orqanizatton 

Technoserv:e 
STRYDE 

1-;;J(Azl KANOZE 
(EDC) 

·. ~ . 

.... '. .· 

. ' 

SBFIC &AMIR
. Savings 

~ . Products and 
Financial 
Education for 
Youth 

Type,of 
ProQram 

face to face 
with 
business
skills and 
savings 
groups 

face to face 
ln TVET 
sChools 

face to face 
in schools 

Pro£ibim DesCri.fJttori 

-heen able to retich,t~;Fre~-i::h around 700 community· members-in 
28 PCV Sttes. GFl, ai its current pace, is expected to reach over 
10,00p individUals. _bver 20 PCVs will be asslsttng in the four 
phase: program fbc:Using_ on fin_andalliteracy, budgeting skUls, 
business and management skills, and the development of an 
income-generating project. 

see ~ncit-e at: htb://rv.{arida.peacecbrps.qov/content/pCvs-work 
1:1 2011, TechriciSi:rve <ind The MasterCard Foundation partnered 
to he!tp 1-Ural'young women ahd men in East Africa transition to 
ecomJmic independericE through the Strengthealng Rural Youth 
Development through Enterprise (s'TRYDE) prOgram, In the fLrst 
phase ofthe ,program, STRYDE deltvered a comprehensive 
package of services including skUts training, business 
development and mentoring to young people ages 18 to 30 in 
Kenya, Ry.,randa and Uganda, It aimed to equip 15,000 rural youth 
by 2015 With the skilts and knowledge necessal)'to capitalize on 
ecoriomic oppo'rtunities and iricfease their incomes, with the ~ 

riPple effects benefi~ing more than 67,000 famUy members. 

See more at: http://www.technoserve.org;o'ur~ 
work/pro j ects/stryd e#sth ash.2 0 R7 C7VZ.d put 
Launched ln 20_D9, Akazc Kanoze (AK) ls funded by USAID and ls 
implemented by the Educati'on Development Center Inc. (EDC) 
The program works in collaboration with multiple local and 
international pa.rtners that are spread out across Rwanda. AK's 
work readiness/soft skilts training program is targeted to 
Rwandan-you~h ~ged 14-24. In rural areas, however, the program 
caters to participants as old as.35 years of age. Program· 
participants range from youth t~at liave dropped out of school 
as early. as gra.de; four tq university graduates. f.' . .. -
AK provides Rwanda!1~youth with hands-on work rea~iness and 
entreprene~urship soft skills, short term vocatlonal SkUls training 
and lin.kaaes.ln.to.the_job market. The program utilizes the 
Rwaridan -YOLitlf·w-;;rk ·Readiness Curriculum which comprises of 
eight mOdules in personal development, communication, work 
habits, leadership and financial and market Uteracy among 
others. The curriculum is designed to educate youth wlth 
foundational skills and knowledge which will enable them to 
become h_e"alth)t productive workers and participants in civic and 
community affairs. The work readine:ss training .course typically 
lasts for aboUt 100-hours, corTIPlemented by 35 hours of 
entrepreneurship training. The program curricUlum is· flexible 
enough to cater to varying knowledge· and skill levels of · 
participants. In addition to increasing youth access to 
ernployment and self-employment opportunities, AK also seeks 
to build capacity of local organizations that are working towards 
youth workfare~ development and to contribute to 
implementing.national polides in this· area. The program is 
committed to creating and sustaining collaborations betvveen 
local government Lnstitutions, donors, NGOs, education and 
training providers and the private sector. 

?ee m9re at. • ! , 

http://www }:d Utatio n in novations.orQ/prog ram/a kazi ~ 
kanoze#sthash.D3Aw4Moi.d~>_uf 
Since 2010, the Association of Microfinance institutions in 
RwC!nda (AMIR) and German Savings, Banks Foundation for 
International Cooperation (SBFIC) partnered on a project to 
encourage savings. The three· tier program targets school 
teachers, parents and chUclren. The,financial education project 
educates students at primary level to learn_ the culture of saving 
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Target .·> 

Senment· 
lniplem·e_vting-- Type of · 
orCiantzation : . PrOoram 

(?rogran1 Description ·- _ -~ ,. -:/-"-"'>" 
. _..., . ,.f _. ' :~ ~--:'' . _, -·' ·- ··.· '• 

Aflatoun and 
AMIR 

UMUTANGUHA 
Finance Ltd. 
YouthStart 

face to face 
in schools 

white theY, are still young._ lt demonstrates _advantages of saving 
frOm cpitdhood, Cpang~ng ~h\ldren's attitudes tOWard sav:Lng and 
cllso gives! basic fu1anclal- education to the groups. 
Accorcf~ng to _the prc,Jgrarn,:crndren save once a week. 
MiFofi~ar.ce employees pic1< up the"savings·and deposit them to 
the·acCou'nts opened up by School directors but they are 
Ove'rs~E:n;by a management committee compt;~sed of teachers 

' §pd pUpil;;. This project rio,YJtotals 21,164 children at school age, 
Who-hir!re·embraced1the Culture of saving, are llnked to 
ffiicrofl.nance ins'-tltutlons-members -of AMIR in Rwanda and have· · 
inObitized more than 60 n1ithon Rwandan francs ofsavinqs. 
The ASsOCiation of Microfmance Institutions in Rwanda (AMlR), 
_th~:urn_bietta orga!')izati9_n tOr Rw-andan microfinance institutions 
~Mfls) and relat~d-organizations, have-partnered with Child 

l 
Sa;.'ings ln. ternational (r.eferred t.o as Aftatoun), a Netherlands· 
~a~e~Jn~n-pro~l~, ~rd -~he~ ~nited Kingdom's Departm:nt for 
International Development (DFlO) to launch an educattonal . 
Pr~g[am' in Rwanda that will teach entrepreneuriaL Savings and 
finanC~_al_ ski~ls to youth. Th~ program worked with approximately 
·100 schools and tratned OVer 500 teachers around the country, 
a~d cll~9wed particip'at~rig ~tudents to open savings accounts 
vjit~ f}wandan !'1Fis;to. l~arn ~bout business and fi!lance in 
pr?~ct_\ce.·Jhe program offered fLnandal education courses in 
savin:gs clubs at SChools,-dUrlng extracurricular activities and at 
home on weekends and school hotidays . . •, . 
'Ab6L1t the Association of Microfmance Institutions in Rwanda 
(AMIRI ' 
The_ ASs'ociation of Mlcroflnance Institutions in Rwanda (AMIR) is 
an ·org.anization that was established in 200Tto bultd the 
ca~paC!ty of the microfiPa11ce industry i.n Rwanda. As of July 2013, 

, A!vj!R consists of.'62 active: members. 
~ i r , \ , 1 

Abb'ut Child Savincjs !~ternational (Aflatoun) 
~tabl~shed in 1~9.1 in Mi.Jmbai, India, ChUd Savings International 
~ref~-r~ed to.as Atla"to·u!lfis a Netherlands-base¢ non-profLt that 

·J aiff!S to· teach. c~ltdren in developing countries entrepreneurial 
savings andfma!1~i~~ s_k.Uls. Aflatoun has operations in 94 
couNries as ot J~hual)' 2013, partnerships with approximately 
8,400 schools· and nOli-formal education centres as of December 
2o_i:o;a_nd has reac11~R· ~Pproximately 1.3 million C~ud~_:n as of 
Ju·ne.2012. ' ' ·- . ·· 

·,( i : ,. . 

?ee~ G) ore a~ http:/ f~,~~,vw .microcapital.org/rnicrocapital-brlef~ 
a sSodatio n ~of~ m i.crofma Ti ce-institutions-in- rwanda-am ir -c hlld
~av .. ir] g 5-inter~atlo na-l-:~flatou n-un ited-king do ms-d epa rtm ent
f? r -i~terna:iol1~ l-development~ in au~ u rate-yout/ 

http:/ /www.c;~ flatou n.o rg /docs/default-sou rce/pa rtne r -
evaluation/rWanda-amir-aftatoun-rct-resutts-social-fmancial
.ed6catio~·brlef· iD1?.pdf?sfvrsn = 6 · · ·· · 
. ·i ~ ' ! 1 ' . .. ,, ' . 

face to fa~e-.:--umut~nguha Fin a rice Ltd has been engaged in rQicrofinance 
combined: since 2004. Ur'nutar]guha provides financial serVices to over 
with formal 5_8;000 di~nts p'redbminantly (80%.July 2013) women and Youth. 
fmandal As :at _August ·31, 2cil3, 19,800 Youth clients in the age bracket of 
services 12-24. and 29',odo 24-35 years are being served. The loan 

porj:lqlio was over USD 2,000,000 (RWF 1.3 billion) and savings 
deP.o;its USD 1,091,000 (RWF 712 million). Varied products . 
tailored to meet the fi.nandal needs of the unbanked poor both 
iniUrban and ·rural a'reaS of the country with a focus on Youth 
and• Women are proVided. _ 
j'. '~ ~ 
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~:~~!nt ~~~~~~~~!~g !~~~r~~ 1. Pr.~g~am Descriptio~- ·
1
• 

r===--;--"===="---+-'-'=="'--.P,Toc'ne· COmpany. p-r_,-b-v;-ia'-'·e"s-'-s'-a~Vi-,-n_g_s_p-ro-d7u-c7ts~in-c'lu-d""in_g_,-:C~u-r~re-n7t---'-'--1 
passbook accounts, Fixed deposit, Purpose Saving plans 

-.. 

Urban 
Adults 

Rural 
Adults 

MINECOFIN & 
REB 

FHI 360~
ROADS Ill for 
Youth and OVCs 

FHI 360-
ROADS Ill 

Global 
Communities 

face to face 
education 
embedded· 
in the 
National 
Curriculum 

face to face 
with 
business 
skills and 
savings· 
qroups 
face to face 

accounts, Youth Demand accounts; and Purpose Saving for 
speclfic project such as building a house, buying a car, starting a 
business, etc. Loan products include sotidari.ty group loans 
mainly through·VSLAs; different kinds of Business loans; 
Agriculture loan; Youth Business Loans and Micro-Leasing. 

In partnership with UNCDF .under the YouthStart and 
UNCDF/UNDP BIFSIR Programs, focus has been on Youth under 

1 the age of 25 as V\1ell as unbanked Youth in the age of 25-35 
years largely iti rural areas. 

http://www.ufinance.co.rw/m icroftnance.html 
FE is being included in schools by MINECOF!N and REB as a 
National Strategy priority_. The United Nations agreement to 
include FE in school curricula and the current complicated 
fmanciallandscape in Rwanda requires the population to 
understand the benef1ts and risks associated with money; 
develop personal resiltence and ability to take personal 
responsibitityto increase participation and access to financial 
markets and meet national development goals. 

FE is cross cutting and is not a subject on its own. FE links vieU 
with a range of subjects and strengthens them. FE can only work 
well if it is planned throughout the curriculum. There are 32 
places where FE is to be found in the new competency-based 
curriculum. As well Scope and Sequence chart has been 

-developed as an-educational framework in the new FE 
curriculum which shows clearly what should be taught in which 
subject and at whlch age. There are 7 FE subjects ln Primary (Pre
pr\maJy, Mathematics, Social Studies) and 
Secondary (Mathematics, Entrepreneurship, Economics, General 
Studies· and ICT) 
Four core areas of FE ~raining are covered i.e. How to manage 
m·oney, Becoming a cr!tical consumer, Managing risk and 
emotion and Understand the important role money plays ili our 
lives. _ , 
See more at http://wvvvv.minecoftn.qov.rw/ and http://reb.iw/ 
FHI 360 workS in the United States and throughout the world 
mainly in health services, HIV/AIDS programs. Along health 
programs education and economic development (business skiUs) 
are also included to increase productiv\ty, employment and 
household incomes. FHI 360 works in post conflict areas a tid 
mainly targets women and youth in rural areas 

with See more at http://wvvvdhi360.org/ 
business 
skills and 
savings 
qroups 
face to face 
with savings 
groups, 
health and 
nutrition 

Global Communities is implementing the USAID Ejo Heza 
program ("brighter future") which ainis to improve the 
tivelihoods and food consumption of 75,000 of Rwanda's very 
poor, particularly women. USAID Ejo Heza helps by building the 
capacity of low-income households to access financial services 
and necessary to grow their enterprises white assisting financial 
service providers to develop and deliver effective products to the 
rural market. The program atso supports financial literacy, 
integrates nutrition messaging and promotes kitchen gar?ening. 

See more at See more at: 
http://WWVII'. glob a !com m unities. org /facts heets/ ejo-heza-
lpaqer 020514.odf · · - -
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Targe~- . 
segment· 
Women 

Church 
Members/ 
Faith
based 
organizati. 
ons 

-
. 

Implementing 
O!ganization 
Womeri for. 
Women 
lnternatlonal 

Hope 
lnternatlonal 

World Relief 

-

·-
. '· 

' .. 

Urwego 
Opportunity 
Bank· 

. 

Type of 
Program 
12 month 
face to face 
training, 
includes 
business 
and life 
skills 

Chalmers's 
Cu rrlculum, 
face to face 
with savings 
groups 

Faces to 
face with 
savings 
groups 

face to face 
¥combined 
with formal 
financial 
services 

-~-~ 

"Program Description 
.. .; _¥.. . ,. . .. 

Women tor Women International (WfWI) Ls a non-proftt 
h~ma'nhariail orgar.izatton· that provides practical and moral 
support to wom_en surviVors of war. Wf'Nl helps such women 
rebuild'their lives after war's devastation through a year-long 
tiered program that begins with direct fi.nanclal aid and 
emotional counselli.ng and includes tife skills (e.g., literacy, 
'nul!lerac)r) training if necessary, rights awaren~ss education, 
health-educat~on, job_skills training and small business 
development. Since-then, more than 66,000 Rwandan women 
~ave gained ney-.r job skills, knowledge abO~t health and wellness 
and learn'ed how to be deciSion-makers in their families and . 
cpm~lJnities thrqugh our training program.- ---:;:;-
~ I 

See more at http://www.womenforwomen.org/what-we
d.o/countries/rwand a 
In-partnership with UrwegQ Opportunlty Bank, Hope 
Jn~"ernational is reaching over 175;000 Rwandan borrowers and 
savers with traditional microfi.nance serVices. Clients begln 
borrowing in communlty" banks of roughly 30 members. When a 
Client ~as Sl!CCessfulty completed four loan cycles, he/she is 
eligi9le .to join ·a slllaller gr.oUp anQ receive a larger lOan. 

1
\n.'aG~i~ion to working with Uf\11/ego, Hope International 
esta~~lshed HOPE Rwanda ·in partnership with several local 
~.en6rTii_national partners to provide savings services to those 
w.ho_ .do hot have access to traditional banks and may not yet be 
ready;'for small loans. The savings groups are well-suited to rural 
areas and underserved communities. _ 

The Program has 590 staffi 550 facilitators and provides services 

I 
to .2.23,828 clients {64% f._emale) and-10,947 savings groups. Th~ 
average savings per member is $32.74 and total savings ls $ 

· 7,328,188 as at September 2014. · . 
I , ; , . 

See more at http://www.hopeinternational.org/wher~-we c 

wdrk/cou ntries/rwanda.html?referrer=https:/ /www .gooqle.com 
Woild RE!lief SavingS for .. Life program provides local churChes 
With the-skills and tools to deliver basic financial services and 
edu-cation to Rwanda's pOorest and provides access-to savings 
a'nd' loans pos.sible.'Wortd Relief trains church volunteers who, in 
turn, train sav~ngs and credit groups in the communities. Spedal 
enlphasls is placed on savings mobilization. methods,_ Biblical 
stewardship, ftnancia~ integrity, overcoming poverty, effectlv~ 
asset us~ and group gOvernment and management.. World Relief 
has been imp~ementing Savings for Life in Rwand<:J since 2010 . 
There are currently 682 groups and 14,535 me'mbers across four 
districts. 

See mqre a.t http://wo,rtdreltefresponds.com/savings-for: 
life%E2%84%A2-emp9wering-the-poor-in-rwanda/ 
_Urwegp, founded by WOrtd Relief Rwanda in 1997, as a .. 
microflnance institution {MFI) in Rwanda. Since 2004 Urwego had 
peen operating as an independent and regulated MFI in the 
tourtry with branches in Kigali and in ·the provinces. Urwego 
Opportunity Bank of RWanda, ·SA (Urwego), was created in July 
_f0P7, :as a result of a merger between Urwego Community 
BanJ<ing SA(Urwego), and Opportunity l.nternatlonal Bank of 
,Rwanda SA(O!BR). • 

.WOB reaches -its clients through 36 outlets, branches and c_redit 
offices scatter~d throughout the country. The institution offers 
diff~rent "D'p_es of loans, 'lnctuding community loans; solidarity 
groUp loans, micro business loans, agriculture loans, motorcycles 
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Target - Implementing Type of -- Program Descripttori 
Segment organization . Program '·~ '\\ oL -· 

1oa·ns:. school tuittbnto·ans ilmo'ng others. 
-

Urvvego ·also proVides tralnlng servic~s to its microfmance clients 
in bUsiness· management, household fLnanctat management and 
health manageme!rt The courses include modules on how 
clients can manage mone-y, increase their profits, network and 
share business Knowledge, prevent the spread of HIV/AIDS. 

-
See· more at: www.http://opportunitv.net/rwanda/ 

Action Aid & face to face Faith Victory Association {FVA) in partnership with Action Aid~ 
Faith Victory lnternai:tonal Rwanda (A.41R) has initiated trainings aimed at 
Association providing rural residents with financial education. 

-
See more-at: http://faith-victory.org/ 

ALL Urunana Radio Radio Urunana ('Hand in Hand} is Rwanda's fLrst radio soap opera. The 
Program, proOuction emerged during the late 1990s from a three-way 
broadcasted in transnational production partnership between: The Great Lakes 
Klrundi section of the BBC World Service; the Well Woman Media Project 

- of the London·based NGO, Health Unlimited; and a group of 
dramatists and broadcasters working in Rwanda. Broadcast by 
the BBC World Service, the production is produced by the 

-- Urunana Developme_nt Communication. The program i.s 
estimated to be regularly listened to by almost 70 per cent of 
Rwandans. The drama challenges religious, clan, gender, ethnic 
and class divisions and enables listeners to 'teU themselves 
stories about themselves'. Through everyday discussions of the 
drama, it is hoped that audiences arrive at a better 

~ - . understanding their personal lives and find ways of tackling the . . - social, health and financial problems that they face. 
' .. .. ·- See mor'e at: www.urunanadc.org/ 

Global Radio Global Communities (formerly CHF International) is an 
Communities' international non-profit organization that works closely with 
Ejo.Heza Rad\o. communities worldwide to bring about sustainable changes that 

.... impmve the lives and Livelihoods of the vulnerable. The USAID 
lntegrati:d lnlproved-Livelihoods PrograrTI.(IIlP), corn_mohly 

- -. known as "Ejo Heza", is an integrated development program that 

: 
focuses on four main areas: improving adult literacy, providing 

- .. - access to financial services, increasing agricultural production 

.. and improved health and nutrition. · 
- ... -

See more at: http://www.globalcommunities.org/factsheets/ejo-- heza-loager_020514.pdf 
World Sayi~gs Radio The World Savings Day was commemorated for the fLrst time in 
Day Programs Rwanda on 31st October 2009. The annual World Savings Day is 

incorporated in a week of savings initiatives and activates that 
include - awareness campaigns, talk shows intervie~s with 
stakeholders and the public, as well as radio financial Literacy 

. . programs among others . 
--

See more at: 
http://www.minecofLn.gov.rw[mdexophp?id;l19&tx_ttnews%5Btt 
news%5D=118&cHash=267ce9dd20572b14fc6448a4a4d0a44c 

Source. SMC Consultant lnteJVtews 2015, MINECOFIN 

Tanzanla 
' 

The Tanzanian economy has_ experienced steady growth in the last decade due to economic ;reforms 

and liberalization, and the financial sector has shown substantial growth and development. Tanzanian 

stakeholders in both the.private and public sector partnered in order to ensure the development and 

maintenance of a proficient fmancial sector in the country, favourable to both individuals and 
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enterprises. The stakeholders that come together to achieve this objective· comprise of the Financial 
'. 

Sector Deepening Trust (FSDT), the Ban~i~g Se~tor: Predominantly BoT, Various ministries including 

Finance, Agriculture, Education, Youth, LaboLr ~·nd Employ~~nt, the Capital Markets and Securities 

Authority, the Tanzania insurance Regyla!ory Authority, as well as the Registrar of Cooperatlves. In 

consultation and input from industry stakehold~rs the Tanzania Financial Inclusion Framework 2014-

2016 was developed. The Financial Inclusion Framework identified at meso-leve~ low financ,ial 

capability as a barrier of access to financial services. Informed· and protected consumers were · 

prioritized as a core enabler to financi~l inclusion. To address this enabler- financial institution 

regulators have been tasked to implement financial. literacy and consumer protection initiatives that 
' ' ' ' are included in the implementation plan. Also developed in 2010 was Framework for Financial 

Education in Tanzania that outlined implementation of fmancial education and literacy in Tanzania. 

The Financial Education framework is currently ~f)der review, such that the document can be aligned 

to the overarching Financial Inclusion framework.• 

The Tanzanian Einancial sector formulated a financial educatipn draft framework in 2009-2010· and 

approved by the government in 2011. The preliminary responsibility of the framework was to establLsh 
' ' and prioritize financial education goals and plans, determine the current state of financial education 

in Tanzania, develop monitoring and evaluation and ultimately lead to the national enhancement of 

financial literacy leyels in the county. The financial education initiative was spearheaded by Bank of 

Tanzania (BoT) and backed by the Financial Sector Deepening Trust (FSDT). The main channels and 

priority market seg(Tlents identified in the 2009-2010 fmancial educatlon draft framework include: the 

introduction of financial education into the school curricula including the establishment of class based.· 

initiatives in all levels of education, financial education in religious based organization, at the. 

education level among others. These initiatives-apply to and are cultured specifically for the various .' · 

demographic subgroups in the country. The segments that have been established ln. the financial 
' 

education· framework include, public media ca~;paigns,' formal market, emerging· markets (adult}, 

emerging markets (youth and young adult), youth in education system (school going), young adults at· 

tertiary institutions and trainer of trainers, CBO, NGO and policy makers. 

The financial education framework was informed by the 2006 and 2009 FinS cope survey and identified 

·the chanhels thr~ugh which financial education can be achieved in Tanzania coupled with market 

segments and lntere'st ·groups. Some of the gaps in 'firiancialliteracy identified in the country based on . ' . 
the 2009 and 2013 FinScope as well as 2013 Fin'cap survey include: 

' • High levels of fmancial exclusion: The level of fmancial exclusion was almost evenly 

·distributed by gender in 2009, howev~r, as of 20i3; survey results indicate that the female 

· ·population ·was more excluded than the mate' population 31.6% and 22.7% respectively. 
. . 

Moreover, 2009 survey results indicated that only 9% of the· adult population had bank 

accounts. iB% of the excluded live in the'rural areas, while 48.1% were under the age of 30. 

Those excluded from the usage of financial services and products decreased ·according to the 

Finscope survey from 66.4% in 2009 to 27.4% in 2013. 
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Poor saving culture: The proportion of the popula.tion that save formally increased from 

11.8% in 2009 to 30.4% in 2013. Des;J'~·C<2-h1e increase·~thlS irumber is still on the lower end. The 

number of those who do not save 41.4% in 2009 increased slightly to 43.4% in 2013. The 

number that does not save 29.6% in 2009 and decrea~ed to 12.2% ln 2013. 

Barriers to banking: 29.6% of the population s·urveyed co not have sufficient money to justify 

banking whUe 21% cannot maint3in minimum balance 

Weak numeracy_skills: The respondents had low numeracy skills, which constitute addition, 

subtraction, division and multlpEcat!on. 

68% and 35% of the population are not confLdent at all dealing with fLnancial services 

providers and making fLnancial decisions respectively. 

Low insurance uptake: the level of utllization of insurance products and seNices increased 

from 6.3% in 2009 to 13.0% in 2013, however, the level of utilization is still low. 

The usage of financial products: 16.8% of respondent's utilized fLnancial products in 2009 the 

proportion increased to 66.8% in 2013. 

The implementation of the financial 2009-2010 education draft framework was delayed due to 

alignment of the financial education framework to the overarching fLnancial inclusion framework and 

the progress of establishing a coordinating body, a fLnancial education secretariat, responsible for 

coordination of various stakeholders and implementation of the framework. The implementation of 

the financial .education activities will be tasked to a Board comprising a public-private-sector 

partnership (PPP),with a permanent secretariat (the financial education secretariat) facilitated by BoT. 

Progress ln the establishment of the institutional mechanisms and the implementation of the strategy 

has been· relatively limited. Nevertheless, some aspects of the strategy are being implemented by 

stakeholders in the public and private sectors. 

An initiative was esta~llshed in 2008 to ensure increased flnancial awareness and improved livelihood 

- of the rural population of Tanzania. The initiative was facilitated by BoT·and suppof\ed by FSDT. One 

of the primary channels utilized was the SACCOS. The initiative aimed to achieve its objective through 

stf-engthening ·the position of SACCOS as community and savings-based ·institutions as· welt as 

provision of support to rural individuals and their micro, small and medium ·enterprises. Finandal 

education programmes in Tanzania as of 2010 included capacity building and training programmes 

that include aspects of financial education for SACCOs, VSLAs/VlCOBAs and MSMEs. The Rural 

financial systems development financed by I FAD and AGRA involve financial literacy development and 

implementation under knowledge management in the initiative by the FSDT .following the BoT 
j • • • 

Financial Education Framework. 

The Marketing Infrastructure, Value Addition and Rural Finance Support Programme (MIVARF) 

Programme in Tanzania, will include financial education initiatives in line with the FSDT and BoT 

objectives for financial literacy and consumer protection. The FSDT wlll implement undertakings to 

promote financial literacy, conditioned to the establishment of an agreement betw.een the 

stakeholders BoT, FSDT and the programme coordination team (PCT) on the different facets of the 
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collaboration and implementation of th~ ~~ltlatlve. The ir:Ltl~tive also aimS to incorporate cooperation 
'- . , r I • . 

from the banking sector and the financial 'community especially in the rural areas. 
• " • I :• T • 

• "] I . 

The financial education framework Tanzania ldentified segments of the population, the prominent 

ftnancial education topics for each segr;nenf ~nd! the d~li~e'ry mechanlsms. An overview of financial 

education initiatives in Tanzania have been higj,li'ghted in the table below: -
.,I: 

I 

Overview of Financial Education Initiatives in Tanzania 

r~~i~!~~1~~~~~ ;~~~1~~~&~~~;~ ,:Type· of ProQi"arri Fi..!::~..f:L.!-1~~-
)\:_ -1' J~~i:_:~~~-~}~:,· --~:-r:-~h:/{i~:,~~~~tf ~-~f~~r~~,:3!~}~~~~~r~~~~~~~~~~~!~~~~~~t?ii~~: 

Sacco's Financial Sector • PresentationS CRDB Sacco's Capacity Buitding The objective of the 
Deepening Trust • Trairiings face to face project was to strengthen CRDB Bank's partner 

using the Saccos SACCOs to increase their outreach. This involved the 
• Youth Clubs and establishment of new SAC<~Os as well as working 

Associations with· existing SACCOs mainly in rural areas. The 
support helped identify areas of economic potential 
with contracted crops such as sugar, rice, coffee, tea 

. and tobacco. FSDT support allowed CRDB to: • 
Sensitize government.officiats and villagers/ farmers 
to introduce the benefits of SACCOs and the 
~ncreased economic activity they will bring to the 

: ~rea • Identify possible cooperating·SACCOs already 
: ~n existence or form new SAC COs • Identify potential 

leaders of SACCOs and train them to operate 
- SACCOs in a transparent and open manner to beneflt 

members 
All Alliance for a . Face to face training NMB AG.RO-Dealers Guarantee Scheme objective 

Green Revolution with the m'embers. was to enable agro-dealers have access to finance, so 
in Africa (AGRA) • Newspapers as to ensure timely cash flow to facilitate the stocking 
and Financial • Telev'iston I of sufficient supplies of inputs for smaUholder poor 
Sector • Radio r.; - L farrners in Tanzania. FSDT support altowed NMB to: 
Deepening Trust ! • Extend credit facilities to agro-dealers based on the· 

NMB's lending policies and procedures for ov'erdraft . 

' 
facilities 
~ Facilitate comprehensive training from Citizen 
NetworK for Foieign Affairs (CNFA) on business 
management to all agro dealers operating in the 
approved districts 

Microftnance Tanzania . . Face to face training . FSDT support allowed TAMFl to: • Establlsh 
association OF with the m,embers. communication structure with qua11:erly newsletters, 
Microfinance • Training through the memberS' directory and annual association reports·-
institutions Community Based Facilitate TAMFI's publicity and sensitization of 
(TAMFl) and Savings G_r(~H.ips. members • Develop membership mobilization 
Finandal Sector 

'· 
strategy • Develop guideline~ for establishing and 

Deepening Trust running of TAMFI's regional activities ·The project 
aimed at enhancing and strengthening the capacity 

- ofTAMFI to deliver services to members; and to act 
as a forum to address mutual interests ·and to 
develop micro-finance institutionS in Tanzania. 
FSDT supported TAMFJ to increase stakeholder 
engagement for the sector in terms of regulatory 
environment, support functions and coordination. 

' 
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Target - · lmplemen~ing Type of Program I Program Description 
Segment, _Organization··. '- '---c::c-:-"-c--:---+:7';c;' '.~~·~·;·-.,.,--ceo-'-;,---' . .,:.,'="""",.....· __ ------~--'-I' 

1-7MC'ic"'r"'ofi'i'L"na-'-n"c"e-+,;F"-in"a"n'='cie'a7'l-Si'Ce"ct':'o'-r-+•'---o-Fa-c-7e tO'faC.:: 'tr.atning · (.S!~E '!h'ribvation Challenge FUND) The process 

fv1icroftnance 

All 

InfOrmal 
SectOr-

Women 

. . 
. 

. 
. 

" 
--.. 

Deepening Trust with the members. fOLlowed by FSDT is: • Concept Notes are screened 
and reviewed by an independent review panel. 
~hortlisted applicants craft full project proposals. The 
futl proposals are again reviewed by the paneltists 
arid winners selected on merit· Winners sign grant 

I agre~ments with FSDT and disbufsements are rTtade 

Financial Sector 
Deepening Trust· · 
and National 
Microfinance 

. Bank Plc (NMB) 

--
Financial Sector 
pe~Peliing Jry.st 

--. . , 
, . -

- .. 

. ' ... ~ 

Financial Sector 
Deeperiin9 "Trust 

Financial Sector 
Deepening Trust 
and Sero· 

BusineSs 
Assodates and 
the Grassroots 
Business ·Fund .. 
(GBF) 

3 Face to face training 
with the members. 

4 Geospatial (GIS) 
Mapping of Cash 
Outlets, Mobile 
phones. 

.. 
. 

·'· 

4 

• 

Face to face training 
with the meml:;lers. 
field visits by the 
ft~nding partners . 

Trainings conducted 
by use of Village 
?avings and Loan 
Associations. 
Face to face training 
with the members. 

Face to face trainings. 
Use·of trainers . 

I 
aCcording·to and agreed schedule. FSDT monitors 
the winning projects for up to two years. The 

I Innovation Challenge Fund was offtcialty launched in 
June 2011. The fur\d is planned for several rounds, 
arid two rounds have been completed. 
The objective is to explore and showcase innovative 
ideas from the SME finance industry. The winning 
proposals and sponsors are provided funding 
support·to further develop their ideas. 
(NMB Mobile Banking) To support NMB improve its 
banking convenience, by providing a faster, flexible 
and affordable channel tci un-banked Tanzanians_ and 
bank clients. 

FSDT support contributed to NMB's launc;.h activities 
which included: • Procurement of software for the 
platform ·.Marketing campaign • Establishment of 
the Central Help Desk- Technical Assistance (T A) 
from Rabobank- Rotlout of the operations of the 
platform -Introduction of different products to the 
platform. These included Mini-statements, Airtime -
services and Monev Transfer service. 
BRAC was founded in Bangladesh and is a global 
leader in ~reC!ting Opportunity for the world's poor. 
Organi.zihg the poor using communities'.own human 
and material resources, BRAC catalyses'· lasting 
change. ' · 

~ : ·~·: · ·r:·1e 'objective ·of the project was to ·sUpport BRACto·-
· pUot and scale up its _microftnance: Q10del providing·· 

microloans to women Ctients fn Tan_zania. Jn Tanzania, 
BRAC applied a similar concept-used tn:sangladesh, 
including·!wb basic micro-credit products, but with 
modificationS to suit the local market:· . 
(CARE Ongeza Akiba Project)FSDT provided support 
to CARE Tanzania for the Ongeza Akiba project. The 
aim was to introduce the VSLA methodology in 40 
districts during a 44 year period from 15th April, 
2008 to 31st December, 2011. 
The objective of the project was bringing flnandal 
services to the informal flnancial sector using the 
Village Savings and Loan·Association-methodology. 
This methodology has demonStrated sUccess for · 
fadtitatinq financial services to the rural ooor. 
SELFINA is the only entity in Tanzania that offers 
micro leasing products to its clients, who are mainly 
women. A Micro leasing model j.s a very effective way 
to reach the rural poor, since it offers small 
businesses a way into obtaining productive assets for 
their businesses, without traditional collateraL 
The objective of the project was to empower women 

, by supporting their efforts in enterprise_ develop merit 
through expanding their access to productive assets 
through micro leases. Other partners in1the project 
were Sera Business Associates and the Grassroots 
Business Fund (GBF). FSDT orovided a·ouarantee to 
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Target - Implementing Type of Program j Program 'Description 
Segment }. Organization 'i 

-- I Bank of Africa Tanzania Ltd (BOA) for SELFINA to 
access a loan facility ln order to grow its micro leases 
portfolio and outreach. The loan facility allowed 

- I SELFINA to: • Train women clients in business 
nianagement skills, life skills, and control • Develop 

I new products • Improve its MIS systems • Strengthen 
management capabilities to manage a growing 
business 

-Source. SMC ConsultantJntervtews 2015, Ftnanctal Sector Deepentng T clnzanta, 2015 
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·uganda 

The Bank of Ugan_da '(BOU) is the lead govem,)ent agency developing the country's overall national 

financial inclusion strategy. The strategy for financial literacy in Uganda was developed by BOU in 

pa1tnership with industry stakeholders. The strategy is built around four pillars, c) Financial literacy (ii) 

Consumer protection, (itt) Financial innovations anC (iv) Financial services data and management. Each 

p_illar has a sub-committee drawn for BOU and GlZ that is responsible for coordination and 

implementation of the planned activities within the strategi. 

The national financial literacy strategy aims at improving knowledge and skill of consumers to 

manage finances well-being, including budgeting, debt management, financial planning, ability to 

choose optimal financial products to suit ones needs and avoid frauds and scams as well as being 

aware of consumer rights. The overall goals of the strategy are to: 

improve the ability of the population to manage their personal fmances wel~ 

help equip people to protect themselves against fraud; 

make cost-effective use of resources which can be used to strengthen fmancialllteracy; 

promote increases in the number, and improvements in the quality, of initiatives to strengthen 

fLnandalllteracy; and 

• facilitate 'effective co-ordination and knowledge-sharing between organisations and individuals 

who are working to improve financial literacy. 

The national financial literacy strategy is informed by findings of FinScope Surveys that identified the 

following gaps in financial education and financial inclusion. Current FinScope survey highlights the 

following: 

• Low levels of financial inclusion: Uganda FinScope Survey 2013 showed that 20% of the 

population use formal fmancial services, 34% use SACCOs and MFls, 31% use only informal 

financial services and 15% do not use any form of flnandal services. There has been signiflcant 

uptake of non-formal bank services as only 7%.used SACCOs and MFls in 2009, this has increase 

significantly to 34% in 2013. The most common barrier cited as to not having a bank account was 

low income, 47% 

Low levels of personal savings and investments: there ls a lack of a culture of saving through 

formal financial services providers. The FinScope 2013 survey showed that 68% of Ugandans are 

currently saving. However, saving in formal fi.nandal Lnstltutlons remains low, 19%. A slgnlflcant 

portion of Ugandans, 41% save their money in "a secret place". Common reasons for savings are 

not investments but for emergencies or household needs. 

Low use of insurance and pension: FinScope survey 2013 showed that 55% of the population do 

not know about insurance or how it works. Only 2% of finandal se!Vices consumers in Uganda 

use formal insurance products, 43% have informal insurance products and 65% do not use any 

insurance product. Majority of Ugandans 43% are not taking action with respect to saving for 

retirement 
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• Low rate of flnancial literacy. low level of understanding of flnancial terms, 49o/~ could not fully·· 

understand ts?ues_concerning lnterest. rates, di~count r~tJs 45% and money lendii,g 's9%. Majority 

of the adult population, 53%, receives th~ir'flnimciallnformation through the radio. 

.. 
Prior to the development ·of a national f!narcial education strategy, efforts at financial education were 

' • . l < 

fragmented, project based, largely_. donor driven and ·difflcult to scale. The strategy provides 
• . . I , 

coordination and strategic thrust to achieve th~ 'above mention goals. The strategy takes cogniza~ce 

of Uganda's demographics and pop~lation distribution is: implemented along five priority activity 

strands ce. schools, youth, rural outreach, work-place and m~dia .. The following table shows summary . . . 
of priority activities for each segment. I 

1;. 

exit courses 

consumers 
lncludlng a range of informati,on, guides, budget planners, calculators, tips, warnings and 
9?_mes · 
Working with newspapers and magazines to increase FL-related ·contents (articles, 
columns, etc.) in their publications 

The Bank of Uganda (BoU) is the main government agency spearheading the implementation of the 

national flnancialliteracy strategy using a collaborative approach with GiZ and industry stakeho_lders. 

Some key findings on financial education activities that are currently being implemented under the 

national financial literacy are outlined below: 

• There is strong alignment between the current education sector reforms and implementation of 

the national financial strategy. At 'the time of financial literacy strategy development and 

implementation·. the education sector was commencing reviews on primarY. and. secondary 
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curriculums and fm~ncial education is bein£1 tn!r~duced into the curriculUm. Previously only at the 

tertiary segment was there acce~s· .to;_}inandal ~:.'du(a_tip·n programs ·in Commerce, flnance, . . .. ., 
·accounting and economic programs. lncori,oration of financial literacy content at lower education 

levels has commenced. Introducing ftnancial education as early as possible in education system 

enables. the bu\lding of lasting good fioancial habits. 

• Use of different mass media ha_s been used to delivering financial education. The strategy has 

developed s_ervices of print publications, Core Messages that ~over. financial education topics 

regarding personal flna~cial management, savings, loans, investments, insurance, planning for old 

age, making payments and financial service providers. The publications are available in several 

wide spoken languages in Uganda, English, Luganda, Runyankore, Rutoro, Atesot, Lugbarar Luo 

and Kiswahlli. Also in· partnership with several implementers financial literacy content has been 

developed and transmitted via radio. This has proved to be an effective delivery method for rural 

outreach. Rural outreach has provided a good avenue for gender reach. The strategy has also 

complied information regarding financial education on the internet website www. 

Simplifymoney.co.ug making easy access of training material available to the wider public. 

• · Tralne,-oftrainer program has been implemented. The trainer of trainer program has been funded 

by Citi Foundation and ls based on the Microfmance Opportunities and Freedom from Hunger's 

(MFO) Global Financial Education Program (GFEP) curriculum. These are usually srnall classes held 

quarterly. The training provides accreditation as financial literacy trainer. The training package is 

available under the www.simplifymoney.co.ug website. 

• ·Financial literacy is a long term engagement •and the strategy has been aligned along national 

, strategies to ensure. effective coordination and sustainability. Regular meetings involving all 

.stakeholders are held at least annually to steer the process and ensure seamless coordination and . . . ' ' . . : . 
implementation of ftnancialliteracy strategy. 

Provided below is a comprehensive outline of the financial education initiatives undertaken by·· . · 

different financial education stakeh9lders in Uganda . 

0 vervtew o fF" . lEd t" I T . mancta uca ton m tattves tn u Jqan d a 
··Tar9et·r~-." .-,;_:.. 
s~nle·nt-· --~ ::· 

_·nliplementrn£;;·:" _ 
··orgailiiatiOh.:):+· ~ ~n~.0-,:~~·~-~~-~~~~-~~i~:-;~-~~~~j: :t:_:j,;:;,:~_: -~~·~t~~tE&:t~~~~~~~~~~;::;;·:r~!Ai~%:~z¥k 

Youth Amarin Financial . Devetoped Products·: Budgeting Amarin Financia~ GrOl!P. i.s a youth 
Group Diary, Budgeting App, Micro owned and led company. It works in 

Business Accounting App areas offincindalliteracy, financlal 
• Assessment of Farmer Groups, planning, micro business accounting 

SACCOs & businesses for and business brokerage. With 
capacity to access loans, special interest in the agricultural 
capacity building and linking sector, the company is exploring 
them for loan opportunities areas of work to improve personal . Provide literacy training to and business financial literacy and 
ctients; farmers, youth, children management. 
and other professionals -

• Providing linkage for banking -- services, capitat markets and 
aqr"icultural markets 

Farmers Gutu Agricultural Farmers are GADC's biggest GADC is a limited liabiUty company 
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Target.' . Implementing Type of Program Pr~9:ram Descript~On 
Seolnent ·arCanizatton - ·· . . - . 

-. ,. 

Development Co. suppliers. They provipe finandal dealing in training, facllitating, 
Ltd support to farn\ers·to manage the equipping farmers as well as buying 

-· money they receiye upon selling and selling agricultural produce -
their crops. Farmers are trained on mainly Cotton, Sesame, Sunflower 
Budgeting, cost analysis, financial and Chilies. GADC also gins cotton 
planning, savings and VSlA in Gulu and Kitgum. 
methodolooles: 

All CARITAS Uganda PROI~IC UGANDA was started ln Caritas Uganda was founded in 1970 

- 2002 ln Uganda and 2003 ln Kabale and is the overall coordinating body 
Diocese with the purpose of for the socio-economic 
promoting rntcro ,enterprises for development of the Uganda 
small and,mlcro ~titrepreneurs. Episcopal Conference. 
PROMIC UG{'NDAwas lnltlated by 
CatholLc Women~s Bureau, an. 
affirmative action department of 
Caritas Uganda; in partnership with --

Foundation Open-Hand Swisshand - -
of Switzerland. Jh~ Programme also 
aims at enabling less piivileged 

- women to access Micro-financial 
' - services for ec'o)16mic development 

lt encourages w_om'en to participate 
actively in deve~opmental ' -
programmes intUganda, and to 
promote a cuh:Ure of savings with an 
intention of imprOving and 
expanding household economic 
standards of livina. 

Agricultural Blue Sprlngs Training for Trainer of Trainers Business Consultancy Firm 
& Rural Uganda Llmlted specializing in MFis, Banks, Rural 
Finance Pooulation 
Chlldren & The Private Through working with the Ministry PEON is a Ugandan non-
Youth Education of Education and other International government organization that --· Development partners such as ~hUd & Youth empowers the youth through 

Network Finance lnternatiorial and Afl.atoun. offering financial education, 
- - PEDN is ifnpleiT'jenting a Financial business skills training, youth, 

- Literacy Model 'that !s based under mentoring and entrepreneurial 
five core elementS; training for young people in out and 

' -Personat:t:Jnderstanding & out of schools. 
- ExploratiOn' : , · ; 

- -Rights & Respon~ibilities PEDN is also one of the leading _-
-Savlng & Spendlng organizations advocatlng for 
-Planning & Budgeting· fmancial literacy as a key Component 

- -Social & Fin~n_Cial ~nterprises of the school National Curriculum -- through engaging the National I ' 
This model proVides youth and Curriculum Development Center 
children wi~h a hoUst~c approach to (NCDC), Bank of Uganda, GlZ and ... 
Financial ~iteracy other partner organizations 

: advocatino for FL. 
Youth and Plan Uganda Plan is supporting several Village Plan is an international child-centred 
Women, Savings and loan Associations community development 

(VSLAs) across the country. Since organization, working with children 
2013 Plan is implementing the in developing countries, their 
project "A Working Future- families, communities, organizations 

-- Uganda" (AWF); the core objectlve and governments to bring about 
- of whlch ls to support 12;000 young positive change. Plan values and 

people (15- 24 years) on thls path advocates for child rights and 
- - by enlisting them in. VSLAs as a creates opportunities. for meaningful 

starting point whilst working on child participation. Plan has offices 
other empowerment initiatives using in 48 developing countries, 
a multi sectorial ·approach. One·of including 23 in Africa. Plan also has ' ' 

the goals in AWF is to promote 20 national offices that act as the 
financial inclUsion throUah the oroanization's main fundraisinq arm, 
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.. 
Target· 
Segnient' 

lnipleinenting" 
Orqcimizcition-- r 

Type of Program Piogr~m Descripti.qn .. 
... - - VSlAs with thl?. potEntial of lir"l:-:dr:g~·~ I·! Yand 'perforrri a vital role ;in 

them to forrnat flnandallnstl't'utlons. development educaflon and 
In order to_ achieve this goat, advocacy to people, governments 
financial titeracy is a key cdriiponent. and international bodies in 

. . . . developed countries . 
Corporate FRIENDS Consult FRIENDS ConsUlt Ltd has undertaken FCL is the consulting firm in rural 
and p·ra- ltd s~veral training~ indUcting; finance sector (80% of projects are 
poor 

. . PreParing for t:fe after in rUral and· pf-0-poof Pioje~) tO 
communities . ·· retirement provide_ the required technical _ 

• Personal Fin2r1c2 Managem.ent assistance the four named areas of 
. . Negotiation sktl!.s Microfinance Capacity Building: 1. 

. • Financial Management Banking Sector, 2. Corporate 
• Savings Business, 3. Economic/Social . Credit/Loan Management Development, and 4. MSME 

-·· 
among others Development . 

Corporate KEZZI . FL Interventions KEZZI HEADSTART is a multi· 
and pro- HEADSTART 1. Appreciation inqu'iry discipline Consultancy service . 
poor 2. Capacity building in provider. KEZZI HEADSTARTfocuses 
communities Community Managed Microfinance. its financial services on the families 
{Govern men 3. Leadership development and ~ommunitles Ln Uganda. KEZZI 
t parastatal, for sustainability and continuity of HEADSTART provides the poor with 
NGOs, CBOs, records. financial choices. Through theJr 
privat_e 4. Structural analysis of work, a family is able to accumulate 
companies, society assets and build up their small 
Self-Affinity 5. Entrepreneurship businesses one step at a time. Their 
Groups, development aim is to provide the necessary 
Individual) 

. 
training and resources for each . . . . ·- .. 
family to maintain the, prOvision Of 
fOod for their children, c~eate. 
savings for emergency needs, afford .. ... . . --·- - ~-medical care for"the~r family, build 

. . . . up their businesses a_nd §end their . . . 
children to schooL ~their ftnancial ... 

... 
.. prospects grow, families will have .. . 
. .. .. more options and can even access 

. more advanced credit markets . 
through KEZZI HEADSTART . 

Self-help AYANIInctusive 1. Practical sa"vings and credit AYANI·Inclusive Financial SectOr 
groups, F'trianclal Sector management Consultants is c:onsutt'tng company 
SMEs,· C~nsy~~ants 2. Transiting to formal financial offering TA se!Vices to lndividuals in 
financial institutions gro!JpS and networks of groups in 
institutions 

.. 
3. LEiadership development for practical savings and loans with .. 

·' continuity of records and replication pro'{en track records for, transiting ·. . . · . 
4, Product evaluation for to formal financial institutions; 
recommendation of refinement from demanding more sophisticated 
client experience products, to financial institutions in 

incorporating identified 
recommended product features and .. regulations and suPeiVision · · · ' 
framework. 

Toyota TOYOTA How to manage our- Finances better- It's a Multi-National Company 
Employees UGANDA The savings concept "you can make dealing in Motor Industry. Selling 
and Toyota LIMITED it", Investment-starting small and brand new Toyota vehicles, Genuine 
SACCO growing and how to manage a loan spare parts and servicing and repairs 
members. and considering insurance. Workshop and Body shop. It 

employees both Locals and 
foreianers. 

Village level Uganda Coffee Finandalliteracy training to It is an apex organization of coffee 
and sub Farmers Altia11ce strengthen record management farmers which provides services to 
county level capaCity. Training in savings and its members. These essential services 
farmer credit include linkages to extension 
orQanization 

.. 
services, inputs provision, access to ----
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Target 
Seament 
s. 

Youth, 
corporates, . 
schools and 
colleges, 
groups 

smallholder 
coffee 
farmers 

Small holder 
farmers and 
small Scale 

-entrepreneur 
s 

Employees. 

lmplemen!ing· 
Oraanlzatton -. 

KingDom
Prosperity Ltd. 

UGACOF LIMITED 

TRIAS Uganda 

Jecon Group of 

}ype of Prograrh-. 

• Trained mainly university 
students (Kyampogo University) 
on hoW to make and use 
money. 1 

:: : 

• Shared tips \'\lith students in 
class on how to be successful in 
life. 

• Taught individuals practical 
financial: ~ducation using Cash

. flow 101 board· game. 
Objectives of Ugacof SustainabUity 
Projects: Ugacof sustainability 
projects have objectives which 
in dude but-are not limited to the 
following: 
1. To increaSe coffee 
productivity'and' overall production 
level of the smallholder farmers to 
meet the curre[1t iand future market 
demands throu9h Good Agricultural 
Practices [GAPs) .. : · 
2.. - To improve post harvests 
handling Of coffee so as to ensure 
quality and. enable farmers earn 
higher prices. 
3. To esta~lish support 
mechanisms to e3se access to credit 
at descent 1-ates ·ai1d conditions, 
agro inpl.!ts, marb'ltS 'and market 
information ' ' 
4. TO increa-~e the 
partidpatio.n of women and youth in 
coffee productiqn;1value addition 
and marketing: - ' 
5. . TO ~r~ngthe11 and 
empower.farniers' groups to 
develop effectiVe a.nd efftdent 
managemeryt:_pfaCtkes and system~ 
to ensure 'bUSinJssNiabUity and 
sustainability. ·, : . ' 
6. To t'l'lcre'ase-area under 
coffee proi:iucticfi by ensuring 
availabilitf .of Ctean Planting material 
for planting new areas as wetl as 
replacing the very old unproductive 
trees i r j. 

7. To imp~ove market access 
for the coff~e produced by the 
smallholder.farmers through value 
addition by 'v..;et m(ll processing and 
certification ~ 
Through t!le Saccos and MFI's we 
promote access to finance by the 
family farmers a·na small scale 
entrepreneurs. In addition to 
supporting our part~ters provide 
appropriat~ fin~ncialservices, our 
partners also train ~.he target group 
in improving their financial 
capability 
To provide training to our clients 

Program Desc~iptiOn !"'" •• • _ 

fmance, value addition and 
marketinq. 

. -. 
...,; .. 

, . .;. .. 

KingDom-Prosperity Ltd. mainly 
deals with Financial Education, which 
it offers to individuals, groups and 
corporations whenever possible. 

UgacofUmited, an affL!iate member 
ofSucafina Services, works .with 
thousands of smallholder coffee 
farmers countrywide on 
sustainabiUty coffee projects aimed 
at increasing coffee productivity and 
quality for increased incomes. The 
projects demonstrate that farmer 
organizations have·the capacity to 
turn around the fortunes of farmers 
and ensure increased incomes for 
individual farmers as well as 
increased foreign exchange earnings 
for the country. 

TRIAS is a Belgian dev~lopment 
organization that works to improve 
the livelihood security and wellbeing 
of family farmers and small· scale 
entrepreneurs by supporting their 
member based organizations. 

Jecon is a consulting and capacity 

58 

I I 
I • 

J 

' I 

' ' 



Regiohal Swdy on Financial Educarion in the E.4C Par me~ Stares:ofinbl Ripon· June 2~16 
------~----~------

. '.:1 !,.; ,_,, 

Target' · lmplem~nting Type of Program . ' Program Descr_iption ~ 

... 
·• .. -

Seqment OrqanizEition ' •,:· '.: c 

and clients Companies Ltd who indudes; Employees and·~[i._ents~rl:•buildi.ng fLrm. Jecon has expertise-in 
of financial of fmanciallnstitutions, village· " ... Financial literacy, Micro flnance, 
institutions, organized groups, Village Farmers Project Management, Institutional 
village Groups and local governments assessment, Organizational 
organized Evaluation and skilled based 
groups, training. 
Village 
Farmers 
"Groups ·and 

~ local 
government 
5 I 
y6uth, Kampala Naguru The focus is on fLnancial I Rota!)' is a non-proflt organization 
farmers, Rotary Club empowerment through the creation 1 providing services to the local 
teachers, of a savings culture and thrqugh : communities. 
students using the little available resources. 

Rota!)' first engages the leaders of 
the communities who then gather· 
the community for a meeting where 
they will be taught the essentials of . 

~ 

fLnandalliteracv. 
youth and BRAC Uganda Financial Literacy is given to the BRAC Uganda is an international 
rural youth to improve in their social life NGO which began in Bangladesh 
communities and economic welfare. BRAC trains ; 1972. It is now using a holistiC 

club leaders (mentors) who then 
I approach reaching to the poor. 

offer the training to their peers. 
More than 300 mentors were trained' 
who each trained up to 30 youth. 

.. 

youth and Mountains of the Training of university students and Moun_tains of the Moon University is 

I I 
rural 1 Moon University staff on fLnandal lit~racy and · 

' 
~a higher institution of learning 

communities encouraging them to form savings I based ir.i the Rwenzori region with a 
dubs; training of comm·unities in : \;'is,ion of learning, research and ~ 

fOrm of micrcifinance ·and. other F 'community service. 
oroanized aroups (300+) ' Financial Professional Facilitated Fl TOT to over 70 AM FlU Cq_risult~mcy firm that offers 

sector and Enterprise Skills members with supp_ort.from.A~~Ft~; .l.nstitt,~iiooal development and 
the NGO Services Ltd Developed, adapted and translated organizational strengthening · 

FL curriculum for Habitat for cons~ltancy services. These include: 
Humanity Uganda; Adapted Fl Financ;iat literacy curriculum 
curriculum for Stromme East Africa 9evetPpment, adaptatlon, training; 
Microftnance; Delivered FL .trainings ' EValuatiOn; Research studies; 
to over 10 MFis with support from ProduCt. development; Business 
aBi Trust Designing, Editing and plannirig;~Development of · 
Translating of Assorted Information, lnfo(matiOn, Education and 
Education and COmm!Jnication (IEC) Comr:nunication (IEC)Matertals; to 
materials for Financial Education merition but a few 
Project of Habitat for Humanity; 
Facilitated Fl TOT for BOU/GIZ; , I 
FacUitated TOTs with support from 
Trias ' 

Small holder Kilimo Trust Capadty _building of farmers Kilimo Trust is an independent 
farmers institutions in Financial literacy: organization working on agriculture 

savings, groups formation for for development across the East 
collective savings and borrowing, Africa Community (EAq Region- in 
records keeping etc. Burund~ Kenya, Rwanda, Tanzania, 

and Uganda- and more recently in 
the new Republic of South Sudan. 

Schools, Master!inks A summary: Masterlinks provides trainlng and 
churches, Uga~da 1. Uganda Rural Financial Services consulting services to public and 
firiancial Programme, I private organizations. Services 
institutions, 2. Association of Microfinance include financial titeracy, comPuter 
rural Institutions of Uganda, : & management training, business 
communities .. 3. Financial Consumer Education (a process re-engineerinq and 
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T;;trget - Implementing. Type of Program Program Description _ 
Segment Org<inizatlon 

-
' 

DFiD programme), computer systems support. 
4. National Teachers Union, 
5. Kyamuhunga People's 
Development SACCO, 
6. Muhame Financial SeJVices, 
7. StJames ~att>edl)ll, Church of 
Uganda, Mbarara. , · 

- 8. Mitooma Town Council, 
- 9. Lyantode Town ~au neil - . 

10. Arua Catholic:Social Centre, and - -
manv others 

All, GIZAGRUFIN G!Z is supporting Bank of Uganda in GIZ is a federal enterprise, 
nationwide Programme spearheading an~' coordinating the implementing projects mainly on 

Uganda Strategy for ~inan;::ial LiteraCy in behalf of the German Federal 
- Uganda. GJZ is further actively Ministry for Economic Cooperation 

- - contributing to·sOme ofthe priority and Deve:lopment all around the 
activities (e.g. integration ofF~ into wortd. The GIZ-AGRUFIN programme 
the revised lowef secondary Schools in Uganda is focusing on increasing 
curriculum~ National Seconda,Y access to financial services for the 
Schools performing.Arts Festival; rural population. 
piloting FL via t~e radi9 and text . 

-
messages with Mercy Corps; piloting -

--- FLat uniVersities ·with Mountains of 
.. - the Moon UniverSity, etc.) - -

Source. SMC Consultant lnteNLews 2015, Bank of Uganda, GIZ 

60 

;~I 

' ' 

' ' 
'- ' 



: : 

J i 

I I 

, I 
' ! 

'- -' 

Regional Study on Financial Education in the.£.4C Par-mer Srates: Final Report: ,Jui1e 2016 

'• •.,'. 

FINANciAl. EDUCATION iNITIATIVES PER SEctoR. 
4 - • • • • • .. - • . ,• • · • ,• : • .H 1 ~-.. • " ' " 

Provided i.n this section is a summary of the f[~a-ntiat ed!Jc~ti;~ li~liiatives currently being undertaken 

by the various financial sub-sectors i.e. banking, capital markets, insurance, pensions MFI/Saccos and 

education institutions. 

Banking 

Country lniti.e:Hves 

Burundi - The BRB is working with the Association of banks and Hnanciallnstitutlons in Burundi 
encouraging the sector professional association to create awareness programs 

- There are also some current efforts at providing information and protecting consumer rights 
included ensuring that all banks_ openly provide terms and conditions of financial products that 
are displayed openly in the banking hall 

- Mobile banking ; Ecocash initiated by Econet and M-cash initiated by BANCOBU 

Kenya - Equity bank through the Equity Group Foundation (EGF) has partnered with Master Card 
Foundation in a financial literacy initiative that is targeting 1 mituon women and youth in Kenya 
by end of year 2014. The Master Card Foundation has contributed USD 10.8 million towards the 
initiative known as Financial Knowledge for Africa (FIKA) as per Equity Group Foundation 
website. 

- Commercial banks participate in the popular an.nual homes and property exhibitions to educate 
the public on their mortgage loan offerings. For example, the Kenya commercial Bank's {KCB) 
weekly property visits 

- Other forms of financial education are targeted to existing customers as a value added services; 
for instance, NIC Bank, a mid-sized bank targeting the upper middle class, has a quarterly e-
newsletter on personal finance tips which it distributes electronically to its clients. 

- Mobile banking: The success of M-PESA has resulted in a seismic shift in Kenya's financial 
landscape; At the time of the 2009 FinAccess survey the service had over a quarter of the adult 
population registered as users. 

- FinAccess ,2016-showed that many users of fvl-PESA wer~ also users of other financial services. 
There are also growing linkages between M -PESA and the formal banking system, which is 
expected to deepen its impact. 

- A. number of the targef.retail banks have connected to the system allowing direct transfers 
between M-PESA and bank accounts. In the second quarter of 2010, Equity and Safaricom 
launched a new joint product, M-KESHO, which is a-specialized bank account held by Equity and 
accessed through M-PESA. 

- Equity Bank also launched another solution with Orange, which provides a direct link to a full 
function Equity bank account and allows transfer-across all mobile networks. 

- Commercial banks's web site with quasi financial education content 
- Commercia·[ bank's help desks 
- Commercial bank's visits to school's open and sports days 

Rwanda - BNR, RBA and other stakeholder are currently working together to implement aspects of the 
NFES in the banking subsector. 

- RBA partners with BNR on fmancial inclusion programs and finanda\ education program such as 
the organizing and executing of financial education aWareness campaigns such as the Savings 
Wee held in December and the Global money week . Also the BNR conducts sensitization 
campaigns for the beneflt of the enttre sector when introducing new industry innovations e.g.-
when credlt reference bureaus were introduced in 2011/12 BNR held awareness campaigns 
through the media, meetings and workshops to inform the public about the advantages and 
importance of having good credit history. 

- University of Rwanda {UR)/College of Business Economics (CBE) teaches undergraduate and 
postgraduate courses in banking needs 

- CBE offers CPA (RWANDA), CPA (K) and ACCA (UK) courses for bankinq professionals 
Tanzania - The Tanzania Bankers Association (TBA) has e.'< pressed its strong support to financial education. 

Exim Bank's centres for financial education targeted at women involved in agriculture. 
- Several banks offering microfinance conduct classroom-based training for new clients, before 

issuing loans, and may also offer training to MSMEs. 
- According to the diagnostic report, these programmes could be improved and extend outreach 

beyond clients. CRDB has experimented with innovative delivery of education through village 
theatre not only to existinq SACCO members but whole communities. Several financial NGOs 
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Country .. Initiatives 
I 

have fmancial education programmes. 
- PLAN International also provides qevelopment programmes to communities with components 

of financial education. VSlA and VICOBA progr~ms are seen as_ potential strong vehicles for 
financial education efforts in rural areas 

- Participation in exhibition yearly 1-events that putt crowds 
- Preparation of television and radio programme 
- Attendance to walk in customers 
- Introduction of Credit reference bureau 

Uganda - UBA is currently developing financial educatior. progr~ms for the banking sector that are 
I 

aligned to the national financial literacy strategy. ' 1-

- UBA works closely with the Uganda Institute of Ban~i~g and Financial SeiVlces (UIBFS) to 
develop industry relevant coUrse material for profe~si6nals in the banking sector. They offer 
short·and long courses as well as professional certificcitiOn courses 

- UIBFS has worked together with' the Tanzania Institute of Banking to develop ·a harmonized 
professional certification course and ex'aminations for bankinq professionals 

Capital Markets 

Countrv Initiatives 
Burundi - BRB is currently playing the role of market reguldtor as well as nurturing the capital markets 

growth. i · ~ 
- The capital markets wilt b~gin With a manual ov'e'r the counter market 
- Current sensitization activities are on workings of the' capital markets, operations, and 

investment opportunities offered by the different financial instrUments 

- - BRB staff are also to undertake training on capital markets 
... " . Stitt at inception stage ,initiatives to disseminate knowledge are carried through workshops 

driven oy BRB 
" . The capital markets are at a nascent stage, the legal and lristitutional frameworks are currently 

being developed.. , ' ! ' i 
- Currently, capital market is being regulated by the BRB. 
- Currentlv manuallv ocerated · 

Kenya - Nairobi Securities Exchange (NSE) investment chalie11ge targets university and tertiary·institution 
students in Kenya who are off~ered Kshs.3 milliOh. to each participant as virtual start-up capital for 

.. a period of 3 months and the winning team with the high~st portfolio value at the end of the~ · 
investment period is awarded the·ultimate_prize.of;Ks~s .. ~OO,OOO. 

- NSE has an SME initiative that targets small and niedium size investors who are interested in 
investing in shares of listed cOmpanies.! ' ' 1 

:: 

- NSE has a Wednesday class initiative that targets student groups on field trips to the market 
- NSE is part of a joint training of stock trading referred to as Securities Industry Training Institute . 

(SITI). The collaboration is with the Uganda stoc~ Exchange (USE), Dares· Salaam Stock Exchange . 
. (DSE) and Capital Market Advisory Council (CMAC) of Rwanda (NSE website). · 

- Captt8_l Markets Authority (CMA) 'Kenya has a national trivia challenge that targets the youth 
including university students .. Participants are requi,red to ansWer at least a question upon , 
dialling a given number with the objective of winning the ultimate prize of Kshs. 200,000. The 
national trivia aims to create interest in capital markets·among the youth and university 
s~udents. . I: 

- CMA has rolled out a Capital Market Mast~er plan 2Ql4-2023 which includes investor education as 
a major flagship project -. 

- CMA has annual open day, regular workshops t9 inform stakeholders, 
- CMA Nairobi County university challenge 
- Capifal market resource persons contracted profesSionals to go throughout the country and 

educate different taraet Orouos. 
Rwanda - The Capital Markets Authority along with,the Rwanda S!ock Exchange have been implementing 

prpgrams to raise awareness about c;apitat markets to the general public and increase market 
participation among investors. : · ' . 

- The national oublic education oroaram taraets institutional investors, oublic sector, rea'ionat -
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Country I lnitiatives 

Tanzania 

Uganda 

,. 

_ .• inv~stpr_s, re:taillnvestors and p~\va~e- sector i.e. business. corporations and Stv1Es.,. 
- Awareness programs using s"eiriinarS:1vJoi"kshops arid :rileettngs to sensitize SMEs •. and retail 

· investors. 
- The Rwanda National Investments Trust was established to tap into collective investment 

schemes with respect to developing and increasing appetite for unit trusts in the market. 
- CMA has built linkages with international correspondents and increased visibility with 

Bloomberg, Reuters, BBC and the Economist nicig.azine with the establishment of $400 
Eurobond. 

- Introduced the investment clinic week c3nd SITI programs in High learning Institution? 
- investments dubs develoPed in different UniversifteS and hiqh learning institutions · 
- The Capital Markets and Securities Authority (CMSA) targeted 50% ofthe Tanzania adults to 

know .their activities by year end of year 2015 
- CMSA had 250 students drawn from University of Dares Salaam Business School, Institute of 

Finance Management. College of Business Education and Tanzania Institute of Accountancy to 
held in the financial educatlon initiative 

- Defined awareness programmes by the regulator. Implementation of Financial Inclusion 
Framework which has aspects of invEstor education, product development, robust store of value 
and use of technology for easy access of the capital markets products through use of 
technology: 

- Participation in exhibition yearly -events tliat pull crowds 
- Preparation of television and radio programme 
- Regional tour awareness programmes 
- Seminars and workshops to· specific groups tailored to 'their needs 
- ParticipatiOn of market ol~ers including the DSE in provision of awareness programmes 
- The Uganda Securities Exchange (USE) provides investor information via print me~lia (booklets, 

pamphlets, newspaper/ magazine articles, report publication), investor talks, and on the internet 
providing online reports and basic information about capital markets as well as archiving 
information in an e-library .. 

- The CMA provides i[lvestor education through seminars for schools and universities_ (on topics 
such as savings, budgeting, investments, and taxation) as weU as schools and universities capital 
market challenge. · · · - ~· · · · 

- CMA ha·s:collaborated with the ministry of education in creation.of curriculum for ' .:· · 
entrepreneurship for 0 level/ A. level secondary education Level · · : 

- CMA creates awareness and disseminates. information by partidpatinQ in tr~de fafes e."g. Uganda 
· Manufacturers-:-Assclciation (UMA) trade fair, as well as banking, finance and·insurance expos;' 

participates in ·finandalliteracy week by providing talks and presentations to various groups -~.g. 
- nurses, militarY and' students. ·., · . ~. ~. · ·- - · · · ' · 1 

- The CMA encourages stock brokers to partidpate and invest in financial market~ edUcation. One 
on one presentation and tal~s·are held with corporations and investment clubs. . , 

.. - Print 1J1edia.using Q.ewspaper and magazine articles, information pamphlets.and booklets, and 
-series of publiCations' such as the capital 'markets journal are also used to prOvide investor 
education. The-deVeloped'matertals are also available online on the CMAwebsite . 

. ' 

Micro-Finance ·and SACCOS ·-:: 

Countrv Initiatives 
Burundi - Microfinance sector comprises 23 MFJs amongst the Burundian National Federation of 

Cooperatives (Federation Nationale des Cooperatives du Burundi: FENACOBU); FESTE for 
school's teachers, CECADE for militaries which are the main ones, playing the role of provision of 
seiVices on savings, borrowing (credit) and training. : 

- Network of Microfmance Institutions of Burundi (RIM) teaches on savings in all provinces 
0 RIM has 9 strategic programs. Have partners the hep deal with activities, Dutch 

embassy, Dutch NGO, Terrafina, !ceo), Germany- SBFIC. ' 
0 This year the focus is on community micro credit (micro credit solidaire), there is 

TOT {want to deliver 30 trainers for the sector), save and how deal with a project 
and how to deal with credit. It is targeted to the rural low income persons .. 

0 Another product is about savings. RIM is dealing with financial education. focus ' 
on children. At the moment the training began with teachers as a pilot P.roject. 
Now parents' are being sensitized through meetings. Point for the day, is 

. 
.. education for the parents. Students cannot save if parents are not committed: 

0 

The next phase is'to sensitize pupils. Conducting with SBFIC. :. , 
Edu'cation fLnance through media, mainly radio & TV, RIM was able to .have 
develop dramas. 
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Countrv 

Kenya 

Rwanda 

Initiatives 
o Since 2011/12 every lvlay to September have campaign for financial education 

on savings for adult countryvvide. • 
o Celebrate in October 315

t, jourre international of savings. MFis in the rural areas 
celebrate the day by partkipciting in trainings, competitions. Each MFI creates 

_ ·its own program. RIM coordinates this through their netvvork. 
o On adult ftnancial education are organizing TOT. There are already 17. For the 

next business plan there wm be 2 additi~;:mal training. 
o RIM is organizing the fLrst micro-finance week in May 2016. The general theme 

in this week is "micro finahCe and finanda{ inclusion in Burundi" 
o _ There are plans t9 set up a IT_Licro finance academy. The land is available and .the. 

module de formacition, is ready. The building is ~xpected to. be completed by. 
November 2016. The fLrst trairlings wUl begin in Nov 2016. Currently the training 
for RIM members. The tr~ini'1gs witt be'fLrst t6 RIM members, as well as anyone 
interested in joining the·MFI ~sector. , 1 •• 

o The Dutch NGOs ·the prioriW is fLnancement de fllire agrtcole, in rural areas. 
Micro credit warrantagE,for goods, agriculture production- rice, maize, seeds. 

o RIM has participated tn;the strategy for financial inclusion. - -
o In June 2016, RIM is organize a national attiUe, sensitizing the· government (local 

administration, justice and police). There is a big challenge on non-repayment 
and the local government can help sensitize the population. The training will 
move to the 4 regions in Buruhdi. 

.o. VSLA are looking to organi~.e trainings with NGOs and member institution_? to 
develop a strategy to assi~t VSLA segment. 

a Through network partidpate in regiona! and international conferences, like SEEP 
Network and regional n"et#o'ik AFMIN, AFINet. RIM committed to financial 
inclusion and are gair!i(lg learnings and best practise from others . 

The Fonds de Micro Credit Rur1i;RJ;al Microcredit 'Fund (FMCR) is mandated to mobilise and 
allocate resources for the developiner1t of rural areas, promote micro loans in rural areas 
through a guarantee fund and a credit fund, monitor the micro loans and train and create 
awareness among benefLciaries : ' , I ' 
FMCR has Several financial education programs that train and promote awareness about 
registered accredited MFls, the benefits of MFis, how to save, how to access MFI credit and how 
to create proposals of flnancing micrO-projects amongst others 
FMCR also works with local community leaders to reach the community and informs them about 
availability and how to access MFJ services and account opening. 
MFis are also trained on developing programs that provide financial education to customers 
prior to receiving credit grOL!P fOrmation, group guarantees, proper use of credit and · 
importance to monitoring project prOgress via site visits. 
MFJ management have also been sponsored to participate in exchange visits to other countries 
such as Benin, Cameroon, Corig9 Braz:zayille, Kenya, Uganda, Rwanda and SenegaL 
The sector also enjoys support from <;:orpmerdBl banks through loan financing 
Other partners include and not limited to FlDA (Fonds International pour le Deveto-pement 

Agricole), Dutch Embassy through in;ernational NGOs as ICCO, TERAFINA. 

MicrofLnance Opportunities (MFO}, in collaboration with the ILO Micro-lnsurance Innovation and 
the Association of Kenyan Insurer~. d·elivered insurance education through a·radio campaign in 
2010 (Messy and Moticone, 20l2)t 
MFis have a long relationship with training, and for most it is linked with the credit methodology 
they use. · · 
The majority of MFis have a standard f=-rogramme to orient clients to their loan policies and 
procedures. For those m.aking group· loaris, an important focus of this training is group 
formation and dynamics, ptus ge~ing: .3nd managing a loan. MFI credit officers are, in·most 
cases, the trainers, delivering what is targ~ty a standardized package. · 
While the group structure with its reQUlar (often weekly) meeting can be seen as a ready-made 
channel for client education beyond the,'programme orientation, most MFis use it as such only 
on an ad hoc basis 1 

Collaborates with joint finandal sector regulators to cany open days, and at ASK agricultural 
shows, where thev- answer aeneral client Cueries and carrY out consumer education · 
The main body that is responsible for; delivering financial education and capacity building to the. 
MFI/SACCO sector is the Association Ot Microfinance Institutions of Rwanda (AMIR). AMIR is 
currently providing capacity building tO strengthen service delivery and institutional frameworks 
for MFis and 5ACCOs. · · 
AMIR has also implemented the child social and finandal education project. 
EStablished Rwanda Institute of Cooperatives, Entrepreneurship and Microfinance (RIC EM). 
AMJR was resoonsible for develooinQ the curriculum for microfinance department as well as 

64 

I. 

i ' 



I~ 

I 

I I 

1 

' 
Regional Study on Financial Education in the EAC Pai·rner S!a_re!::'nnai Repo.~l: June.2016 

--~"·~~·"·--------·------------------------------
.~~!1~~·· 

Country Initiatives 
fLnalization of RICEM business plan. . . . , 

- AMIR also provides traininq directtv"'!o Staff of !I:Fi5 ·p~r'cittoatinq .in financial education oroqram. 
Tanzania - . The main bC!dY that is responsible for delivering financial education and capacity building to the 

. - MFI!SACCO sector is the Tanzania Association of f-'licroflryance Institutions (TAMFI) 
- TAMFl offers training and capacity buUding to staff of member institutions from loan Offlcer.s, 

-
Mid managers to CEOs' 
Credit only MFI especially those using group ter.dlng methodology offer training to new clients 
before they access loans- nor.mally 2 to 4 weeks 

- We also work private instttutions in provision of av .. r~reness programmeS like exhibitions 
- Encourage members to adhere to the 7 principlE-s Of client pr9tectfoh 
- Addressing the issue indebtednes_s by en_couraging members t'? share information through 

credit reference bureau 
- Code of conduct and practices 

Uganda - Microfinance Support Centre (MFSC) provides capacity building and credit to MFI/SACCOs with 
the aim of increasing access to finance .to the un-banked. 

~ 

- MFSC provides training to MFIS/SACCOs mainly on managem,ent related issues product 
development, accounting, governance, awareness buitding, regulations; taxation and needs 
based skills and syst~ms development . 

- Other organizations providing training and capacity building to the lv1FI/SACCO sector are 
Uganda Cooperative Savings and Credit Union (UCSCU), the umbrella body representing 
SACCOs in Uganda and Association of Microfinance Institutions Uganda {AMFIU) the umbrella 
body repre>§nting Mfls. 

- UCSCU in collaboration with Uganda Cooperatives.CoUege offers cooperative management 
education via short course, certifLcate and diploma programs on community development in 
Sacco's and MFis. The topics mainly cover management and operations, skills and process 
development e.g. credit evaluation and collection, as welt as strategic planning. UCSCU also 
provides capacity building to SACCOs through trainings and workshops. 

- AM FlU provides consumer education through the use of educational posters on budgeting, debt 
management, financial negotiations, financial se.Nices and savings. 

- Af-1FIU has developed a consumer hand book that is availa.bte in Lug and a, Luo, RutoOro and 
Ehglish languages. The association also has a quarterly publication the microfmance banker. As 
Well as research studies and workinq papers are avai\ab~~ online on their website. _ 

Insurance 

Country Initiatives 
Burundi. - The insurance sector is smal~ but there are private as well as partially government owned 

companies. The sector is regulated by the Insurance Regulation and Control Agency, (ARCA -
Agence de Regulation et de Contr61e des Assurances) is the regulatory authority for the 
insurance sector of Burundi. The rate of insurance deepening or penetration in 2012, is 0.80% 
instead of 0.56%. Burundi Insurance sector has 6 insurance companies and 12 brokeraqe firms . 

.. 
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Country_ 

Kenya 

Rwanda 
-

' 
Tanzania 

Uganda 

-

-

-

-

-
-
-
-

-
-

-

-

-

-
-

-

Initiatives 
There are insurers association and brokers aSsoclation 
·The insurance industry in Burundi has a limited product range and the financial health and 
solvency are low by international standards -
The long-term plans in the informal and rural sectors, the chatlenge is to achieve: (t) 100 percent 
membership of informal sector workers and rural dwel!ers in health insurance and individual and 
collective sOcial security systems; and (ii) imptem~ntation of universal health insurance for atl 
citizens of BurundL Some financial educatio_il activitie~ undertaken by ARCA indude the 

· following:-
o Planning to undertake a sensitization campaign on insurance regulation for the 

public · 
o Organize meetings f_or insurance industry stakeholders (companies, brokers and 

associations, beneficiaries of insurance-:- e.g, transporters association) 
o Program to educate local government 9n inSurance regulation. E.g. if there is an 

accident the pollee, lavvyers and local government are the flrst to be contacted 
for daim procedures 

o For the public there are conferences organized, also messages are delivered on. 
TV and on Radio, also distribute brochures and other written ·material. 
Consumers visit'ti"lg ARCA also get documentation on the insurance sector. 

o The regulator also has annual statistics report that is available for the sector. It 
is published every three months and annually and is available on the internet 

' 
Insurance Regulatory Authority (IRA) Conducts fLi1ancial education initiatives through mass 
media. These reoulatorv aoencies also ':have investor protection and complaints desks. 
The most viSible and welt known insurance scheme are mandatory motor vehicle insurance and 
national health insurance scheme "mutual de sante" that is managed by the RSSB. 
The entrance of regional insurance torhpanies such as Britam, Phoenix and UAP provide pubtic 
awareness and education campaigns, high level training to staff and increasing rural reach. 
Association des Assureurs du Rwanda (ASSAR) is working with CBE to develop futl time 
professional qualification programs such as Certificate of Profidency in different specializations 
to. increase skills and capacity. 
CBE offers undergraduate and postgraduate programs In Insurance 
CBE collaborating with the ACII (UK) and ACII (Nigerta) to offer professional 
insurance courses 
The government of Rwanda lntroduced a regulatory agency(RURA) to check on issues of 
consumer protection _ 
A program of public education was launched by Ministry of Finance in Tanzania in accordance to 
the National Insurance Policy. · 
The program which addresses issues of consumers' rights, transparency, disclosure of business 
practice, complaints handling and dispute resolutions would be beneficial for the sector as it_will. 
inform consumers when making decision about insurance. 
Increasing awareness and understanding the need and utility of insurance will also drive growth 
in the industr{ in the tonq run. 
The insural'}ce industry is regulated !Jy the insurance Regulatory authority (IRA). There ls an 
industry wlde assoclation, Uganda Insurers Association {UIA) and the Institute of Insurers 
Uganda (IIU). · · 
The insurance Regulatory authority {lf\..o;\), Uganda Insurers Association (UIA) aOd the Institute of 
Insurers Uganda (IJU) provide aw9reness and financial education regarding insurance sector in 
Uganda. 
Institute Of InSurers Uganda (IIU} provides training and short courses for professionalS in the 
sector to improve their :Skills and people_ who wish to develop a career in insurance .... 
Long term courses are also offered by the institute at certifLcate and diploma [evels as welt as 
_international certification courses e.g. from Chartered Insurance Institute ofAustratia and New 
Zealand Institute. . . 
UJA promotes awareness and provides information and education about the insur~nce industry. 
The association uses mass media, seminars, workshops, trade shows and exhibitions and 
through, direct engagement one-on-one meetings; group talks and visits to education 
institutions· such as universities. 

- IRA promotes financial literacy and education and consumer protection for the ins_urance 
industry and general public to grow the uptake ·at inSurance services in the country. The target 
audience is,the business community, tertiary institutions, professional continuous development 
and the general public. The regulator.provides general information about insurance, operations 
and the need for insurance, for instance sensitiiing market vendors on fire poHcies or general 
traders about goods in translt insurance. IRA uses different deliver channels in promoting 
awareness and financial education.' These include awareness seminars and annual trade shows 
(e.g. UAM, agricultural shows), regional groupdiscussion programs in d~tricts and 
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Count InitiatiVes 
munid a!ities, and radio talk shows, .. 

Pensions 

Countrv 
Burundi 

' - .. 

. 
. 

Kenya 

Rwanda 

Tanzania 

-
-
-

-

Initiatives 
Regulated by the Permanent Secretariat of National Commission of Social Protection. 
leg at framework Qroun_ded on Social Security Code of 1999 
The pension contributors are salaried workers covered by the labour code, milltal)' personne~ 
and contract workers from the civil service and public utility commission. 
Burundi is planning on creattng a Social Protection Framework. 

- Consumer financial education programs (FAPS: Fonds d'Appui ala Protection,Sodale) supported 
by the fund. The Fund is within the permanent secretariat to support consumer fmancial 
education programs 

- The regulatoty authority is in the process of formation. HoVo{eVer there is a~ secretariat the is 
responsible for regulating and promoting social .?ecurity instJtutions .and programs·· . • 

- There are two mandatory pension schemes, national social security.institutio'n, "(INSS), national 
office for pension and professional risks {ONPR). There are currently no private pensiO.n schemes. 

-
-
-

The pension s~cto~ in Burundi covers mainly t~e formal seqor. · ·· · · · 
·There is a national policy providing for extension of pensions to the-informal secto_r. ~ ~

Pension·c~mpaigns to educate the public on pensions and long term retirem-ent sav\n9s 

-
Capacity bUilding exercise conducted for some stakeholder (e.g. INSS _ •· 
There are reports/ documentation- proVided by: ~Onsumers, TV, ·Radio, mobile phone (in the 
i?~9ii1ntn9 of the year messages were sent to consumers to edu'cate on situatiOns~of.pensionS . 
Periodically visit companies arid the association of pensioners to.g!ve FE. - · .... -

RBA disseminates information and consumer education about retirement-benefits through ··· 
- Multi-media pension education campaigns- especially on lV, radio & pr.int nieaia 
- Retire.ment planning seminars (open and those tai!ored to specific ciients on re_q!Jest)' 
- Stakeholder employer sensitization- reaching new employers wit~ informatiOn orl how to set up 

retirement benefits Schemes; currently we are reaching out to Counties amohg other employers; 
- Member education days- these are arranged by scheme administrators and RBA is invited to 

present- RBA is currently regulating 1250 schemes, including NSSF 
- Trustee Training and certification programme- Kenya Trustee Development Pr:ogram11Je (KTDP) 

is run at the College of Insurance (COl) in conjunction with COl, Associa.tion of Retirenient 
Benefits Schemes (ARBS) and Humber Institute of Canada 

- Open Day clinics held annually 
- Exhibitions, participation at Agricultural shows and roadshows 
- RBA engages the younger audience through social media platforms- Facebook, twitter, 

lnstagram and you-tube 
- RBA works in collaboration with the Commission on Administrative Justice (CAJ) to prOmptly 

address and resolve public complaints referred to the Authority directly, through the 
Commission. RBA also creates awareness on the existence of complaints handling mechanism in 
the ornanization throuoh its various media outreach outlined above. . 

- . RSSB's department of Customer Care and Public Education is responsible for financial education 
ini~iatives for the pension sector. The department has developed education prograrps to increase 
participation in social security and reduce non-compUance among employers. . 

- RSSB performs employer visits to promote awareness and benefits of participating in the 
oension sector. · : 

- The Social Secuiitv Reaulatorv AuthorttV (SSRA) is resoonsible for the oensions industrv. • . 
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Countrv 

Uganda 

-

-

-

-
-
-
-
-
-. 

-
-
-
-

-
-
-

Initiatives 
SSRA initiatives in dude increasing the responsibility for savlng to the insured members and 
increasing the·fmancial·and pension !Literacy to make the·tnsured members mbre prepared for 
retiremenf · . 
Renaming the pension schemes: PPF 'Pension Fund, GEPF Pension Fund, lAPF Pension Fund and 
Public Service Pension Fund (PSPF) 
Regulatory framework:- Amo'ng the functions of the regulator is to conduct public awareness 
programs ': : 
Provisions for protection of members interest 
Television and radio programs 
Regional tour awareness prOgrams' 
Publication of notices and public information on the website and in the print media 
Participation in different forums and. seminars . : 1

• , 

Initiatives on the part of .the PensiOn funds in running different awareness programmes to 
consumers including participa~ion in e~hibition, seininars,.television and radio programmes 
Complaints handling Department 
In the process of developing guidelines for handling consumer protection aspects 
Presence of mobUe applicatiO~ for ,handling consumers' complaints · 
Among the functions of the regulator is: to develop the market-and conduct public awareness 

· ~~~1(:a~~n of notices and pub'tte ~nfdr~ation ~r"! the webslte and in the print media 
In the process of preparinq capital rr.arkets communication strateqy 
Information and education qbout :i,e jJenslons' sector ls dlsseminated by NSSF through road 
shOws that educate about pei:asions, savings, fut:~d expectations, fund performance, consumer 
rights and question answer session. NSSF in partnership with SOU conducts an annual NSSF 
Customer Connect Week that <?fferS rlr.ancialliteracy to members that are retired and about to 
retire. ' ·I , · · · . ·: · ' 

- Members also receive sensitiza'tion and training when joining the pension scheme. 
- At retirement, the Club 55 prograrn provides financial education to members that receive their 

retirement benefits. NSSF also .angages members after they have retired. 
- URBRA initiatives such as: the website .. press releases,.quarterly newsletters a-nd articles, regular 

sensitizations and out reaches, ·.quarterly sector trainings and workshops, print publtcations in 
newspapers and maaazines, bro'chures · 

Education Institutions 

Countrv Initiatives 
Kenya - Kenya Institute of Curriculum Develcpment (KICD) which is a body under the Ministry of 

,. Education Science and Techiiqlo£w:(MOESD ha's set up an initiative to incorporate Financial 
literacy Education into the curricUlum wtu equip learnerS with financi_al skills which,wUl increase 
savings rate, facilitate wealth accumUlation, reduce loan delinquency rates, enhance retirement 
plan participation and reduce debt burden among Kenyan youth . ' 

Rwanda - Savings clubs have been introduced in schools where students are taught basic financial 
concepts such as account opening, in1portance of Saving, proper use of credit, iiiterest rates 
among other topics. 1 f , J 

- 12+ Program is a mentors hip and' safe' space program designed by Girl Hub for girls a'Qed 10-12. 
It is created to ensure girts are informed ~ecision makers during the difficult transition into 
puberty. The weekly curriculum is focused on building their assets and confidence in three core 
areas: sexual and reproductive health, rt)anaging violence, and financial literacy. The program is 

-
being implemented through three NGOs and it is expected to reach 12,000 girls. 
Keeping Girls At School (KGAS), overall. objective of the project is to keep girls in school, and 
support girls to complete school and t~~nsition from lower to upper secondary. Some of the 
project's outputs are VSL activities support and providing opportunities for girls to learn 
financial management skills and engage in savings, loans and Income Generating Activities. 

- US Peace Corps Volunteers (PCV), wtt)1'the support of Global Communities' EjoHeza, created the 
curriculum and manage the logisticS to administer a Community Finance Initiative (CFI) 16-week 
4 module program course in financiat!literacythrOughout Rwanda. 

- The Association of MicrofLnance institutions in Rwanda,(AMIR) and German Savinas Banks 
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Foundation for International Cooperation (SBFIC) pD.rtnered on a project to encourage savings in 
·2010 . ·• . -

- The three tier program targe\:s.sChO'Ot·teachers, p£'rerits· .. ~r~d ,children. The fmancial education 
project educates students at primal}' tevE!l to learn the cutture of saving white they are stlll 
young. It demonstrates advantages Of saving from chHdhood, changing children's attitudes 
towards saving and also gives basic financial education to the groups. · · 

- According to the program, children save once a week. 
- Microfinance employees pick up the savings and deposit them to the accounts opened up by 

school directors but they ar~ overseen by a management committee composed of t~achers and 
~~ . . . . 

- RBA is working in partnership with sector stakeholders in developing fmancial' educations 
programs for extracurriclJ(ar actiVities in schoo!s, mobile phone financial education,messages, 
television and radio fmandal education progr~ms and participating in trainings and· meetings 
targeting th.e youth, rural adults and women. The RBA is working with AFR on.developing a code 
of ethics and standards for the banking sector. Training to banking sector will be undertaken to 
increase the level of governance, accountability and transparency once the code of ethics and 

_ standards is completed. RBA is also working with AFR to provide specialized training in banking 

-
-
-

-

for staff and banks. . . 
CMA has engaged the youth in the university in creating investment dubs. 

AMIR has implemented the child social and fLn(ilnciat education project. 
The projects main objective was to reach 30,000 children of primary and secondary leVe~ 
provide them with financial education and skills and thereafter link the children to open savings 
accounts at microfinance institutions. 
Financial education curriculum has been developed for certain subjects e.g. social sciences, Ia, 
general studies, math and entrepreneurship. Th~ approach used is to embed financial concepts 
.into these subjects e.g. in math subject problems are structured to include real world financial 
aoolicatians such as calculattna loan reoavment oeriods at different interest rates ... 

Tanzania - The Educatton and Tratntng Polley (ETP) of 1995. Thts ts the basis for the development of all 

Uganda 

I 

-

-

.. 

-

-
-

-

-

-

, education programs in Tanzania Mainland aims at producing.and sustaining a literate society 
caoable of contributina to oersonal, social and economic development · • 
The CMA provides investor-education through seminars far schools and uniVerSities {an topics 
such as s.avings, budgeting, investments, and taxation) as well as schools ahd universities caPital 
market challenge. • . .. · _ .. . . __ 

~· CMA haS collaborated with the minist1y of eduCation in Creation.~Cif Curriculum tOr · · 
entrepreneurship for 0 levet/ A level secondary education level 
CIVJA creates awareness and disseminates information by participating in financial literacy week 
by providing talks and presentations to various groups such as students. 
UCSCU in collaboration with Uganda Cooperatives Coltege offers cooperative management 
education via short course, certificate and diploma programs on community developnient in 
Sacco's and MFls. 
Institute of ln?urers Uganda (IIU) provides training and short courses for professionals in thEf ~ :. 
sector to improve thelr skills ahd people who wish to develoP. 'i'l c?r:eer)n in.s~rance.. . .. 
Long terin Courses are cilso offered by the inst.ifute at certificate ~nd diplo.l'!la lev~ls .as.well a~ ... 
in.ternatiohal certifkation courses e.g. fr.om Chartered ln!!urance Institute of Australia and New 
Zealand Institute.. , -

- · UIA prqmotes awa.reness and Provides information and education about the.insurance induStry. 
The ass9ciation uses mass media, seminars, workshops, trade shows and exhibitions and 
through direct engagement one-on-one meetings, group talks and visits to education 
institutions such as universities. · 

Messy FA and MatLcone C (2012), The Status of Rnannal Educatton U'l Afnca, OECD Workmg P~pers an Fmance, 
Insurance and Private Pensions No. 25, pp 33 · 
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5. IDENTIFIED CHALLENGES AND GAPS IN EAC FINANCIAL· 
': 

EDUCATION INITIATIVES · " 

A key challenge identified during the course of field-work undertaken for this study was the 
' ' . 

importance of having a body to coordinate a,ctivit\es regarding financial education. Countries such as 
, . I. , . 

Rwanda and Uganda have strong lead agencies coordinating and implementing financial education 

activities, and have progressed significantly iC: their financial capability development agendas._ The 

coordinating body in Kenya was the FinanJial' Education and Consumer Protection- Partnership -

(FEPP). Unfortunately this coordinating bod)i'\~a; tied to' d~velopment agency project and was not 

designed to be an autonomous unit at project 'end. When funding for the project was ended so too 

did it spell the end for the Kenyan financial education coord\nating body. Tanzania has recognized the 

11eed for· a coordinating body. Though its. flllancial education framework is complete; project 

implementation has been put on hold uritil a cc\ordinating body is set up to guide implementation of 

activities. 

Demographic and market infrastructure characteristics common to EAC Partner States, as well as 

econo'mic growth, general infrastructure a~i:liCT developments will affect the design of EAC financial 

education initiatives. Some characteriStics that seem to be cross-cutting among EAC Partner States are 

shown below:-

• Civil wars in Burundi and Rwanda, in the 1990s, and Uganda in the 1970s to.mid-1980s. Post

election violence in Kenya over the 2oo7;s• generallelections. Political stability and governance 

issu~s remain a relevant concern to development grovhh. 

• Young populations, about 60-70% of populations in Burund~ Kenya, Rwanda, Tanzania and 

Uganda below age of-35 and about40-50%'less than 1S years of age. 

Hig~ rates of illiteracy, about 40%. illiteracy rate higher'in rural areas · 

• Banking sector dominates financial serJice~ sector in asset size.· 

·Most financial services institutions such as banks, stock-brokers, and insurance comPanies are 

concentrated in the city with little rural-penetration 

Greater internet P.enetration especiallythrough'the use of mobile devices 

MFI/SACCO segment has greater penetration in rural areas 

• Rural populations mainly engaged in subsistence agriculture, and have low incomes 

• Limited divers_ification of financial prodJcts 
·, 

• Llmited use of insurance and pensions Products 

• Low levels of skilled professions in financial services especially in the insurance and pensions sub

segments 

Identified in this section are some of the key challenges and gap~ uncovered during the course of this 

study. 

Burundi: The major obstacle that may stand i~ the way of implementing financial literacy and 

education initiatives in' Burundi is the security issu.es that face the nation. Political instability will deter 
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economtc growth ln the fmanclal sector and reduce lntematlonal donor ald that partlally supports 

government programs e.g. FMRC31 that inCrease: access to c.:cedtt~in .. iural are.as. Howeve(, development 

agencles can stlll work dlrectly wlth other organizatlons that provlde support for financlal educatlon 

e.g. RlM. 

Other challenges hlnderlng fmanclal educatlon arod llteracy lmplementatlon and ultlmately financlal 

access, ln Burundl are outllned below. 

The level. of financlallncluslon ln Burundi Is low, only 12.5% of Burundl's populatlon has an 

account~ in a format financial LnStitutlon, 14.2% access informal. flnancial services while . . . 
majorlty of the populatlon 73.3% are entlrely excluded from the financlal system. 

• Though there iS a low le\iet of financlal educatlon ln Burundl and low access to formal 

flnanclal servlces ls also drlven partly by other soclo-economlc factors such as hlgh level of 

poverty. An estlmated· 67% of Burundl's 8.1 mllllon lnhabltants llve below the pov~rty llne. 

Thls number lncreased from 35% ln 1993 to 67% ln 2006, wlth the rural poverty estlmated to . 

. be twlce that of urban areas. Over 87.6% of the rural populatlon depends on subslstence 

· agrlculture and llvestock and have low lncome levels. Savlngs leve.l and partlclpatlon ln formal 

flrianclal servlces ls low because of poor level of lncome. 

• Burundi has a literacy rate of 67%, however there ls a high rate of illlteracy in rural areas, 

approximately 40% of rural population are illiterate: Thls provides challenges in implementing . . 
· · fl~ancial aWareness. and education·initiatives in rural areas. 

• ·;~Their ·r"emains loW penetration of Jinandat serviCes instit~tions ln ~u·rat areas a~ in~st Of tlie 
. ' . ' . 

• 

country's financial services providers are concentrated in capital clty' Bujumb'ura. Moreove;, 

Burundi has a very poor lnfrastructure and distances to financlal access points are far for most 

Burundians. Only 49.4% of the po.pulation ·live wlth 8kms t~ a finan~lal ·a·7cess polnt3
; . 

According to the NFIS, 90% of the population lives in rural area h~•vever 'rural areas account 

for 66% of financlal access points. 

Low level of awareness of financial institutions, products and seriices among'the populatlo~ 
especially microfinance institutions. 

Informal services are used more than formal services in Burund~ especially for saving, 

borrowing and even transferring money. 

Rwanda: Outlined below are some key challenges and gaps in finahcial llteracy and educaiion in 

Rwanda uncovered over the course of the study: 

• Large number of ltliterate population especially in rural areas provides a Challenge in 

developing appropriate modes of delivery of financlal education programs to ensure 

comprehenslve understanding of the concepts taught. 

31 FMRC: Fonds qe Micro Credit Rural (Rural Mkro Credit Fund) . 
32 August 2012, ~Burundi National i=inandallnclusion Survey", Bank of the Republic of Burund~ Bujumbura, Burundi 
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Teaching modules on financial ~d~cation are sometimes loaded with too much material by 

trainers resulting in learners g~dlng lOSt in the ·material arid not retaining· the fmanclal 

concepts learned. 

The capital markets are a new institution and the level of understanding among the public as 

to how capital markets operate and OP,portunities therein is low. Moreover, stock-br.okers . 

have limited geographic presence'in rural areas, wherk awareness of capital markets is lowest: 

Stock brokers do not actively have delib~fate prog~ams to reach rural investors. 

• There is a high appetite for knowledge from consumers about fmancial products and services · 

however for suppliers of financial serVices this is not a priority beyond marketing purposes. 

• 

It .is difftcult to measure the impact' of mass public awareness and financial education 

programs e.g. radio programs. Only after several years will a positives change in attitudes 

towards importance of saving and good financial habits can the effects be measuied""6Dfthe 

impact cannot be wholly attributed'to mass media programs alone. 

Many processes in MFI/SACCO se~t~r are not computerized, manual systems are used, There 

is a high level of lost and/ or incorrect r~c~rds that" cause disputes among clients and financial 

institutions. The insurance and capital markets segments also mainly have manual processes. 

There is low culture of saving ana i~v~stin~ in income generating activities. As a con;equence, 

many Rwandans especially in urban. areas tend to live beyond their means. 

• There is a shortage of experience and knowledgeable professionals in the insurance sector. 

This shortage has resulted in comp~tition of staff that often move from firm to fcrm 

commanding higher salaries and providing little added benefLt to companies, 

! 
Uganda:" Outlined below are some key c~allenges and gaps in financial literacy and education in 

Uganda uncovered over the course of the stucjy: ' 
. . I 

• Outreach and country-wide coverage is a challenge and costly. Uganda is" very ethnically 

• 
diverse with about 65 different ethnic and languages spoken in the country. 

Infrastructure reaching rural areas is cpstly due poor infrastructure. High levels. of poverty 

preclude provision of financial education using expensive media platforms such as television. 
' ' 

Financial ·education training to lmpro~e skills among professionals has diallenges of poor 

attendance, and delays in evaluatibn feedback. Full day training courses are sometimes not 

'effective whereas evening courses are more effective because of fewer distractions from work 

Banking sector has conducted training on consumer protection, now the challenge is to 

provide training and information to consumers regarding their rights and avenues for dispute 

resolution. 

• Few qualifled professionals practising in the insurance industry. Competency certiflcation is 

now being introduced locally at IIU. :Previously Ugandan professionalS were· not able to 

receive industry certiflcation locally. 

• Lack of appropriate insurance products targeting low income segment e.g. micro insurance 

and small scale agricultu(e e.g. crop insurance. 
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Llrnlted awareness. about the. pens:on Sector, hoV..1 it functions and the difference between 

savings and long term retirement'srii..'ings. There is -·a~.need~to embed pension education in the 

school curriculum, to build long term savings as part regular fmancial habits and planning. 

Kenya: Outlined below ~re some key challenges arid gaps in financial literacy and education in Kenya 

uncovered ·over the course of the study: 

People .do not have adequate knowledge on the importance of long term planning and . 

therefore do not appreciate the need to save for retirement 

• The saving culture in Kenya consists oi informal channels such Rotational Savings and Credit 

associations (ROSCAs) as opposed to saving and investing in formal ftnancial institutions. This 

is also the case with regard to credit, majority of the population utilize informal financial 

products and services due to financial exclusion,_ lack of awareness of the available products 

·and low levels of income from formal financial institutions. 

Wide spread corruption in facets of the financial sector such as the pyramid schemes in the 

informal investments result in loss of trust by the population in some of the financial sectors. 

• Education on retirement is important as there still remalns a large proportion qf the 

populatlon that use up thelr pension too qulckly. Income that was meant to last the retiree 20 

years can.oftentimes be u~ed up within tvvo years because many pension_ers are not_use_d to. 

havlng such large sums of money. Many tend to purchase non~ income generating assets 

such as cars or go into buslnesses that they have no experlence in. . . . . 
• Conductlng financial educatlon is qulte expensive. It costs Kenya Retirement and Benefits 

,Authorlty ("KRBA) estimated USD 60,000 (KShs 6.06 million). per week during their radi'? rca~. 

sbow. There should be a pollcy in plac< that dlrects on.this such as Kenya c~n adopt what the 

AD .Counci.lln the-USA does in-<:onductlng public awar~m;ss or education initiatives, Kenya 

can use the model used in the US on publlc servlce announceme~t. .The cost of printlng the 

• 

• 

• 

. ·'materials is high. . . , 

.Inadequate-inclusion of the industry associations in the FEPP programme by_the 5 re~ulators 

:. in Keny?. There needs to be incluslon of all the assoclations for them t'?.cre0te a harmonised .. 

policy document and ensuring that all of them work towards a common goal or drlve. There is 

a sense that the regulators do not want to work with the associations since they vlew 

themselves as the regulators. 

After developing the Con.sumer Guide to Banking in Kenya, their members only,post this to 

their website due to cost implications. There need to be a policy in place frof!l CBK that 

ensures as customers are opening accounts in the banks, the banks to be compelled to be. 

providing this document to them. 

There is lnadequate coordination in running this programme. The players are al~ doing thelr 

own form of financial education. This should be harmonised and have one body taking the 

lead role in this. 
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The pension uptake by the Kenyan population ls limited mainly because returns from the 
' ''I 'I '' 

pension savings are long-term; this is a challenge due to the cultural need for tangible 
t I I .. 

' ' returns. 

Tanzania: Outllned below are some key challenges and gaps ln financial-literacy and education ln 
' 'I I' I . 

Tanzania uncovered over the course of the study: ' · 

• 

• 

• 

• 
• 

The key challenge in Tanzanla with regard to implementation of. Financlal sector initiatives ls 
' 1 ' :: . 

the bureaucracy associated with the established mechanisms for enactment 
' • ' tl.l• 'I I 

The country covers a wide geograpl]fc 1 area; therefore, implementatlon of a nationwide 

financial ~ducatlon inltiatlve would i;>e \j~ry costly: 

The education system of Tanzania' ls hot very effective the adult literacy rate of 67.8%33
, 

th~re.fore, the lmplementation of fina~c!?'l 'educatlo~ into~ the school curriculum may not be a~ 
effective. :[;-i~ 1 

Llmlted circulation of media channels especlally ln the rural areas where the majorlty of"the · 

population reside. 
1 t•: ' '. 

Inadequate number of skllled financial educatlon tralners on financial education issues . 

The attitude of the Tanzanian populatioi) 'towards pe~sion contribution ls not posltlve. Thelr 

negatlve attltude can be attributed;: largely to the regulations surrounding pension 

contributlons in the country; mandalory contribution. Thereby, the citizens do not view their 

contributions as benefits rather perc
1
elve lt as a burd.en or a tax levied on them. 

. . . , I 

33 UNICEF, 2013 report 
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6. SURVEY METHODOLOGY 
, - ' .. - ·. ' ::: .. - ~~ ' '· 't -· _. ' .. - . .· 

The methodology of the survey stemmecnroii\ the defiril~ldrl {if 'ftnancial capability/literacy as the 

internal capacity to act in ones best financial inter~st given socio-economic environmental conditions 

(The Worl9 Bank,.2013). F~om this adopted definition, iinancialliteracy encompasses the knowledge ·:. 

attitudes skills and behaviours of ccnsumers with regard to fl]anaging their r~sources and. 

under~tanding selecting and. making use of financial serVices that t their. needs. This s~rvey. adopted, 

·and customized World Bank ,(2008) .financial literacy survey tool to operation_alize. th~ S\udy's 

measurements .. 

Taking cognizance that the purposes a survey serves depend on the content of the questionnaire, the 

sampling strategy adopted and the statistical methods used to analyse the data. This survey acted as 

a diagnostic tool to identify the gaps in financial literacy and inform the design of regional fmancial 

literacy strategies. The other purpose of this survey was to understand the nature and extent of the 

--issues surrounding regional financial literacy and also to identify possible areas' of intervention. • 

Finally, survey allowed for more in-depth interrogation on the causal relationship among different 

phenomena of interest. Such· as-the links between ftnancial capability and money culture, behaviour, 

and other controlling variaoles that includes demographics and social-economic factors. 

Survey'~ Financla~ L[~eracy Measurements 
Consistent with other studies such as The World Bank's Financial Capability and Consumer Protectipn 

surveys, WB FCCP and. HRS studies, singapore National Fin~ncial Litera~ Survey, F~i Fl~· C~p· stu.dy, 

Portuguese Financial Literacy Survey, New Zealand Financial knowledge Survey, Financial Sector 

Deepening Program, U.S. Survey of Consumers and EC:D/INFE study, the survey measured financial 

literacy across the following four dimensions: knowledge skiiis attitudes and behaviour. (a) measuring 

knowledge in order to better understand the information gaps that affect people's ability to 

effectively manage !heir finances (b) looking at numeracy and literacy skills that may explain 

differences in knowledge or behaviour (c) looking at observable attitudes to understand how 

psychological variables shape financial behaviour and (d) collecting data on behaviour to gain insight 

into how people actually manage their personal or household finances and the financial tools they 

use in doing so. 

This study measured the respondents' internal capacity to manage financials by assessing their 

financial knowledge (literacy) attitudes and skills. Financial knowledge was measured in three 

dimensions: 

a) Knowledge of financial concepts: knowledge of general flnance including under-standing of 

basic concepts such as saving investing, lending, the effects of inflation and budgeting among 

others. 

b) Knowledge of financial products and services: awareness of the economic services and 

products provided by the finance industry 

. ' 
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c) Know-how or practical knowledge: understanding of how to manage own personal finances 
I . 

including how to use financial services an9 products how to save borrow and invest. 

The study used cognitive skills such as literacy 'and nury>eracy to measure respondents' potential 

financial behaviour under certain conditions. Literacy questions were presented in order to gauge 

whether the respondents (i) can read and (ii) un'dbrstands ~~nc~pts presented in elementary terms. 
I I 

To measure how and why respondents make fi~arcial decisi~ns. Tre respondents' attitude, the survey 

asked questions on preferences for receivi~g ~fil~~ndal e~~catio~·. reasons for and proclivity toward 
, '· I 

managing budgets and expenditures and perce[Jti~ns of financial service providers. -
! " : ' 

To measure respondents' fmancial behaviour that's interactiOf1 between the internal capacities 

·described above (knowledge, attitudes,: an'd' skills) and external socioeconomic environmental 

conditions. The survey asked questions o~ fnoney management (managing day-to-day fmances), 

long-term planning (preparing for emergencies and retirement), financial decision-making (ability to 
' choose appropriate. financial products) and seeking advice. 

-The survey went beyond the above and measured respondents' awareness of consumer protection 

reiated issues. This by asking related qJestio~ m~asures' res~ondent~' understanding of the-available 

consumer protection mitigation mechanism associated with using financial services and products. 

Survey Population 
All th_e citizen of the EAC Partner States residing within the region 

' . . , I 
Target Population 
The target population consists of the entire adult population (aged 18 and 79) who were residents of 

• I 1 l 

the five EAC Partner States. The choice of respondents who are 18 years and above. was in(ormed by 

the region's definition an adult who is c61nside;~~'to be J.s years above. In relation to the su-rvey this 

segment of the population is considered ed~fiolnically active hence playing a significant in h;use 

well-being and financial decisions. 
' ' I I 

Sample slze selection 
The number of sample of respondents in each of the five EAC Partner States was defined, and 

systemically selected and apportioned. Below is the table showing the samples selected for the survey 

in each of the EAC Partner States. ' I ' 

Table l-Sample distribution 
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Tanzania 686 

2217 

,-
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7. STUDY METHODOLOGY: A 5UTJII\1ARY 
• I !j j 

N=Ail citizens of EAC Partner States: Kenya, Uganda, Tanzania, 
Bururidi anti Rwanda ;;,,, . s.'!rriJJle.!)niyerse,~ .. 

. ~rlfi~~~l~~~~~~l~~~!i:~~:.J. ; 
Aged'18 to 79 years 
Re_spondents residing within EAC region . . . 

S~mple size (n) =2,161 
Cluster stratified probability sampling 
Questionnair~s~Self-administered 
Questionmiires administered 2,635 
Return rate 84% (2,217) 
: 'i-

> Cross-sectional in design 
> Both Qualitative and Quantitative 
> Houseljotd Survey · 
> Duration of 30 days 

Data analysed, tabulated and signifLcance tested using 'Statistical 
Package for the Scich3t Sdence~ (SPSS) 
Data was weighted to be representative of respective partner state's 
national statistical bureaus 

Pre-test: Questionnaires/ Interview guide piloted amongst 50 and 30 
prospect~ve study respondents respectively, fmdings not included in final 
analysis · 
Key Informant Interview (KIIs) guide: open-ended 
Survey·elig~bUity: Age. and i-esidE:nce 
Tools Ctassification: money culture, language, behaviour, socio-economic 
factors, cultural backgrounds, behavioural factors, life-events and skills 
Bio data: Age, Gender, Level of Education, Income and Household size 

> Maxirr~um margin of Error ±0.02 at 95% Confidence Interval ( 

a= 0.05) 
> This implies that at we can be 95% confident that the study estimate 

would be reflective of the true status of situation to within ±2.0% 
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'• 
-·~:,l~ti 
'' 

8. KEY FINDINGS: DIFFERENCES IN MONEY CULTURE, LAN.GUAGE AND 
BEHAVIOUR ··'"·· '· .;·:·-.. · 

> Majority of respondents sampled were male; 55.4% (Uganda), 56.5% 
(Kenya), 58.5% (Rwanda), 67.5% (Burundi) and 62.1% (Tanzania) as 
compared to female; 44.6% (Uganda), 43.5% (Kenya), !ll.S% (Rwanda), ~ 
32.5% (Burundi) and 37.9% (Tanzania). 

> Cumulatively, majority of sampled respondents were between the age of 
25 to 34 years (36.6%). 18 to 24 years (29.6%) whereas ,35 to_ 44 years 
(21.1%), 45 to 59 years (10.2%) and 60_years and over (2.4%). · 

> Of sampled respondents' level of education; 32.9% (Uganda), 29.7% 
(Kenya), 29.2% (Rwanda), 27.2% (Burundi) and 33.1% (Tanzania) had 
higher level of education. Those with primary or less level of education 
recorded the least proportion of the respondents; 6.7% (Uganda), 7.6% 
(Kenya), 7.7% (Rwanda) and 5.3% (Burundi). · 

> On levels of income; 19:6% (Uganda), 7.6% (Kenya), 16.4% (Rwanda), 
17.5% (Burundi) and 16.6% (Tanzania) earned up to 162 USD. 
Signiftcantly, 15.9% (Uganda), 10.7% (Kenya), 4.1% (Rwanda), 9.6% 
(Burundi) and 10.3% (Tanzania) had no income. 

> On average, households were comprised of 4 members (17.1%), 5 people 
(16.8%), 6 people (15.3%) and 3 people (12.9%) across.the Partner States . 

. , ' 

... 
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:;.. 51.8% of resr.cndents in Burundi indicated they fLrst saved their income and spent the 
_rest on ever'/ day's need comPared to 44:6%,·44.3%, 44.2%_and 43.4%, of the 

respondent's t~
1 

Rwanda, Kenya, Ta~±anla· and Uganda respectively. 
il -

>- Significantly, 41~1% of respondents ini Tanzania, indicated that they would first spend 
their income on ~ver;day needs and save the rest as compared to 38.7%, 38.5%, 34.4%, 
and 34.2% in ~gan~a. Kenya, R\•;anc;ia 2nd Burundi in that order. 

:;.. Notably, 11:9%-of r-espondents in Uganda indicated that theY s-Pent aU their income on 
everyday n~ed~. : . · · 

)- Asked how t~ey vyOuld spend an extra 40% increase on the household income; while 
22.8% and 22.7% .of respondepts in Kenya and Uganda indicated .that they would invest 
it on their myr. famity business; in ·contrast. their counterparts in B~rundi(18.4%), 

Rwanda (17.9%) ·and ,Tanzania {17.9%) preferred to adding more. money to purchase an... 
asset Of intereSt, 11:4% of respo~den~ts in Burundi found it difficult it _to answer. 

)> 27.7%, 25%, 23.3%,;and 22.8% ofi-espondents ln Tanzania, Kenya, Uganda and Burundi 
cited prefei-enc~ tO saving t)la;1 spending as the main reason ·for m~~ing savings or_ 
investing reSpec}ively compare9 to 12.8% of respondents in Rwanda. In contrast, 13.8% 
of Rwandese cited-'a ra1ny daY.' or .unexpected expenses as the main reason. -

,_ Of interest .. ?nl> 0.9%:(Buruncli); 1.7% (Kenya), 1.6% (Tanzania), 1.4%. [Uganda) and 0% 
(Rwanda) of're~~o'n~ents who'c}ted sav,ing and investment as part of family tradition. 

:> Worth notin'g, are ~respondentS (14.5%) in Uganda who cited retirement as the main 
reason for making 

1 
saving ar.ai inves'tm~nt. 12.3% of those in Burundi cited earning 

income from increased marke!t value from assets acquired as the -main reason for 
making saving .and .il'\yestm~nt. ·. -

~ On ftnandal rec9rd' keeping ·Practice, proportionally, 21% of-Rwandese indicated. that 
they kept atl;fma~ci~l reco.rdf •comPared to 19%, 17%, 15.8% and 14% of Ugandans, 
Tanzanians, Kel"Jyans ~and Bun;:ild!an respectively. 

> Significantly, 20%, 12..2% and :1.5.2% of Tanzanians, Ugandan_s, a_nd Kenyans don't keep 
financial records ~t alL , · 'i · 

> Low income \.v'as.;r1~qst cited as_ the main reason why majority of respondents ·do not 
make savings 9r .~1n'v'estments; 47.2%~(i"anzania), 46% (Kenya),-..42.5% (Uganda), 37.7% 
(Burundi) and '23.67~ {Rwanda) · · · 
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. ~ ' : 

)> On being asked if they have had ,money unspent before the next cycle of income; 50% of 
Burundians, 48% of their Rwandan counterparts indicated they sometimes had money 
unspent these comparing well with 35.9% in Tanzania, 35% in Uganda and 37.1% in 
Kenya. 

> Notably, 16.2%, 16%, 13.1% and 12.3% of the respondents in Kenya, Tanzania, Uganda 
and ·Burundi indicated that they never liad money unspent before the next income cycle 
respectively, as compared to 6.7% in Rwanda. 

> On being probed on how the family (household) woul<;l spend money left from the 
previous income I revenue; 26.2% and 25.4% of Kenyans and Burundians indicated that 
they would deposit in an account without withdrawals respectively. Those in Rwanda 
(23.6%), Tanzania (22.7%) and Uganda (26%) indicated they would invest in their own 
businesses. 

)> ·On being probed further, those in Burundi (21.1%), Uganda (22.5%) and Rwanda (18.5%) 
indicated they would spend the surplus on purchase of consumer goods while the 
Kenyans (25.9%) would invest in own business and 20% of Tanzanians would make a 
deposit in an account without withdrawal . 

> Of interest to note. is the significant proportion of respondents who indicated that ·they 
would keep tl]_e surplus in cash; 20.2% of Burundians, 18.8% of Tanzanians, 16.2% of 
Ugandans and 10.3% of Rwandese. 

>. Significantly, f11ajority of respondents (Burundi (57%), Uganda (71.6%), Kenya (67.8%), 
Tanzania (59%), and Rwanda (65.5%)) indicated that they had experienced unexpected 
reduction in their households' income in the last 3 years. · 

> Asked on _hoW they would make en·ds meet when their income dropped, 34.4% of 
Ugandans, and· 29% Kenyans respondents indicated that they would cut down on 
expenses and save whilst 31.6% of respondents in- Burundi and 24.2% in Tanzania 

· indicated. they would borrow from friends and reletives. · · 
> 27%, 15.4% and 13.1% of respondents in Kenya, Rwanda and ).Jganda suggested that they 

would spend their s~vings respectively. Notably, 13.2% ·of those in Burundi would find 
other sources of income if their income dropped. 

)> On being asked on how often the respondents had to borrow in the last one year to pay 
debts, 50.9%, 37.9%, 34.5%, 33.3% and 30.3% of Burundians, Tanzanians, Kenyans, 
Rwandese and Ugandans respectively indicated that they sometimes had to borrow to 
repay debts. 23.1% (Uganda), 20.7% (Tanzania), 18% (Kenya), 12.3% (Burundi) and 10.8% 
(Rwanda) indicated that they never borrowed to repay previous debts. 

)> 70.2% (Burundi), 66.3% (Kenya), 66.7% (Rwanda), 61.3% (Tanzania) and 65% of 
respondents indicated that they do compare terms and conditions for a financial service/ 
product before making purchase. 
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. ;_:; ~! ;·, .-

>- On being asked whether they were aware of the maximum level of their bank deposits 
insured by government in case an investm'ent bank collapsed; signiftcantly only 20.2% 
(Uganda), 19% (Tanzania); 15.5% (Kenya), 14% (Burundi), and 8.7% (Rwanda) answered 
that they were aware . 

>- On testing respondents' knowledge of the relationship between interest rates and 
inflation rates again;t cash deposit by asking them to estimate if "money deposited in 
bank account at 8%· interest rate, while the annual inflation rate was 10% would buy 
more or less now as a year ago?' Significantly majority of respondents 56.3% (Kenya), 
59.1% (Uganda), 57.1)% (Tanzania), 57.9% (Burundi) and 64.6% (Rwanda) either 
answered 'could buy more\ 'buy the same' and 'could not roughly estimate'. 

>- On being asked what des~rves primary attention in comp_arlng between the banks to. 
choose from where to::take credit, majority of respondents, 30.7% (Burundi)r47.1% 
(Kenya), 53.8% (Rwanda),. 39.4% (Tanzania) and 39.1% (Uganda) indicated 'credit 
interest rates and ~redi~ cost' as the .factor to consider. Of interest to note, however, is 

--the significant proportion of respondents who could not estimate·even roughly; 29.8% 
(Burundi), 11.3% (Rwanda), 2'4.6% (Tanzania) and 19.6% (Uganda). 

>- Asked when buying on, credit was· justified, only 14.9% (Tanzania), 17.4%. (Uganda),-
20% (Kenya), 22.8% (Burundi) and 323% (Rwanda) of respondents were able to answer. 

;;. The study sought to establish what financial market trends the reSpondents followed. 
Though from the ftndingsi 20.2% (~urundi), 23.3% (Kenya), ·13.3% (Rwanda), 16.2% 
(Tanzanla) and 24.9% (Uganda) indicated that they followed changes in the inflation 
rate other areas ofinterest·noted are' 12.39~ (Burundi), 10.4% (Kenya), 6.7% (Rwanda), 
8.9% (Tanzania) and. 8.2% (Uganda) of respondents who keenly followed changes ih 
the property market. Of conqern however, is the signifLcant proportion of respondents; 
24.6% (Burundi), 17.6% (Kenya), 12.3% (Rwanda), 25.4% (Tanzania) and 16.2% (Uganda) . 
of respondents who indicated that they do not watch any financial trends whatsoever. 

' . 
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)> The study sought io fuiil out if the respondents knew of families of 
acquaintances or irlends whd were financially well-to-do and suddenly 
~ncountered financ~-~l prd~lems a~d 'if so, what was the main reason in 
respondents' oplnlon? Frorn d1e. ftndlngs; 43.1% (Rw~·nda), 37,7% (Burundl), 
37.8% (U.ganda), 43.5% (Kenya), and 47.8% (Tanzanla) attrlbuted thls to poor 
fLnancial management skills (e._g., overspending, too much credit Etc.,) 

)> · Majorlty of the respondents; 86% (Burundl), 84.5% (Kenya), 91.3% (Rwanda), 
81.2% (Tanzanla) and 79.8% (Uganda) lndlcated that they dld not know the 
maxlmum level of deposlts entlrely lnsured by the government should the bank 
became bankrupt. 

)> Upon belng asked lf respondents were sure of a qulck and just resolutlon to a 
conflict between a financial organization over provision a financial services, 
notably, only 14.9% (Burundl), 10.1% (Kenya), 6.2% (Rwanda), 9.6% (Tanzanla) 
and 8.2% (Uganda) lndlcated of belng completely sure. 

)> 36% (BuruAdl), 39.5% (Kenya), 53.8% (Rwanda), 33.8% (Tanzanla) and 37% 
(Uganda) of the respondents lndlcated that they had purchased a flnancial 
servlce ln the last flve years that they later regretted. On belng asked. what actlon 
they took, though 26.8% (Burundi), 24.9% (Kenya), 12.4% (Rwanda), 21.1% 

(Tanzanla) and 23.8% (Uganda) lndlcated to have submltted·thelr grlevances to 
the company, slgnlficant proportlon; 24.4% (Burundl), 19.9% (Kenya), 25.7% 

·-(Rwanda), 22.8% (Tanzanla) and 23.8% (Uganda) reported to have done nothlng: 
)> • Asked lf the respondents knew the approxlmate level of loss lnsured by the 

government should ·shares ln the urilt"fund, and values of shares .plummeted 
becaus_e of a large scale financlal crlsls; whlle :l1.6% (Burundl), 16.6% (Kenya), 
9.2% "(Rwanda), 19.5% "(Tanzanla) and 13.5% (Uganda) thought the government 
lnsures th"e whole amodnt, 4S.2% (Bunundl), 60.1% (Kenya), 70.8% (Rwanda), 
62.5% (Tanzanla) and 56.6% (Uganda) found lt dlfflcult to answer. 
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>- Bank current account and deposit account were cited as mostly used 
financial services by the respondents; 30.7% (Burundi), 24.5% (Kenya), 1?.8% 
(Rwanda), 27.1% (Tanzania) and 14.5% (Uganda) and 21.9% (Burundi), 30% 
(Kenya), 12.3% (Rwanda), 27% (Tanzania) and 23.5% (Uganda) respectively. 
Investments in unit funds and investments. in, companies' stock were cited 
as the least used financial services. 

>- Combined, bank current account and deposit account were cited as the 
financial services the respondents planned to use in the next 2 years, 40.3% 
(Burundi), 26.7% (K~nya), 9.7% (Rwanda), 34.7% (Tanzania) and 27.2% 
(Uganda). Worth .noting,' 13.2% (Kenya) and 16.4% (Rwanda) of th.e 
respondents who indicated mortgage loan and 11.4% (Tanzania),. 11.2% 
(Uganda) and 9.6% (Burundi) who would prefer investment in companies' 

·stock. , •,:
1
j.,,._, _

1
_, 

~- On being asked which .. financial s~rvices the ;espondents would have liked 
to receive additional information on, bank deposit account (Burundi), 
mortgage loan(Kenya and Rwanda) and investments in companies' stock 
(Tanzania and Uganda) were ranked the highest. The second highest ranked 
information needs were on; bank current account (Burundi and Tanzania), 

insurance policies (Kenya), investments in companies' stock (Rwanda), bank 
current account (Tanzania) and bank deposit account (Uganda). 

> Advertisement was singled out as the -main source of information paid 
attention to by respondents when choosing ·a company to buy a service 
from (Burundi, Rwanda, Tanzania and Uganda), In contrast, service 
provider's information ·m~terials, tariffs and servlces were ranked ftrst in_ 
Kenya. 

~- Commercial bahks (Burundi and ·Tanzania) and non-government 
organizations. or pubti7· organization involved in consumer rights and 
protections were the most trusted institutions to offer financial l[teracy 
program. 

' .. 
', .. , 
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:;. Bank current account and depos[t account were dted as mostly .used 
finandal seiv[ces by_ the respondents; 30.7% (Burund[), 24.5% (Kenya), 12.8% 
(Rwanda), 27.1% (Tanzan[a) and 14.5% (Uganda) and 21.9% (Burund[), 30% 
(Kenya), 12.3% (Rwanda), 27% (Tanzan[a) and 23.5% (Uganda) respect[Vely. 
Investments en un[t funds and mvestments ·[n compantes' stock were dted 
as. the least usedf[nandal serv[ces. 

:;. Comb[ned, bank current account and depos[t account were dted as the 
f[nandal servkes the respondents planned to use [n the next 2 years, 40.3% 
(Burund[), 26.7% (Kenya), 9.7% (Rwanda), 34.7% (Tanzan[a) and 27.2% 
(Uganda). Worth not[ng, 13.2% (Kenya) and 16.4% (Rwanda) of the 
respondents who [ndtcated mortgage loan and 11.4% (Tanzan[a), 11:2% 
(Uganda) and 9.6% (Bunund[) who would prefer [nvestment [n compan[es' 
stock. 

:;. On be[ng asked whkh f[nandal servkes the respondents would have !eked 
to rece[ve add[t[onal .. [nformat[on on, bank deposft account (BuriJndl)._ 
mortgage loan(Kenya and Rwanda) and [nvestments [n compan[es' stock 
(Tanzan[a and Uganda) were ranked the h[ghest. The second h[ghest ranked 
[nformat[on needs were on; bank current account (Burund[ and Tanzan[a), 
[nsurance polldes (Kenya), [nvestments [n compan[es' stock (Rwanda), bank 
current account (Tanzan[a) and bank depos[t account (Uganda). _ 

:;. Advert[sement was s[ngled out as the · macri source of [nformat[on patd 
attent[on to by respondents when choos[ng a company to buy a servke 
from (Burund[, Rwanda, Tanzan[a .and Uganda). In contrast, se~ke 
provlder's information materials, tarlffs and servlces we(e ranked· first in 
Kenya. 

:;. Commerdal banks (Burund[ and Tanzan[a) and non-government · 
organ[zat[ons or publ[c organtza!lon cnvolved [n consumer r[ghts and· 
protectlons -were the most tr.usted [nst[tut[ons to offer flnandal llteracy 
program .. 
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9. EMPIRICAL FINDINGS AND DISCUSSION 
: ' 

Demographic Characteristics of Respondents 
Table 2-Demographtc distribution of respondents by Partner State (%) 

I ;_ 

This section presents the demographic and socio-economical characteristics of the adult population. 
The findings are presented in the table 1 above and the following observations made, 

' ' ·i 
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• The number of male respondents \·vaS higher than those of the female; 55.4% to 44.6% in 
Uganda; 56.5% to 43.5% <n .Keiiya;'1s8.5% to 415.%.[n:R\,vanda; 67.5% to 32.5% and finally 
62.1% to 37.9% [n Tanzan[a respect[vely. These fuid[ngs may be attr[buted to the 
household set up w[th[n the reg[on trad[tlons and culture where ftnandal deds[on mak[ng 
role is regarded as a domain for the mate. 

• ConsiStence with respectlve Partner States' natlonal statlstics bureaU data, survey results 
tn'dtcated that major[ty of respondehls were between ~he age brackets ?f 18 years and 35. 

• On educat[on levels ,stgnlficant o\•er two third of the sampled had atta[ned secondary 
level of ed_ucatlon 

• Turn[hg to l[velthood;the study shows a s[gn<f<cant dlspadty across th~ Partner States. In 
terms of source of [ncome, the results suggest that the major<ty of the adult populat[on. 
(67 percent) earned USD 162 or less a month. 

• On average a household was const[tuted of 4 famUy members (see Kenya National census 
report, 2009, (PHC) report 2012, Uganda population census report, 2014, ·Rwanda 
Populat[on and housing census report, 2012 (RPI:IC4) and Burundi general census report, 
2008. 

,. >, '" n 
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Table 3-The overall Demographic distrtbut~on ln th~ EAC (%} 

EAC 

Demoqraphics Freouencv Percentaqe 

I Gender· 

Male 1302 58.7 

I_ Female 915 1 '41.3 

2217 100 
. ·•· .~. 

656 
., 

812 

I Age Cate9£ry of Respondents 

i-~~~~~~~~~~~~~~~1~8~-2~4yea~ /-~~~~~~~~~-/-,~~~~~2~9~.64 I 2s-34years ;; 36.6 

I 35-44 years 21.1 468 

I Respondents' Highest Level of Education 
I :-.-~~};i,.?·:~:- ::.:;;'~~ · _;c,J_f.::: • .t.-.. :- ... _;.::,; ;,. -Primar)r .or iess' ·~-· . ' ~-

Incomplete 5''econdarv 

1- -::·'.,·._ .-.-:·. 

Special vocatlonat 
, ___ , 

'. 
' 

•' i27 
54 

. 2217' . ' 

,. 
·'· 164' .-.. 

211 9.5 

281 . 12.7 

Higher education {Gtaduate) 694 31.3 
·. .·.-_. .· '··--

l/P_to 162 ~SD 428 19.3 

:162·-~3~3~~ -~. ;~~--::;//'--~<~-: ?-- ~~~::::~:t\ . .?-395: ~ ~-! ?-~-:~.·· ./ 2~}:~~:17.8'. 
323-538 USD 229 10.3 

'·"· e:· 
'· 

•• • 0 •· s:f8'uso ,: .• ·.: . ., 
- :.~ -. 

! Nothinq in the taSt month 230 10.4 

Number of People Living in the Household 
,·_\','-c.; ;.~ :,';'·;.~: ,.,,~. (:.'\- .,., ,._,. :::i .. ,.~·: . 

2 140 6.3 

4 379 17.1 

6 340 15.3 

8 224 10.1 

12+ 65 2.9 

Total (SAMPLE SIZE) 2217. 100 
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ANALYSIS OF THE SURVEY RESULTS .. ~ ·,: ...... , 
Flnandall:lteracy Status 
Taking cognizant of Hastings & Mitchell (2011), Collins et al al (2009) claim that individual's self-

reports and actual flnancial decisions do ~ot always correlate strongly and consumers are often overly 

optimlstl,:- about -how much they actually know (Agnew & Szykman 2005, OECD 2005). To access 

respondent's. level of ftnancial literacy the su:vey used both subjective and -objective· assessment 

approach as used in similar studies (see Bulgaria Firianclal Literacy Survey, 2010). 

Subjective assessment is individuals' self-assessments of their flnancial knowledge or, alternatively, 

the level of confidence in their financial abilities, while objective assessment is the measured by 

answers the individual respondent gives to questions assessing basic knowledge of four fundamental 

concepts in fman·clal decision-making: knowledge of interest rates,_ interest com-poonding, inflation, 

and risk diversification. To measure individual's respondent's level of financial literacy a comparison is 

made between self-assessment against knowledgeable answering of set questions from the tool. 

The table below depicts the results of self-evaluation of respondent's level of literacy. From the 

findings about 58% of the respondents considered themselves as financially literate either with, 

excellent kr10wledge (7.8%), good ·knowledge and skills. (25.3%) and -of satisfactory knowledge and 

skill'( 25%.). 

- Subjective self-evaluation of financial literacy 
. - . • : "' • I '~,' • • . 
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Geven the many ways finandal llteracy ~fleets fcnanclal behaveour, Lusarde and Metchell (2014), et es 

important to understand the extent of pebple's "understandengs of bascc financial concepts as well as 
' I -

the degree to which financial skills fall short as compared to the self-evaluateon. Comparatevely 

objecteve evaluateon of fenanclal llterac~ was !n~asured u~eng questeons from the study's tool( 

respondent's knowledge of the enterplay betw~en enterest rat~s pnd mflateon rates, consumer reghts 

and choice of financlal products ) to ass~ss :·basic knowledge of four fundamental- concepts en 

finan<;cal decision-making: knowledge of interest rates, enterest compoundeng, enflatlon, and risk 

diversification . . 

The flndings en flgure below best illustrate the enteracteon between the correct score on structured 

questeons in the research enstrument and self-evaluation on financlal knowledge and Skills as recorded 

by the respondent. The evedence show cnfluence of self-evaluation and the abiUty of the resRondent 
' . -

to answer structure question correctly. 

··~. Excellent knowledge and· 
' skills . 

--·.' 

No kno~vledge<lrid skills 
.-:' ...... 

. . • .. ··~ 
.: .. " ·.~ . 

' Figure 2-Self-evaluation of fmancial Literacy agaipst the score on enumeration 

Respondents who evaluated themselves ~s having good knowledge and skUls had the heghest scores 

en questeon that tested on knowledge on inflaence of enflateon and enterest rate on the purchaseng 
' ' 

power. On the other hand, knowledge on flnanclal products and serveces, knowledge on how much 

the state guarantees on deposct and shares en case there is a financlal crush, and questeon that tested 

on consumer rcghts and protectlon was mostly answered correctly by the majorety of the respondents 

who mdicated to have excellent knowledge and skells on finandal matters . 
. , 
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Financi.alty Literate 
(Averige) 23.7% 

In order to obtain the score for the population studied, important emphasis was put in factoring all 

the two approaches as stated in the literature review i.e., the objectlve and subjectlve approach as 

earlier stated. Based on subjectlve approach, the respondents were required to evaluate them-selves 

based on self-judgement the proportion of each response was further compared to the actual correct 

answer to t~e objectlve questions ln the questionnalres and as shown in the above table, an average 

was obtained for each row. In order to arrlve at the flnancialliteracy score forth_~ reglon (23.7%) the 

average for the last column was therefore obtalned and this formed the proportion of financially 

literate in the sample surveyed. 
'• I 

The findings of the study seem to be consistent wlth previous studles, for example, Fin scope (2012; 

2013; 2014); Global Findex." (2011) that indicates on averag,e_about SO% of Tanzani~n ar;·flnand .. lly 

llllterate .Comparatively, Fln Mark Trust (2012) lndlcates slmllar trends ln Rwanda, whlle Fln Scope I, II, 

and Ill Uganda depicts convergence on this study's findings. Simllar studles suggest that flnanclal 

literacy levels in developing countries are quite low. For instance, -DFID (2008) shows evldence that 

only half of the adult populatlon knew how to use baslc fmanclal products. The same study found that 

ln seven Afrlcan countrles·only _299f> of adults had a bank account and that approxl~ately 50% used 

no financlal products whatsoever, not even lnformal financlal products. In Kenya, FSD (2009) reported 

that 59.5% of the populatlon was excluded from the use of formal financlal servlces. Jhe study found 

that excluslon decreases as the level of financlal education lncreases. 
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Dlffet·er,ces ln f"ioney Culture, Lapguage an9 Efehavlout· 
Financial Record Keeping Practice 
In practice fLnanclal record keeplng makes a slgnlficant component of money culture. Arrowsmlth and 

Plgnal (2010) remarks, that the presence of a budget ls suggestlve of a posltlve awareness relatlng to 

flnanclal management (also see Mltchell & t.Js~~di. 2011). The study flndlngs lndlcate the slgnlflcant 

share of households ln the reglons run l'.!lthout a budget/records of lncome and expenses. 
- * ' ! 

t I 

Respondents Financial Record Keeping Practice 

Figure 3*Ftnancial ret;ord keeping practice 

The dlstrlbutlon of flnanclal record keeplng practlce across the four EAC Partner States show that 
• • ' . ! 

rffajorlty of responaents do not observe proper complete recordkeeplng practlce of all. thelr 

household/indlvlduals lncome and expenses. :rhe dally praalces of the households show substantlal 

.dlffer~nces ln the people's understandlng on the accounta.ncy of the flnanclal resources: 

The majorlty of 41.5% of do not keep records of everythlng whlle; only 17.3% lndlcated that they do 

keep aU fmancial recor.ds. Notably, in all the countries, the proportion of the financial record keeping 
--- * •• • • -

prqcftce was rather simllar. 

Financial Planning 
Spending and saving behaviour 

Flnanclal plannlng seeks to evaluate how the respondent manage to balance between the three 

components of fmanclal studles; lncome, expendlture and surplus to make reservatlons for the future 

unforeseen expenses. The approach on ·financlal plannlng corresponds wlth wlder llterature regardlng 

the lmpacts of savlng behavlour and tlme preference. Accordlng to Walker (1996), consumer's ablllty 

to exerclse self-control has long been assoclated wlth flnanclal declslon-maklng and "the choke of 

whether to delay fulfllment, for example by savlng, or to spend now, or even to borrow, to buy now 
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instead of waiting" is an important test of fipancial responsibility. A number of studies have also 

found that being more 'futuristic' is positi'iel)'~oii-elated wiiii·~s~·vin~ibehaviour' and the ability to cope 
' ' 

with financial stress (Lamdin, 2011; also.see Lea et .al, 1995). 

0% 10% 

Spe_nding and Saving behaviour 

20% 30%_ 40% 50% 60% 70% 

I!' Save first and spend the rest on everyday needs 

e Spend money on the everyduy needs and save the rest 

~Spend all on everyday needs and do not save anything· 

I: Found it difficult to unswer question 

Figure_4-Spendi.ng and saving behaviour 

80% 90% 100% 

Data analysis show that there is relatively high saving culture as compared to consumption, as shown 

by figure above in which; 44.5%-of respondents indicate to makes~ving flrst prlority.as ~ompared to 

spendi~g _on needs and then _making a_saving (38.8%). Howe~er, a considerably slgnifican~ pr~p6'!i~n 

of respondents lndlcated that they spend all :nco me and '·dctnot m~ke a saving whatsoever (10.2%).: . 

Count_ry wise, Bunundi has the highest number of those who save first.l;>efore spending, Rwanda is . . . . . .. . 

second w[th .44.6%, and with the rem_alnlng countries have scores below the average of the EAC as a .. 
• -·J • - - • • • -

whole. N9tably, Uganda recorded the hlghest proportion of those .who ,spend a!l_ their in~ome on 

expenses and do not make any savings. 

Good financial planning constltutes setting finandal goals and working hard to meet them, preferring 

to save for the long term and worrylng about tomorrow. Although it is lmportant that individuals 

place a value on financial planning, in particular saving and related actlvitles, the ability to engage in 

fmancial planning is often predicated on financial position. 

Constraints to saving and investing 
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Main constraints to Saving 
., ' 

su'iundi 

Majority of those who fall to make sayings/ln~estments cited tj1e single most determent to making a 

_saving as -low income with the overall 43.2% of t)1e respondent;;. Distrust of financial institutions was 

least in Rwanda (2.6%) which is attribute'd to ~he strategies that were put into_ place to increase 

financial inclusion in Rwanda under the financi~l services' ana inclusion program that has seen the rise 
., ' 

in financial inclusion from 32% in 2008 to'53%io 2012. 

Choosing Financial Service Providers' _ 
The ability of a consumer to correctly ch~7se appropriate products is an important aspect in a study -: 

on fmancial literacy. This is necessitated by the virtue that; the modern financial product markets are 

highly complex, and ·navigating ·such markets is proving to be a daunting task .to less literate.' 

consumers. The study identlfied key domalns', with four key product types ldentlfied: banklng; credlt 

and loan; investment-and savings; and insurance. In retrospect to choice of a financial service provider 

or product, there are maln lnfluencing determlnahts that contritiute directly or indltectly to a ellen! 

maklng declslon. The research lnstrument asked respond~nts to indicate the maln factors that in thelr 

views deserved primary attentlon· when comparing the fmanclal instltutions (banks) to take credlt 

from. 

Table 4-Factors considered when choosing a bank to take credit 
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View of Bank's office and 
quatifLcations Of person net 

Credit interest rate and the credit cost 

Gifts and advertising camp~igns · 

Cannot estimate it even roughly 

c- ,, ' -
·£ --3 5°'~ 

' ' • .10 
'- ---:----

1~-~~~: 

47.1% 

4.5% 

··].9% 

-. 0'>-0: .,_,..,.,,,_,~n 

-::·;:~io~-6%:·,-··· 9.0% 
-~" ~~· ,.--~ -·-::-: 

53.8% 39.1% 

2.6% . 6.7% 

11.3% 19.6% 

Across the region, crej:lit interest rate and the credit cost was the single most cited factor that 

respondents felfdeserves'attention when comparing fLnandal service provider. 30.7% (Burundi), 47.1% 

·(Kenya), 53.8% (Rwanda),---39.4% (Tanzania) and 39.1% (Uganda). Notably, the proportions of 

respondents who indicated that they cannot estimate even roughly, 29.8% (Burundi), 24.6% (Tanz,nia) 

and at least 19.6% (Uganda) further would be indicative of the status of the level of financiillliteracy 

and to a larger extent paints a picture of a need for financial training. Moreover, the least proportion .. . . . 
of respondents indicated gifts and advertising campaigns as the factor considered when choosing a 

finandal; 3.5%, 4.5%, 2.6%, 3.6% and 6.7% in Burundi, Kenya, Rwanda·, Tanzania and Uganda· 

respectively. 

Choosing financial and or Banking P-roducts 

·AdvEiri:isement remains the single most sources-of information by most consumers WhO ~re~intending 

to purc~ase a financial product from the list of fLnancial providers available ;in the market with at least , 
• ,.. i ' • • ' -

24.4% ?f the respondents. Service provider's information tariffs are ·the sec~nd-mos_t i~lormapts_r_elied_ .. 

on with. a general ave:rage of 15.1% where as conSultants from the same service-provid.ers.are r-elied 
o T ' • -. • o ' • 

•'. 

on by 13.1% of the t()tal sample population. . · . ,. , · , , . , . .- ; .o -.• 

With the advancement in technology and increase in information channels,. service -p(ov\ders seer:n to· - , . 

be utilizing the same to_ their advantage. As seen in this study, relianc!' pn other ~ources. of 

information is minimal with majority of the respondents relying on a 'skewed' information-source. Thls -

can be• justified by. the sheer fact that adverts and service providers' may not be truthlul'in -their 

provision .of information as they seem to influence to the advantage of the seller rather than. being· 

unbiased. It's the rule of the thumb that independent consultants provide clear, detail unbiased and 

thoroughly formed unbiased advice only a small majority (5.7%) of the overall-~espondents trust it 

(See fig., 5). 
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Sources of Information paid attention to ~hr~ choosing a company to buy a service from 
. " 

a: Adv~rtlsementL- · 

I! Pn;:vlti'er's lnfOrl!latlori !;"!,;terlalsj till'i~s and servlc~s 

E Advice offrl~nds and relatiVes 

c. ecilsUltants fro~ the service provider 
~ ' ' ' 

tl!ndeperiile.nt finarldal consultants or brokers 
- -· - - . 'f 

h_Anal~cal materials published in "mass m'ecii.l · ; . _, ; .•·. . '• ~-

Figure 6-Informati.on source when choosing a financial product/servic~ 

It is apparent 'from even superficial examinatiJn of the figure above that Kenya is the leading 

economy in which consumers relies on independent financial consultants and brokers most, a figure 

that is almost double the size of those l~ Uganda (6.3%), triple those in Rwanda (4.1%). Overall, 

Burun9~ lagged·b7~ind as the country wh~re, independen\ financial consuttants are paid attention· to 

when making a purchase of a financial s'ervlce or product. Further observed is that, relatives and 

aCquaintances are also an important in'formation source in the EAC, commanding an average 
. ' ' 

listene!ship of 8.9%, they play a vital role'[~ influencing choice of a financial product or service. 

This. trend may lead to unbalance or mislnforrnation m cases where the friend and acquaintance is ·no . 
' . 

better informed, his /her skewed opinion. would influence and propagate further misinformation 
I 

among the consumer. It's therefore an important observation that further supports the need for 

financial education program with the promise that the acquired information would influence and 

greatly impact decision ·making and further ehhance financial service utility, improve financial 

exclu,ion and the general well-being of the EAC Partner States. 

Socio-Economic Factors Influence on Money Culture, Language and a,ehavlour 

The tables below (see appendices) indicated significant variation in money culture, language and 
behaviour across all the · factors l:e., level of education and income level 
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¥,1-bf·~ 
,,ot.•, 

.-~--~~~~~~--~~~----------~·--------~~~~~--~~~~-For "a rainy day~ or unexpected expenses 15.4% . 11.6% 8.7% 10.3% 

10.9% 10.5%··· 12.1%~-

-- ·. For~ retirement. '• •' 

•' ... - To earn income through interest increas~d market value of assets, etc. 7:2% 10.6% 10.5% 8.6% -~,: ! '"' 
o .. ,; •; 

~:- ~ TS~l~ave Sciniet~lii~_for chi\Qren t~-1nherit 

· --"~~ -:,\_·._ ,::, • To increase living standards ·in the future 

1
,_ --.~ ~~-.: :~~: ~:;-; .Prefe~ ~?ying ~a_t_he_r}h~IJ ~P~JlqinQ.~ · _;:. : 

---------~---,---,--'""";----:;-;;;;;--...,.,-:;-;;r-~;;;;;---1 
'3.7% 4.8% :6.1%' 0.9%·_-

JS ~ ~ ~--~- ... :-'~- So .as ·t~ b~ ind~~enden~ a~d m~~e ~hoic~s 
:;v }·:"~.: :l:(-~~r;;·!o _s.p'eC.ulate on, the-~t6cJ(eXc~ang·~·;:_ ~i· .. 
• < ' ' • ,_ •• ; -·· • • • • ... ' ••• : • -

~ ~ ~·: · -~:: As part of famitytradition 

11.9% 

1.9% 

4.4% 

. ;•,_ 
. :. ~--

~;3~- t:~-~: .. ~;..8-Ji~JY~~~;; ~:~~~(~ 
1.8% 0.9% 2.6% 

1·3,~f}<~~~; 7:-;;r~:r~~ 
2.8% 1.6% 0.9% 

.(~$:;':,~, ,~fof, ~-"Ol\',•-',;•~l.o~_?!~•r.t,9~~;s~at':dJ'~,:~' ;. : , . ,.-,;', , ,, .: \ci l: .. 
~£:.:{.~-~~.~~~1~ Four1d it difficult to ansWer question 

·.".·,,?,;.~~-'-~~-~~·-·:,:_~,-~---_··.· .• ·,.-,;.-_~.:_·.~---'_,_· .• ·,·_R.,e.fu ___ ,_-.,'_-._,_e~_-,:',',··_:_',-._,·',·:·_• .. ' _'.·:·,·'_,.·,.-_•·.-_',','.-.·.·,··,·_· .•. ;·',; ·. -. i._·,,·_,·,-'·_·.'·'·'.'._-,-,..::__•,'.'.,'.-._·.·_? , ~- ~ . ··~: /:;:;-.:.~ ~.::~· -· < :- -~·· • ~'"'" '-''~--~ 12%"-·-~ ;' f 1 0%':'. r·1-3%"i-:'-~ · ~0-3%'-... :: ~ - · ~. • .__ · -• • - ~, - ;.:;L'-._. ·-· • , . ;,·:~-:,J:~f-~- .. :"):;~,~~~;b.~ ,_, :.:.::'f-/):;:;- :;_~;.;:>::' ti .i .\ .. ~ :.:-~:~~~-:;_.-.:_,_,;,-·~-:?:~;-:;f.~ .. : rt·'t!F 

0 
'tl 
!: 

¢! 
0-

answer 
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... 
t: 

"' "C 
t: • 
o u" c. 
"'ciS 2: f-
0 2: 

"C "' 1: c. 
"' E ¢:: 0 
0 u 
;: 
0 

:X: 

9.40% 

Found it difficult to answer question 4.80% 
.. , ... .. , .. _ 

· questio~ 

9.50% .I 

6.60% 

3.7% 

' i 
! ' 

I I 
' 
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10. ASSESSMENT OF VARIATION IN INFORMATION NEEDS 

fUnd 

Seventh Other services Credit card Insurance P,Olicies 

Eighth ·InVestments tn unit funds Investments in unit funds Mortgage loan 

Currency exchange 

Consumer c~·edit 

None of the above 

The study remains the most sources of information by most consumers who are 

intending to purchase a financial product from th'e list of financial providers a'va_ilable in the market with at least 24.4% of the adult consumers relying on 

advertisements. Consultants from the service provider and service provider's tar.iffs ~nd informa.tion m~i~rials w~re second and, third in that order as the 

sources relied on for financial resources. Consumer influenced information rerrain the prime sourCes
1
of informatiOn on financial products and services. In 
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I 

view of this, _the study emphasizes the need: to make a'dult consumers aware ,of the available information sources, from which, informed, ba,lanced arld 

unbiased information may be obtained to avert this skewed consumption pattern of information sources. 
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Advice of friends and relatlve::s 

Internet resources 

hldependelit·fin"andal consultants or 
brokers 

Analytical materials published in 
mass media ' 

No ansWer 

Internet resources 

'' 

advice 

Advertisements 

Internet resources 

Analytical materials published 
in mass media 

Independent financial 
c_(msultants or brokers 

Other sources 

'' 

No nnswl?r' 

. Advice of friends and relative<; 

Independent_ fmancial 
consuttcmt>:or·brokers 

Analyticul materiats.published in 
mass media 

advice 
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12. CONCLUSION AND SUMMARY OF FINDINGS 
•: -~-:: . ..;(~~-~ , . i ':~;,-;':\~i9!:~! I • . . 

The study results show that in th<; East Afrii:"a Community member states, a majority of the adult 

population is finandally illiterate. and the ecOnomic lrn~l~caiiOns are. the main determents. to 

actualization of individual and household goals. This is evident as the majority of responoents.in_most 

o(the countries sighted low _LnCime as to the h-tciin reason fO_r not rraking any financial n?serve. in' 

form of savings. On ave[age, a lager majority tt1at c~nstituted 43.2% of the respondents in· the survey 

inaicated that low income was the main constraint to saving. However, a significant proportio~ of ihe 

sampled residents indicated that .the distrust for financial institution (7.6%) was to ·most important 

factor that stopped respondents from making a· saving at all 

This is indicative of a fLnancial knowledge gap probably brought .about by misinformation, insufficient 

literacy that g-enerally lead to 'boycott' of financlal ~ervices in the economy leading to ~nderutillzation · 

and thus increasing the rate of fLnancial exclusion. This .study therefore recommends a trainiDg 

program tailored to address this high mistrust. Further, financial services proyiders would take this. 

into account to increase the efficacy-and outreach so as to bridge this gap. 

Despite the wre objective of this study being to address the financial literacy/education, however the 

results of this study show a very important component that would be worth pointing out Significant 

proportion of respondents adults indicate l~ck of income in the last month ~10.4%), would have ... 

biased the study's that ~ited low income as. the impediment to making any· informed financial 

savings or investments .. , - · . . ·· /-".:·-- - . · :~:d• · - · · - · 

Previous studies have supported the opinidn· tiiat'·good ni"c'ord keeping practice is correlated to 

finanCial literacy. Equally, the samp~e results showed a significant implication of this major domain of 

financial literacy that is __attributed to _g0od flnancial literacy. This study observed that respondents . 

. who kept all records-of all· their income and expenses were less likely to fall'into. debf· To ':'ake · 

ground the study's findlngs, -Kenya 'be_lng a case study showed that respondents· who keep records of 

thelr lncome and expenditures have less debt than those who do not It was observed that 13.0% of· .. 

respondents who reported to have kept records of lncome and expenditures owe debt, whereas 52.7% 

of respondents who don't keep records of income and expenditures reported as havlng outstanding 
' . 

debts to pay. 

This therefore can lead to- a gent:ralization that keeping records ~f income imd expenditures is 

prudent way to reduce the posslbillty of runnlng lnto debts. This is because, proper record keeping 

practice of lncome and expenditure may make one more aware of their revenues and expenditures; 

thus, there is a greater realization when to increase savings and reduce spending so as to avoid 

unwanted debt and thereby maklng one/household efficiently manage financial resources at his/its 

disposal. In order to have effectlve and more long·lastlng pro-active results; thls study proposes 

introductlon of financial management curricula ln schools. This would be done through financial 

educatlon ln schools through lnltlatlves targeted at young adults; by the use of mass media Le., radio, 
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televiSion and other media; drama, role pl~ys ~nd exhibition~. Among the financial employed this 

study recommends education program~ "ih workpla~es anq financial resource publication of 

information with critical emphasis on gocid ,.ianagement of fm~~cial records. 
: \ ' 

Generally, consum-er knowledge of right and protection is generally low, with a bigger proportion of 

.adult consumers unaware of availabili~. of pfo;ection provided' by the various instltutions of the 

states. For example in Tanzania, when the respondents were askep about their knowledge ability .on 

issues of bank bankruptcy, 81.2% said they were not aware of the maximum amount of deposit that

was entirely insured by the government while·18.8% were cognisant. A similar case in Rwanda where . ,. . ' -
and overwhel,;,ing number of adults (91.3%i wefe unaw~re ~~the maximum amount entirely insured 

by the.government in the event -of bankruptcy df a financial"institution. The case was not different in 

BurUndi as 86% were unaware. -
, I 

Another important observation was made as the study sought to evaluate whether the adults in the 
' j ' 

study response to.sei"Vice dissatisfaction and consumer rights. The results were rather appalling, take· 

ior example the cas.e of Tanzania where; of the 34% of the respondents that purchased a fmancial -

service and later regretted it; 17.3% "did not ta'ke any st~ps u~on[ ~ealization of regret, 16.9% stopp"ed 

using"the service before the contract expired,_· while only 7.9% and 10.1% submitted a claim to a 
government authority and a grievance to the seller respec!ively. 

The situation in Kenya yielded a_no different outcome in which the results showed a rather high 
- 1 • I -

proportion of respondents who were dissatisfied with the kind of the fmancial service, stopped using 
. ' ' 

the service before the contract expired (24.9%),-with almost equal proportion reporting that they did 
. ' - -' . . -

not take any whatsoever action to remedy ~he situ~tion (23:8%). Only 17.5% of the dissatisfied 

consumers submitted .;·claim to a governmen~ author[J:y whereas.13.2% submitting a grievance to the 
'' • C" - --

service provider. This therefore tails not only (or consumer tr~ining on their rights to make a claim but_ 

also to be informed on the various available ~hanneis and th~ 'kind of consumerrights infringements 

that a_re liable for compensation. 

Analysis of consumer utility of financial services indicated underutilization of the consumption and 

uptake. Across all the Partner States, fmancial; service: utility was skewed in nature in which 

·respondents' service utilized was almost similar to thos~ used by the household. In Rwanda as the first 
' . . 

notable case, 35.4% which constitute the majority of the respondents ·utilize bank current accounts, 

20% use bank deposit accounts whereas ·,15;4% employ bank plJstic cards. 3.6% utilize mortgage : '. 
loans, 2.6% utilize currency exchange and consumer credit. Further in the neighbouring Uganda, 

populations' utllity of financial services was majorly skewed"towards the banking sector with at least 

23.5 of the respondents surveyed indicating that' t~e explicitly ~sed pank deposit account while 14.5% 
. · . ' I -· ~ 1 

indicated that they used bank current account. Other financial services ranked 4th while consumer 

credit (7.8%) ranked 5th. A more similar case in Kenya, the region's economic giant in which. banking 

services topped the list as bank deposit account' and current accounts were ranked ftrst and second 
' ' 

' I 
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respectively. Consumer credit ranked third, use of credit cord was forth, and currency exchange closed 

the list of the t~p flve most used.finaridiJs'~rJices by. the respon'cents. . 

Th_is disparity in consumer utilization of financial services is attilbu\ed to low financial literacy whi:=h is 

further exacerbated by overreliance on a few information sources by the adult consumers in the EAC. 

ThiS therefore impetuses the study to recommend that f[nanCial education prog.ram that would seek 

to address these gaps should be effected at different facets of tloe regions of the EAC. The consumers 

of flnancial products need to be made aware that advertisement is a tool used by these [nst[tutions to 

attract consumers and does not contain 'the necessary information required for a .consumer to make 

an informed decision. And also need the skills to differentiate between advertising and full objective 

information. 

Financial education should also empower the population to understand indicators one should pay 

attention to, when comparing the offers of various banks and insurance companies. According to the 

survey majority of the respondents (53.8%) consider the lenders credit interest rate and the credit cost 

.. when choos[ng where to borrow, a considerable number consider the banks reputation and reliability, 

the minority considered the view of the bank's office and qualifications of personnel o·r consider the 

gifts and advertising campaigns. This points towards need for increased flnancial education as a 
- -

means of tmproving decision making related to flnanclal matters, since knowing terms and co~dittons 

is a means to empower the consumer on the rights they_ have as consumers (Rwanda). 

ln concluston, since there was an observable variation in flnancialliteracy across all !he demographic 

factors Le., age, gender, level of education and income lellel, this study. posits that there exists the 

need to restructure and subdivide the target population. into major categories upon whom the 

·financial ed~cation program is to be implemented. Further recommendation is made in regards the 

need of pre' prioritization, since any attempt to undertake an unrealistic· overlapping flnanclat 

.education programs would most ltkely result in resources betng spread so thinly that in the end would 
. . 

result in ltttle or nothing being achieved. 

.. . 
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13. (Of\ISPMER PROTECTION PROVISIONS 

Consumer protection and consumer awareness of their rights is a fundamental part of financial literacy and education. Presented in this section of the report 
is an examinatlon of each EAC partner states legislation regarding'consumer Protection, examining the adequacy of specific provisions on financial educatlon 
and consumer protection as well as some recommendations. 

Burundi 

Sectors Applicable Regulating Authority Specific Provisions, Finan.cial Education and Adequacy 
Laws Consumer Protectitm 

Burundi's Constitution of 2005. The Republic of Article 53 states every citizen has (l right to Inadequate in so far 
Burundi ' equal access to instruction, to education and as financial 

to culture. The State has the duty to organize education is not 
public education and to favour [its] access: catered for. 

Banking -· . 'fhe Banlcof the Republic of.Burundi Act The Bank of· the No ··specific provision on consumer protection Inadequate 
, Republic of Burundi or financial education 

Insurance The lnsurance.Code of Burundi ARCA (Agence.de No specific provision on consumer- protection L Inadequate 
Law no.'1/02 ·of January 7 2014 Regulation et de or financial education ' 

Contr6le des 

' Assurances) as a 
requlatorv authority 

Social Benefits National policy on social·- security and - No specific .pro\iision_on consumer protection Inadequate 
protection or financial education 

Capital Market No law No regulatory body No specific provision on consumer protection Inadequate 
or financial education 
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INITIATIVES by Burundi towards Financial education and .Consumer protection 

Flnanclal educatlon ls done through Prograrl,s · cre·~ted by Ra~lo -'Publlque Afrlcalne, Flnanclal newspapers, 

magazlnes, TV programs. 

RECOMMENDATIONS: 

1. The Constltutlon of the Republlc Burundl should contaln a provlslon on C9nsumer protectlon flnanclal 

educatlon. 

2. The statute establlshlng the Bank of Burundl whlch regulates the flnanclal lnstltutlons ln the country 

should contaln a provlslon empowerlng the Bank to ensure other financlal lnstltutlons conduct flnanclal 

educatlon through countrywlde awareness of flnanclal servlces and products and that they enshrlne 

consumer protectlon ln thelr practlces. 

3. Enactment of the Insurance Act of Burund~ Leglslatlon on soclal securlty services, Retireme.nt Benefit and 

Capital Markets Authority. 

III 
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l<enya 

Sector Statute 

Constitution of Kenya, 2010 

Banking. Central Bank of Kenya 
Act 

Banking Act 

Banklng Act 

Banking Act 

Banklng Act 

Banklng Act 

Banklng Act 

Kenya Deposit 
Insurance corporatlon 

.I 

Regulatory Body Specific Provision on Financial Education and 
Corisunier Protection 

1 

The Government of 'Article 46 states that consumer has a rightto: services of 
of reasonable quality, information necessary for them to 

gain the full benefit from the service, protection of their 
economic interest and compensation for loss or injury 
arisinq from defects in services or qoods. 

the Republic 
Kenya 

Central Bank of There is no provision for consumer education and 
protection in the Act but the Central Bank does issue 
Prudential Guidelines for the banking sector for 
protectlon of the consumer rlghts but there is no speciflc 
provision for financial edudltion 

Kenya (CBK) 

Central. 
Kenya 

Central 
Kenya 

Central 
Kenya 

Central 
Kenva 
Central 
Kenya 
Central 
Kenya 

Central 
Kenya 

Bank 

Bank 

of There is no provision for conSumer education and 
protectlon ln the Act but the Central Bank regularly 
issues Prudentlal Guldelines for· the banking sector 
calmed at protectlng. consumer rights but there. is no 
specllic provislon ior flnanclal educatlon. 

of Section 16A prohibits fnstitutions from imposing any 
form of charges on savings and fixed deposit accounts. 

Bank ' of S. 33 authorlzes CBK to intervene where a bank operates 
in any manner detrimental to or against the best interest 
of depositors or members of the public 

Bank of S. 44 prohlbits banks from lncreaslng rates of banklng or 
other charges wlthoutp_rior approval of the Minister 

Bank of S.44A provldes the maxlmum amount an lnstitutlon can 
recover from a non-performlng loan. 

Bank of 5.55 protects consumers from misleading 
advertlsements by authorizlng the CBK to dlrect any 
person to wlthdraw amend or refraln from issulng any 
misleadlng advertlsement, brochure, clrcular or other 
document relatlng to deposits. 

Bank of The Act establishes the Deposit .Insurance Fund to 
protect consumers ln the event of flnanclal dlstress of a 

Is the provision 
adequate? 
The Constitution 
lays a legal basis for 
financial education 
and consumer 
protection. 
Not adequate 

Not adequate 

Adequate to protect 
savings and fixed 
deposits 

Adequate to protect 
depositors and 
public 
Adequate to protect 
customers 
Adequate to protect 
borrowers 
Adequate 

Not adequate 
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Sector 

Consumer protection 

. 

Capital Markets 

Statute Regulatory Body Specific Provision on Financial Education and 
Consumer Protection 

Is the provision 
adequate? 

Act(KDIC) 

Deposit 
lnsurance(KDIC) Act 

Central 
Kenya 

Consumer 
Act 

Protection The 

Consumer Protection 
Act , 

Consumer Protection 
Act 

Consumer Protection 
Act 

Consumer Protection 
Act 

Consumer Protection 
Act 

-
Capital Markets Act 

.. 

Consumers 
PrOtection 
Committee 

' 

The 
Consumers 
Protection 
Committee 

Capital 
Authority 

•' 

financial institution but does not provide for financial 
education to depositors or public. 

Bank' of Section 28 of the Act .limits the compensation to an 
~"'ount of Ksh. 100,000/= only notwithstand!ng the 
amount of deposit or number of accounts held. _ 

. Not adequate 

I 

' ' 
Kenya Se'ction 55_ limits the amount a borrower can pay as 

authorized charges 1under a credit agreement for open 
Advisory' ·. credit. 

Adequate on 
unauthorized 
charges 1 

' 

Kenya 

Advisol)' 

I 

Market 

I. 

.Section 58 gives discretion to borrowers who- need to Adequate on choice 
purchase insurance policies as security to choose the 
insurance service provider. 
Section 59 allows a borrOwer to terminate a continuing Adequate on 
servtce after giving a notice without paying any charges termination notice 
or penalty. 

Section 61 protects a consumer who defaults on 
repayment of a loan from being charged any cost olhe!
than the reasonable expense incurred by the creditor in 
the process of recoverv. 
Section 62 entitles a borrower to pay the full If Ad-equate ; . 
outstanding balance under a credit agreement at any ,:.' 
time without any prepayment charge or penalty. , 
Section 89 of the Act establishes The Kenya Consumers Not adequatc~.since 
Protection • Advisory Committee whose functions there are not 
include (i) promotion or participation in consumer parameters for 
education programs, dissemination of consumer issues carrying out 
and prOviding advice to consumers on their rights and financial education. 
responsibilities under appropriate laws, • and making 
available to consumers general information affecting the 
interest of consumers. 
Under section 11, the functions of the Capital Markets Not adequate, 
Authority include the protection of investor interests but 
th~re· is no specific requirement to provide Hnandal 
education to investors or the public generally. 
-To Launch of Corporate Governance Code 
"Capital markets fraud investiqation unit manned by 
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Sector Statute Regulatory Body Specific Provision Financial Education and Is the .. on prOVlSlOil 

cOnsumer Protection adequate? 
officers from the Police Criminal investigation Unit being 
developed 
-Development of a stewardship code in proqress 

Capital Markets Act Section 18 establishes the Investor Compensation Fund Not adequate 

' 
(ICF) used to compensate investors who incur financial 
loss as a result of failures by licensed stock brokers or 
other intermediaries. The compensation has a ceiling of 
Ksh. 50,000/-
Section 14(2)(a) of the Act establishes a Committee that Adequate on 
handles all the· complaints from shareholders of all the complaints and 
companies listed by the Capital Market Authority while disputes 
Section 3SA establishes the Capital Markets tribunal to 
hear appeals from decision made by the Authority 

- -·- against institutions. 
Insurance .Insurance Act ~- .. ·Insurance Regulatory The Act has_ no:.:. specific:·· provision· -ror -:consumer Not adequate 

Authority (IRA) .education 
Insurance Act IRA _~-Section 179(1)·.-·of·:::the· .. ·Act ·.of.. .establishes .. a :.Not adequate 

"· Compensation Fund to· compensate· policy· holders in 
case of insolvency of the ·service provider. The 
compensation has.a ceiling of.Ksh, 100,000/-. 

lnsurance·Act IRA Section 3E· establishes:.the .. office of tl1e Commissioner --Adequate 'for 
of-Insurance who ·has·.power_:to resolve disputes. while ·consumer rights 
section 169 establishes the· Insurance Tribunal to "hear 
appeals from the·deci.51ons of··· the· Commissioner 
of Insurance 

Insurance Act IRA S. 4 provides. that one of the objects of the IRA is to Not adequate them. 
protect the interests of insurance policy-holders and 
insurance beneficiaries in any insurance contract; but 
there is no provision for flnancial education 

Insurance Act IRA ·In the establishment of insur~nce companies, there is no Not adequate 
' provision that guarantees the morality of managers in 

' 'the industry or that they will provide financial education 
to policy holders 

MOU for the East EAC Pension No specific Provision on consumer protection or In adequate 
African Pension Supervisory financial educatlon. ' Supervisory Authorities 
Association (EAPSA) ' I I 
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Sector Statute Regulatory Body Specific Provision on Financial Education and Is the provision 
Consumer Protection adequate? 

Pensions Retirement Beneflts Retirement Benefits -One of the role of the Retirement Benefit Authority is Not adequate 
Act Authority protect the interests of members and sponsors of 

' retirement benefits sector but there is no obligation to 
educate them financially 
-Complaints mechanisms in schemes & Tribunal - 5.~0 
General Obligations, 
-546 Appeals to CEO, 
-547-52 Tribunal 

I -Complaints unit under Market Conduct, 
-Toll free line, other media 
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INITIATIVES taken by Kenya towards Consumer Protection and Financial Education: 
: ' I " 

Capital Markets 

The Capital Market Authority of Kenya (CMA) has been carryi~g out consumer education through Investor 

Education and Public Awareness based on their philosophy that investor education is one of the most 

effecti~e regulatory tools and an educated inv~~tor is bette! piotectkd. 
' ~ ! . 

The CMA creates a forum for the exchange of ideas and information among experts, practitioners and the 

-investing public. It uses radio, Television, websiie.'t>rochures; handbook; a Glossary of Commonly Used Terms 
I 

and a newsletter as resources for consumer finan~ial education. 
·I 

Insurance 

The _Insurance Regulatory Authority (IRA) ~as ~ consumer protection strategy which provides a consumer 

complaint system (complaints can also be submitted online). 

IRA carries out consumer education through a1ticles in newspapers, a resourceful website, information and 
. ·- - ' . . 

education brochures and consumer education presentations done by way of Consumer Education activities 

and programs.that are carried out throughout ttie country. 

Banking 

The Government and the regulatory body rarely take part in the education, of financial services tq consumers. 

This role is left to individual banks and NGOs to ba
1
;;,; out th~ fi~ancial education. Howeyer, the Central Bank . ' ' . ' 

of Kenya participates whenever they are invited to fmancial education trainings. Other initiatives by CBK 

include: .Training at Kenya School of Mo~etary. ~tudies (l(s~1S), during ASK shows, provision of training_ 

resources and capacity building for special groups such as students and the military. 

' I 
Pensions 

The Retirement Benefits Authority (RBA) carries ~~: consumer fin~ncial education through radio ·and 1V 

adverts, seminars, workshops, newsletters and their resourceful website. They are in the process of 

developing a public education and intervention _publication. The NSSF handbook also plays a key role in 

educating the consumers of pension services. RBA works in collaboration with the Commission on 

Administrative Justice (CAJ) to promptly address and resolve public complaints referred to the Authority 

directly, through the Commission. RBA also creates_ awareness on the existence of complaints handling 

mechanism in the organization through its various media outreach. ' 

Recommendations: 

1. Clear and spec~fic provisions be included in the various.sector specific laws making it obligatory for 

regulatory bodies to provide all-inclusive consu'mer financial education. 

2. Mandate an umbrella agency to be in charge of consumer financi;Jl education and the same be carried 

out by sub-agencies in each sector for example the proposed financial services Authority (FSA) 
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3. Nee~ for a nati?_nal ~nandal educational policy at _governm~nt level to address Literacy levets in the 

country ;. ..: :· \~ . .' ."'- ; ,' ~-· .. ~) 

4. Establish a standardized recourse process for all fLrlandal servl<;_e consumers to curtail against 

unscrupulous financial service providers· 

5. Establlsh a speclal financial service consumer protection agency or·otnbudsman ·who wlll b~ properly 

equipped with expertlse in the financial sector. 

6. There ls need to introduce a law backed system of alternailve dlspute resolution which·are to be used in ·. 

reso~ving bankit19 .financ~al servic;e consumer dispUtes. 

7. There is need to increase the celling of compensation given to consumers in case of insolvency of the 

service provider to be in line with the current economic conditions. 

8. There ls need to establlsh a Retirement benefit protection fund under the Retirement Benefit Act. 

9. -Introduce rules on morality of managers in the industry during formation and licensing of insurance 

service providers. 

10. -Energize the Consumer Protection Act and have it implemented in order to educate and- protect 

consumers. 

ll. Embed financial education on performance management for all regulators-and allocate' resources 

12. There should be specifidocus on: 

o Enquiries & Complaints, including Wliistle Blowing 

a·- Public Education· 

· o · Gucdelines on Qualifications "of key persons, Fit and Proper (Vetting)·. 

o Codes of Conduct-for sector-players 

o ·Remuiieratio'n ahd Incentives for sector players -· 
o Conflicts of Interest by sector players 

a Corporate governance mechanlsms- transparency & accountability in declsion making 

. ~· ·~ . 

. . ~ ' . 

!17 



Regional Study on Financial Ed!!Catlou in the EAC Pt1rtuer Stales: Final Report: June 2016 

Rwanda 

Regulation and Adequacy of·Financial Education/Consumer·Protection Provisions in Rwanda' 

Sector Statute 

CONSTITUTION of the Republic of Rwanda 

Banking 

Banking 

Banking 

Consumer Protection 

LAW W 55/2007 OF 30/11/2007 
Governing The Central Bank Of 
Rwanda 
Directive N" 05/12 OF 07/05/2012 
The National Bank of Rwanda on 
Customer Services Delivery in 
Financiallnstltutlons. 

- LAW N" 007/2008 OF 08/04/2008 
-Concerning Organisation - Of 
Banking 

LAW N' 007 /2008-0F "08/04/2008 
Concerning Organisation Of 
Banking 

LAW N" 007/2008 OF ·08/04/2008 
CONCERNING ORGANISATION OF 
BANKING 

Directives on 5/2012 of The 
National Bank of Rwanda 

Competition And Consumer 
Protection Law 2012 

., ..... _,.. 

- _j 

Regulatory 
Authority-
The Republic of 
Rwanda 
National Bank of 
Rwanda (BNR) 

Specific Provision On Financial EdUcation 
And :Consumer Protection 
No provision on consumer protection or 
financial education 
There is no specific provision for education in 
the functions of the Bank 

National Bank of Prudential guidellnes for the minimum 
Rwanda (BNR) standard of service that can be given in a 

ftnanciat institution. 

National Bank of 
Rwanda(BNR 

Article 63: Guarantee . fund is_ established to 
indemnify depositors in the event oLliquidation 
of a bank. 

Adequacy 

Inadequate 

Inadequate 

Adequate for 
consumer protection 

Adequate to-· protect 
-depositors 

National Bank of 
Rwanda(BNR 

Article 71 provides that Members of the Board of Adequate to -protect 
Directors and the Management of a bank shall depositors 
comply with the instructions' issued by t/1e 
Central Bank for ·the ·purpose of safeguarding 
the interests of depositors and other creditors. 

National Bank of 
Rwanda (BNR). 

Article 73: the Central Bank has an authority to. ·Adequate to protect 
intervene by appointing a special depositors 
commissioner who may have va.rlous powers 
including managlng the bank if the bank's 
situation may jeopardize interests of its 
depositors; 

National Bank of Article 2 - 1 

Rwanda Financial Institutions shall provide customer 
' service by implementing the 1 Guiding Principles 

and Benchmarks on Customer services 
Competition I Articles 33, 34 and 39 require the consumer to 
an,d Consumer be glven all the neces~ary information required 
Protection ; jfor them to make ~ decision. It prohibits 
Commission misleadinq advertisements 

Adequate to protect. 
depositors 

Inadequate. since the 
.sections are too 
general and there is no 
guarantee that they 
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Sector 

Pensions 

'' 

Insurance 

Capital Markets 

Statute Regulatory 
Authoritv ' 

N" 05/2015 of 30/03/2015 Law National Bank of 
governing the organization . ·of Rwanda (.BNR) 
Pension Schemes 

Specific Provision On Financial Education Adequacy 
And Consumer Protection 
·' ' will be .. effected in 

financial services 

Article76 requires that all pension schem,es be Adequ~.te to protect 
insured. A pension scheme managed by the members of pension 
public institution iri charge of Pension shall, be schemes 

: guaranteed by the Government. · · 
REG No. 05 2009. on insurers . National Bank of Industry operates under regulations provided by · Notadeguate 

I 
licensing requirements , ; Rwan.da (BNR) , ,the.flNR under S. G.of the law Governing the 

.Central Bank of Rwanda. There is no provision 
Regulation No. 14 2011 merg_ers dh consumer education or financial edutation. 1 

and acquisitions of insurance :BNR plays both the role of' prudential and 
companies 'consumer protectlOn. . · · ' 
Law No.ll/2011 establishing the Capital Markets Article 3(4) requires tlie CMA to promote publi'c Not adequate. There is 
Capital Market Authority, National .Authority awareness on the capltal markets and develop need. for 
Bank of Rwanda (BNR) and Rwanda such market; I implementation -~· oLj' 

L_ ______________ _cS~t~o~ck~E~x~ch~a~n~qee ______________ L_ ___________ L-------------------------------~~a~rt"1d,~e~3~(~4)L_ __ ~,---

:-:'~· 
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INI'fiATIVES taken by Rwanda toward Consumer Protection and Financial Educatiori: . . '. 

• The Ministry pf Finance and Economic Ptannlng (MIN
1
ECOFIN) and the National Bank of Rwanda 

' , I 
(BNR) have prepared a National Financial Education Strategy for Rwanda that is being implemented 

to ensure financial literacy in Rwanda. The process of giving financial education is done under 

public-private partnership. The CFE' edu~;ti~n curri~u~um covers a range of themes including 

consumer rights. 

CFE is carried out in form of training at the Youth Centres (YEGGs), schools and village meetings, 
I 

Road shows/Street theatre, Radio, mini-series: 12 live episodes- repeated twice each week, Music CD , . :• I 
with Financial Education messages distributed to taxi drivers, Mini-series: workshops, mailings, 

, l i : • 

blogs, bulletins, Saving Week SMS in~ssag~? Campaig~s, Magazine targeting adults (national 
1• ' '. 

circulation). ·' 

RECOMMENDATIONS 

1. There is need for the law to clearly provide for Consumer Protection and Financial Education. 
• I ' ' ' 

2. Enact provisions that provide a compreh'ensive regim~ for transparency and fairness in consumer 
I . 

- contracts and related business practice~. . 

3. Clearly demarcate the role of the Competition and Consumer Protection Commission ana-that of 
' ' . 

BNR in the. financial services sector to avoid duplicity and confusion of roles. 

4. Introduce ui .the Banking Law provisio~ for c~!ripuls~ry-Clis~losure of all" information before, at and. . . ' . 
' ' 

during t~e.existence of a financial service. 

·- - 5. Introduce an offLce of a Financial Ombu,dsrnan that wlll have tre power to make ·binding fmancial 
• 1 ; ' rl , I 

deciSion ·an·nnahcial services disputes. ' 
1 

• 

6. lntroduCe consumer financial educatior ~n scflooi curricula. 
· I · 1. 

I - ' ! ' I ' ! 
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Tanzania 

Regulation and Adequacy of Financial Education/Consumer Protection Provisions 

Sector Statute Regulatory Body Specific Provision On Financial Education And Cons\lmer Adequacy ' ·' 
ProtectiOn ' .. .. 

Banklng Banklng and Financial Bank of Tanzania Sectlon 45 (1) !"~quires every bank or financial .institution Not ·. adequate . slnce 
lnstltutlons Act 2006 always exhlblt a ·copy of lts last audlted fimindal statements not all bank customers 

including: notes tb the accounts, in a conspicuous part of aU can · .. underStand 
lts branches and 'make the financlal statements available to financial. statements. ; 
the publlc . ., 

- Deposit ·insuranCe Bbard - protecting bank deP.Osits ·. 

•' at maxlnjum ofTshs 1,500,000 
- Complaints resolution desk ' .. -

Insurance MOU for the East Afrlcan EAC Pension No speciflc PrOVision on consumer protection or flnancial In adequate 
Pension Supervisory Supervisory education. . • -. 

'' 

Assodatlon (EAPSA) Authorltles 
.. 

Tanzania I Sectlon 6 (2)Q) provides that the ·, ~~ 

insurance Insurance Act 2009 Insurance Insurance Regulatory Authorlty ls to protect the 'interests of Not adequate· sirlce it 

' Regulatory I the pollcy holders. . · . offers minimal ' Authorlty 
I SectloA 11 (d) ;equlres 

financial education. 
the Commissioner of Insurance to 

offer guldance to insurers ln the maklng of insurance Tanzania at least has at 
contracts and ensure slmpllftcatlon of the terms and least attempted'; to 
conditioris. include 

. .• 

msurance 
- financial education in 

Section 122(1) establishes the office of the Ombudsman school curricula 
servlce forth~ purpose of resolvlng dlsputes arlslng between ·-
in the Tanzanian insurance sector. .. 

: ' 
Paragraph 3.1.11 mandates the Government in collaboration 
with .other stakeholders to incorporate lnsurance matters ln· 
educational curricula; fi~ance pubtic education program 0':1 
insurance. .. 

Capltal Markets Capltal Markets and Capltal Markets The Act provldes for punlshment of errant members of the 
.. 

Not spedfic provtston 
Securities Act, 1994 and Securities exchange (5.28) and regulates the licenslng of the operators for financial education 

Authorlty ln the capltal markets (S. 32) but there ls no spedflc prov[;;lon, 

" 
regarding education of .Corisumers on matters relating to 

" capltal markets ' 
'' ... 
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Sector 

Pensions 

Consumer 
Protection 

Statute 

Social Security Regulatory 
Authority Act 

- Fair Competition Act 2003 

- - ·--' 

Regulatory Body 'Specific Provision On Financial Education And Consumer Adequacy 
Protection 

Social Security 
Regulatory 
Authority 

There are sufficient provisions on registration of schemes, 
managers and custodians, inspection of registers of members 
of pension 'schemes and protection of .the perision funds 
under the control of trustees, managers or custodians. , 

Secti9n 43 (1) establishes a Social Security Tribunal that has 
' the power to hear appeals from the Authority. 

Fair CoiTipetition 
Commission 

There is however no provision regarding financial education 
of consumers 

The Act is enacted to protect consumers from unfair and 
misleading markets conduct.. Section 62_ establishes the Fair 
Competition ... .Commission whose functions include - (L) 

_Promotion of - Public . knowledge, . -awareness and 
____ ,understanding of ·the.obligations·,--rights:and•remedies-·under · 

the,/\ct; , 
iL)To make available to consumers information and 
guidelines and rights and remedies under the Act. 
iii.)To study government policies, procedures, legislation and 
programs and .assess their effects on competition and 
consumer welfare and publicize the results of such studies. 

Inadequate 

Adequate 
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BANKING 

The banking sector in Tanzania ls regulated by the Bank of Tanzania. Just like many other countries 

in East Africa, there ls a very low rate of finandalliteracy in Tanzania .. However, the Bank of Tanzania 

has put certaln lnltlatives ln place to address thls lssue. The lnltlatlveS"lnclude: 

.. , ' ' -
1. Awarding of Scholarships To Top Performing Students _ __ 

The Mwallmu Julius Nyerere Memorial Scholarship Fund has been· created by the Bank. The 

Scholarshlp 'is awarded to top students in the Advanced Certificate of Secondary Education 

Examination to pursue undergraduate degree programs in Economics, Information Technology, 

Accounting and Flnance. In addition students who have performed well in thelr undergraduate 

courses are also viable to receive the scholarship. 

2. FadUtattng Business Forums 

Bank of Tanzanla ln conjunction with other banks regularly conducts buslness forums where 

consumers are enlightened on the avollable ftnandal products and services and opportunities of 

investment in Tanzania. The business forums are open to the pub!ic. 

3. Press releases and publications 

Uslng press releases and publications, the Bank of Tanzania ls able to pass information to the 

general public regarding matters and issue that arise in the financial sector. 

4. Website 

Bank of Tanzanla maintains a vibrant website where all-its pul),li~ation;, reports and update-s are 

freely accessible to the public. 
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INSURANCE 

The insurance industry in Tanzania is regulated by the Tanzania Insurance Regulatory Authority. TIRA 

has been on the forefront in promoting• financia
1
t education '[n Tanzania. This is seen through the very 

' ' I , , 
many activities that it has initiated to promote consumer educa~ion and awareness in the insurance 

sector. Such initiatives include: 

1. Collaboration with other institutions 

' TIRA has entered into a collaborati~e arra~gement with the Institute of Finance Management 

based in Dar es Salaam to offer insurance certificate training to person's interested in pursuing 

the program. This initiative affords a chance to any interested person to study on insurance. This 

sought of education if well harnessed sha~l go a long way in promoting financial literacy among 
' . 

the people. 

2. Zonal Office Operations 

TIRA has devolved its activities to ensure that at least each zone is represented. The role of the 

zonal officers include to carry out PI,Jblic education/ market sensitization campaigns .within a 

zone and to· handle complaints from policy holders. This initiative brings the insurance industry 

close to the people and as such they are able to find a chance to learn and understand insurance 

matters in their context of living. 

3. TV and Rac;lio Shows 

The Authority has conducted a three month special program on insurance consumer education 

through the TV and Radio's. This program has·facilitated the understanding .of many of insurance 

matters. This is especially because many people access information and knowledge through the 

Radio and the TV. 

4. Seminars' and Workshops 
. ' 

The Authority has actively engaged in conducting workshops where consumers have been 

sensitized on the role of TIRA, motor i~surance, claim procedures and documentation. In 

addition, it has taught personal and group insurance to drivers and owners of motor vehicles. 

5. Road Shows and Exhibitions 

On •occasions such as Saba saba and Nane nane, the Authority has been actively involved in 

conducting exhibitions and road shows that teach on insurance and insurance related matters. 

6. Combating Insurance Crimes 

The Authority in conjunction with the Ministry of Home Affairs has engaged in conducting road 

inspections to ascertain the validity of Motor Insurance Stickers issued to motorists. This has 

been done on the national safety week. 

7. Website 

TIRA maintains and operates a vibrant website that has information that is highly educative. 

8. Draft Insurance Policy 

National 'Insurance Education Strategy (NIES)" is i~ place which addresses the insurance· 

stakeholders' roles and participation in consumers' education. 

9. Insurance Week Celebration 

124 

, I 
\ 

' ' 



' l 

ReKjonal Study on Financ~al Education ~)1 the E4C Parn;er_States: Fi{idl Reporf:, June 2016 · 
-----------------------

TIRA organizes the annual insurance week celebrations where various stakeholders in insurance 

participate and Present papers on emergli19 issues i;l liiSUr~hce: In addition, lessons on insurance 

risk management are taught to the stakeholders. This gdes a long way in ensuring that the policy 

holder ls protected at all times. 

10. Micro Insurance Implementation Strategy - sped!}• demand stimulation through consumer 

education to low income earners-- which is coordinated by Micro Insurance Coordinator 

Supply side='buikl capacity for preparation of taller made pr~grammes to industry players such 

as product development 'and use of technology foe _easy acce.ss of the products, market research 

and pricing 

11. Insurance Ombudsman- settlement of dlsputes between the 'insurers and insured/ third party 

Enal5llng environment for protection of policy holders by reviewing the laws and regulations 

Survelllance and prudential services over- all market players 

CAPITAL MARKETS 

The Cap_ital Markets and Security Authority ls the regulator of the Capital Markets inTanza!'ia. Unlike 

the TIRA, the CMSA has no elaborate program on financial education. It majorly handles complaints 

from members and_ also maintains a website where it occasionally publlshes its reports and ~ny other 

relevant i!lformation. · .. 
Establishment of Capital Markets Tribunal which ls expected to start operation in the 

fman;:ial year 2016/17 

Regulatory Framework - the regulator is empowered to maintain surveillance. over all 

securities dealings, licensing of market players and placing control over their activities 

Presence of Web portal for reglster of complaints 

Provision~ _o~ awar:ness programmes to ensure investors-.a~e well informed in .order to 

protect their _int:rest. .. 

PENSION 

Pension in Tanzania.ls regulated by the Social Security Regulatory Auth(Jrity. The Authority ls in 
• I ~- • ' • 

charge of NSSF (National Social Security Fund), PPF Pension Fund, GEPF Pension Fund, LAPF Pension 

Fund and Public Service Pension Fund (PSPF) 

The members of the fund have taken initiatives to educate the masses in TV and Radio shows, \n 

national exhibitions on Saba saba and Nane nane days. The police Force and the Prison Department 

have also been taught through seminars and workshops organized by the Authority in conjunction 

with the various funds. 

RECOMMENDATIONS 

1. . Clear and specific provisions be included in the various sector specific laws m~king it. 

obligatory to provide all-inclusive consumer financial education, 

2. Mandate an umbrella agency to be in charge of consumer financial education and the same 

be carried out by sub-agencies in each sector. 
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3. The clarity of the contracts of i11suranr.e wUl make policy holders to make an informed choice 

on the exact package that they would like to purchase and ensure consumers know their 
' ' 

roles and rights. 

·4. There is need for a deliberate attempt to educate the masses on the dealings of the Capital 

Markets and Securities and financial markets in gi~neral. 
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Uganda 

Sector Statute 

The Constitution of the 
republic of Uganda, 1995. 

Regulatory Body Specific Provision on Financial Education Is the provision adequa~e? 
and Consumer Protection 

,. 
•' 

The Government 
of the Republic of 
Uganda 

. ; 
Article 30 ""'p"r"o""v""id:ce:--:s:--;;tl,-1 a""'t-a t"l_p_e""r"'so""n""s::--;:hc:ac-vcce-a::-1-;1-:::nc:-ad"e""qc-ucca::;tc:e-"si'=n-=cc:-e --:-to:hc:eccre-::--;iccs -,n~o::-1 .. 
right to education. specific provision on : financial 

education 
Article 40(1) provides for access to 
information in in the possession of the State 
or any other state organ or agency. 

'• 

~=,.-----f,;;:c::-;=,.,.,=:c:•-::-~:c::--=c·-.....,.-;rl-;c;.,.-:=~·::-::-:==~==---+=-=-=::=--------j Banking The Bank of Uganda Act The Bank of No provision on Financial Education Inadequate 

Insurance 

Uganda 

The Finandallnstitutlons Consumer protectio'n ~ 
(Amendment) 

1 
Adequate for consumer protectimi . 

Act. 2016. Financial · I 
Institutions Act 2004 · =--1 

i-'-'====='-"'='-----!--.U'g"'a"'n-d"n-B"a"n"k"e"'r"s'+"sa"'n"k--s:-u"'n.,-d"e"rt"'a"k"ec:s"'t'"'o-a=-c=t'"'f~a"'ir'ly-a-:n-d:cc:-re"a"sc:oc::n-::a"b"ly,-i--;A-::;-dequate for consumer·prbtection·: 

Financial 
Protection 
2011 

Consumer 
Guidelines, 

The Insurance Act 

Association Code II in all their dealings with their customers • 
of Good Banking 
Practices 

Insurance 
Regulatory 
Authority 
Uqanda 

Section 6(2)(a) obligates a financial service 
provider to explain dearly to a' consumer all 
the features of the product including fees 
and charges while 
Section 6(1) (b) prohibits financial service 
providers from engaging in unfair, deceptive 
or aqqressive practices or unfair inducement. 
Section 15 (1) -some of the functions of the 
Authority are to provide a bureau to which 

of complaints may be submitted by members of 
the public safeguard the riqhts of insurance 

...... 

Adequate for consumer protection 

Adequate for consumer p~otectiori. 
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Sector 'Statute Regulatory Body Specific Provision on Financial Education Is the provision adequate? 

' 
and Consumer Protection 

policyholders and insurance peneficiaries; to 
arbitrate and grant restitytions. 

' ' 
Insurance Amendment Provision on Financial education or consumer adequate 
Act ,13 2011 protection I 

Uganda Insurers The Code states that members shall explain Not adequate 
Association Code of I to consumers a[[ the essential provisions of 
Conduct the policy, which they are recommending. 

The Code' does not however indicate how 
providers concerned should achieve the fair 
treatment of consumers. ' 

' : 
.. 

Motor Vehicle Insurance No .. provision on Financial Education or Not adequate I 

·(Third Party Risks) Act . consumer protection I 
I 

Pensions Uganda Retirement Uganda ' Section 5(1) (k) provides ·that some of the The intention of. the Act is clear and 
Benefits Regulatory Retirement functions of .the Authority is to promote if followed and implemented, it 
Authority Act Benefits public awareness of the retirement benefits should offer adequate consumer 

Regulatory sector and to protect-- the interests of protection ~nd financial ed.ucation. 
Authority members and beneficiaries of retirement 

benefits schemes including the promotion of 
transparency and accountability. The 
Authority is mandated to come up with 
Guidelines . to explain to promote public 
awareness and how the interest of members 
of retirement benefit scheme should be 
protected. 

MOU for the East African EAC Pension No specific Provision on consumer protection In adequate 
Pension Supervisory Supervisory or financial education. 
Association (EAPSA) Authorities 

128 

... 



-- _l 

Regional Study 011 Financial Education in the EAC Partner States: Final Report: June 2016 

Sector Statute Regulatory Body Sp~cific Provision on Financial Education ' Is the provision adequate? 
and Consumer Protection 

·-
' 

Capital Markets The Capital Markets Capital Market Section 5(1) (d) .- The functions of the Inadequate since it is too general 
Authority Act. cap 84 Authority ·authority are the protection of ·investor 

ihterests . 

• 
Capital Markets Authority No provision on consumer prote~ion or Inadequate ; 
Act (Amendment) Act financial education 

Capital Markets (Conduct A licensee ·whb recommends a transaction Adequate to protect consumers but 
of Business) Regulations should take all reasonable steps to enable inadequate for finandal education 
1996 the customer to · understand the risks 

involved and is prohibited from imposing -
tlnfair or unreasonable charges. 'j 

129 



Regional Study on Financial Education in the EAC Partner States: Final Report: June 20/6 
----------------

Initiatives Undertaken Towards Flnandal Education and Consumer Protection In Uganda 

f'., Banking Sector 
~ 1! I ' -

Bank of Uganda has spearheaded the developm~nt and implementation of a Strategy for Financial 
' 

Literacy through the following initiatives. 

l. Financial Education in Schools: Incorporation of Financial Literacy into the secondary 

school curriculum as part of the .ov~ra'u ;~form of the curriculum, as well as into the prim_ary 

school . curriculum through the devJlopment of ~upplementary materials and teachers' . - ' ' . . . 
trainings; extension of extra-curric.utar Firlancial Lit~racy 'activities. 

2. Financial Literacy and Rural oJt~eatn: Provisio~ of Financial Literacy traini~gs to rural 
' ' ' 

communities, capitalizing on ex~ting trainings and trainers. Dissemination of Fina~cial 

Literacy messages via a variety of community channels, s~ch as community radio._ comml!nity 

parliaments, and many more. 

3. Financial Literacy in Workplaces, Clubs & Associations: Improving Financial Literacy at 

forma[ workplaces throughpresentations and trainings, as well as presentations being held to -

informal workers through their associa~ions .. 

4. Use of Media for Financial Literacy: Development of a lively and vibrant website dedicated 

to Financial Literacy; engagement of newspapers and magazines and radio to increase their 

Financial Literacy content, as well as the use of social media. 

5. The financial literacy core messages which are a set of simple, tried and tested messages, 

responding 'specifically to what someone needs to know to manage his/her personal finances 

effectively. The concept behind the development of the core messages is that hearing the 

same, or a very similar, message three times will always rave more effect than hearing three 

different messages once. 

B. Insurance Sector 

Initiatives· to promote Financial Education 

1. The Insurance Regulatory Authority of Uganda undertook regional awareness seminarS and 

participated in annual trade shows to enlighten ttie publiS about the benefits of insurance. 

2. The Insurance Regulatory Authority of Uganda has also' educated the public on social media 

by posting updates on Financial Plans and the benefits of insurance. 
' ' I I I 

3. The Authority continues to promote insurance 1 educ~tion through regional awareness 

seminars and participated in annual trade snows to further enlighten the public about the · 

mandate of the Authority. 

(nitiatives to promote consumer protection 

1. The Authority set up a Complaints Bureau in 1998 to handle complaints against Insurance 

players. The pu~lic is urged to always lodge complaints with the Bureau for prompt 

. settlement to complaints and avoidance of lengthy and cost!Y Court cases 
l3U 

-: I 

c ' I I 
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C. Pensions Sector ·.:·.: ' 

1. URBRA Newsletter. The Uganda Retirement Benefits Authority publishes a newsletter which 

educates the public on different aspects of pension savings. E.g. How Will URBRA Ens~re 

Wo'rkers' Savings are ·safe and protected among other headlines. 

2. The 'Authority has embarked on sensitization and training of trustees in the area of risk 

management. This will enable trustees to carefully select the asset classes in which retirement 

funds would be invested to maximize return and. minimize risk by integrating risk 

manage·ment mechanlsms in thelr investment portfolios 

3. URBRA is has also embarked on the development of a risk-based supervision framework 

which will enable effective and timely identification of risks and ensure that they are managed 

before realization. 

4. Regular workshops are conducted to inform stakeholders including the '!'edia, fund 

managers, trustees, custodians and administrators of the mandate of URBRA. 

5. The Authority has established a dedicated website to enhance con:munication to 

stakeholders, to provide resources relevant to the sector and to enable feedback. The address 

for the website is www.urbra.go.ug. The website will be enhanced to ~nable .the lic~nsing of 

retirement benefits schemes and others service providers on lin~, for efficiency. . . . _ 

6, rraining_ of trustees is bei~g done in various .. areas of management and governance of 

Retiremen_t Benefits Schemes. 

7 .. The trai~ing.on risk management was amongst the ~everal that have b~en con9ucted. , . 

8. Trainings for service providers and other stake holders like the medi~ [l_ave ?een_prganized 

Consumer Protection 

The Authority has set up a complaints desk to handle various issues of savers and pensioners or 

beneficiaries in the retirement Benefits sector. A complaints desk was set up at URBRA offices to deal 

with complaints on retirement benefits related issues and to facilitate the resolution of-issues between: 

the parties involved and to provide appropriate advice. The Authority is undertaking appropriate 

analysis of the patterns and nature of the complaints received for purposes of developing industry 

standards and opera)ional procedures of addressing the complaints. .. .... _ 

D. Capital Markets 

Financial Education 

1. The Capital Markets Authority has run a Secondary Schools Challenge since 2003. This is a 

competition to educate Advanced Level (A-Level) students on financial matters. The ?chools 

Challenge also aims to capture a wider adult audience such as parents and teachers as well as 

the interested general public 

2. -The Investors Club runs an annual Financial Literacy Week and financial literacy clinics. The 

Investors Club, a private company, has two limbs to its business: investment advice· and 

_financial literacy. Tlie Financia( Literacy Week targets the uniformed forces, professionals· and 
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students. The activities are inten¢ec;J to promote sav:ings and best practices in personal ., 
finance 

Consumer Protection 

1. The CMA's main objective is investor protection. T[le {luthority is committed to ensuring that 

investors are treated fairly and. follo~1~ ~ .systematic process in handling complaints arising 
. . I 

f~om business transactions be~eerl investors and any of the licensed entitle~. 
' ': I •. 

RECOMMENDATIONS: 

1. The Constitution of the Republic of Uganda should contain proytstons on Consumer 

protection and obligate ParliamJrlt to ~n~ct legislation on Consumer protection and financial 

education. · 

2. The statute establishing the Bank of Ll~anda which regulates the financial institutions in the 

country should contain a provision empowering the Bankto ensure other financial institutions 

conduct financial education and countr},vide awareness 'of financial services and products. 
. ' 

3. The State should enact a law to impler!,ent the Strategy for Financial Literacy in Uganda. 

4. The Code on Bankers should include. a provision that ensures that Bankers disclose the 

relevant informatlon to their customer. 

5. Amendment of the Insurance Act to·provide for public education on insurance beneficiaries in·· 
' , ' 'I 

.Uganda. 

6. The Code of" Conduct for Insurers should be ame~ded to include a provision holding 

companies accountable for delays or unfairness in settlement of claims. 
- ' ' f I 

7. · The Enactment of East Africa ComrnGnity Pensions Act to provide for awareness and __ 
t.' ' • 

protection of pensions beneficiaries wiihin the East Africa Community. 
·.- :: I• ; I 

8. Uganda should come up with a strategy aimed at improving general literacy leveis and 

·fm;mcial education in all fmanclal sectors.:· 

·. 

• •' i 
.Ji I 
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14. ·sTRATEGiEs FOR PRESENTING .INFoR.tvtAnoN 1-o CoNsur"iERs/ 
. .,... ~~ •.••. '·. ·<...;.,' . 

INVESTORS , ·-- . " 

There are traditional and -innovative channels for prbv'iston of financial: from school-~ased 

program.mes to edutainment and games, from workshops and leaflets to the use of branding and. 

soda( media.34 

Financial education strategies display a variety oi implementation components and delivery 

channels, based on the policy priorities identified, the subgroups of the 'population th'at are 

targeted, the available budget as well as which channels are used. The delivery channels exploited 

to provide financial education. are increasingly incorporating technology,. and benefiting from the 

results of evaluation, data analysis, and other disciplines such as behavioural economics. 

The fmancial education initiatives that have proven to.be most effective seek to combine different 

approaches aimed at:_ 

1. Fa~ilitating _ac~ess to infOrmation and education; . 
2. Taking into account timing and-location and harnessing existing learning environments; an!'l. 
3. Supporting-individual engagement, motivation and decision-making. 

Considerations, European Union and South Africa Examples 
Facilitating access to information and advice through multi-channel delivety 

FacilitatiQg access to information can be achieved through a variety -of channels, including the 
,. I ' ' ' 

creation of national strategy websites, communication camp~igns on the strategy or specific areae or 

priorities within the strategy as well as a multipliCity of tools, inclucjin~ the use of technology. ' :

Websites and web-based too/;c In order to maximise impact and the .efficient .use -Of 

resources, ·the information and tools provided ln th'e fr~mework of the national strategy _ 

should be centralised to'the.extent possible. This can be achieved through the:creation of a 

website ~ . . . . 
Creating a brand: Countries have benefitted from the creatfon of.strategy names in the·format 

of a "consumer brand" as well as logos for their national strategies that could be easily 

identified by the public;, e_g. the "Sorted" brand in New Zealand. 

Awareness and communication campaigns using multi-channel deliveJy. strategies include 

use of road maps mass communication campaigns, which can be general or focus on selected 

issues and/or target groups. The campaigns to ipform the population of the onset of a 

national effort to support tinancial consumers by p,ublic authorities fall within the first 

category. 

Taking into account timing and location and harnessing existing learning environments 

Choosing the right timing: Programm~s within the natipnal strategy can exploit potential 

teachable moments, such as by adopting a lifecycle approach or by reacting to events 

impacting the lives of individuals. Indeed a life-cycle approach to financial education is 

increasingly chosen by many national strategies for financial education. This approach 

34 Adapted from: National Strategies For Financial Educatton: OECD/INFE Policy Handbook 
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recogneses that fmandal educateon can be more powerful when proveded at cretecal poents en 
I. :I _ ' ! i -

the leves of endeveduals, en orderto·se!ze "teachable mof!lents". · 

Appropriate learning environments. Us~ of enveronments condudve to learneng for effecteve 

and successful dellvery, such as schobls\md the workpl~ce. Often en the case of workplace 

educateon, the enstetuteon en char~~ ~~·f :ih~ nateonal ;ir~tegy may provede fi~andal educatlon , 
1 ; 1 • I I , . 

programmes targeteng selected sectors 1of the economy, or selected workers based on theer 
:·,I' 'i ., · 

age and sa~eng needs. 
. J~ 

Using trusted intermediaries· and nen¥orks and training to foster outreach For the 

programmes en whech the human ~~so~rce component has a derect enteractlon weth the target 

audeence, such as en workshops or classrooms,' the nateonal strategy should !Jromote the 
' ' . 

proper·educateon and competence of the educators. Traeners and entermedearees should have, 
o II ; J: - I ~ • 

or be traened to have, expertese on :the subject and on the pedagogec elements of the 
' ' 

programme, as well as soft skUls such as good ~dmty~u~ecateon. External/prevate consultants 
0 ' I I 

can also be used en a PPP arrange':'e~t 

. . 

Supoortina individual engagement motivation and decision-making 

Effectlve finandal educateon programmes focus on the development of attetudes and skllls 

and not semply on the provlseon of knowledge. Thes can be acheeved by bulldeng on flnandal 

competendes early m lefe (notably through the entroducte~n of finandal educatlon en schools 
. ' 

and/or targeteng young people), or by harnesseng peer pressure and the communety effect, as 
' . I I I I 

en the case of programmes aemed ·at endegenous communetees and cultural menoreteesc The 

com,;,unety' effect ls harnessed m partk~_~ar whEm finJn'dal educateon programmes envolve 

respected c~mmunety leaders en ~rder tq conv;_nce target ~udeences of the emportance of the . . - . . ' 

ftriandal ec{u'cation intervention. 

When targetlng homogenous gr~ups, evedence has showed that role modelllng of deserable 

behaveours and peer-to-peer transmlsseo~: of finandal educateon can play a role en emprovmg 
• I - . 

behaveoural outcomes and have spUl'over effects even on those who do not take up finandal 

educateon. Program~es aemed ai chkngeng behaveours among hard-to-reach targ~t groups or 

the fmandally excluded have also' entrdduced the use: of monetary encenteves. The pelot 
, II ' , , 

programme for the introduction of'' a flnancial' education component in the programme 

Familias en Accion in Colombia for examPle has trlalled the use of a rimnetary incentive for 
~ I I ' \ I I I I I 

the promotion of a savings habit.: d ' • ; • 

In appredateon of the constetuent of the EAC, we have consedered the European Uneon and 

Uneted States and strategees appleed (macro-lev~l), and So~t~· :Afreca for strategees respecteve 
, , . . , I , 

Member States may conseder. : 

A. European Union 

The Communecateon from the Commission - Financial education /" COM/2007/0808 

#presented m Brussels outllnes the context for acteon at EU Level en full respect of the 
I i I 

competences of the Member States for the provlseon ofieducateon. The EU developed a 

number of actevetees m finandal educateon; and 'plays a supporteng role to the stakeholders, 
I j: 
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'·. 
i~ ac'cordarice to Articl~ 153 ~~.the Communi~/s Treaty_: "the Community sh~ll contribute 

to promoting the right to informatiO''i1:'a'I·W:f'"~dLica~ion1 (:;'((on:Slfmei's in o'rder' to safeguard 

their interests "and adopt measures which support, supplement and monitor the policy 

pursuea liy the Member States" 
• r • : ., • 

The Commission iaentified the following initiatives as a priority: 

a. Tlie creation of a netWork of ftnancial education practitioners 

b. Providing. sponsorship to Member States and private actors in the organisation of 

national/r~g~orial et?!lferences on financial edUcation - most. ~nancial ·education 

programmes are local regional or, at best, national in scope. As such, there is a need for 

awareness-raising .events to take place as close to the target audiences as possible. The 

Commission strongly encourages Member States and private actors· to organise such 

events, and can provide sponsorship and European Commission participation.' 

Commission· involvement provides a good opportunity to support or encourage the 

start of national ftnancial education fora, promote best practice at a local level and 

promote existing initiatives. Such conferences provide impetus, visibility and coverage 

to financial education issues at the level at which they should be tackled. 

c. The publication of an online database of ftnancial education schemes and research in 

.the EU 

d. ·'Development of a teacher training module on financial literacy- undertaken with t~e 
" h·elp qf pedagogues 'and fuiancial experts from the European Universities Conti~uing 

. - . . . : . ~ ·-
Education Network. This module will provide teachers· ih primary and secondary 

~du.cation with ready-t~-us~ kits, including internet training, in order to enco.urage and ::_· 
. • : I ' ' • 

help 'them to inCor-porate fina-ncial isSues intc the general curriculum on a _vol~nta~ 

ba~is. All materia is will be adapted to the national cultures. Upon the completion of th~ ., 
teacher-training _modul_e,_ national development teams will where p'ossible, participate .. ·, 

in teacher-tr~in~~-9. events to adv.ertise the consumer education materialS and 

encourage teachers to use them. 

; . 
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In the EU, as <t <s among the EAC Partner States, finandal educatlon plays a useful role <n underptnntng the Stngle Market <n financial ser<es. lnttlal steps 
taken by EU to address financial educatlon <nclude· 

··-·------
ELECTRONIC MEDIA 

Ttifs-1ndu-deSWeb~siteSand-s0Ciat Medta-
marketing techniques to bring about long 
considerations are: ' 

PlatrOrms-anCf constitUte·; ·soctac nial{e.ti"llg-,·- Te~Tle -uslOt cOtTimerctal 
-term, advantageous, behavioural change in a defined group. The key 

.. recognise the complexity of changing 

. make it relevant for the people co nee 

. make it interesting and· fun; 

people's behaviour; 
rned; 

' . · being in the right plac~ at the righ t time, i.e. selecting the appropriate media and aCtivities; speak your 

.. audience's~ language. __ .. ___ , ____________ , ______ .. _______ ... 

Y:JYJ.W Qolce:ta.eu DOLCETA (Development of On Line Consumer Education Tools for Adults) 

. A website on consumer issues with educational material and interactive toots available in all official EU languages 

. Ada pte~ to the specific characteristics of each national market (national legislatiOn and culture of th e 27 EU Member States) . 

. Designed to be used by "multipliers~: trainers and ·teachers iri adult education,. primary and secon 
·consumer organisationS, SME's, government agencies; NGOs, community-education· programmes an 

dary schools.-lt·is·also -meant" as· a· Lrnining·or. reference tool for I 
d. press officers. · · 

. A self-teaming tool for. individual consumers. Up·to now, six modules ·have been devetoped~and~a 
I 

re accessible on the web-site. One of the modules oHhLo; sitcds 
dedicated to financial services, with subjects including budgeting, consumer credit and home loans, met1ns of payment and investments. 

-------·------- ----------·-··---·· ~ ------~~--- .. ~ ~-- ----· ... ~-~--
http:/Jecguropa.eu/consumers/europa~ . ' 
Also: httgs·Uwww.f~cebook comleuroQadiary_L 

-Europe-wide, multilingual- and always up-to-date student diary and text book, explaining how the EU works and what it does ·for young people. Available in all EU 
Languages. 

'Europa Diary' is the booklet version, distributed to second-level students to iriform them of their rights as consumers. lt includes a section on money and debt, which 
ssive borrowing. explains how financial institutions and products work, and gives early warning about the dangers of exce 
___ .. ______ .L ___________ .. ____ .. ___ -·-

www i!S::iourmone::l ie facilitated ~y IE National cOnsumer Agency and educates ?n consumer rights. Con tents o~ the website addresses the following topics: 
----· 
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~r-urnllun::: 

Cr.rml'~"l(tll"lr,; ~;~t.~o•.l~ Cll•-::~w:;lral ~.r..tvl•~"'"'' 
pret'.'Jo;aecr. 

:---------·-------------------------------··---·----·-·-··-- --
{~MyMoneyEU: As an improvement tool, and way of evaluation, The European Union works to improve cross border retail financial setvices for its. citizens. It is 
interested in the issues citizens face in either of the EU countries in matters concerning; Bank accounts, Credit cards, Savings, Life insurance, Mortgage, etc. Accessible as 
a website and through social media platforms (Twltter, Facebook, YouTube ... ) [tasks: ' 

"Did you have problems opening a bank account while you 'were on ,m EraSmus?'s HaVe jou ever tried to use a Credit card to buy something from an onlti1e.sl10p based in , 
another EU countl)l only to find that your card was rejected? Did your ;nsurance company tell you that you were no longer covered by your life inswance when·you moved to 
·another EU country? Have you tlied to get your car insured in another 1£uropean count1y? Do you have enough infonnation on how much you am cha1yed whe11 usin]J a crctfit t 
catd aboard? .1 ~ .• _-

It invites citizens to record a video explaining problems encountered, then post on preferred social media platform (Twitter, Facebook, VouTube, ... ) in any EU language 
j ' . • 

·'· 

To encourage awareness-ratstng campaigns and conferences as close to the .target audience· as possible, the Commission committed in the 2007 
" . . . . . ' ~ ' ~ ·' 

Communicailon to provide support ln the form of patronage, lncludlng, ln certaln cases, a direct partlclpatlon ln such events. The objectlve of thls form of 

intervention was to provide additional visibility and credi~ility to 'initiatives in. the Member States in order to stimulate the debate at national level on the 

relevance of flnanclal educatlon and to spur the development of financlal educatlbn programmes. 

35 The EU programme for education, training, youth and sport .. 
1J7 

... • l • • • 
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B. South Africa I 
' ' ' 

In South Africa, financial institutions have an obligation through the Financial Sector Codes for broad-based black economic empowerment to use a percentage 
of their after tax proflts to fund consumer financial education projects ah9 programmes. · E~ch s.takeholder de_termine.S delivery mechanisms for its owri 
programmes implemented in terms of its individual financial literacy strategy. These, can range from edutainment (TV and radio soap operas) to market 
practitioners training in classrooms at schools and universities. The medi.a a_ryd presentation approaches used i.nclude: 

,----·------------,--;oGc:-roc:uc:pc-p::-rc:e::-se=-n::t::-at"io::-n-:-s:---"p.,-a'"'rt"ic::-u;:la::rl;ycc Wit"fi¥sniPll groups from various orgalifs-.itions. --------·-- ~-- ~. ··-------- ~··-..._· 
Exhibitions- identify various exhibitions and exhibit" consumer message and materials. 

Presentations Face-to-face interaction at public places, which include shopping malts, train stations and taxi ranks. 
Trendy, interactive, multi-media PowerPoint preseritations - short and punchy with budgeting exercises. 
Use of electronic voting systems to get immediate and anonymous feedback from consumers. 

Produce booklets and brochures in various languages for various target groups (children, youth, udUlts, etde~ly and others), in Various 
topics 
Clinic TV- run short shows in Clinics in Townships in the waiting area creating awareness. and the importance Of budgeting and saving. 
Financial education video broadcasts·through public health dinics and ~irports. 
Industrial theatrical dramatizations - taking consumer financial education messages to schools,· shopping malls, universities, market 

Advertising and marketing .places and taxi ranks. · 
Radio broadcasts on various radio stations to target persons in remote areas to create an awareness of financial titeracy.issues. 
Placing posters on public notice boards. 
Niche magazines - identifying the leisure magazines of identified target audiences to t.ake consumer education messages to them. Real 
case studies and responses to consuiner questions are provided. 
SlvlS -after workshops and.exhibitions as a follow up send financial literacy messuges to consumers. 

·- -There7has-been a rapid move .toward online-media,cmd the foUowing are being· utilised: ·-------------... ------·- ~-~~--
A .consumer education· website = www mylitemymoney.co.za . Forms part of the Consumer Education Departments' Mandate to provide 
guidance to consumers in order to- inake better financial choices and to live a financially successful life. It ca~ers for all South Africans, 
young or old, rich or poor, investing or paying off debt, planning and setting financial goals. It alerts consumers' facts so they can make 

Online Media informed decisions about their finances. It is classified in 'UfeStages', to guide at every stage of life, and offers weekly financial tips and 
articles dealing with complex fmancial matters, in Lay-man's terms. 
Social media- Face book, Twitter and YouTube 
The creation of a Mobi-site Cwww myHfemynioney co za) that atlow users to access the website on their celt-phones. 
Search engine optirpisation, which will draw more people to consumer education website in online searches. 
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Strategies adopted tn EAC Partner Stotes 
• '•."~.:":):•.: o, 

There are various strategies in use in the Partner States in presetltihg "infOrmation to the public. 

Kenya 

Target Segment Delivery Channels 

Rural Adults ·I Face to face with groups in SACCOs 

~R-ur~a'l~A~d~u"lt~,---------~-F~a-c-e~t-o'fu~c--e-w~-~cth'··-g-ro~u~p~s~ln~c"l-ud"l~n~g'b-u~s~ih~e~ss~an~d'"liT7e-s'k~ll~~~(~V"'llcla~g~e'S~a~v~ln~g~s~a~n~d,-1 
Loan Associations (VSLAs)) 

Rural Adults 

I 
I Youth (College 
I Students) 

1 Youth (University 
Students) 

All 

All 

All 

Youth and Women 

Urban Adults 

' ' I Iouth 

Face to face with groups (Villages Savings a"nd Loans Associations) including _._J' 

Community based trainers (CBTs) ·) 

Online using Virtual trading simulation platform targeting college students [ 

Face to face at formal education institutions 

I Television and website (Electronic Media) 

~ Television 

I Print media i I 

Face to face wlth groups and formal educatlon settlng, com.blned wlth fmanclal I 
seJVlces . 

. . 
Face to face· formal education setting 

1 ' 
Face to fac~ wtth youth groups through youth groups,and school-based clubs .I 

.. >-c' =-----~-=-=~~~;-::::c-~-,-,-::,...--,..=-',-~-....,.,.,--,--,;,.-:---4 
j Youth Face tO face trainer of trainer program including busii]ess_,and life skills 
! ·I FacE:l.to face combined with fmaridal·ser~~ices. ·} 

>-so~u"'r"c7e:"S"M-.C"'C~o~n~su-;lc:ta"n"t'l-ntc'e-rv.,l-ew--s."'2"0l"S"','F~in.ancial Education .\n.~K"e_n_y_a_, "'2o"'o"8,--=Fs"'o=K------~-------~-:-

[ Youth 
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Rwanda 

Rwanda categorised lts population into groups in its Nijtional Financial Education Strategy and 
identified action plans as informed by FinCap and FinScope analysis, as we[[ as interviews with key 
stakeholders. ' 

FE Program by Segment 

i 
I 

I 
I 
I 

Children 
0 to 13 years 

Youth 
14 to 35 years 

Urban Adults 
36 to 65 years 

,. .. 
Rural Adults 
36 to 65 years 

Women 
36 to 65 years 

i 
I~ 
I 
l -
I-
I -
I : 

' -

I : 
I 

Secondary schools, Technical and Vocational Education and Training 
(TVET) program 
Universities and Clubs 
Entrepreneurship/job skills programs 
Health trainings a_rd Uteracy programs 
Radio and Video · 
Print pllblicqtlol')s ,and Billboards 
MObile- phones , 
Umuganda · 

lngand9i(Camps for Youth} and Sports activities 
YOuth councils s Youth cooperatives, associations and savings.groups 
Churches/inoscjues 
ltorero· : . 
Places of teisure (i.e. hair salons, bars} 
Radio and N 
Trainings 'and meetings 
_Government~led local meetings 
Technolbgy 

Trainings and meetings 
Radio-' 
Mobile devices. 
Access to Finance Forums 
Churches af1d faith-based groups 
VSLAs · ~.. - · 
Associa,tions ~nd groups; literacy centres (AEE} 
EdutainmeOt (i.e~ road shows) 
Anqando/Anatoi-e:: Umuqanda 
Trainings and· meetings 
Radio 

Further, Rwanda identified FE Program for Staff of Financial SeJVke Providers viz: 

I 
I 

1\r#M~%}~~}!:ftf&:~?-1t;ili;~i~~~.OID~~ttves-;-:~i/~~f-~;.~-.r·t .. ~?r;.:~;f#.~l~~~~}U1Dt~~4'i:f~~~~_o_euv.ew_:cha_one&f~"*t'~~\~1~~~i~iij 
Ensure that front-tine staff of financial service . !' - Associations -
providers are knowledgeable about their financial - Outsi.'de capacity buHding organizations 
products; successful money management ha'bits, and i - ~NR -
fadlitating effective learning among c!ie.nts. 1l - Educational Institutions 

' I 
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Tanzanta 
.,,~:~- ._:_.,.;.:-;-_: "I'. ;~(_;•_:·, 

r~~ii~!!mmt\i\'~W~::~?~t~i~~~!~~"PJ.gi~if"~~i'r!6~G.'iJ;f¥~41fir\¥iil'fs'1/,\:il,!'di<Ji, 
: ~ ! • Tanzania Broadcasting Association (TBC) · 1 

II : • IPP Medla Gmup- nv, RaOto.one, Guardian Nipas~e, etc. 
Star TV. Radio Free' Africa· (RFA) · i Public Media campaign 

I 

Multiple FM stations 
Edutainment media groups, e.g.: 

l~ediaE; 

Femina 'HIP 

I Financial 

I 
ATL l~edia (as above)' 
Financial institution branches: 

! • Brochures· 
• ln-brahch A-V 
• training 
• ATMs 
• Mobile phones 
Employees 
Employee wettness programmes: 
• Classroom-based training 

I "'· Posters 
• Counsellors 

Financial Sector 
• 
• 

•·I 

I 
'I 

. . 
• 

Member training (dassroom); 
Workshops: members and. non-members; 
Audio-viSual; .. .. . . 

I Emerging market (adult) 
I -

.I Emerging market (youth 
I and young adult) 

I - " . -

Youth in educational 
system (school-going) 

Young adults at tertia1y 
institutions 

Training of train~rs, CBOs, 
NGOs, policymakers 

. Village roadshows 
\Mobile phones . .. 

Entrepreneurship programmes · · 
Embed fLnancial educatiOn into exlsting :a~d 

1 Embed 'in existing and future entrepren~urs~ip tra~Lning programmes 

Learne·rs 

S~hools and VET As: 
" 

.. First priority:·extra-curricular (dubs) 
• Second priority: mainstream curricula ... 
ATL channels: 
• Radio ' 

• 1V 

• print 
• IT 
Mobile phones 

Educators 
" Classroom based seminars; 
• Formal teachers' curricula; 
• Other actlvities on campus - see 'Young adults at tertiary institutions' 

• 
• 
• 

Seminars and lectures 
Targeted ATL 
Counsellors 
Mobile phones 
Classroom-based training programmes; 
Seminars 

Source. Framework for FmanClat Educati.on 11\ Ti:lnzama, 2010 

: 

' ' ' 
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Uganda 
. _, 

Following consultation with stakeholders, Uganda iiler~tlfted: Schools • Youth • Rural outreach • 

Workplace • Media as the five strands for focusing lts_Flnanclal Llteracy (FL)_ The table below 

shows the priorities for each 

~~~ftt'JS:f:f~W~~qf~~!T:f-f;'\~~·{{To~~~t§1Y:!.Jl~G!ThLShl~.~~ft,~z;~!~ABq*·~}\~~~g~J 
' r School curriculum (initiated in 2011} . 

Schools 

I Youth 

Rural Outreach 

Work-Place 

Media 

l > Print: - development and rJisseniin;:;tton of material 
I :> Teacher training 
1 :> School clubs and other school events 
: 

,)> 

(l> 

[; 
! 
'J> 

)> 

)> 

)> 

)> 

)> 

University exit courses 
Presentations 
Youth Clubs and Associations 
Community FL mentors 

Community trainers I 
Community radio, community parliaments, local groups, etc. - coordinated by 
c6mm1Jnity FL mentors 
FL presentations, 
FL modules for s}aff Orientations, FL materials and trainings for internal FL 
champions 
Professional assoCLatLons 

Developing and managing a lively and vibrant website for consumers and partners, 
including a range of information, guides, budget planners, calculators, tips, 
warnings and games 
Newspapers and magazines _ 
Radio (e.g. radio dramasklts, talk shows on FL, DJ mentions) 
Ustng new media such as S~-15, Facebook, twitter, blogs, YouTube, 
TV drama 
Road Shows 
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According to the sUJvey, participants had preferences for source of information when buying a service (that can be adopted as presentation tools) were: 

Fifth· Ad~i.ce of friends and relatl;eS 

Sixth Internet resources 

Independent financial consultants 
or brokers ' 

Tenth 

'.Pr~~lder'S_Inf~rr11!}tioil . 
materials; t~~iffs and services 

Independent financial 
consultants or brokers 

Analytical materials published in 
mass media 

No ans~er·. 

Internet resources 

. '· 
Advertisements 

No answer 

Found it difficult to answe; 
question 

·Independent fi11<mdal consultants, 
or brokers· 

Internet resources 

Advertisements Advertisements 

Consultants from the servtce 
provider 

Internet resources No answer 

Analytical materials published- 1· ,1\dvice of friends and relatives 
in mass media 

Independent Hnandal 
. consultants or brokers 

Found it difficult to answer 
question 

l'lilld<,pc•ndent financial 
brokers 

Analyticul materials publislled in 
mass media 

Other sources 

to answer 
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Overall Recommendations 

EAC Partner States can .use various methods, training and tools, at meso, micro and macro levels. It is important to assess preferences and needs of target 
groups. Some cross-cutting recommendations that EAC Partner States can adopt are: 

. . ' . '. . "•' ,• .' ~ . 
• DifferenceS in introducing financial educatio_n' in school. educatiOn systern. lntroduci.ng financia_l eduCation content in relevant subjects e~g. math. lqtr_q<;tucing 

financial e9~cation as extra-curriculum activity e.g. investment clubs. · 

• 'D_eUver financial education sequentially frOm basic tO more complex finand~l concepts . 

Use of ed~tainment (plays, radio dramas and televfsio~ programs) ~re e'tf€ctive delivery systems, to tea.ch financial educati6il concept~ to illiterate rur~l 
populations. · · · · · . ·· . -. · • . 

·. 
' . 

making access to training material and financial educatio~ Providing training information on the internet significantly reduces information asymmetries 
messages to a wider a!Jc!ience.. · 

.. 

-.... -- . 
. ;__, ·-

' . 
•· '• ·' . •. .,. 

1 , • • I• • 1 '! • ' '·' ' 1- • ., • , ,; <. •' • 

Examples of tools EAC Partner States can ado"pt, across groups and industries can include: 
., 

. ' 

' ;iM'r?~~;;~Wl~~..JI"fu!cil$~~~::l)ti1i:~~~f;Jr;:,,\ib!Jll~~J~1"~~11~~1;~J~m·~~~:!iof1tD~~~~~~~~~~:.~iR~~~,l:Ei~~~J00detgt·~!;?:}£~f~£1Ek~3~Yh~Lk::~%-.·.:-·ASt:•fr~:f~~Q'.~~1:}3f?l;·u.;'.j~]:·~]JJ{;::~<? 
AU audience~. . . - .... ; ....... , ·~"'· -~--"'"' 0 E~~ctr~-n~c M~d(a ·_ )~te~iStQ~'.ahd ~~i-Jl~~~~~~~d"~;~-ttt;;~Tuqtng a'na not til~~~~rt~"d;a=rriat Skits', ,:l~Ys ... ~-·. ~ ~- --·- '•·r. oL 

(in main languages per country, o Website/s specific to Financial Education can be developed, and also linked to Government and stakeholders 
including English) websites, ana/or dedicated lihk.on.such ' ·· : 

' o· Mobile networks in· form of Short MeSsage Service (SMS) 
o Print Media -·pamphlets, p9sters, notices ·in ·newspapers and other pUblications (magazi~es), school/ university 

Oooks · '' ., 1 

o Road Shows- these Can be i-~gional, "beat-ing the tar9eted markets' realities (behaviOur, cultu-re). For example, moi-e. 
'-:--~-c-,-~-------~'--'-----'""d'-"'u~~ school h?lidays to en!;.l~ge children, youth and adults in one for a, thereby triggeril_!g discussions 

, .. ' . . . ' . ' • •. . .:•I' .. • •I ;, , J ;', • . ' ' .. 

·,, . '•', ' .. .. .. . • ! .... \ .• ';:-•·~> ... \ h •• 

' . 

~..,. _::. 
}""-:;:;. -- ~---
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0 Government/ Special groups meetings, for example communitY9rOuPS~-y0uth~women,- specGtg-rOups~ 
churches/mosques/temples, grass-root leaders' meetings (e.g. chief meetings), Trade shows, Exhibitions (can also be 
specific to financial education) 

o 1 Use of centrali~ed information centres (e.g. Huduma Centres in Kenya) 
1-;-;-;---;:--;;-----~-----1--"o _ _.U"s"'e_.o"-f ~~utar_e_ersonalities ·as Aihbassadors oJ Financial Uteracy'--------------------------------

Urban Audience 
(adults and youth) o Use of Electronic media -Twitter, VouTube, Blogs, Facebook, Websites. Urban population is more technology 

savvy, ever busy and use of Social Media Platform would be more appreciated than, for example, road shows. 
o Information can also be disseminated through special associations specific for ce1tain practices, e.g. Accountants, HR 

1-.===--.:c=----------c~-·--~ersonnel - --·---- .. --·--------------·------------------------- -------------- _ 
Learning Institutions - Schools, 
Colleges, Universities, o Interactive, colourful websites (adapted by EU) 

o School text books 

-
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15. PRIVATE-PUBLIC SECTOR ALLIANCE 

Guidelines for Private and Not-For-Profit Stakeholders In Financial Education" (OECD, 2015) 

The involvement of private and not-for-profit stakeholders follows different modalities within and 

across countries, as highlighted in the "Revised Mapping on the Involvement of Private and Not-for

profit Stakeholders in Financial Education and Related Codes of Conduct", including: 

i. involvement in the design of the national strategy; 
ii. involvement in the implementation of the national strategy, including through ad hoc bodies, 

pub He-private partnerships, and/or certiflcation .3nd accreditation systems; 
ill. provision of financial support, though mandatory levies and voluntary contributions, in favour 

of public financial education bodies, strategies, and/or initiatives; and 
iv. the implementation of financial education activities by financial institutions, ftnancial industry 

associations, NGOs and other civil society associations with little co-ordination within a 
national framework. 

The involvement of private and not-for-proftt stakeholders in ftnancial education is essential but 

poses a number of challenges: 

Y' The involvement of the private sector in ftnandal education can bring a number of beneflts 

including the contribution of financial resources, specialist and up-to-date knowledge on financial 

issues, and efficient communication. Moreover, some financial sector stakeholders are well 

positioned to reach a wide audience, to exploit teachable moments related to key .financial 

decisions, and to combine ftnancial education with flnandal inclusion efforts. However, the 

involvement of private stakeholders in financial education may bring about potential 

shortcomings, including un-coordinated initiatives, duplication of effoC(s, lack bf teaching. 

experience and expertise, lack of programme evaluation, and a potentlaUy ineffident use of 

resources. Moreover, the dellvery of fLnancial education as a business activitY. may lead to the use 

of financial education for commercial PL!rposeS. There is also a risk that prlv_ate organisationS are 

more prone than public and not-for-profit ones to targeting the most profttable and easy-to

reach clients, and to having a preferential focus on short-term views, initia~iv~s and resources. . 

./ Also the partccipation of not-for-profit organisations can brcng a number ··of benefits. :Not.-for

proftt organisations can be especially well-positioned to address hard-to-reach audiences and can 

have expertise in speciftc fields (e.g., pedagogical expertise). However, the involvement of not-for

proftt organisations may also involve some shortcomings. Financial education, initiatlves of not

for-profit stakeholders, especially international ones, may lack coordination with other national 

initiatives, as well as rigorous evaluation. In addition, not all not-for-profit organisations possess 

an expertise in flnancial education and some may be tempted to manifest themselves as flnandal 

education providers only as a way to seek funding. 

!t is therefore important to recognise the nature of ftnandal education as a public good, which 

benefits both consumers and financial institutions, and the need to develop financial edu_cation 

initiatlves that are: 

36 Adapted from: National Strategies for Finandal Education: OECO/INFE Policy Handbook 
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Coordinated/integrated in the national framework. It should be preferably channelled through 
national strategies, partnerships involvin1g, different 1st~keho~ders, and/or natio~al/international 
qualiiy standards, certifications, accreditation systems, charters, and/or codes of conduct (whose 
use should be_monltored). . i '! ! · · 
Unbiased, falr, equltable, and of hlgh-quallty,. meaning that it should ensure that financlal 

' '' I· edocatlon ls conducted in the lnterest of consumers; that lt addresses all relevant segments. of the 
populatlon, especlally vulnerable groups; an'd ihat lts cont~nt ls accurate and up-to-date. 
Evaluated;· as a· way to monitor whether resot.Jtces are used eff'!clently and to ensure that feedback 
on programme effectlveness ls drculated and' ~hared among stakeholders. . ;· 
Sustainable, recognlslng that long term ·comrhltment ls requlred by lmplementlng bodies and that 
its re~ults wlll be seen in the long terhl. 1 

: ~ '. ' 

In thls context, the followlng Guldellnes define the scope, modalitles, and key crlteria -for the 

lnvol:ement of _private and not-;or-profit st~keholders in ftnancial education. As s~~h they 

c.9mplement the OECD/INFE High-level Princlples ~n National Strategles for Financial-Educatlon. 

1 ' 
. Definition of Stakeholders 

The set of private and not-for-proftt stakeholders wlth an lnterest ln flnandal educatlon ls large and 
. • ' • f . - - - - -. 

encompasses a wlde range of dlverse actors, lncluding for-profit and not-for"profir stakeholdersfrom 

flnandal and non-finandat sectors. These Guldellnes are appllcable to all prlvate and not-for-profit . 

stakeholgers wlth an lnterest ln finandal educatlon, namely comprlslng: 
' .• . . • . . ' j . 1 ) \ 

1. F~r-prcifit ·lnstltutlons p~ovidlng fi~anclal s~rvice;: e.g., barks and other finandal instltutlorys, 

lnClUdri-ig niicrofinance institutions, credit lrlSHtUtlons, in~u~nce companies, pensio~ fun.ds, stc;>ck _ 
' •.l! ' . . 

exchanges, lndividual flnancial professlonals/P,roviders (lncludl~g fund and asset managers), and . 

otfi"er compa~ies.With a llc~rice to provi~k·fina~cial se~i~es. 
, ' .I, ' 

2. For:profit tnstltutlons dellverlng finaricial:eil~cation as a business actlvlty: e.g., prlvate servlce 

provlders that are contracted out to drr}. ·out finanda[ ~du~atlon on behalf of other publlc, 
I I I ' ' 

private and not for-profit lnstitutions. Thls group also includes consultancy ftrms . . ' 
3. Non-financlal for-profit instltutions: lncludlng rion-financ\al companles (e.g. employers provldlng 

financial education· in the workplace and/or ftnandng financial educa1ion initiatives, media 

companies, etc.), as well as telecommuniCation companies involved in mobile banking (le. 

telecommunications companies whose network is used ·by financial institutions to ·provide .. ·. - . . . . . - \ :, '] 

finandal servlces). 

4. Nqt-for-r?.rofit o~ganisations with links ~o t~e finandal ?ector but no direct_ commerc;ial interest: 

e.Q.; ~in~u~t,Y assc;K~atlons (~.g., assod?l~t~o;,S of banks, invest~ent funds, insura11ce -companies, 

pei-J;ion. f~nds, __ e!~-) as well as financial i~sti1utions' founQatlons and financial· ombudsmen. 

5. Not-f~r-profit org~nlsatlons wlth no d_l;e// llnk' to the financlal sector and wlth .an interest in 

flnim~lal ed~cation: non-governme~tail oiganlsatio~s (NGOs), consumers' associatlons, trade 

unions, research institutions, teachers' UflionS, parents' ~sdod~tions, etc. 

i 
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''!; .; ., 
.!Viodatlties of involvement of private and t1ot-for-profit stakeholders 
The involvement arid rote of private and not~fcr-proflt stakeholders can take various forms,_ and can 

. ~ . . -·· . ' ~' ~· - ' . 
include the following modalities and actlvitles: 

the preparation and/or development of a national strategy framework in co-operation with public 

authorities; 

the lmpl~mentation of a national strategy framework or other flnandal.education initiatlves, alone_ 

or en cooperatlon weth other stakeholders (e.g., from the publlc, prevate, and not-for.-profLt 

sectors); 

the partedpation en public-private partnerships (PPPs). PPPs can also take place outsede of the 

scope of 1 in the absence of a national strategy (where private and not-for-profLt stakeholders 

may have different roles and can be involved to varyeng degrees, encluding the definition of 

objectives, the emplementation of enitiatives, and the provision of fundeng); 

the support by the private sector of national and internateonal public and not-for-profLt bodees, 

initlatives, and resear.ch through mandatory or voluntary contributions, in the form of fLnancial 

resources or in kind; 

the preparatlon of dedicated financial education matereal and resources, includeng teaching and 

traineng matereal; and the delevery of traeneng programmes, face-to-face or using a variety of 

medea (televesion, radeo, websetes, etc.); 

the organisation of awareness/sensitisation campaigns, conferen_ces, forums, and related events, 

lncluding contests and annual fenancial literacy clays/weeks; the professeonal. development of· 

tea'chers delivering flilanclal education in schools, and the trair,~ing of trainer~_deliveri~g flnancial 

eduCation outside schoots; and 

the monitoring aild evaluatlon of financial educaHon programmes, and simUar activities that 

contribute to enhancing the k~ow~edge ~ase of effectlve flnancial education initiatives .. 

Framework for the involvement of private and not-for-profit stakeholders ln_ 
financial education polldes and initiatives · · 

a. Co-ordination between public, private and not-for-profit stakeholders 

In order to maximise the beneftt to consumers, to avoed the duplicateon of efforts, and to ensure 

fair and adequate outreach, financial education inltiatives by private and not-for-profit 

stakeholders should be m.3ppe"d and integrated into any existing ~ation.al strategy for ftnancial 

educatlon or other coordenated polecy framework at the national, state or regeonalleveL If such a 

framework does not exest yet,. prevate and not-for profit stakeholders should be encouraged to 

participate in the design of a national strategy, and/or to coordinate among them if a national 

strategy is not planned.37 

a. 37 See the OECD/!NFE High-level Prlndptes on National Strategies for Financial Education (OECD/JNFE, 2012) about 
any aspect related to governance mechanisms and the rote of maiil stakeholders in a national strategy not covered ln 
these Guidelines 
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Co-ordination among stakeholders through partnerships, working groups and other fora should 

preferably be carried by a leading public1 authority or body, which should also establish from the 
.I ' ~' -

outset the roles and responsibilities of private and not-for-profit stakeholders. Coordination with 

the national school curriculum and/or education policies should also be ensured whenever private 
• ' ; I \I ,I . . 

and not-for-profit stakeholders are involved in the design ~rd delivery Of financial education in 
schools. . ,. : ' 

b. Managing potential conflicts of interest and otqer shortcomings -
' " 

The involvement of private and not-for-profit stakeholders should be designed in such a way to 

enhance its efficiency and outreach, an~•to identify and address, to the extent possible, potential 

conflicts of lnterest that can arise when l~stli~tions w~tr a ~ommercial interest_ are ~nvoived in 

financial edUcation. ' 

Potential shortcomings can be adaresse~ through the fo~lowing (non-mutually exclusive} 

channels: - ': 

Support for public strategies and initia~ives. The in~ofvement of private and not-for-profit 

stakeholders through the financial and in-kind support of national strategies and initiatives-
• : I l 

should be encouraged and disclosed, but not as a means of direct marketing/advertising. 

Indirect involvement of financial institutio~s. Whenever possible, the involvement of fi~ancial 

for profit institutions should preferably pe carried out within the framework of the financial 
. . . I, . , ' . -

education activities of the relevant national industry association or self-regulatory body, 
. • ,'_·:I' • 

which should also be the promoting entity. 

· Develooment of and compliance with, codes of conduct. Private and not-for-profit 

·siakeholders ·;hould b.e. encouraQed •to· participate in national strategies for financial 

ediJ~ation and/or other nationally 'oord~nated ftnancial education initiatives through specific 

codes . of-conduct or guidelines detailin'g the scope, modalities, and criteria for the 

involvement of private and noHor-profit stakeholders. Such codes of conduct should be 
; I ) 

developed in coordination with the interested private and not-for-profit stakeholders. 

Distlnction between commerdal and e~ucational activities. Direct involvement _of private and 

· not-for:profit stakeholders in financial education initiatives should be designed and 

developed· so as to make sure that educational activities can be clearly distinguished from 

commerci~VmarKeting activities.". con~umers' inte~ests should be given priority, in particular 

'ensuring that: 
I, - -

· - Financial providers refrain from using ed~cational i.nitiatives to promote their own 
I . 

products and services and/or to criticise the woducts of their competitors; 

iL Conflicts of interest of or~anrations and individuals in carrying out aw?reness, 

communication, and financial education activities are disClosed and managed; and~ 

iiL Educational-resources are di'sting'uished from commercial material 
I I '. ' 

' ' 

b. 38 The OECD/INFE High-level Principles on Natio[1al'Strategies for Financial Education state that "the development of 
fmancial education programmes by the private sector should not involve the promotion and/or marketing of specific 
ftnancial products or services~ {OECD/INFE, 2012). 

150 

I 



I 

i . 

Regional Study on Financial Education in the.EAC Pa,;tni:1~.Srates: Fi.;1Ql Rr:j;drf: June 2016 _ _::.____ __ _.:_ _______ :__· ~- . . . . . . . .. :_· --''----------

;,rJ~ 
Key crlterta·for the involvement of prl\(ate an& r',ot-for-proflt stakeholders in· 
the i!}lplementatlon of flnancl~l-ed,u~ation [n_L~:i,:;,~h~I\!S . 

a. Objectivity 

The content and format. of any materlal. arid physlcal envlronments (e.g. locations dedicated_ to 

finan.dal ~ducation delivery, S)Jch as learning centres: museums, etc.) used for fLnandal education 

training and awareness initiatives that i.s deVeloped; pr6rnoted or used by private and not-for

profit stakeholders should be balanced, impartial, unbiased, and not linked to their 'cornmerctill 

priorities. In particular, materials should not be soedfic to a given product or provider. Any 

branding, logo, or reference to a financi.al institution should be kept to a minimum and within 

limits agreed in advance .and in accordance with national circumstances. 

b. Quality of resources and trainers 

Finandal education materials and programmes should be developed in the interest of consumers 

and learners and of addressing their needs. They should also make reference to fLnandal 

consumers' rights and responsibUities as approprlate. 

c. Monit~ring and evaluation 

As for all other fmancial education programmes, the design of financial education initiatives 

involving private and not-for-profit stakeholders should preferably include: 

o a pilot/trial phase of the fLnancial education programmes ·and related res'lurces, befo~e they 
. . . 

are scaled up to ·the full audience of. interest; and rigorous and independent mon[toring 
·\ ·~r -

(process evaluation) and impact evaluation. These should be included in the programme -· - . 

design from the beginni~g to assess to what extent the programm.e meets partictpa~ts; ne~ds 
and programme objectives. Evaluatlcin results should .be shared publicly or at least among the 

0 Lo >' 

relevant stakeho'tders, to allow a wider audience to benefit from feedback on programme . . ~ . . . 

effectiveness. 

d. Compliance issues 

Public authorities responsible for coordinating national fLnancial education strategies and/or 

other nationally coordinated frameworks should consider, resources permitting and given 

countries' legal framework, the creation of awards, accreditation, certification, and licensing 

systems of programmes and providers. These should establish. the criteria and the modaUties 

under which private and not-for .. profLt stakeholders can deliver financial education, based on 

established guidelines and key criteria. 

More generally, public at,Jthorlties responsible for coordinating national flnandal education 

policies should be encouraged to develop and implement monitoring_ and compliance 
' . ' ' 

mechanisms to ensure that private and not-for-profit stakeholders involved in financial education 

are accountable and comply with national codes of conduct and/or these international Guidelines. 
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16.. IMPLEMENTING THE STRATEGY: INSTITUTIONAL 

ARRANGEMENTS 

We base our advtce on instltutlonal arrai"lgements o_n various best practices and we have borrowed 

recommendat[ons made by OECD/INFE to G20 Leaders at~ meet[ng [n Los Cabos [n June 2012. 

Ideally, the development of a Nat[onal Strategy should [nvolve the whole sequence of aprxoprtate 

assessment, mapping, consultative and communication, processes and preparatory surveys. Such 

. preparat[on should preferably be dr[ven by the government, a publtc or regulatory author[ty or a 

nat[onal consultat[ve/steer[ng body. 

The process for the development of the Natlon3l Strategy [s tmpmtant [n order to ra[se the level of 

awareness of ftnandal l<teracy [ssues at a ·nat[onal level 'bL~tld trust among var[ous stakeholders, 

[dentlfy the best modal[t[es for co-ord[nat!on and ensure relevance at the natlonallevel. It can also be 

[nstrumental.[n tdentlfy[ng a leadtng author[ty for the NS and establtshtng adequate co-ord[nat[on 

mechanisms in readiness for implementati.on. 39 

S[nce flnandal educat[on [s conducted by mul\lple stakeholders, publ[c and pr[vate, the format[on of 

[nst[tut[ons for [mplementat[on flnandal strateg[es need to encompass the dtfferent players. 

lndlv[dual country [nst[tut[onal arrangements should be tallored to natlonal drcumstances and be 

· flexlble, and across EAC Partner States, these tend. to almost mlrror one another. As stated [n 

OECD/INFE Htgh-Level Prtndples On Nattor!al Strateg[es For Ftnandat Educat[on, August 2012), there 

should be transparent co-ord[natlon and gove;~an!=e mechan[sms w[th an tdentlfted leadtng authortty 

o.r goVernlng mechanism and shared but 'ctearty· defined rOles. and responstbiUties for relevant 

stakeholders. Key ~o note are: 

l Leadershtp and Governtng Structu~e 

<L Co'ord[nat[onand the roles and responstblltt[es of var<o~s stakeholders 

Ul Other dvi.l sodety and tnternatlonal stakeholders 

LEADERSHIP.AND GOVERNING STRUCTURE 

OECD oplnes that Nat[onal Strategles should be preferably [nlt[ated, developed and mon<tored by a 

credtble and-unb<ased author[ty of govern[~g mechan[sm. It should be recognl5ed and promoted at 

the htghest pollcy. level and such a leadb\g author[ty or governtng mechantsm should possess 

expertise and ideally a dedicated mandate bn financial education (or consumer empowermen~ .issues 

·<ncludtng ftnandal educat[on). It should also have·the necessary resources and posslbly enforcement 
. . ' 

powers to enable [t to develop and ensure the appropr[ate <mplementatlon of a nat<onally-adapted, -
• 

susta[nable and effLdent natlonal strategy. The leading author[ty or govern[ng mechantsm can be an 
' i 

exlstlng publtc author[ty or body (.government, publtc body regulator(s) or coundl), a new and 
' . 

ded[cated body or a new mechanism/structure a<med at co-ord[nat<ng var[ous responstble author[tles. 

:Js http:UwVMJ.Oecd.ora/daf /fin/finanda\-
education/OECD INFE Hiah Level Principles National Strateoies Rnancial Education APEC.odf 
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National Technical Committees (NTC). The NC comprises of Permanent Secretaries from 

.,._. 

relevant government (riinistries ·.a~,:! .. :h~~~s·: ·i>f regulatory .:a0tfiorities, and. practltioners·. ·. i ·, 
. . •'. . . . . ' ' . .. . ,, ' . ; - .. --~. . .. .. ... ' .. ·- . . . . .-· 

associations (nineteen in total), and meets at least twice a year, and when there is an urgent 

matter requiri~g policy guidance or decislon. The NSC c,ompri,ses m,embers at Dlrector.and 

commissioner leve~ · iro..; ~ent}:§~en' Gb.~~rnr,:;•~nt M,l~istrii~ ·~ita ·i~eif~ies, RegulatorY.· - . · 

Autho;itie; a~d Practitioners: Aisociat\o·ri;. ·It r~~o·$ to the ·Natio~~t c~u~cil'and meets twice : ·::. 

yearly, or as necessary. Senlor Officers from twenty seven relevant Government Minlstries and. -

Agencies, Regulatory Authorities .and .Practitiooers' Associat~ons constitute the Natlonal. 

J:echnical Commlttee. .lt.reports to.the ~s·c. and meets .0:tJeast quarieriy,· . . . . - . 

. b. in Liganda4
'; the B;rik oi Uga'~ctaic~.the: l~a~,·~rid ·has,Th~·flna~~i~t:Glte;;~y Advisory Grou~. 

:; :. :· 

' . . · ' .- . 
(FLAG) comprising of senior and influential decision-makers fro(n key. sectors, including . - - ' . . . ' . ... .. - . ' . . -· .. . . . . . ' . ·,. 

Goyernment.· B~~king and ·J.ns~ie~2~. ·sect(lr~, ·.Eav~otio~ists, ·,NGOs; t-iF.Is -~·nd · d.evelopment -; 

~~rtne.;s: . F.LAG m~ets f~~,.~~. >bt tlri:\~; ·~\eo f.· · It -~l;o··~~;·{l~a~~i~l ~tt~racy 'lnfor..;atibn . ·. · · •. 

. Sharing.'Group. (~LISQ), ln,vcilvlng :e:wrae [a~:g·<io.( stakeh~td~ri a~g·Oth~r~~J't()e;~·: . · · · ... ~· . ·,' · : · 
c. Rwan.da .establlshed the Nationai Financi~l Educatib~ Strat~gy. (NFES) informed by national 

si:Jrveys· astlie 2012 ·f'inC:ap.su~ey ~~ i=lri'scope:i'Ol:i, ·input irb,;.;)~~~'sta~eliaiders .in financial·. ·: . . . 

educati~n, fman~i~l s~l"iices. il~d 1~~.:n~.apci~i ~eY.~Io'p~~,;,·;;~ci~~·~~.e·.~iniuicial Ed~~atio~ · ·:.·: .: • · ·. 
' - •• . • . • •. . .. • - • . • " •• ·'\ .. •• t·' ' • - .. - • ' -~ ' .... '-•. -

Strategy Working Group; the national strategy 'dcicu'nients anJ·: lessons learnt from other . 

. :': · .. : . flnadc~i ~tiu,catio.n i~ltle~~~eg·.l~~~t~~fcdu.~)r,~i~'/rh~ c~~~8th~~6,({Jh,t~~f,jr:~~· 0FtS, ~ :t~ ~~:.' _:, .:.-: :: .,· , . 

hous_ed y;ithtn the,finaj1clal· ~t!<i~ir';p~v~loiJrh~~t-'Secreta\'tadi=Sds~:'91;the''Min~ti'y ·of.Flnerice ·, : .. ·f.·'':·:.-· 
. ; ··'';: ..... :.:._ ,_;i- ... _,._ .. : .. .-: .·.-·:· ·. ·'' .: .. ~,·: .. _.·_.-;_;: .; .. :_:·-·~~-~----·,:: ... :---. , .. ··, ,• .• ----

. . · 
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·.and Etbno'!'ic P.l~nqing ,:CI>:l.I~~C<;Jfii\J). :;. '.~~b~.equ!"nt.::te;rd }O:o-;<~r.n·CQe~t · a:nr),_ v.;cti) a<tlye .. , ·.'·. ,· ·' ... · ... 

, :e.ng~gem'eil~ iro0the i~k~·:q(R0~ri'~~:(~N~)'~~.d':~orisiii~:.of'{n~::flij.~~c:\•\;•~~c~·Nwsie~rc!!g ·: . >·-·,·.,. i;. : .. : , . , . 
. ... C:i;nnmitte~ (.F~sci~n.d ~he. f:tn,a(\tL~l &iu's~t\dq 'te\'.~:~f"il u:n{tcE~i'0i4;: •,l'ii~i~j~)he:!Jptlo.n:tc.:; < :::;.: / • ..:: . . .. , 

. , 

·, ~- .: .. ,. . :. . hou~e F.E:tU i't f>.:iu;.JECciFIN 9.(:.·s:~R;·b2:a: ~pn,iJo~~r;,;iep~.Q.;ga~is~t\ci~·tifp~~:Uk~tY A~ce?~ to. :,,,;:,:.:'.·. :· ::.: ·; : ·. 

·Finance;, Rwanda: A~~ihe~ optl()~· i~·io ,establish fET\.J a~ a·~ ind.ep"i\tJ.~~'f;d(~,i·nidaiion. FE~C ·· ......... · .. , 
: ~-- . . · _. ..... ---~--- · . .-_. ... ,·.:·· ·~.:.-·.-~ . .-~·-·:···, .. -:- .. ···· ...... -.. , ·.· 

·.and FETU.' are· informally ~tiP.P?tted\bJ' five 'Financial [;iterc:icy ,WDrkto'£r.Gr:GVp's?erobradng the·.. : .,:. ·; , , .... 
. • - •• · •• • • • - • •••.• , • l • • ' • • . • • ', . • •• ' •• • :. :' , •• ·,,· •• :.. • ': •.• ' , .. 

Youth, Schools, Rural Outreach, ·workplace and Media. 

• c 

<1. Kenya .. developed· .a public-privat.e partnership financlal education programme :(Flnanclal·. · .. ·. 

•• '·td~cation a~d.cqri~um~~ Picit~otiOg P·~rtiiersh.(p-;,' FEPP):· This· w~."itt·e; a"FtriAcce~s Su,.,:,ey lli'' :. : . ..::: .'· 
·, ; . . . . . -. . ,• . ·. . . . - . . . . ~' ,.\ . :, ' . . ' .. ··. . . : . . ' . . . . ' . . .. ·-. 

·.20G6·. and· a scopiog study, ''.f.lriancilil Education it1 .K~nya; .Scopihg Exe(d,,e- ~eport; 2008':. '.: ·: '• ·· . 

·· 'F.EP~ iN~f. d~~~7.i~r~d. a~.~~1·a·(t"t,~··:ta·as~2bi~ Fso fina~,t~t·;~u~~tion' P.;q~ia;;;·~e, ·to· gufd~ • :.<'. · · ·.: . ..- ~ . 
development, impl~mentatlon aod coordination.of finandal education initiatives.- _ .. 

.-.·.,:. •• ,.,,··:.::•"','.,·~.-~_ .. .' ,·,_.•,:_,.< ... :,;,~·;-;:~·~ .. ··'_',•:~.- .. ·,•.-. • -~·-: •• :: ... r::•,<_:·:.~: .... ·.·_' '• .• ••,"• '• 
They in dueled the-five .indust_r:y, regulatdrs,: 'goVerrrment- i:ninistries, education inStitutions, ·industry ·. : :· 

.play~rs throu;h ."isoc~ti~ns, ilQd.'dev~l~pm~nt:partners amo.ng ~thers.. . . . 

~ 0 NatiOnal ~in-anCiat hiclusi_o~ Fra~eworki'A PUb.tic:Priv~te·s\akehotders' Initiative: (2014 _·;~i'6) · ~: : . -· 
u Strategy for Final'ldi;il Literacy_in Uganda4 August-2013 · 
~2 National_Finanda~ Edt,.rCation Strategy-for Rw~nda, August 2013 

153 



Regional Srudy on Financial Education in the EAC Partner Srares: Final Report: June 2016 

FSD flnanclal support for the flnanclal education partnership concluded in 2013. The FEPP was ~ot . . - ~ - - . 

institutionalised and there was no clear exit strategy for the FinEd as the Secretariat and 

consequently FEPP became dormant when the FinEd came·to closure. 

Unfortunately, as a result, the FEPP initiatives and activities regarding financlal education and -. . ' . . 
devolvement of flnancial education strategy have since slowed down. However, a key result of the 

program was a strong partnership with Kenya Institute of Curriculum Development (KICD) to 

develop and implement a pilot program for financial education in the school system from Early 

Childhood Education to Tertia;y level Tfaimng manuals have bee-n--developed .and the curriculi.im 

has since been completed and approved by the government. 

In 2016 a pilof project will be rolled out in 20 schools (12 primaries and 8 high schools)· in 8 

provinciarregions of the country: The flnanciaf sector has been identifted a;·a.key-~conomlc pil_lar.. 

for d~,!eiopin~n~ and is a p:riority sector in Vision 2030. Under the Vision 2030, Seco-nd Mid-Term 

~lan 2013-2017 the _government has identifled development of a policy to guide· development of 

financial education framework. 

. - . 
The outcome in. Kenya was that there was no-one to develop or establish the framework. While it . 

could be argued that the stakeholders in Kenya should have assu_med this role, the reality is.t~at 

eve<yone was looking towarc;ls the ['SD to do-sq,_ es.it qas been playing.:t_~e cen~r<:_l role in FUn~ 

. - Kenya Unt~l-then· - ~ _ -

CO-ORDINATION AND THE -ROlES AND-.. RESPONSIBILITIES. OF VARIOUS_· 

SJAK~HO.LDE~S 

The National Strategy framework should involvB cross-sectoral co-ordination at a national level of the-·. 

various rt~keh~lders: knmvn -to be· competent a~d interested. in· fma~dal educati~n. such- co-:_ 
ordination ·should encompass the s·ettin~ of _responsillilities and roles_ consistent -with the main 

·stakeholders'' expertise,' strengths, interests and resources. It should be-sufficlently flexible io. adapt to 

changing clrcumstances and permit renegotiat.lons amongst concerned ~takeholders whenever 

necessary in order to better co-ordinate the various financial education programmes and avoid 

unnecessary· duplication: 

. . . 

The stakeholder~ can b'e public authorities or private sector providers. 

-a. Public authorities 

All potentially relevant public stakeholders should be involved, to the extent possible, including · 

ministries (and in particular the Ministries of Finance and Education), the Central ·B_ank; the· 

flnandal regulator(s) and supervisor(s), as well as other public nationa~ regional and local 

authorities. · · · · 

De[)ending on national clrcumstances, the involvement. of' public authorities should at l_ea'st · 

encompass: 
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./ ··the preparatlon and establlshment of the NS fromework, in consultation with other 

stakeholders; 

-/ the identifLcation of overarching goals and national priorities for financial education; and, 

./ the design and/or promotion of effective and flexible regulation, guidance, quality standards, 

codes of conduct" and/or licensing in order to achieve these objectives through the provlsion 

of appropriate and high quality financial education programmes. 

The actions of public authorities should not substitute or duplicate exlsting efficient initiatives by 

non-public stakeholders, but rather strive to co-ordinate, facilitate, reinforce and ensure the 

quality of the actions of all stakeholders. 

b. Private sector and financial service providers44 

Owing to the expertise and resources of market players and in particular financial institutions, 

their role in financial education and in the development of related NS should be promoted as a 

component of their social responsibility and good governance. 

The private sector contribution to fLnancial education should at the same time be monitored and 

guided in order to manage potential conflic1s of interests. The 'involvement of national 

associations or self-regulatory bodies should be encouraged as well as the private sponsorship of 

public- or civil soCiety p·rogrammes. Dedicated national and/or international quality standards, 

charters and/or codes of conduct for the development and implementation of financia·l education 

programmes by the private sector should -be developed; and their. enforcement by private actors 

actively supported. More generally, the development of financial education programmes by the 

private sector should not involve the promotion and/or marketing of specifLc financial products o.r 

services. 

EAC Partner States can determine which country-speciflc private sector and financial service providers 

to involve, and at what st.age. 

Below ls a.summary of the roles and responsibiltties of various stakeholders in the EAC Partner States.-. . . . 

Tanzania 

Body . 
National Council 

~'!:; Rates and Responsibilities Ci 

I 
Thts is the ov·erall policy making body for the national agenda on promoting 
Financial InclUsion tn the country. It has a responsibiUty of overall strategic 

l direction and over~ight of the Financiallndusion agend_a. .· · 

I Specifically, the NC will: 
L _________ __J_.cL:___eS:eet,_t,_h,e'-'s"'trcea,.te,gyc_for Financial Inclusion for Tanzania 

<l These shpuld be based on international criteria such as those to be developed by the OECD/ IN FE. 

~~ In the framework of their commercial activities, fLna!lcial service provider:;, their intermediaries and authorised agents have a 
responsibility to provide objective and timely information and advice to their customers as well as ensure the qualification and 
adequate training of their staff (especially those involved in the selling of fmancial products and interacting with customers)
see G20 High-level Principles on Financial Consum~r Protection (2011) and OECD (2005) Recommendation for further guidance 
on fmandal service providers and authorised agehts' rote. and responsibilities vis-il.-vis consumers and their customers through 
their commercial activities. 
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National 
Con1mittee 

Bod 

National 
Commi!l'ee (NTC) 

Steeripg 

Technical 

Roles and Responsibilities -~~ 
U. Review and approve ActiOn Plan to achieve Flnanciallndusion goal 
iiL Review Financial InclusiOn implementation progress . . · [ 
lv. Clarify policy issues and approve proposals from the Financial Inclusion ! 

v Review' any other issues related to implementation of the Financial I 
I 

national Steering Comrriittee and I 

, . lnclusion'Jniti_atiyes .as needed, With a view to advising the Government I 
on the best way forward. ' 1 1 

I 
[

The NSC is responstble for coorc~ination and quality control SpecificaUy, the 
NSC has the rote to: 1 

t i. Coordmate and dosely monitor the activities of NTC such as reviewing j 
I of Tei::nnicat .C!ommittee 'report on Action plan progress including 

identifLed crittCal
1
technicat obstacles and opportunities I 

ii. Provide guidance to NTC, activities and make recommendations to the , 
NC ori matters ;elated to Fin~ndallnclusion devel9pment and 1 

iii. Prepare and vet its repo'rts b'=fore sUbmission to the National Council j 
for deCision makinq and endorsement. I 

Principally, this is: the committee which is implementing and reporting on the I 
Financial lndu.sioh. initlatives in: the.'Countl)': Specifically, The NTC will have 
the following •role: · : ' · 1 
L Develop and implement a Finandallnclusion Framework I 
U. Create pub,li~.awareness of the Final")dallndusion Framework 
UL Review Action Plan in the.fram¥work i 
iv. MeasUre p!;!rio~mance as per developed indicators 
v. Review indicators · 
vL IdentifY'. 'cr'iticat -obstacles to perfOrm Financial Inclusion activities 

{referrin
1

g'to the Action Plan in the Framework) 
vii. Identify opportunities for Flnancial Inclusion and Prepare quarterly 

report and subl'!lit to the National ~teering Committee. 

It forms a link b~·n'Veen instituti.ons and the-Committees as-members share 
experiences ?n ·initiatives and· (.~al\enges faced by ~heir institutions in the 
efforts to i.rnplement Financiat inclusion 

,r..N"at"l"ao"a"l-;So-e-:c-re""t-ar7ia-:t----~i-T"'hi:'e""CN'-s"ih".a"=s'"z'"r:=:~;fe Qf collecting and compiling Financial lncluslOn information 
I - I and dis.trib~!ing, th~ tnformation_ wh~Tl required. IT is housed at the .Bank of 
'-------------L. _cT_,a,_,nz,a"-n""t2 . ' , . , . , - 1 
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Uganda 

~ Body 

I 
Financial .Literacy 
Group 

1 Financial Literacy FLISG is a forum: 
i Information Sharing Group L To share information and ideas about developments and potential j 
· (FLISG) developments; 

Financial Literary Working 
Groups viz: 

Schools Working Groups 
Youth Working Group 

I 
Rural Outreach Workirig 
Group . . 

I 
Workplace Working Group 
Media Workinn Groun _ 

U. 'To .highlight e~amples of good practices from which others can tearn 
useful lessons; and · 

. ilL To provide feedback. 
L Developing, in a collaborative way, cost-effective, sustainable, replicable, 

scalable, welt targeted activities for strengthening fmancialliteracy. 
tl. Pctoritising activities and submitting recommendations to the FinanCial 

Literacy Advisory Group (FlAG). 
iiL Driving foiWard and overseeing the implementation of prioritised and 

agreed activities and making adjustments aS appropriate. 
iv. Fostering cooperation and coordination betWeen stakeholders. 
v. Reporting on progress to the Flnancial Literacy Advisory Group (FLAG). 
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Rwanda 

fi Body [S" Roles and Responsibilities _ _ !:-. 
j {Lead) Mlni.stry of Finance and Lead government body for the implementation of the strategy, continuing 1 

1 Economic - Planning lts leadership from the development of the strategy. MINECOFIN in 
! {MINEFOFIN) collaboration with Access to Finance Rwanda (AFR) will ensure a smooth 

I 
. and efficient transition from the strategic planning phase to 

im lementation with Urtle or no .[a se in momentum 
1 Financial Education 
1 E:ommittee (FESC) 

Steering i Oversees coordination alid provides general oversight of the NFES 
~ implementation phase. It monitors progress in meeting key milestones, 
I advises on key ali issues, and hel s ensure national fundin I 

I 
Financial. Education 
Unit (FETU) 

TeChnical · Mandate should be to directly'coordinate and manage the implementatiOn 
I of the NFES, charged with the following key responsibilities: 
! L Cp6rdinates activities and initiatiVes to maximize efficiency and cost

effectiveness 

I. 
I 
I 

i i . 

I 
I 

I 
! 

; ii. Oversees funding mechanism where appropriate for financial 
· ! education programs Implementation: 
-1 iii. Personnel: Program Offlcer 

I
. iv. ldentifieSileeds and ensures that needs are addressed 

v. Provides guidelines on quality standards; promotes anO upholds 
I quality standards _ . 
i vi. Promotes and supports partnerships; identifies potential linkages 
i between financial education and other natlonallnltlatlves I viL Manages Online knowledge portal (web site): Provide access to 
1 -training and resource materials- divided by segments anQ Identifies 
I resources on principles of guiding and best practices established by 
l guidelines, e.g. OECD· 
j viii. Advocates for financial education at the national policy level 
i ix. Conducts periodic news/updates tO stakeholders: Repq_(l:s on current 
! financial education initiatives and progress towards implementation 

mitestones.-
x. Ga~hers and disseminates best practices and lessons learned frQ"'l 

..;·stakeholdErs Regulation/Accountability 
xL -Monitors the deliyer)' of financial education programs 

] xii.. PromOtes conSumer rights and responsibilities and transparency of 

1

- information by financial service providers in coordination with the 
_Office Of the Ombudsman 

xiiL _Implements monitoring & evaluation ·strategy for the implementation 
I of the NFES 
I xiv. Ensures that milestones in im lementation are bein met 

I -~ Provides feedback and input on the direction of the NfES. The group is· 
i Financial Education Strategy comprised of stakeholders who serve as representatives' for' tbeir larg~r 

Workilig_Group : industry groups' interests and verify that the strategy reflects the goals and 
'-----~----·---- I ob[ectives of participating organizations. -

OTHER CIVIL SOCIETY AND INTERNATIONAL STAKEHOLDERS 

Other partners, such as relevant nongovernmental organisations, trade unions, consumer associations, 

employei-s, media anQ other national disseminators (e.g. public servants) should also be involved' in 

the NS framework dev'elopment and/or its implementation. Public and Private stakeholders to be 
involved in the institution implementing the strategy can include, but not limited to:_-

L Government Bodies Ministries, Oversight Authorities . ~ ~ 
u. Regulatory Authorities ·- Capital Markets, Pensions, Micro-Finance, Insurance, Banking 

sectors 
iiL Education Bodies Universities and Tertiary Training Institutes (TVET), Secondary, 

Primary and Early Childhood -
l~. Private institutions assodaftons I lndustl)'-specifLC, e.g. Accountants, Bankers, Insurance; professional 

Practitioners' associations associations e.q. APSEA · 
v. Private Providers Consultants/trainers in fmance-related sub'ects) 
vL Semi-format arouos Youth and Women roups 
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'll"labUe network providers~. Medla print, electronic and social 
m2dia (twitter, Whc:tsAoo, Facebook, Blo s) 

viL Other players 

L__y_v~UL,__,Deoe~v~el~oJ!.Pm!!!!ten~t'-!P:.ea".'rt".'ne.,.r_;_s _,an"'d""-Ci"vi"-l .,so,;ct,;,' e'-'tvL_lec· 9=co"'n"-'o"-""-'· <;.Qnsur.~ sr• Protection ·Bodies 

Financial literacy has been increasingly recognised as an important individual life skill in majority of 

economies46 and in the EAC P~rt~ei- States, a consideration can be made to include education 

providers as members in the coordination Board. This consideration can be seen in Ugandawhere 

financialllteracy was incorporated as part of the overall reform of the secondary school curriculum in 

2011, and formed part of the Financial Literacy Working Group. 

The growing relevance.~ financial education in recent years has been accompanied by an increasing 

involvement in financial education of a wide range of actors, including fmancial institutions, not-for

proftt organisations and the tiviLsociety, alongside g_overnments and regulators. This engagement is 

particularly important for the implementation of national strategies for fin;ncial education and for the 

sustafnability of long-term fmancial education initiatives. 

In 2014, OECD/INFE presented a progress report and circulated ·at GPFI meetings in Perth and 

transmitted to G20 Ministers of Finance and Central Bank Governors (meeting in Cairns on 20-21 

September) for approval for transmission to G20 Leaders at their summit in Brisbane on 15-16 

November 2014.47 

The Progress noted that the involvement of private and not-for-profit stakeholders follows different 

modaliiies within and across countries including: 

involvement in the design of the national strategy; 
involvement in the implementation of the national strategy, including through ad. hoc bodies~ 
public-private partnerships, and/or certification and accr~ditation systems; 
provision of financial support, though mandatory levies and voluntary contributions, in favour of 
public ftnancial education bodies, strategies, and/or initiatives; and 
the implementation of financial education activities by financial institutions; ·financial industry 
associations, NGOs-and other civil society associations with little co-ordination within a national 
framew~rk. · - · 

While the involvement of private and not-for-profit stakeholders in financial education is essentia~ it -

pose·s a number of challenges: 

./ The involvement of the private sector in financial education can bring a number of benefits 
)ncluding the contribution of financial resources, specialist and up-to-date-knowledge on financial 
issues, and. effident communication. Moreover, some financial sector stakehOlders are well 
positioned to reach a wide audience, 'to exploit teacha,ble moments related to key financial 
decisions, and to combine fmancial education with financial inclu~ion efforts. However, the 

~sAn ever expanding player: In Kenya, M·PESA has grown exponentially since it!> launch in 2007 to reach 14 million registered 
users by April2011. This means that about 70% of the adult population in Kenya has access to M·PESA. New data suggests that 
M-PESA has a!so quickly reached the unbanked. Among the population outside of NairobL during a period of four years when 
the prevalence of bank accounts remained relatively flat. the share of the unbanked who used M·PESA rose from about 21% in 
2008.to 75% in 2011. The number of M-PESA agents, who exchange cash for e-moriey when users deposit or withdraw funds, 
has grown in tand~m. By April2011, there were about 28,000 agents across the country, compared to roughly 1,100 b·ank 
branches. http://'NWW.dsp.org/sites/defaulVfites/publications/cfsp_rb_m_pesa.Jmal_l_O.pdf 
46 OECD/JNfE (2009} 
47 htto·/lwww oecd.o rglfin a nce/financial-ed ucation/0 ECD-I 1\J F~.:.f.ln:.Ed·G~O-2014-Prog res:;-Reonrt pdf 
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lnvolvement of prlvate stakeholders in financial education may bring about potential 
shortcomings, including un-coordinated initiatives, duplication ·of efforts, lack of teaching 

__ experience and expertise, lack of programme evaluation,' and a potentially lnefficient use of
resources. Moreover, the delivery of financial education as a bLsiness activity may lead to the use 
of financiateducation for commercial purposes. There is also a risk that private organisations are 
more prone than public and not-for-profit ones to targeting the most profttable and easy-to
reach clients, and to having a preferential focus on short-term views, initiatives and resources. 

v' Also the participation of not-for-profit organisations can bring a number of beneftts. Not-for 
profit organisations can be especially well-posltioned to address hard-to-reach audlEmces and 38 
can have expertise in specific fields (e.g., pedagogical expertise). However, the involvement of 
not-for-proflt organisations may also involve some shortcomings. Financial education initiat'lves 
of not-for-proftt stakeholders, especially international ones; may lack coordination. with other 
national initiatives, as well as rigorous evaluation. In addition, not all not-for-proflt organisations 
possess an expertise in financial education and some may be_ tempted to manifest themselves as 
financial education providers only as a way to seek funding. -

' It is therefore important to recognise the nature of fmancial education as a public good, which 

benefits both consumers and financial institutions, and the need to develop financial education 

initiatives that are: 

Coordinated/integrated in the national framework. It should be preferably channelled through 
national strategies, partnerships involving different stakeholders, and/or 
nationaVtnternational quality standards, certifications, accreditation systems, charters, and/or 
codes of conduct (whose use should be monitored). 
Unbiased, fair, equitable, and of high-quality, meaning that it should ensure that financial 
education is conducted in the interest of consumers; that it addresses all relevant segments of 
the population, especially vulnerable gro.ups; and that'lts co~tent is accurate apd up-to-date. 
Evaluated, as a way to monitor whether resources' are used efficiently and to ensure that 
feedback on programme effectiveness is Circulated and shared among stakeholders. 
Sustainable, recognising that long term commitment is required by implementing bodies and 
that its results will be seen in the long term.· 
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IMPORTANCE OF . LEADERSHIP< CLEAR GOVERNING MECHANISMS AND 

STAKEHOLDERS' ROLES .,. • · 

j> National strategies for financial education are in most cases in(tiatefj (and som~times 

developed and implemented) by public institutions that have national leadership in the~e 

areas. These ·are· usually the Ministry of Finance, the Central ·Bank, or supervisory/regulatory 

au:thorities. In a few cases,. a dedicated body (e.g. in the UK} or a co.-ordinating body (Brazil} is in 

charge of .financiaU,ducation at the national level Such·ieaders usually either have a statutory 

mandate for financial education (Australian Securities and Investments Commission, Financial 

Consumer·Agency of Canada, the Financial Services Board in South Africa, the Capital Markets 

Board in Turkey} or are given an ·explicit one in the context of financial markets reforms. For 

· example, in the United Kingdom, the Financial.Services Act paved the way for the creation of the 

Money Advice Service .. The leader might aiso have financial education among its implicit 

responsibilities (o~en the case of central banks} or have nationally recognised experience in 

- developing financial education programmes (for example the Dutch and Mexican Ministries of 

Flnance}. 

:;> Where a single authority is leading the national strategy, a dedicated governing body or 

· mechanisms have also often been established .to manage and/or monitor the strategy 

development and/or ilnplementation. Such specific structures are set up to take account the 

long-term nature of most strategies and the need ia involve a vaiieiy .of stakeholders. They not .. ~ . 
only allow cross,s~ctoral coordination and an effective sharing a( responsibility among difLerent 

authorities and stakebolders, they also·highlight the support to the national strategy and as sui:h 

can 'increase its -;,isibility. In some cases, different structures have been ·created· for the design ·and 

imple-,entation of the ·n;tional strategy (e.g. in Brazil}: These high-l~vel, bodi~s o~en' c'reate ad 

hoc working groups in charge of specific elements oi the strategy (as in Brazil, Mexico, the 

Netherlands, the United States}, focused both on the process - such as the evaluation of 

programmes - and on th.e content- such as financial education in schoois._They also develop_ 

Ie·gal co-ordination and feedback mechanisms with other public bodies and institutions (e.g. in 

Brazil}. 

)> These bodies have been established through different modalities, depending on existing 

structures and the ·countries' context. In some cases, the bodies have been established by 

existing high·level co-ordinating committees with responsibility for firiancial market development 

or oversight. These committees are often headed by the Ministry of Finance, such as the Financial 

Stability and D~velopment Council in India or the National Committee for the Regulation and 

Oversight of Financia~ Capita~ Insurance, Pension Funds and Capitalisation Markets (COREMEQ in 

Brazil A similar oody, the Financial Stability Committee in Turkey, headed by the Deputy-Prime 

Minister, has identified a member instituti~n (the Capital Markets Board} as leading the national 

strategy implementation and has kept responsibility for its oversight and co-ordination. In other 

cases, new bodies dedicated to financial education issues have been created by government 

161 



R:egional Swdy on Financial Education in ilie EAC Parmer Stares; Final Report: June 2016 

deere~ -or pY ·the leading lnstitu'tiOf! of the national strategy, in particular the Ministry-of· Finance, 

This is t~e case .for the Financjal Education Coundl in _Korea, the Committee for Financial 
' ' 

Educa!lon (CEF) en Mexcco and the Natcona~ Consumer Hnandal Educatcon Commcttee (NCFEC) en 

South Afrcca. 

162 

I 



I ' ' 

. _, 

: ' 

Regioncif Study 011 Fin'!_ncial Education fn theE4C Pcir:mer States: Fin~/ Report: Jwie 2016 

Select·countries~ Leading authorities and co-ordlnatihg bodies for national strategy 

United Kingdom 

United States of America 

South Africa 

., 
leading aUthority: Money AdviCe Service (MAS} An independent body 
created by the UK Government. 
Responsibilities: t.O enh2hce the nation's flnandal capability and provide 

. generic and unbiased financial adVice. 
Co-ordinating body: Financial Literacy and Education Commission (FLEC) 

Membership: Secretary of the Treasury as Chair, Director of the Consumer 
Hnarlcial Protection Bureau as Vice-Chair. The White House, Department 
of TJeasury, DepartrTient of Education (ED), Department of Agriculture 
(USDA), Department of Health and Human Services (HHS), Department of 
Housing and- Urban Development (HUD), Department of Labour (DOL), 
Department of Defense (DoD}, Consumer Financial Protection Bureau 
(CFPB), Board of Governors of the Federal Reserve System (FRB), 
Securities and Exchange CommissiOn (SEC), Commodity Futures Trading 
Commission (CFTC), Federal Trade Commission (FTC), Otflce of the 
Comptroller of the Currency (OCQ, Federal Deposit Insurance 
Corporation (FDIC);· National Credit Union Administration (NCUA), 
Veterans Affairs 01 A), General Services Administration (GSA), Small 
Business Administration (SBA), Social Security Administration (SSA), Office 
of Personnel /"'lanagement (OPM), Federal Emergency Management 
Agency (FEMA). 

Responsibilities: develop the national strategy and co-ordinate resources 
and activities among the Commission's member agencies. 

Sub-committees: Children and Youth Committee, Post-secondary 
Education Committee, Early Career/Planning for Retirement Committee, 
Research and Evaluation Subcommittee. - -

.Leading implementing authorities: National Treasury and Financial 
SeNices Board (FSB), also acts as Secretariat to the NCFEC 
Co-ordinating body: National Consumer Financial Education Committee 
(NCFEC) .. 

Membership: all regulators (1>./ational Credit Regulator, South African 
Reserve Bank, Financial Services Board, _National Consumer Commission}; 
Government Departments (Trade and Industry, National Treasury, Ministry 
of Education, Provindal-·Consumer Affairs Offices Forum), Consumer 
representatives, Ombudsmen Offices, Industry Bodies and Associations. 

Main responsibilities. convened by National Treasury for the purposes of 
coordinating finuncial education initiatives and jointly ftnalising the 
national oolicv and craftinq national strateav 

lmplementatton Strategy- US example 

To fulfil its Action Plan, it was imperative for the United States federal agencles to work together to 

develop and implement a national strategy to improve the financial skills, knowledge and behaviour 

of U.S. consumers. To this end, The Financial Llteracy and Ed~cation Commission ("Commission"). The 

Commission was est?blished under the Fair and Accurate Credit Transactions Act of 2003. It is chaired 

by the Secretary of the Treasury or designee and currently includes representatives of 21 federal 

agencles, and the White House. 

In 2006, the Commission developed its flrst national strategy, Taking Ownership of the Future: The 

National Strategy for Flnanclal Llteracy ("2006 National Strategy"), which served as a blueprint in the 

area of financlalliteracy and education. As part of the implementation of the 2011 National Strategy, 

the Commission encouraged three key groups of stakeholders to take action: 

• The Commission as a whole, including teams of member agencles focused on common outcomes; 
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• CommiSsiOn ri1ember entities ir1dividual~y; 
Other entities, including federal agencies that are not Commission members; state, local and trjbal 
governments; and nongovernmental entities! (which include businesses, non-profit organisations, 
associations/ and educationallnstitutiol"!s). ' 

~ ' 

As part of the implementation of the 2011 National St~ategy and to further target its activities, in· 
' 2012, the Commission focused its efforts on impacting the fi~ancial education of young Americans 

through_an initiative called Starting Early foi- Fi~at;cial Success. The Commission partnered with other 
- -

levels of government and the private/non-profit' sectors to achieve the desired outcomes of the 
, .. ·' 1,. I initiatlve: 

Governance mechanisms and role of stakeholders 
' 

Chair and Vice-chair. Secretary of the Treasury- Chairperson of the Commission, and the Dodd-Frank 

Wall Street 'Reform ·and Consumer Protection Act of 2010 names the Director of' the CFPB the Vice

chair of the Commission. 

Duties: The Comm~sion's purpose is to 'improve the financial literacy and education of persons in the 

U(Jited· s:ates through development of a national strategy to promote financial liter~cy a~d 

education~: The <:om mission's principal duties incl~de: 

The 

o encouraging government and' private sector efforts to promote ·financial literacy; 

. o , cooq:!inating financial educati<h efforts of the Feqeral government; 

a'' d~velopi~g· a national strate~~-to.promote fmanci~l edu~ation;" 
0 establishing a national financial- edtl.~ation Web site to provid~ a coordinated point of 

entry for "information about fe~eral financial literacy1 and·, education programmes· and 
' ' I ' ; 

. ·grants; and 

o establishing ii toll-free hotline available to members of the public seeking information 

about issues pertaining to fmandall.ite;acy ano education 
. . . ' . · .. 

Commltte~s ·within the"comtnission are Currently developing their activities and respective 

outcome measures as follows: 

[!Committee [,) Outcome Statements 
. ·I Children and Youth Committee : Provides Increase number of. children/youth 

; leadership to foster collaborations between engaged in age-appropriate fmancial 
I Commission member agencies: for ·the activities 

-i purpose of enhancing federal effdrts t~at Increase ·in number of facilitators· of 
help American children and youth build fmancial learning .prepared to convey 
knowled.ge, skills, and habits to prepare them financial knowledge and skills to children 

I' for .a financially capable adulthood ' : . : and yci~th 

I Post-Secondary Education Committee: To Provide· high-quality . information for 
, curate decision-making resources .that help postsecondary planninq 
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1 'i ! 
Committee. 1· Outcome Statements ; ,, 

: students and. thelr famllies take ;actlonable i - ' 
; steps 'towards ·deddlng how to' pay 'for i · 
; college and promote these resources dlrectly I -
~ to students and famllles through Commission -
! mer)'lber agendes' programm,es. 

' 

' I 
1 Early Career/Plannlng for Retlrement ~-
1 Commlttee: Working to encourage and 
1 promote flnanclal educatlon and capablllty ln [ 
1 the workplace, especlally for early career 
1 workers through encouragement, 

I '"'"""'"'" "" ~~•• of "''"'" 

I 

I 
I ._, 

J Research and Evaluation ?~bcommittee: To 1[ -

:ensure that financial literacy researc~ers, 
1 educators, policymakefs, · funders, and . ' 
: practitloners have empirlcally validated 
I measures of youth financlai capablllty and 

I evidence on -the most effective strategies for 
, lncreaslng . thelr finandal knowledge .and 

-1 improving their finandal behavlours and 
I outcomes. 

I 
I . -

Additional information: 

.~ncqyc~ge the avallablllty of hlgh-quality, J 

targeted, non-dupllcatilie lnformatlon . 1 
Communlty of practlce for practltioners ; 
Encourage educators to collaborate, I 
ldentlfy, and share best practices I 
Potential' conimu'nitles: Primary and/or I 
hlgh school' educators (teachers, . 
guldance . counsellors, etc.) , 
Postsecondary educators , Policymakers. 
Producers of .financlal. education· tools 
and resources 

To conduct a financlal educatlon pllot 
programme for early career Federal 
employees that 
o utllises internal and external agency 

fLnanclal educatlon resources and 
reshape them to address the financlal 
needs and interests of early career 
federal employees; 

o measures the lmpact of 
programme . an_d develop 
practices; and 

pilot 
best 

o uses lessons learned from the pllot 
programfl)e to, work wlth private_-_ .-: 
sector stakeholders, especlally small 

1 
business, and· · ··state/local ' 
governments, to develop outreac;h 
strategies ·. fcir improving financial l. 
literacy among . their. early careec · ... 
employees. · · · · 

. ; · ... :.: 
Identify and . ·promote· . research on 
financial literacy. ·' · - -
Organise· ·a· ; C::OriiffiisS(on' - sPbns'ored 
journaVpublication . ::starting . Early for 
Finandal Success"' to promote academic 
research on fLriandalll\eracy.'
Encourage:. the integration . of. data 
collection, -measurement and eva-luation 
into all federally funded ·fimiriCial literacy 
and edu_cation programmes. 
Coordinate and dissemlnate finandal 
education · tesearcli ··and findings 
conducted by Commission members. . . . --: 
Work collaboratively with the private 
sector to promote high quality, needed 
research, evaluation, and disseminate 
findings. 
Lawich, maintain, and· support 
enhancements to the Commission's 
Research and Data Clearinghouse. 
Update 2012 FLEC Research Priorlties & 
Questions to aadress "Starting ~arly. for 
Financial Success". · 

Taking Ownership of the· Future: The National Strategy for _ Financial · literacy 
http·//'WWW mymonev.aov !sites ld efau ltlfiles!downloa ds /ownership. pdf · 
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Promoting Financial Success in the Uo1ited States htto·/ /wv,w treasurv.ooy/resource-
center/fmanc~aleducation /Documents/NationalStrateovBool.: 1 ?31 0%20(2) odf 
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EAC PARTNER STATES' INSTITUTIONAL ARRANGEMENTS 

"' - .. -, -Tanzania 
Institutes/ Bodies 

National CouncU Comprises of Permanent Secretaries from relevant government ministries and heads of 
regulatory authorities_ and practitioners' associations 

Ministry of Finance- United Republic of Tanzania (MOF- URD), 
Ministry of Finance- Revolutionary Governtnent of Zanzibar (MOF-RGZ), .. 
Ministl)' of Agriculture, Food security and Cooperatives (MAFSC), 
Ministry of Industry and Trade (MID, Ministry of Education and Vocational Training 
(MoEV1), 
Prime Minister's OffLce - Region at Administration and Local Government (PMO - RALG), 
Ministl)' of Labour, Youth and Employment (I~ LEY), 
Social Security Regulate!)' Authority (SSRA), 
Tanzania Insurance R""egulatory Authority (TIRA), 
Tanzania Communication RegUlatory Authority (TCRA), . -
Capital Market S~curity Authority (CMSA), 
Deposit Insurance Board (DIB), -
Tanzania Bankers' Association (TBA), 
Tanzania Association of Microfmance Institutions (TAMFI}, 
Financial Intelligence Unit (FlU), 
Mobile Operators' Association of Tanzania (MOAD, 

- Institute of Insurance Tanzania-{IID, Tanzania Social Security AssOciation (TSSA), 
Bank of Tanzania (BOn, - Chalr 

National Steering The NSC is made up of members at the level of Directors and Commissioners from 
Committee twenty seven Government Ministries and Agencies, Regulatory Authorities, and 

Practitioners' Associations, namely 

MOF(UR1], MOF (RGZ), Cooperative Development Department (COD), MIT, PMO - RALG, 
MLEY, SSRA, TlRA, TCRA, CMSA, DIB, TBA, TAMFI, FlU, MOAT, liT, TSSA, TBA, Tanzanla 
lnstitL:Jte of Education (TIE), Tanzania Consumer Advocacy Society (TCAS), National 
Identification Authority (NIDA), Tanzania lnstltute of Education (TIE), MKURABITA, 
Business Registre~tions & Licensing Agency (BRELA), Tanzania Revenue Authority (TRA), 
Operators' Association of Postal Network (OAPN), and BOT will preside over the NSC. 

National Technical Th.e team is made up of senior officers from twenty seven relevant Government ~inistries 
Committee and Agencies, Regulatory Authorities, and Practitioners' Associations namely 

MOF(UR1].- MOF (RGZ), CDD, MIT, PMO - RALG, MLEY, SSRA, TlRA, TCRA, CI"SA. DIB, TBA, 
TAMFl, FlU, MOAT, liT, TSSA, TBA, TIE, TCAS, NIDA, TIE, MKURABITA, BRELA, TRA, OAPN, 
and BOT which wUI preside over the NTC. 

National Secretariat Bank of Tanzania (Bon 

Rwanda 
Institutes/ Bodies-

Flnancial Education The 12 members from the Financial Education Strategy Development Working GroUp will 
Steering Committee comprise the Steering Committee, who include: 
(FESC) - Lead Entities: Ministry of Economic Planning and Finance (MINECOFIN}, Central Bank 

of Rwanda (BNR), 
- Government: Ministry of Local Government (MINALOC), Ministry of EdtJcation 

(MINEDUC), Rwanda Coope(ative Agency (RCA) 
- Private sector/Donors: Visa, Access to Finance Rwanda (AFR) 
- NGOs: CARE, CHF, SBFIC 
- MFis/SACCOs/Cooperatives: Banks/other FSPs: to be added 
- Networks and Umbrella Organizations: Rwanda Bankers Association (RBA), 
- Rwandan Association of Insurers (ASSAR}, Association of Microfinance Institutions in 

Rwanda (AMIR) 
Financial Education 
Technical Unit (FETU) 
Financial Education Stakeholders who seNe as representatives for their larger industry groups' interest it 
Strategy Working consists of: 
Group - Government Ministl)' of Local Government (MINALOC), Mlnistry of Economic 

Planning and Finance (MlNECOFIN), Central Bank of Rwanda (BNR), Ministry of 
Education (MlNEDUC) 
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Uqanda 

Financial Uteracy 
.Advisol}' Group (FlAG) 

.. 
Financial 
Information 
Grouo (FLISG) 
Kenva 
-

Literacy 
Sharing 

Private sector/Implementation Partners: Visa, Access to Finance Rwanda (AFR} o 
NGOs: CARE, CHF ' • · 
MFis/SACCOs/Cooperatives: Association of Microfinance Institutions in Rwanda 
(AMIR), Rwanda Cooperative AgengJRCA) 

Institutes/ Bodies 
- Muttitech BusinesS School 
- Uganda Bankers Association (UBA) (Chair) 
- Uganda Nationat"Examiriatiohs Board {UNEB) 
- Inter ReligiouS CounCil of~Uganda ? r · 

- CONSENT ' 
"' ·Rock Insurance Services 't UAIB 
- Ministl)' of Finance, Planning and Economic Development 
- Nile Breweries ltd. , · 
- Uganda Investment Authority (UIA)/ SIMBA !3roup 
- StraightTalk Foundation · I 
- · Pride Microfinance ltd. ' 

Membership of FUS~ is open to all tho~e w)1o have· an· interest ln working·to improve 
levels of financial Lite(acy in Uganda. : 

' 

Institutes/ Bodies 
.FEPP Taskforce FEPP Task. force members 
Members - InSurance Regulatory Authority 

- Qeposit Protection Fund 
- Central Bank of Kenya . - Ministf)' of Finance 
- Ministry of Higher Education 
- National Bank Of Kenya · 
- SwissContact 1 • 

- AMF ' -------------------
'' 

168 

I ' 

. i 

i \ 

' 1 
\ ' 

i 

. ' 
• 
' \ I 

I 
I I 

J 



I I 

(] 
I 

l I 

_j 

Regional Srudy on Financial Eiiucation in the.EAC Partner States: Fino] Report: June 2016 

DEFINITION OF MILESTONES 
. • ' '•':;+ .7 ' ' ,. • • 

the OECD/INFE Higli:level PrinClples oti National Strategies for Finandal Education recommend that a 

national strategy framework encompass the design of a tailored. roadmap including an overall and 

cross-.sectoral_v!s~on as well as reallstk, measurable and time-bound objectives. 

Th<;re are 'severa'l' challenges assodated with thes· phase. Road maps and ·action plans ior a national 

strategy must define a reall5tk objective that can be l)leasured and Y.,id~ly agreed. The roaamap 

should also plan an overall impact assessment mechanism, employeng ·a variety of quimtitative and 

qualitative instruments, from finandal literacy indicators and programme evaluation evidence to 

consultation with implementing stakeholders. In addition, identifying and securing appropriate _ 

resources can require pooling budgets of· different publlc authori!lesl defining appropriate 

frameworks for the contribution (fmandal or in-kind) of private institutions, or even changing finandal 

sector regulation to _defme levies· on the industry. Thl5 l5 made even more _challenging as resources 

must be sustainable over time, given the long-term nature of finandal education polldes. 

From Roa.dmap to Action Pla·n . 
The ·development and implementation of national strategies can be set out in roadmaps and/or in 

action plans or a combination of the two. The dl5!lnctian between the _two guiding documents might 

not apply to all national strategies, as objectives are set differently and,by a·.clifferentnumber/range of 
I 

institutions and stakeholders depending on national drcumstances. 
... ... :• 

The nation~ I strategy _docum~nts that are_ approved by public authoritles a~q qiten ~h9wcase_d oo 

national strategy websites ·can be described as roadmaps. These are designed in almost all countries 

with a national strategy in development- or implemented. As mentioned in the OECD/INFE High-level 

Prmdples (OECD/INFE, 2012b), roadmaps are aimed at setting overall agreed priorities, medium- and 

long-term·objectives,.as well as target audiences, deflning governance mechanl5ms and establlshing 

methods for the overall impact assessment of the strategy. They can also identify the appropriate 

resources for the national strategy. 

Roadmaps are often drawn in co-operation with stakeholders from the private and not-for-profit 

sectors, as well as the input of relevant public authorl!les involved in the national strategy. Thls can be 

achieved through inter-sectoral meeting within the publlc sector, publk consultation, as well as by 

assigning different thematic areas of the roadmap to working groups composed of private sector 

organisatlons under the sUpervision of a government representative. 

In addltton to roadmaps, some countries have also developed, and made public, more detailed 

operational plans that are· implementation-oriented by nature. These are often defined as action 

plans. A llmited number of actions plans to implement the national strategy have been establl5hed so 

far (12 among the economies part of the OECD/INFE survey), consistent with the smaller group of 

economies that have entered the implementation phase of the strategy. These action plans, in 

addition to the elements of a roadmap, also provide more predse targets and/or benchmarks to be 

met or expected outcomes of these interventions. 
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In Rwanda, the Financial Education Program has been divided into various segments, and --priority . 

criteria. The segments and criteria are presented in the fLgure below: 

Adults (18%) 
36 to 65 years 

means 
target population, including securing funding 
Flgure 16-1: Segments and Prtorlty Crlterla : 
NFES, Rwanda has further broken-down fLnancial educatio~ programs for each group. The action 

plans arose from FinCap and FinScope analysis, as well as inte':'iews with key stakeholders. 

Action plans also set out priorities and targets for the implementation of the strategy and identify 

indicative actions for the institutions (b~th public and from the not-for-profL~ and private sector) 

contributing to the implementation of the strategy. 

EAC Partner States can explore using road maps targeted at various groups/ populat.lon; e.g. youth, 

children. The case of the United States is a useful-example of a road map drafted for a specifLc target 

group, young pe~ple: starting from an agrded priority of the et;ategy, Le. improving the fmancial 
" 

literacy ofyoung people, the document sets medium and long term objectives around.key areas and 
. - . , - I . 

_ idetitifLes the expected results. · 
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'· • >1. .• 

CASE STUDY: _UNITED STATES: A roadmap for a specific target grou~: young people48 

In October 2012, the United States Financial Literacy and Education Commission4~. committed to helping Americans! 
by making Starting Early for Financial Success a·strat'E!gic focus tq !Tiake· improvements in the financial literacy of 
young people. The Commission selected this strategtc focus, recognising that the fLnanciat stability of young people I 
-and their families- is vital to the overall strength of the United States' economy. 

- . 
The strategic focus is intended to serve as a platform for achieving a primary puq~ose of the Commission- to better 
coordinate res purees ,and activities among the Commission's member agendes~0. A shared strategic focus should· 
help Commission_ ry1ember _agencies better coordinate activitieS, achieve greater effectiveness and efficiency, 
leve_rage resource~. ~nd identify areas w~ere additional resourc~s might be needed ... The Commission identified 

·specific outcomes to ensure accountabitity and to better assess the Commission's impact from its efforts. Key areas 
and .Objectives id~ntified were the f~llowing: · 

~Key areas U~ Objectives i 
American youth are financially Increase the financial knowledge, skllls, confidence, and access of youth by the I 
capable by "the time they reach time they leave school by ensuring children (1) are effectively taught financial 
adulthood. basics by informed and confident parents, teachefs, or others, and (2) have 

.. lncrease access to basic ftnancial products and services, such as savings accounts as a 
wav to oromote a lifetime of financial caoabilitv. 

Higher education is wlthin reach 
· to more Americans, and is 

understood and evaluated as an 
investment. 

Americans start to plan and take 
action early in their careerS for 
long-term financial Wetl-belng. 
Learning about and assessing the 
effectiveness of fmancial 
capability throUgh .research and 
evaluation is an on-qoinq priority. 

Increase the number of students who are sufficiently preparea to evaluate the 
best .way to pay for higher education by helping students, potential students, 
and their families wisely use tools and information to make good decisions 
about paying for higher education. 

More young adults and newly-employed workers are better prepared to (1) 
manage short and long-term expenses and investments and (2) plan, save, and 
invest for retirement and other lonq term qoals. 
Identify ongoing support for research and evaluation that implements the 

·Commission's Research Priorities, both as stand-alone research and integration 
into other research. 

Expected Outcomes ~ 

As a result of the Commission's strategic focus on Starting Early for Financial Success1 a number of outcomes have 
been identified. that impact the fi.nancial.literacy and decision making of young Americans. The Comrpission, its 
member a9Emcies, and otlier partners are expected to see the fotlowing results of their work: · 

: •· ' • I ' 

- . More ftnancial institutions wilt develop plans to open savings accounts for children, through venues such as 
; scho"ot-tiased bank or. credit union programmes, to help children build sound financial managemerit habits.> 
.More fed~raUy funded· social service providers wilt be able to connect their low-income clients to resou(ces 

· on fiilancial edUCation and asset-building. This will help the clients better inanage their financial resources. 
Through summer or other employment programmes, more communities witt offer opport.unities for yotith' 
to obtain- fmandal education and access to products and· services to help them manage their money safely 
and affordably, such as direct deposit into a bank·or credit union account 
More school counsellors and others witt be able to better guide students and their families to make sound 
financial decisions about higher education choices. 
More institutions of higher education will plan to expand financial. education provided to students. 
More borrowers of federal student loans will become aware of and consider repayment options to help 
them manage their debr.-
More workers in the federal government and beyond will have access to financial education in the 
workplace to help them make informed choices to manage their current needs and debt and plan and save 
for their retirement 

"NATIONAL STRATEGIES FOR FINANCIAL EDUCATION: OECDfiNFE Policy Handbook 

~ 9 The !=ommisslon was established under the Fair and Accurate Credit Transactions Act of 2003. It is chaired by the Secretary 
of the Treasury or designee and currently includes representatives of 21 federal agencies, listed below, and the White House. 
The Dodd-Frank Walt Street Reform and Consumer Protection Act of 2010 provided that the Director of the CFPB would serve 
aS the Vice Chairman of the Commission. 

· 
5° Commission memb:ers: 9ffice of the Comptroller of the Currency (OCC); Board of Governors of the Federal Reserve System 
(FRS); Federal Deposit Insurance Corporation (FDIQ; National Credit Union Administration (NCUA); Securities an'd Exchange 
Commission (SEQ; Departments of Treasury, Education (ED}, Agriculture (USDA), Defense (DoD), Health· and Human Services 

. (HHS), Housing and Urban Development (HUD), Labour (DOL), and Veterans Affairs fVA); Federal Trade Commission (FfC); 
General Services Administration (GSA); Small Business Administration (SBA); Social Security Administration (SSA); Commodity 
Futures Trading Commission (CFfC); Office of Personnel Management (OPM); Consumer Financial Protection Bureau (CFPB); 
Federal Emergency Management Agency {FEMA) and The White House Domestic Policy Council 
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AU of these activities wut be informed by, and further inform, effective practices for promoting fmanclalliteracy to 
help more Americans build a sounder financial future. 
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" ' 

17. REGIONAL EDUCATION FRAMEWORk 

Finanda1 literacy has gained ·international recognition as a r.riticai life skill for individuals. Thus 

financial education strategies involve the introduction of financial education life skills into the school, 

tertiary institution and workplace curriculum and the design and implementation of dedicated 

learning frameworks for all 

Financial education life skills is a behaviour change programme that involves creating awareness of 

finances and financial products, effective communication of available fmancial products and decision 

making initiatives by consumers to make use of appropriate ftnancial products. The fmancial 

education learning frameworks for_ all involves the introduction of financial education life skills into 

curriculum design and implementation. 

Financial education life skills should be introduced for schools, out of school youth, adults in 

wor.kplaces, self-employment and community at large. Financial education life skills is a behaviour 

change programme that involves creating awareness of finances and fmancial products, effective 

communication of available financial products and decision making initiatives by consumers to make 

use of appropriate financial products. 

The guidelines and guidance recommend in particular that countries promote financial education life 

skills in and out of schools by: 

1) lntegrating.financial education into in and out of school, tertiary and workplace curriculum for 

children, youth and adults as part of a co-ordinated national strategy for financial education and 

on the basis cif identified needs; 

2) Setting appropriate, tailored and quantifiable goals of fmancial education into-in and out of the 

. schoo~ tettiary and workplace curriculum for children, youth and adults, including through 

-dedicated learning frameworks; 

3) Starting to teach financial education as early as possible·and preferably at the beginning of formal 

schooling and throughout one's life; 

4)- Implementing financial education in and out of schools, tertiary institutions and workplaces in a 

flexible manner adapted to nationa~ regional and local circumstances either through a standalone 

or a cross curricular approach; 

5) Identifying appropriate, commensurate and long-term financial and in-kind resources to ensure 

the sustairiability and credibility of the development and implementation of financial education in 

and out of the schoo~ tertiary institutions and workplaces; 

6) Planning and establishing, at the outset of the programme, methods and criteria to evaluate the 

progress. and impact of financial education in and out of schools, tertiary institutions and 

workplaces; . 

7) Ensuring suitable involvement of important key stakeholders through both a top-down and 

bottom-up approach. This should include a leading and coordinating role for the government and 

ministry of education, other public authorities and the education system as well as a pivotal role 
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for teachers.and an approprlate role for parents, the loc~l communlty, students and other relevant 

·stakeholders; 

8) ·tdentlfylng, devlslng and maklng avallable adequate supportlng tools and means to key 
' I 

stakeholders ln the educatlon system to facllltate the ~fficlent lntroductlon of financlal educatlon 

for allln and out of schools, tertlary lnstltutl~ns and workplaces. These should lnclude: 
' ' ' 

approprlate lnformatlon and tralnlng of teachlng staff; 
avallablllty and provlslon of hlgh quaJlty, objectlve and efficlent tools; 
promotion of appropriate incentives; ·and 

- exchange and promotlon of lnternatlonal good practlces. 
9) Monltorlng of progress and lmpact ~f fm.anClal edutatlon programmes ln and out of schools, 

' tertlary lnstltutlons and workplaces. The efficlency of the dlfferent approaches should be planned 
I - .: I 

and establlshed at the outset of the Frogramme. These spould preferably lnvolve the monltorlng 

of each stage of the program's lmplernentatlon and the q~antltatlve and qualltatlve measurement 

of short-term outcomes and long-term lmpacts ln order to lmprove lts efficlency and the 

accountablllty of lnvolved stakeholders over tlme. 

We provlde on the followlng page, respondent's response on areas of lnterest. 

...... 
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Po n' s Areas Of Interest 

Seventh Other services Credit card Credit card 

Eighth ' ' 
lnve~t~imts in unit funds Investments 'in unit funds Currency exchang~. 

', .. 

to answer 

l ___ _ 

Credit card 

Insurance policies 

Mortgage loan 

stock 

Ba!'lk dePosit account 

'•·. 

Mortgage loan 

Private pension fund policies 

Investments in unit fur!ds 

None of the above 

to answer 

Bank plastic card 

.. )." 

··. , .. '· 
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Countries' Summary Framework per in9~stry 

A. Banking 

·=--~=§..iinJry-::__-~':.-~~:~· . _ ... -·~-~~·-_ · ·_ ~~~r:eas~~~~o_C~S.~-~----~~ -. 
Burundi · Bank deposit account 

Bank cUrrent account 

···--- ·-. 

Kenya 

-RWanda--·---,-

; -
! -

I • 

Consumer credit 
Credit cclrd · 
Mortgage loan 
Currency exchange 
Bank plastic caid. 
Saving 
Budgeting 
Debt management 
Banking technology (mobile banking, mobile money, ATMs) 
Risk management, I · 
Consumer rights ~ responsibilities 
Financia! negotiations ' 
Investing 
Consumer Prote'O'ct~io~n,_ __ 
Mortgage lo.an 
Bank current.account 
Bank deposit account 
Consumer credit, 
Credit card 
Bank plastic card 
Currency exchange 
Saving 
Budgeting 
Debt management 
Banking technology (mobile banking, mobile money, ATMs) 
Risk managenient 1 1 ' 

Consumer rights & resporisibutties 
Financial negotie~tions : 
Investing 
Consumer Protection 
Mortgage loan---------

Bank plastiC card 
Bank current account 
Credit ca-rd 
Currency e'xchang~ 
Consumer credit ' 

1 - Bank deposlt a~count ' . ' i Savmg 
! · Budgeting 
1 - Debt management 
1 - Banking technology (mobile banking, moblte money, ATMs) 
/ - Risk management 
j - Consumer rights & responsibilit~es 
1. - Financial negotiations 
! Investing , 

I 
~ Consumer Prot,,e,ct,io""n"-----

; Tanzania ~ Bank current account 
! -· Bank deposit account 
I - Credit card 
l - Mortgage loan 
1

1 

- Currency exchange 
- Consumer credit 

1 · Bank plastic card [. 

I - SavLng · i 
- Budgeting · 

J - Debt management . i 
i · Banking technology (mobile banking, mobile money, ATMs) I 

~----------'-[ ~-- Risk man~gement __J 

I : 

f 
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Copptry_ 

··uganda-----

ke~S"~i Foi:US 
Consumer rt9h\S -& reSilonstbtuties 
Financiat·negotlations -~·;: ·.·r~;! 

Investing 
Consumer Protection 

-Ba-nk aepOStt-aCCoUrlt ___ _ 
Bank current account 
Mortgage toan 
Consumer credit 
Currency exchange 
Credit card 
Bank plastic: card 
Savlng 
Budgeting 
Debt management 
Banking technology (mobile banking, mobile money, ATMs) 
Risk management 
Consumer rights & responsibilities 
Financial negotiations 
Investing 

----- -------· --~~nsu!!l~!J_JE._t~c!Lo_E~ __ 

~: Insurance . . 
- --::7CoUTitiY_-~--~-~-::::-:'":'-:~-- ··. -.:._,------~------,~--~~'"Ai-iiis'-o'lFOCliS~;;::~~;-y;_~-:~:---.--_·_-:---
BUrundi·- -----'---Tnsuranc~·pc;fiC'tliS- --

Kenya 

i" -

Risk rv1anagement & Insurance 
Remittances 
Consumer Protection insur:ance potra:es-·----
RLsk Management & Insurance 
Remittances 
Consumer Protection ~ .:.: 

_, 

-Rwanda:------ ·-----,nsurancepotrctes-- -------------------,----------·-
~ -, Risk Management & Insurance 

Remittances 
Consumer Protection 

·-ran"ZanTa·-- -~--,----l-n5UranCe policies_ -----------

Risk Management & Insurance 
Remittances 

__________ j_:__g,.D_S.~!!!!!:_.E!_o~~ion _________ :....:..:.:__. ________ , 
Uganda ! - Insurance policies ' 

l Risk Management & Insurance 
l - Remittances 

Cg_n~~'?l-~I..Pr~te_£t~on_ 

C. Capital Markets 

J:,~:·:._:f_sj_UpJfi::::;~~{~~j}]~~22 . .,:Z:~~:.=;?~ -~~f~~,~-_!?{f."-!!f.f:;_!:f. :··.)X-~;~J~i~,,-~·i:J;:i~~t)~.;~'k~·;:~i 
Burundi ! - Investments in companies' stock 

; Kenya 

Rwanda 

: Tanzania 

1 ;:- Investments in unit funds 
I Shares/stocks/bonds/capital markets 
· Investors Protection 

' : - Investments in comoanies' stock 
. Investments in unit funds 

Shares/stocks/bonds/capital markets 
Investors Protection 
Investments in com"=p':ac:ncciec:s'"' s::tc:o::ck;:--------- i 
Investments in unit funds 
Shares/stocks/bonds/capital markets 
Investors Protection 
Investments in companies' stock 

'-----~---.L'----"-Inv~~tn:~_nts in ~!l.!!__~nds ___ _ 

'' . 
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- - _· q_t?_Uf!!!Y_ -. 
---- - - -- ~ -~ ... A~e-;s Oi FOCUs-· ~ 

·- - Shclies/stOCkS/bCindS/CapYtai:-rli~rl<etS·-·
Investors Protection 

·-oga-ncra-:----------~lnvestments·yn cOmpanies~ stOck--------------- -· 

Investments in u·nit funds 
Shares/stocks/bonds/capital markets 

__________ -~:_ .J~vestQ~ f!:..C?1~0!_D...!I___ __ J _ _:_ ______ --~---------- ---

D. Pensions 

.. , .: ._; .. Country~~-:.~,;:--~-=-~·~;::;--::- ~.-:-.:--.--;Are.3s.oiFOCUs ,··:~:-- :-"~-"":··-·--o--~--7~-. 
·--surund-,-- -~--~-'--'"'PriV~ltep'enSlOiif'Und pancTeS ----~---··-~---- -----~ 

Kenya 

Rwanda 

- Tanzania 

Pensions and Social security 
Remittances ' 

. Consumer Prote-ction 
; - Planning for old age 

4'------pfivate pension fun-d pollcies 
Pensions and So~ial Security 
Remittances · 
Consumer Protection 

Planning for old aoe ----------------
Private pension fund policies 
Pensions and Soda'l Security 
Remittances 
Consumer ProtectiOn 
Planni~g for ol_cl_<!ge ______ _ 
Private pension fund policies 

l - Pensions and Social Security 
! Remittances 
I Consumer Protection 

______ .:._ ___ ~-------~-----r!an!Jlng_f9~!S!_C!9~---------~-------------
Uganda 1 - Private pension fund poU!=ies 

: - Pensions,and Social Security 
1 - Remittances · 

Consumer Protection 
-- -~-e_t_~_':l!'~ng. !9i old .?9~-------

E. Micro-Finance and SACCOS 

f;:.:i,:~tifl fOilnt&-~G":~~~;~.f::;,:{;t~~:~~-~?~?:f\~~;_'t;}:}-:;Jte::fOl F.~&i.i~~~1.~d1'hlS~t~;E%:~f:?-~: 
J Burundi 1 - Consunier credit ·· 

i - Consumer Protection 

---+·,,·~-=--~~~~:e~
5

~tm~en~~~~-----------------------------
Consumer credit 
Consumer Protection 

Kenya 

1
'. - Loans 

-Investments 
~R~w~a~n-.d~a-~-~--i----c~Onsumercredtt --

Consumer Protection 
loans 
Investments 

Consum_e!_~redit ---------------
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' 

~'!'!ntry Xreas of FocuS 
Consumer ProtecttO~ 
loans 
Investments -uga·ncra·-- --~-~- --- -- ~cansu·mer·credtt -·-
consumer Protection 
loans 
Investments ··-··------
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18. FINANCIAL EDUCATION STRATEGIES ~OR EAC PARTNER STATES 
' I ' .. ' I ~ • ! ' 

' I ' 
Flnanclalllteracy is about understandlng money and flna 0ces and belng able to confldently apply that 

~ , , II ' I ' 

knowledge to make effective ftnancial decisions. Knowing how to make sound money decisions is a 

core skill in today's world, regardless of ag~. Because 'f'fnanclal literacy is important Governments 
'\' ' I ·, 

should prepare a Natlonal Financial Literacy Strategy (the Strategy) in consultatlon with key flnancial 

literacy partners and stakeholders, and after c~niiuctlng cor.slderable research lnto what citizens know 

and don't know about money matters and".what'v~e do and ~bn•t do in this area. 

The natlo.nal Strategy to :mprove flnanciall;tk;~cy 'should ~~; foun~ed on the followlng core principles: 
I I • , l''o 

• inc/usiveness--reachlng all partlcula'riy tncse most in"need and future generations of consumers 
and investors; i .; .I \ , 1

; 

• engagement-helping all appreciate' the importance of financial literacy and that small things 
done regularly make a real difference; 
diversi~elivering learning that recognises the different ways people learn and allows all to 

. ' I 
participate; I · 1 _ 

• knowledge and empowerment-giving all access to information, tools and ongoing support 
systems; : 1 \ 1

1 
1 ' ' • • 

' ' 
• improving outcomes-recognising that information alone is not always enough and using 

additional mechanisms to achieve better cutciomes; · . . 
• partnerships-mapping and building or ~xisting foundations to flU gaps and ensure ell sectors 

and agencies work cooperatively; and • :. : · : · 
• measurement-evaluating our work to kn:Jw what- is ap~ is no-t ·effective, and learning from and 

sharing·these evaluations · ! · · 

These principles guide how Strategy will be formulated, what initiatives to focuses on, which 
. ' ' 

demographic groups to focus on and how we propose to irriolement it. 
' 11. 

'I 

ELEMENTS OF THE STRATEGY 

Overall the Strategy should aim to help all to improve their flnancial wellbeing by education and 
" ' 

services in EAC Partner States. Implicit in th€ Strategy is th~t ihls must be a long-term endeavour that 
. ;· I 1 •• I ; ' . -

spans generatlons. , 1 ! 
' ' 

There should be four core elements of the Strategy: 

Using educational pathways to build fmanCial: literacy for all; 

• Providing all with trusted-and indepe~dent iilformation, tools and ongoing support; 

• Recognising the limits of education and ; information, ~nci developing additional innovative 

solutions to drive improved flnancial welloJirl~land behwi~urkl chan~e; and 

Working in partnership and promoting t\eJt pr~ctice. 1 ' ' • • 
'' ' 

A. Using Educational Pathways to Build Fina~clal Litera<y for All 

. ' 
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Financlalliteracy education through established education and training pathways is a key element of 

the Strategy. ; · ',"'. .. . " 

1. Effec1ive integration of flnancial education into school education is the cornerstone to 

bringing about long-term generational change in knowledge, attitudes and behaviours. For 

this reason, much of the Strategy should focus on strengthening flnanclal llteracy education 

at school: 

2. However, the Strategy recognises that learning is not conftned to childhood or the classroom, 

but takes place throughout life and requlres targeted approaches that match content, 

learning styles and delivery·channels to different audience needs. 

3. Further education pathways (through vocational educatlon institutions, unlverslties, 

workplaces, and established adult and community education networks) are important avenues 

for building, consolidating and extending financial literacy skills and knowledge. 

4. The ftnancialliteracy programs dellvered by lndustry and other government agencies play an 

important role in thls element of the Strategy. While different agencies focus on different 

aspects of finandalliteracy, the focus is on: 

areas with the greatest potential to achieve broad generational change, using school and 

further education systems, workplaces and established community sector networks; 

groups most ln need of flnancialllteracy asslstance-retlrees and pre-retlrees, young people, 

women and others over-represented ln the lowest financlalliteracy qulntlles or excluded from 

traditional avenues for flnandal information and advice; and 

financial issues and products that are poorly understood and whose misuse or non-use can 

cause the greates.t harm. 

In order to reach these groups, the Strategy should contain _initiatives and priorities to be 

utilised across the llfelong learning continuum. 

B. Providing All with Trusted and Independent Information, Tools and On-going Support 

People today are increasingly responsible for their own long-term financial health and need ongoing 

support to manage this responsibility in a constantly changing financial seJVices landscape. This work 

will give all access to the baslc lnformatlon, tools and support systems they need to manage thelr 

money better. 

The key lnltlatlve ln thls area ls the development of a consumer webslte. The slte ls deslgned to be 

trustworthy, motlvatlng and accesslble. It alms to engage people and help consumers and lnvestors 

make financial decisions that improve their tives, by providing information, tools, guidance and 

motivation. 

C. Beyond The Provision of Education and Information to Create BehaviouraL Change and 

Improve Financial Outcomes 

Financial literacy is not just about increasing knowledge of money matters and flnandal products, but 

actually assisting and empowering consumers and investors to make better financial dedsions and 

take actlon to achleve better financlal wellbelng. 
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Movlng beyond the provLSLon of lnformatlon to actually effectlng posltlve actlon and achlevlng 

deslrable outcomes requlres the employment of a ran'ge of regulatory strategles. Thl; Strategy 

recognlses thls and suggests new and .lnnovatlve approaches to promotlng flnandal wellbelng. In 

partlcular, through the webslte, all are provlded wlth lndependent, free, rellable and accesslble 

personalised money guldance tools, deslgned to engage peopie and lead to posltlve actlon, 

D. Working In Pa·rtnership and Promoting Best Practice 

· The Strategy should rely on effectlve partnershlps and coordlnatlon between all those lnvolved ln 

flnanclalllteracy work. Key partners ln the development and lmplementatlon of the Strategy are other 

government departments and agencies, schools, higher e~ucatlon, ftnandal institutions, businesses, 

unions and non-government organisations, including cotr]munity groups and charities: 

' 
· The approach stresSes the importance of research as the foundation of sound, evidence-based 

proposals, and evaluatlon to help understand what works and what does not. A lead role should be 

taken. in consumer protection regulation for finandal
1 

services. Multiple regulatory tools can be 

brought to the task of lrnprovlng EAC Partner States'' flnanci.al wellbelng from communlcatlon, 

education and guidance through to enforcement action where requlred. 

Restorlng the confldence of consumers and lnvestors and encouraglng them to make lnformed 

flnanclal declslons.ls key to promotlng effectlve, compet~tlve markets. The study clearly hlghllghts the 

lmportance of lmprovlng flnanclal llteracy levels and the need to relnforce core financlal llteracy 

concepts such as budgeting and saving, responsible use of cr~dit, diversification and investing only in 

products that are understood. 

MAP OF THE NATIONAL FiNANCIAL LITERACY STRATEGY . ' 

The study looks ln greater detall at what EAC Partner States know about money matters, what they 

actually do or do not do when making money decisions and why, and how to achieve behavioural 

· change. 

Thls docu·ment sets out core prlnclples and themes, and some of the speclfLc actlons tb be taken by 

the agencies involved. It does not contain det.3ited work plans, but describes some initiatives in more 

detall for lllustratlve purposes or because they are central to the Strategy. An overall map of the 

Strategy wlll be reported annually to tbe Government on progress ln lmplementlng the Strategy 

182 



__ 1 

I , 

.i I 

I 
' 
' ' 

Regj:mal Srudy 011 Finai1cial Education in the EAC Parmir: Suites: Ffndi Report: June 2016 

<~(. 
FINANCIAL EDUCATION CURRICULUM AIMS; OBJECTIVES AND CONTENT FOR EAC 

PARTNER STATES - : •• L ~ . ,. 1, 

Aims 

In order to attain the broader fmancial sector pollcy objectives of EAC Partner States, the aims of 

financial education will be to: 

a) create awareness and support the financial capability 
b) increase financial capability through effective decision making 

Objectives 

The pollcy objectives include: 

a) increasing awareness, effective decision making and savings; 
b) facilitating/optimizing government payments (e.g. G2P); 
c) strengthening credit culture, i.E!: wise use of credit and timely repayment to avoid penalties; 
d) promoting competition between providers through comparison shopping; 
e) increasing confiderice in -and u~e of- formal intermediaries; 
f) supporting the adoption of new technologies such_as mobile banking and agent banking 

Content 

1) Savings 
2) Government Payments (for exan1ple G2P) 
3) Credit Culture · · · 

4) Comparison Shopping; 
5) Formallntermediaries 
6) Mobile Banking and Agent Banking 

A. Aim of Financial Education in Banking 

By the end of the programme, a person who receives financial literacy education in banking should 

have, at a minimum, the knowledge and ability to competently perform the basic tasks in making 

effective decisions of banking and managing their personal finances. 

Objectives of Financial Literacy Education in Banking 

By the end of the programme, a person should be abl~ to: 

a) appreciate financial literacy education in banking as a way of life 
b) acquire basic skills and knowledge to issues related to banking and money management 
c) appredate and demonstrate ability to use credit from banks wisely , 
d) demonstrate use of debt management skills in day to day handling of money from banks 
e) apply appropriate risk management strategies to protect assets acquired using money from 

banks 

Unit 1: Introduction to Financial literacy Education in Banking 

By the end oi the unit, a person should be able to use financial literacy education in banking to 

understand how money works and reallze fmancial goals 

Financial Literacy Education Sub-Uni~ 
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1. Meaning of financial literacy educati?n i.n banking 
' ' ' By the end of the sub-unit, a person should be able to: 

i) deliberate on the meaning of financial literacy education in banking 
li) discuss the benefits of financialliter~cy education in banking 

Content 
i) Meaning of financial literacy education in banking 
ii) Benefits of fmancialliteracy education in banking' 

2. Sources of financial literacy education in banking 
By the end of the sub-unit, a person should be able to: ·· 
i) identify sources of financial literacy education in banking 
ii) differentiate between financial ser:vices ard financial·products in banking 
iii) apply the decision making model in making sound fLnancial decision in banking 

·content 
i) Sources of financial literacy education in banking 
ii) Financial services and financial products in banking 
·iii) Decision maki~g model in maklng sound financia~ decision in banking 

Unit II: Banking and Money Management 
By the end of the unit, a person should be able to recognize how banking, cash flow management and 
net worth analysis can be used as tools to achieve fmancia[goals. 

' ' ' ' 

Banking and Money Management Sub-Units 
1. Banking i : 
By the end of the sub-unit, a-person should 15e able to: 
i) identify the process of banking · ; · i 
ii) display banking of money 
iii) make use of emerging technologies for banking 

Content 
i) Process of banking 
ii) . Banking of money 
iii) Emerging technologies for banking 

2. Cash Flow Management 
By the end of the sub-unit, a person should be able to: 
i) identify the components of a budget ' · 
ii) create personalized budget documents 
iii) revise their budgets to reflect current cash flow 
lv) use emerging technologies to achieve financial goals 

Content 
i) Components of a budget 
ii) Personal budget documents 
iii) Budgets to reflect current cash flow 
iv) Emerging technologies 
3. Personal Net Worth 
By the end of the sub-unit, a person should be able to: 
i) ·identify the components of a personal net worth statement 
ii) create personalized net worth statements 
iii) understand that their net worth will. vary as the values of their assets and liabilities change 

Content 
i) Components of a personal net worth statement 
ii) Personal net worth statement ' 
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.~------------------

LLL) Assets and lcabclltces 

4. Finandal Goal Setting . 
By the end of Hie sub-unct, a person should be able to: 
c) dcfferentlate between short and long term flnandal goals 
U) prtoritlze thetr ft.nandal goals 
LLL) construct a reallstcc fcnanccal goal actcon plan 
iv) revise their flnandal goals as life drcumstances change 

Content 
c) Short and long term fcnandal goals 
LL) Personal flnandal goals 
LLL) Flnandal goal actcon plan 
cv) Fcnandal goals as lcfe ccrcumstances change 

Unit Ill: Bank Credit 
By the end of the unct, a person should be able to demonstrate know how and where to obtacn bank 
credct, and the crnplka!lons of uscng and rncsuscng credct · 

Credit Sub Units 
1. Obtaining Credit from Banks 
By the end of the sub-unct, a person should be able to: 

c) dlscover types of credct from banks 
LL) assess whcch types of credct from banks are better sucted for partccular purposes than 

other types -
m) recognize fLnandalcns!ltutlons where credct can be obtacned 
cv) appredate how the bank credct appllcatcon process works 

Content 
c) Types of credct from banks 
LL) Types of credct from banks better sucted for partccular purposes 
LU) Types of ftnandalcnstltutlons offercng credct 
tv) Bank Credit appUcation-process 

2. Utilization of Bank Credit 
By the end of the sub-unct, a person should be able to: 

c) comprehend the legalcmplccatcons of uscng bank credct 
li) appreciate what a bank credit report is, how to dispute errors in a bank credit reports, and 

what a consumer's rcghts are regard eng J<ank credct reports 
Ul) comprehend what bank credct scores mean and the scgnlftcance of thecr use en modern lcfe 
cv) recognize what precautcons can be taken to prevent cden!lty theft, fraud and what to do cf 

victimized 

Content 
l) Legalcmpllcatcons of uscng bank credct 
LL) Bank credct report 

a. Error dcsputes en bank credct report 
b. Consumer rights in banking 

LLL) Bank credct scores 
iv) Precautions to prevent identity theft, fraud and what to do if victimized 

Uni.t IV: Debt Management of Money from Banks 
By the end of the unit, a person should be able to recognize how using debt can be a tool in asset. 
bulldcng 

Debt Management of Money from Banks Sub-units 
1. Debt Measurement 

By the end ofihe sub-unct, a person should be able to: 
l) know what tools are avallable to them to measure thecr debt load 
U) · determcne what thecr approprcate debt load cs 
LLL) understand the dcfference between good debt and bad debt 
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Content 
l) Measurement tools of debt load 
Lt) Appropriate debt load 
iii) Good debt and bad debt 

2. Debt Resolution 
By the end of the sub-unit, a person should be able to: 

i) recognize the warning signs of excessive consumer debt 
ii) understand options available to assist with excessive debt loads 
L[i) evaluate whlch professionals can assist in dealing wlth excessive debt issues 
Content 
i) Warning signs of excessive consumer debt 
L[) Options available to assist with excesslve debt loads 
lil) Dealing wlth excessive debt issues 

Unit V: Risk Management Strategies 
By the end of the unit, a person should be able to use appropriate risk management strategies t6 
protect assets acquired using money from banks 1 •· 

Risk Management Strategies Sub-units 
1. Insurance 

By the end of the sub-unit, a person should be able to: 
i) differentiate among the types of insurance products 
li) understand their insurance needs 
iii) comprehend the implicatlons of being insured or uninsured 

Content 
i) Types of insurance products 
ii) Insurance needs 
iii) · lmpUcations of being insured or uninsured 

c 2. Risk Management 
By the end of the sub-unlt, a person should be able to: 

i) : evaluate the effectlveness of rlsk management tools lri protectlng against financlalloss 
L[) assess thelr rlsk tolerance level ' 
lil) use rlsk tolerance levels ;,n developlng rlsk management strategles 

Content 
l) Effectlveness of rlsk management tools ln protectlng against financial loss 
Lt) Risk tolerance level 
Ltl) Risk management strategies 

B. Aim of Financial Literacy Education on Insurance 

By the end of the programme, a person who receives financial literacy education on insurance should 
have, at a mlnlmum, the knowledge and abllity to competently perform the baslc task of maklr1g 
effective decisions to use relevant insurance policies to protect assets and manage risks. · 

Objectives of Financial Literacy Education on Insurance 

By the end of the programme, a person should be able to: 

a) appreciate financial literacy education·on insurance 
b) acqulre basic skills and knowledge to issues related to money management and Insurance 
c) appreclate and demonstrate abillty to use credlt wlsely lor lnsurance purchase 
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d) demonstrate use of debt management skills ln handllng of money 
e) apply appropriate insurance and risk management strategtes to protect assets 
f) ~mplement investmen~ and retirement planning strategies to achieve finandal goals 

Unit I: Introduction to Financial Literacy Education on Insurance 
By the end of the unlt, a person should be able to use financlalllteracy educatlon to understand how 

insurance works to protect assets against risks. 

FINANCIAL LITERACY EDUCATION ON INSURANCE SUB-UNITS 

1. Meaning of financial literacy education on Insurance 

By the end ofthe sub-unit, a person should be able to: 
l) dellberate the meaning of flnancialllteracy educatlon on lnsurance 
ii) examine the dlfferent types of lnsurance pollcles , 

- iii) o~tline the benefLts of finandalliteracy education on insurance 

Content 
i) Meaning of flnandalliteracy education on insurance 
ll) Types of lnsurance policles 
lli) Beneflts of financlalllteracy educatlon 

2. Sources of financial Literacy education on insurance 
By the end of the sub-unlt, a person should be able to: 
l) ldentlfy sources of flnancialllteracy educatlon on insurance 
ll) differentlate between financlal servlces and financlal products 
ill) apply the declslon maklng model in maklng effectlve financial declsions to use lnsurance to 

protect assets against risk 
Content 
i) Sources of financial literacy education on insurance 
ll)' Flnanclal services and flnanclal products ' 

- lv) Declsion maklng model in making ·effective flnanclal declsions to use insurance to protect 
assets against rlsk 

Unit II: Money Management and Insurance 
By the end of the unlt, a person should be able to recognlze how cash flow management and net 
worth analysts can be used as tools to release money for lnsurance to protect assets agalnst rlsks and
achleve financial goals. 

Money Management and Insurance Sub-Units 
1. Cash Flow Management 

By the end of the sub-unit, a person should be able to: 
i) . dlscover the components of a budget 
ll) generate personallzed budget documents 
lli) adjust their budgets to reflect current ce_sh flow 
lv) ·make use of emerglng technologies to achieve flnanclal goals 
v) apply the decision maklng model to purchase an approprlate insurance policy to protect 

assets 

Content 
i) Components of a budget 
ii) Person-al budget documents 
ttl) Budgets to reflect current cash flow 
iv) Emerging technologies 
v) Appropriate insurance policy to protect assets 

2.- Personal Net Worth 
By the end of the sub-unit, a person should be able to: 
i) recognlze the components of a personal net worth statement 

ii) put together personallzed net worth statements 
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lli) appreciate that the[r net worth wlll rcse and fall as the value of the[r assets and lcabllltles
change 

tv) apply the decls[on maklng model to purchase an appropr[ate cnsurance poltcy to protect 
assets 

Content 
[) Components of a personal net worth statement 
U) Personal net worth statement 
Ul) Assets and llabtlthes 
tv) Approprcate cnsurance pol[cy to protect assets 

3. Financial Goal Setting 
By the end of the sub-unlt, a person should be able to: 
[) d[stingucsh between short and tong term flnancial goals 
[[) pr[oritize thecr f[nancial goals 
Ul) construct a reallstlc financial goal action plan 
iv) adjust the[r finandal goals as llfe circumstances change 

Content 
c) Short and long term financial goals 
[[) Personal flnancial goals 
l[i) Fcnancial goal act[on plan 
iv) Ftnancial goals as life circumstances change 

' Unit Ill: Credit and Insurance 
By the end of the unit, a person should be able to demonstrate ~now how and where to obtain cred[t 
for [nsurance purchase, and the [mplications of uscng and mtsus[ng cred[t 

Credit and Insurance Sub Units 
1. Obtaining Credit for Insurance 
By the end of the sub-un[t, a person should be able to: 
t) dlstlnguish the types of cred[t 
li) understand which types of credit are better su[ted for [nsurance 
[[[) dlscover f[nancial[nstltutions where cred[t can be obtained 
iv) take advantage of the credit applccation process to get credit for [nsurance 

Content 
i) Types of credit 
[[) Types of cred[t better su[ted for [nsurance 
il'L) Flnanclallnstitutlons offering credit 
[v) Credct appllcatcon process 

2. Utilization of Credit for lnsurartce 
By the end of the sub-unit, a person should be able to: 
i) comprehend the legal implications of using credit for insurance 
ii) appredate what a credit report for insurance is, how to dispute errors in credit reports, 

and what a consumer's r[ghts are regardcng cred[t reports 
[[[) dlscern what credit scores mean and the scgn[ficance of the[r use 
tv) recognize what precauhons can be taken to prevent [dentcty theft, fraud and what to do [f 

victimized 
Content 
i} Legal implications of using credit for insurance 
[[) Cred[t report 

a. Error dtsputes in cred[t report 
b. Consumer rtghts 

lU) Credit scores 
iv) Precautlons to prevent ident[ty theft, fraud and what to do [f v[ctlmized 

Unit IV: Debt Management and Insurance 
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1\,. 

By the end of the unit, a person should be able to rec~gnize how using debt and insurance can be a 
tool for asset building and protection respectively 

Debt Mari.agement and Insurance Sub-units 
1. Debt Measurement 

By the end of the sub-unit, a person should be able to: 
i) discern what tools are available to them to measure their debt load 
ii) determine what their appropriate debt load is 
iii) comprehend the differences between good debt and bad debt 
iv) acquire assets using good debt 
v) protect assets acquired using appropriate insurance policy 

Content 
i) Measurement tools of debt load 
li) Appropriate debt load 
iii) Good debt and bad debt 
iv) Asset acquisition· 
v) Asset protection 

2. Debt Resolution 
By the end of the sub-unit, a person should be able to: 

i} recognize the warning signs of excessive consumer debt 
ii) understand options available to assist with excessive debt loads 
iii) ~valuate which professionals can assist in dealing with excessive debt issues 

Content 
i) Warning signs of excessive consumer debt 
ii) Options available to assist with excessive debt loads 
iii) Dealing with excessive debt issues 

Unit V: Insurance and Risk Management 
By the end of the unit, a person should be able to use appropriate insurance risk management· · 
strategies. to protect assets · 

Risk Management Sub-units 
1. Insurance 

By the end of the sub-unit, a person should be able to: 
i) differentiate among the types of insurance products 
ii) understand their insurance needs 
iii) comprehend the implications of being insured or uninsured 

Content 
i) Types of insurance products 
ii) Insurance needs 
tii) lmpllcations of being insured or uninsured 

2. Risk Management 
By the end of the sub-unit, a person should be able to: 

'• 

i) evaluate the effectiveness of insurance risk management tools in protecting against . 
financial loss 

ii) assess their risk tolerance level 
ill) employ risk tolerance levels in developing insurance risk management strategies . 

Content 
i) Effectiveness of insurance risk management tools in protecting against finandalloss . 
ii) Risk tolerance level 
iii) Insurance and risk management strategies 
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Unit VI: Investing & Retirement Planning 
By the end of the unit, a person should be able to implement lnyestment and retirement strategies to 
achieve financial goals 
Investing & Retirement Planning Sub-units 

1. Planning 
By the end of the sub-unit, a person should be able to: 

i) ·differentiate among the types of investment vehicles 
ii) identify the types of financial institutions where investment products can be purchased 
iil) appreciate the differences between retirement and non-retirement, and qualified and non-

qualified investments · 
iv) recognize the importance of planning for retirement 

Content 
i) Types of investment vehicles 
ii) Types of financial institutions where investment products can be purchased 
iii) Retirement and non-retirement, and qua lifted and non-qua lifted investments 
iv) importance of planning for retirement 

2. Strategies 
By the end of the sub-unit, a person should be able to: 

i) evaluate the risks and rewards associated with investment options 
ii) understand the cole risk tolerance plays when choosing investment vehicles 
iii) comprehend.ihe legal implications of investing 
iv) assess their overall flnancial situation in determining retirement needs 

Content 
i) Risks and rewards 
il) Role of risk tolerance 
iii) Legal implications of investing 
iv) Retirement needs 

C. Aim of Financial Literacy Education in CapitaL Markets 

By the end of the programme, a person who receives financial literacy education on capital markets 

should have, at a minimum, the knowledge and ability to competently perform the baslc task of . 

making effectlve decislons on capital market products thro~gh saving, buying, investing and selling 

when the need arises . 

Objectives of Financial literacy Education in Capital Markets 

By the .end of the programme, a person s~ould be able to: 

a) . appreciate finanCial literacy education on capital markets 
b) acquire basic skills and knowledge to issues related to capital markets 
c) appreciate and demonstrate abUlty to use information on capital markets Wisely tor money 

management 
d) demonstrate use of decision making skills in handling of capital market products 
e) apply appropriate risk management strategies to protect capital market products 
Unit 1: Introduction to Financial Literacy Education on Capital Markets 
Bythe end of the unit, a person should be able to use financial literacy education on capital markets 

to understand how the capital markets works 
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' t;;. 
FINANCIAL LITERACY EDUCATION SUB-UNITS ON CAPITAL MARKETS 

1. Meaning of financial literacy education on capita~ ma~kets 

By the end of the sub-unit, a person should be able to: 
l) deliberate the meaning of financial literacy educa!lon on capital markets 
il) present the benefits of financial literacy education on capital markets 

Content 
i) Meaning of financial literacy ~ducation on capital markets 
ii) Benefits of financial literacy education on capital markets 

2. Sources of financial literacy education On capital markets 
By the end of the sub-unit, a person should be able to: 
i) identify sources of capital markets financial literacy education 
ii) differentiate between capital markets financial services and financial products 
iii) Apply the decision making model in making sound capital market decisions 

Content 
i) Sources of financial capital markets literacy education 
li) Capital markets financial services and flnancial products 
iii) Decision making model in making sound capital markets fLnancial decision 

Unit II: Money Management and Capital Markets 
By the end of the unit, a person should be able to recognize how cash flow management and net 
worth analysis can be used as tools to achieve financial goals of saving and inves!lng in the capital 
markets. 

Money Management and Capital Markets Sub-Units 
1. Cash Flow Management 
By the end of the sub-unit, a person should be able to: 
i) identify the components of a budget 
ii) create personalized budget documents 
iii) revise their budgets to reflect current cash flow . 
iv) use emerging technologies tci achieve financial goals in the capital markets 
Content · ~ · 
i) · . Components of a budget 
i) Personal budget documents 
il) Budgets to reflect current cash flow 
iii) Emerging technologies in the capital markets 

2. Personal Net Worth 
By the end of the sub-unit, a person should be able to: 
i) Name the components of a personal net worth statement 
li) Produce personalized net worth statements 
iii) Appreciate that net worth will vary as the value of securities, bonds ancj stocks change 

Content 
i) Components of a personal net worth statement 
ll) Personal net worth statement 
ill) Securities, bonds and stocks 

3. Financial Goal Setting for Capital Markets 
By the end of the sub-unit, a person should be able to: . 

i) clifferentiate between short and long term financial goals on securities, bonds and stocks 
ii) prioritize their ftnancial goats on securities, bonds and stocks · 
iii) construct a realistic financial goal action plan for handling securities, bonds and stocks 
iv) revise personal financial goals as securities, bonds and stocks change 
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Content 
t) Short and long term financial goals on securities, bonqs and stocks 
tt) Personal flnandal goals on securities, bonds and stocks 
ttt) Financial goal action plan for handling securities, bo~ds and stocks 
tv) Financial goals as securttles, bonds and stocks chang~ 

Unit Ill: Credit 
By the end of the unit, a person should be able to demonstrate know how and where to obtain credit 
and the tmpltcattons of using and misusing credit for securities, bonds and stocks . . .. 

' j ' ! I ~ 

Credit Sub Units 
L Obtaining Credit 
By the end of the sub"unit,.a person should be able to: 
t) identify the types of credit used to 9btatn securttfeS, bonds and stocks 
tt) appreciate which types of credit are better suited for secu'rlties, bonds and stocks 
v) dlscover types of fmandaltnstttutions.where credit can be obtained for securities, bonds and 

stocks 
til) demonstrate how the credit application process works 

Content 
t) Types of credit 
ii) Types of credit better suited for parttcular purposes 
til) Types of ftnancialtnstitutions offering credit 
tv) Credit appUcat[on process · 

2. ·utilization of Credit 
By the end of the sub-unit, a person should be able to: 

t) comprehend the legal impUcations of using credit for securities, bonds and Stocks 
ii) understand what a credit report is, how to dispute _errqrs in credit reports, and what a 

consumer's rights are regarding credit reports 
lit) understand what credit scores mean an,l,the s_lgnlflcance of their use in capital markets · 
tv) recognize what precautions can be talien to prevent identity.theft, fraud and what to do [f 

victimized 

Content-
[) Legal impUcatlons of.ustng credit 
ii) Credit report _ 

a. Error disputes ln Credit report 
b. Consumer rights 

iii) ·credit scores 
iv) Precautions to prevent identity theft, fraud and w[1at to do tf vtctlmized 

' ' 
Unit IV: Debt Management 
By the end of the unit, a person should be able tc recognize hoy; debt can be used as a tool in 
acquiring capital market products 1 

Debt Management Sub-units 
1. Debt Measurement 

By the end of the sub-unit, a person should be able to: 
t) identify what tools are available to measure their debt load 
ii) determine appropriate debt load Ls ' 
iii) differentiate between good debt and bad debt 

Content 
l) Measurement tools of debt load 
tt) Appropriate debt load 
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iii) Good debt and bad debt 

2. Debt Resolution 
By the end of the sub-unit, a person should be able to: 
t) recognize the warning signs of excessive consumer debt 
ii) appreciate options available to assist with excessive debt loads 
Hi) appraise which professionals can assist in dealing with excessive debt issues 

Content. 
i) Warning signs of excessive consumer debt 
ii) Options available to assist with excessive debt loads 
iii) Dealing with excessive debt issues 

Unit V: Risk Management 
By the end of the unit, a person should be able to use appropriate risk management strategies to 
protect capital market products 

Risk Management for Capital Market Products Sub-units 
1. Insurance 

By the end of the sub-unit, a person should be able to: 
i) differentiate among the types of insurance products for capital market products 
ii) understand ·insurance needs for capital market products 
iii) comprehend the implications of being ·insured or uninsured 

Content 
i) Types of insurance products 
ii) Insurance needs · 
iii) Implications of be\ng insured or uninsured 

2. Risk Management · 
By the end of the sub-unit,·a person should be able to: 
i) evaluate the effectiveness of risk management tool' in protecting against ftnancialloss 
ii) assess their risk tolerance level 
iii) use risk tolerance levels in developing risk managernent strategies 

Content 
i) Effectiveness of risk management tools in protecting against financial loss 
ii) Risk tolerance level 
iii) Risk management strategies 

Unit VI: Investing & Retirement Planning 
By the end of the unit, a person should be able to use capital markets products to implement 
investment and retirement strategies to achieve finandal goals 

' . 
Investing & Retirement Planning Sub-units 
1. Planning 

By the end of the sub-unit, a person should be able to: 
t) differentiate among the types of capital markets investments 
il) identify financial institutions where investments in capital market products can be 

purchased 
iii) appreciate the differences between retirement and non-retirement, and qua lifted and 

non-qualified lnvestments 
iv) recognize the importance of planning for retirement 

Content 
i) ·.Types of capital markets investments 
li) Types of financial institutions where investments in capital market products can be purchased 
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iii) Retirement and non-retirement, and qualified and non-qualified investments 
iv) importance of planning for retirement · 

2 .. Strategies 
By the end of the sub-unit, a person should be able to: 
i) evaluate the rlsks and rewards assodated with capital markets investments 
ii) understand the role risk tolerance plays when choosing capital markets investments 
iii) comprehend the legal impllcations of investing in capital markets 
lv) assess overall ftnancial situation in determining retirement needs 

Content 
i) Risks and rewards 
ii) Role of risk tolerance 
iii) Legal implications of investing 
iv) Retirement needs 

D. Aim of Financial Literacy Education on Pension 

By the end of the programme, a person who receives financial literacy educatio~ should·have, at a 
minimum, the knowledge and ability to competently perform the basic task of making effective 
decisions of managing personal finances to invest in pension. 

Objectives of Financial Literacy Education on Pension 

By the end of the programme, a person should be able t6: 

a) appreciate financial literacy education on pension 
b) acquire basic skills and knowledge to issues related to pensions money management 
c) . appreciate and demonstrate ability to use credit wisely 
d) demonstrate use of debt management skills in day to day handling of pension money 
e) apply appropriate risk management strategies to protect pension 
f) implement ifwe.Stment and retirement planning strategies to achieve flnancial goals 

Unit 1: Introduction to Financial literacy Education on Pension 
By the end of the unit: a person should be able to use financial literacy education to understand how 

money works and realize financial goals of contributing to pension 

FINANCIAL LITERACY EDUCATION ON PENSION SUB-UNITS 

1. Meaning of financial Literacy ~d~~ation on pension 

By the end of the sub-unit, a person should be able to: 
i) deliberate the meaning of financial Uteracy education on pension 
ii) discover the benefits of financial literacy education, 

Content 
i) Meaning of financial literacy education 
ii) Benefits of financial literacy education 

2. Sources of financial literacy education 
By the end of the sub-unit, a person should be able to: 
i) identify sources of financial literacy education on pension 

. ii) differentiate between financial services and financial products 
iii) apply the decision making model in making sound financial decision to invest in pension 

Content 
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i) Sources of financial literacy education on pension 
ii) Financial services and financial products 
iii) Decision making model in making souri·d financial decision to invest in pension 

Unit II: Money Management 
By the end of the unit, a person should be able to recognize how cash flow management and net 
worth analysis can be used as tools to achieve pension financial goals .. 

Money Management Sub-Units 
1. Cash Flow Management . 

By the end of the sub-unit, a person should be able to: 
i) discover the components of a budget 
ll) create personalized budget documents 
ill) adjust their budgets to reflect current cash flow 
iv) utilize emerging technologies to achieve financial goals 

Content 
i) Components of a budget 
ii) Personal budget documents 

. iii) Budgets to reflect current cash flow 
iv)· Emerging technologies 

2. Personal Net Worth 
By the end of the sub-unit, a person should be able to: 
i) name the components of a personal net worth statement 
ii) produce personalized net worth statements 
iii) understand that net worth will vary as personal pension change 

Content 
i) Components of a personal net worth statement 
ii) Personal net worth statement · . ' 
iii) _personal pe_nslon . 

3. Financial Goal Setting 
By the end of the sub-unit, aperson shoLild.be able to: 

·, 

i) differentiate between short and long term financial pension goals 
ii) prioritize pension financial goals · ' . . ' 
iii) . construct a realistic pension financial goal action plan 
lv) revise their pension financial goals as life clrcumstances·ch;Jnge 

Content · 
i) short and long term financial pension goals 
ii) Personal pension financial goals 
iii) Pension financial goal action plan 
iv) Pension financial goals as life circumstances change 

Unit Ill: Credit 

. ~ .. 

•. I ., . 

By the end of the unit, a person should be able to demon?trate know how and v,:here to obtain credlt, 
and the lmpllcatlons of uslng and misuslng credlt 

Credit Sub Units 
1. Obtaining Credit 
By the end of the sub-unit, a person should be able to: 
l) differentiate among the types of credlt . 
ll) understand which types of credit are better suited for persons with pension 
lll) ldentlfy types of fmancial institutions where credlt can be obtained 
iv) understand how the credit application process works 

Content 
i) Types of credit 
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ii) Types of credit better suited for particular purposes 
iii) Types of financial institutions offering c~edit 
iv) Credit application process 

2. Utilization of Credit 
By the end of the sub-unit, a person should be able to: 

i) comprehend the legal implications of using credit 
ii) understand what a credit report is, how to"dispute errors in credit reports, and what a 

consumer's rights are regarding credit reports · 
iii) understand what credit scores mean and the significance of their use in modern life 
iv) recognize what precautions can be taken to prevent identity theft, fraud and what to do if 

victimized · 

Content 
i) Legal implications of using credit 
li) Credit report 

a. Error disputes in credit report 
b. Consumer rights 

iii) Credit scores 
iv) Precautions to prevent identity theft, fraud ?nd what to do if victimized 

Unit IV: Debt Management i 1 • ." 

By the end of the unit, a person should be able to'recognize how using debt can be a tool in pension 
and asset building · 

Debt Management Sub-units 
l. Debt Measurement 

By the end of the sub-unit, a person should be able to: 
i) appreciate what tools are available-to them to measure debt load 
ii) determine what appropriate personal debt load is · 
iii) comprehend the difference between good debt and bad debt , : 
Content 
i) Measurement tools of debt load 
ii) Appropriate debt load 
iii) Good debt and bad debt 

2. Debt Resolution 
By the end of the sub-unit, a person should be able to: 

i) recognize the warning signs of excessive consumer debt 
· ii) understand options available to assist with excessive debt loads 
iii) evaluate which professionals can assist in dealing with· excessive debt issues 

Content 
i) Warning signs of excessive consumer debt 
ii) Options available to assist with excessive debt loads 
iii) Dealing with excessive debt issues 

Unit V: Penslqn RiSk Management 
By the end oftheunit,·a person should be able to use appropriate risk management strategies to 
protect personal pension · : . 

Pension Risk Management Sub-units 
1. Insurance 

By the end of the sub-unit a person should be able to: 
i) differeniiate among the types of pension insurance products 
ii) understand personal pension insurance needs 
iii) comprehend the implications of pension being insured or uninsured 

' ; ' ' . ~ ' 

Content 
i) Types of pension insurance products 
ii) Personal pension insurance needs 
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iii) Implications of pension being insured or uninsured 
2. Pension Risk Management 

By the end of the sub-unit, a persbn shq'uld be able· to:·- · • 
i) evaluate the effectiveness of risk management tools in protecting pension against financial' 

loss · 
ii)_ assess personal pension risk tolerance-level 
my use risk tolerance levels in developing pension risk management strategies 

Content 
i) Effectiveness of risk management tools ln protecting pension 
U) Personal pension risk tolerance level 
ill) Risk management strategies 

Unit VI: Investing & Retirement Planning 
By the end of the unit, a person should be able to implement pension investment and retirement 
strategies to achieve financial goals -

Investing & Retirement Planning Sub-units 
l. P!annin g 

By the end of the sub-unit, a person should be able to: 
i) . distinguish among the types of pension investments . 
U) discover the types of financial'lnstitutions where pension investment products c:3n be 

purchased · · 
ill) understand the differences between retirement and non-retirement, and qualified and 

non-qualified investments 
iv) recognize the importance of pension in planning for retirement 

Content 
. i) Types of pension investments 

U) Types of fimincial institutions where pension investment products can be purchased 
Ui) Retirement and non-retirement, and qualified and non-qualified investments 
iv) importance of pension planning for retirement 

2. Strategies 
By the end of the sub-unit, a person should be. able to: 

i) evaluate the risks and rewards associated with pension investment options 
li) understand the role risk tolerance plays when choosing pension investment vehicles
Uy comprehend the legal implications of investing in pension 
iv) assess their overall financial situation in determining retirement needs 

Content 
i) Risks and rewards 
ii) Role of risk tolerance 
ill) Legal implications of investing 
iv) Retirement needs 

E. Aim of Financial Literacy Education on Microfinance/SACCOs 

By the end of the programme, a person who receives financial literacy education on 
Microfinance/SACCOs should have, at a minimum, the knowledge and ability to competently perform 
the basic task of making effective decisions of managing personal ftnancesin microfinance/SACCOs. ·, 

Objectives of Financial Literacy Education on Micf'ofinance/SACCOs 

By the end of the programme, a person should be able to: 

a) appreciate Microfinance/SACCOs financial literacy education 
b) acquire basic skills and knowledge to issues related to Microfinance/SACCOs money management 
c) appreciate and demonstrate ability to use Microfinance/SACCOs credit wisely 
d) demonstrate use of debt management skUls in day to day handling of Microfinance/SACCOs 

money 
e) apply appropriate Microfinance/SACCOs risk management strategies to protect assets. 
f) <mplement investment and retirement planning strategies using Microfinance/SACCOs money to 
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achieve finandal goals · 

Unit 1: Introduction to Financial Literacy Education on Microfinance/SACCOs · 
By the end of the unit, a person should be able to use finan'cialliteracy education to understand how 

Microftnance/SACCOs money works and realize financial go~ls 

FINANCIAL LITERACY EDUCATION SUB-UNITS 

1. MeC!_ning of financial Literacy education 

By the end of the sub-unit, a person should be able to: 
i) discuss the meaning of fmancialliteracy education on l';'licrofinance/SACCOs 
ii) access the benefits of financial literacy edu'cation on Microfinance/SACCOs 

Content 
i) Meaning of fmancialliteracy education on Microfinance/SACCOs 
ii) Beneflts of financial literacy education on Microflnance/SACCOs 

2. Sources of financial literacy education on Microfinance/SACCOs 
By the end of the sub-unit, a person should' b'e able to: 
i) identify sources of Microfinance/SACCOs financial literacy education 
ii) differentiate between Microfinance/SACCOs fmancialservices and financial products 

·iii) apply the decision making model in making sound flnancial decision on 
Microfinance/SACCOs i : : . , 

Content 
i) Sources of on Microfmance/SACCOs financial literacy education 
ii) Microfinance/SACCOs fmancialservices and fmancial products 
iii) Decision making model_in_making sound financial decision or Microfinance/SACCOs 

Unit II: Money Management 
By the end of the unit, a person should be able to recognize how cash flow management and net 
worth analysis can be used as tools to achieve fmimcial goals. - ,. 

Money Management Sub-Units 
1. Cash Flow Management 

By the end of the sub-unit, a person should be able to: 
i) identify the components of a budget 
ii) c create personalized budget documents 
iii) · revise their budgets to reflect current cash flow 
iv) use emerging technologies to achieve flnancial goals of managing money from 

Microflnance/SACCOs ' 

Content 
i) Components of a budget 
ii) Personal budget documents 
iii) Budgets to reflect current cash flow 
iv) Emerging technologies 

2. Personal Net Worth 
By the end of the sub-unit, a person should be able to: 

· i) identify the components of a personal net worth statement 
ii) create personalized net worth statements _ 
iii) understand that their net worth will change as the value of assets and liabilities increase 

from Microflnance/SACCOs loans : 

Content 
i) Components of a personal net worth statement 
ii) Personal net worth statement 
iii) Assets and liabilities 
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3. Financial Goal Setting 
By the end of the sub-unit, a person should 'be able to: ·~· · ·• 
i) differentiate between short and long term financ\al goals 
ii) prioritize their financ\al goals 
iU) construct a realistic financial goal action plan 
iv) revise their financial goals as life circumstances change 

Content 
i) Short and long term financ\al goals 
ii) Personal financ\al goals 
iii) Financial goal action plan 
iv) Financial goals as life circumstances change 

Unit Ill: Credit from Microfinance/SACCOs 
By the end of the unit, a person should be able to demonstrate where to obtain Microfinance/SACCOs 
credit, and the implications of using and misusing credit 

Credit from Microfinance/SACCOs Sub-Units 
3. Obtaining Credit from Microfinance/SACCOs 
By the end of the sub-unit, a person should be able to: 
i) differentiate among the types of Microfinance/SACCOs credit 
ll) comprehend which types of credit are better suited for particular purposes 
iii) identify Microfinance/SACCOs financial institutions where credit can be obtained 
iv) appreciate how the Microfinance/SACCOs credit application process works· 

Content 
i) Types of Microfinance/SACCOs credit 
ii) Types of cieditbetter suited for particular purposes 
iii) Microfmance/SACCOs financial institutions offering credit 
iv) Credit· application proce~s . . . . . . 
4. Utilization of Credit from ·Microfinance/SACCOs 

By the end of the sub-unit, a person should be able to: , 
i) comprehend the legal implications of using credit from Microfinance/SACCOs 
ii) understand what a credit report is, how to dispute errors4n credit reports; and what a 

consumer's rights are regarding credit reports · 
iii) understand what credit scores mean and the significance of their use in modern life 
iv) recognize what precautions can be taken to prevent identity theft, fraud and what to do if 

victimized · · · 

Content 
i) Legal implications of using credit from Microfinance/SACCOs 
ii) Credit report 
a. Error disputes in credit report 
b. Consumer rights 
ill) Credit scores 
iv) Precautions to prevent identity theft, fraud and what to do if victimiZed 

Unit IV: Debt Management 
By the end of the unit, a person should be able to recognize how using debt can be a tool in asset 
building 

Debt Managem.ent Sub-units 
l. Debt Measurement 

By the end ofthe sub-unit, a person should be able to: 
i) discern what tools are available to measure their debt load 
ii) determine appropriate debt load 
iii) appreciate the difference between good debt and bad debt 
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Content. 
l) Measurement tools of debt load 
ii) Appropriate debt load 
iii) Good debt and bad debt 

2, Debt Resolution 
By the end of tne sub-unit, a person should be able to:· 

i) recogniz!= the warnlng signs of exceSSive consumer debt 
ii) comprehend options available to assist with excessive debt loads 
iii) assess which professionals can assist m dealing with excessive debt issues 

Content 
i) Warning signs of excessive consumer debt 
ii) Options available to assist with excessive debt loads 
iii) Dealing with excessive debt issues 

Unit V: Risk Management 
By the end ofthe unit a person should be able to use appropriate risk management strategies to 
protect money and assets gotten from Microfinance/SACCOs 

Risk Management Sub-units 
i. Insurance 

By the end of the sub-unit a person should be able to: 
i) discriminate among the types. of insurance products 
ii) appreciate insurance needs , 
iii) comprehend the implications of being insured or uninsured 

Content 
i) Types-of insurance products -
ii) Insurance needs 
iii) Implications of being insured or uninsured 

. 2. Risk Management 
By the end of the sub-unit a person should be able to: 

- i) evaluate ti:Je effectiveness of risk management tools in protecting against financial loss 
ii) assess risk tolerance level . . 
iii) make use of risk tolerance levels in developing risk management strategies 

Content 
i) Effectiveness of risk management tools in protecting against financial loss 
ii) Risk tolerance level 
iii) Risk management strategies 

Unit VI: Investing & Retirement Planning 
By the end of the unit a person should-be able to implement investment and retirement strategies to 
achieve financial.goals 

· Investing & Retirement Planning Sub-units 
1. Planning ' 

By the end of the sub-unit a person should be able to: 
i) differentiate the types of investment vehicles 
ii) identify the types of financial institutions where investment products can be purchased 
iii) understand the differences between retirement and non-retirement, .and qualified and 

non-qualified investments . 
iv) recognize the importance of planning for retirement 

Content 
i) Types of investment vehicles 
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ii) Types of financial institutions where investment products can be purchased 
iii) Retirement and non-retlrement and quallfied and non-qualified investments 
iv) importance of planning for retiremem 

2. Strategies 
By the end of the sub-unlt, a person should be able tcJ: 

i) evaluate the risks and rewards associated with investment options 
it) understand the role risk tolerance plays when choosing investment vehicles 
iii) comprehend the legal implications of investing 
iv) assess their overall finandal sltuation tn deterrilintng retirement needs 

Content 
i) Risks and rewards 
ii) Role of risk tolerance 
iii) Legal implications of investing 
iv) Retirement needs 
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19. IMPLEMENTATION: REGIONAL INST!TUT!ONAL ARRANGEMENTS 

The successful implementation of financi~l e~~:~a,tion s~rate~ie; in the region requires a partnership 
' I 

between partner states, the private sector, cllill society a'nd donors. This calls for a regional l 

coordinating framework to ensure the effective /m~lement'ation, 
- :; ' 

The regional Institutional framework will comprlse'the following structures: 
·,' 

Regiona\ lnstitution(s) 

EAC Secretariat 

Tanzania 

Rwanda 

Uganda 

' ' 

! Struct1ires 
I ·,, 

I Planning and infrastructure secretariat 
I 
hC,~~~~~~~----------~-~.--~ 
1 pevelop:nent partners 

i')lnistry of Finance 

~ank of Ta~ania 

Financial Inclusion National Council (NC) 
' 
~ational Financial Education Secretariat (N-FES)_ 

·!"'inistry of education and line ministries 

Ministry of EA affairs 

Development partners 

Interest groups 

-Stakeholders 

Private sector and civic society 
' 

Ministry finance 

Bank of Rwanda 

ministry of EA affairs 

GC:vernme.nt 

Min~stry_of education and affiliates 

Dev~lopment partners 

Non-Government Qrganlzation 

' ~takeholders 

Priva\e sector 

Bank'of Uganda 
: ' 

Minlstry'of Finance -

r Ministry of education and agencies 

Ministry of EA affairs 

Development partners 

Private sector 

Sta~eholders 

NGOs, civic societies and interest groups. 

. ' 
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,;._~ " 
Kenya Central bank of Kenya 

- - -
1 -:ro~-; National trE}asury .. 

- - Ministry of education and agencies I afflliates 

~ Minl5try of Labour and East African Affalrs 
" --- -

Development partners 

Interest groups 

-- -- -- - - Stakeholders --
Private sector - -
NGOs and civic society 

'. ' Burundi Bank of Burundi- (Banque de Ia Republlque du 
"Burundi) 

Ministry of finance 
Ministry of education and affiliates 

. Mlnlst(}' of regional Integration and African 

. affairs 
' ' I 

- Development partners 
Stakeholders 
NGOs and civic socletv 
Private sector 
Interest qroups 

Regwnal Milestones 

-
Key Ml!estones Due-Date ResponsibiLity Details 

Set goals and objectives 
-. 

Set or agree on baselines -' 
Set targets ,metrks, 

indi~ators 

Set up implementation 

and monitoring and .. .. " 
evaluation technical and -

- -
implementation teams 

Budgeting and budget -
adoption 

Resources mobilization -
-

and allocation 

Set agreed 

Implementation 

methodology and 

timelines 

Annual plans and 

planning 

Set and agree on 
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Implementation , 

-monitoring and 

evaluation tools 

Implementation 

Mid -term evaluation 

Mid- tenm evaluation 

status reports, validation 
-~ 

and adoption 

End-term evaluation 

End-term evaluation 

report 

Set new strategies for the -

next planning period 

Implementation Matrix 

Objectives Strategies Target Metrics Indicators T'unelines Budget 

-

Responsibility Linkages 
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20. IVIONITORING AND EVALUATION FRAMEWORK 
\ 'e 

This section addresses the monitoring and evaluation of the strategies during the next five years. 

It's the assumption of the study that evaluation v\rlll be "prospective." Meaning that evaluators wlll be 

lnvolved at the very beglnnlng of developlhg the H&:O framework ::aklng cognlzant that 

lncorporatlng M&E prospectlvely greatly enhances the quall\y of evaluatlon for several reasons. 

Beyond the value of provldlng lmmedlate feedback on the program ltself, plannlng from the start wlll 

ensure that the goals set for the program are approprlate and mea.surable; that the data needed for 

the evaluatlon are collected from the outset, whlch ls essentlal lf basellne data are requlred for 

comparlson purposes; and that the evaluatlon ls vlewed as ongolng and constructlve, whlch should 

increase the llkellhood_that the results are credlble. It may also result in cost efftciencles, because M&E 

activitles can then be structured to take advantage of program lnfrastructure ln a manner approprlate 

to its scale and resources. Flnally, it wlll, of course, be very dlfflcult to assess lmpact if the evaluatlon ls 

not planned from the outset. 

The grounding of the monitorlng and monltoring frame work wlll be based on set the: 

a) Goals (what the strategles are trylng to achleve) 

b) Objectlves (how we plan to concretely achleve those goals) 

It's the understandlng of the study that goals are broad strategles alms: that are not necessarlly 

expressed in concrete, qu'antlftable ~erms. <:;oats summarlze the strategles theory of change (a logical 

sequentlal arg~ll)ent for how and why an lnten~entlon will dellver the desired results, together with 

any assumptions .. necessary at each step of the way). Objectives are best defined as operationallzed 

goals; in other words, they are what you need t<:> do in practlr.e to actually achieve the broader 

program goals. 

Results Framework Model 

The model depicts the varlous stages ln the program's theory of change, from lnputs to ftnal 

outcomes at the objective level A results framework model, expllcltly maps the planned program 

logic in terms of the program's expected lnputs and outputs, as well as key assumptions, 

preconditions, and risks that could affect the project outcome. 

Result Framework Model 
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c~•·~--------------~----------A_s_su~·m_p_t_•o_ns_a_n_d_~~sf~'--------------------------~)· 
Source: Russia Trust Fund, (2013) 

Inputs: refer to all resources needed to carry out program activities, such as staff, ·materials, and 

finances 

Activities: Include all the actions and tasks that convert the inputs into outputs. These often resemble 

tasks on a to-do llst or include work performed. 

Outputs: are-the products and services that the project produces through its activities, the program's 

deliverables.· 

Outcomes: programs desirable behavioural changes in the target population that occur from using · 

the outputs (products and services). 

Impacts: (sometimes referred• to as fmal outcomes) are overall program goals, such as changes· in 

welfare of the target group. Final outcomes are often achieved' only over a long period of time. An 

example of a final outcome could be the reduction of total household debt. . . . 
Assumptions: are expectations about the program components and .implementation and about 

outside factors that can a'ffect program operation or success. For example a key assumption could be 

that people who have significant household· debt will watch the soap opera. If that assumption is 

wrong and th.e _program .therefore does not reach the targeted participants, there is a_ risk that- the . . 
recruitlng_ a.ctiy~ty will_ be ineffective, which would then likely threaten the program's success. 

Monitoring . 

Monitoring wUl be critical, both in and of itself but also as the underpinning of evaluations. 

Monitoring financial literacy strategies from their inception will help to ensure that those who manage 

it along with policy makers and other stakeholder to track if work plans and milestones are goin'g as 

planned tn terms of how the strategles are llilplemented and, if not, that remedles 
' rectify any pr?blems; • 

Monitoring will involve regularly collecti~g, analysing, and reviewing information about how. a 

fmancial literacy strategies implementation is progressing. It wUl be a continuous and systematic 

process that will be used to gain rapid, real-time insights into the implementation as it develops and 

on the progress it is making toward meeting work plans and milestones. Monitoring will also be used 

to track the use of the.implementation'sbudget and to identify any emerging threats to· its success.' 

Since monitoring will be a systematic process that .;,ill continuously collects and analyses information 

on the .implementation·.and delivery against planned results, monitoring will grounded in. the results 
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framework. Monitoring will therefore support oay to day strategies implementation, an everyday 

activity and conducted over the full strateg_ie_s.'· iiJlplementatio~ tt;rm. 

Monitoring System 
' ,, 

A robust monitoring system will be established in order •to provide lmplementers and other 

stakeholders with rouitne indlcators on the lrriplementation and progress of the process, as well as 

facilitate timely adjustments to emerging threats and opportunities. ln a sense, this-will serve as a sort 

of early warning system. "It Will also generate info1;mation and indicators for use in process evaluations 

if required and impact evaluations since monitoring systems and process evaluations are particularly 

closely related and often share similar lnfrastructure and data sources. 

Monitoring Implementation Plan 

An effective monitoring system will require a plan that describes how the 5ystem will be implemented. 

The study's monitoring implementation plan will be built around a results framework that includes 

inputs, activities, outputs, and (often) outcomes. In consideration will be the type of information 

needed, its source, and how frequently such information must be collected. Below is a suggested 

monitoring implementation plan. 

· Monitoring Implementation Plan Framework 

lnpm-s 

Activities 

·I I_ I I· 
Outputs 

I I I I 
Outcomes 

I I 
Final outcomes 

I I 
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Ensuring Quality monitoring System 

To ensure quality of the monitoring system, universally accepted factors applicable to any program 

that enables building of robust approach to rrlonitoring 'will be adopted. These factors are listed on 

the checklist for ensuring quality monitoring syst~in below. 

Planning for monitoring 

Implementing the monitoring plan 

Using the results of the monitoring plan 

Source: Russia Trust Fund, (2013) 

. Monitoring and Evaluation 

• Are the monitoring indicator.; clearly finked to the inputs, outputs, outcomes, and 
final outcom~s th~y are meant to measure? 

• Does the monitoring plan iden'tift all the critical risks and assumptions? 

• Are sufficient r~-sOurces available for the ongoing monitoring activities, including 
staff and matenals (such as reporting forms)? 

• Are the progra~ staff aware of their respOnsibilities in the monitoring plan? 

• Are there instructions and established processes for collecting and reporting moni-
toring indicatOrs; C:nd measures? · _ 

• ts the informal:ion~and data needed for mOnitoring captured and reported in a timely 
a1,d sysiemati.c faspion? · . 

· • Are data disa&siegated at the levers' required by the monitoring indicators? ' . 
•Is there a_pr~cess-for controlliilg the quality of the data at a!! levels? 

• Are the necessary safeguardS in place to _ensure confidentiality and privacy of the 
program benef!9aries? 

• Are the monitoring plan and reports updated regularly? 

Monitoring and evaluation levels - Secretariat level 
At EAC secretariat level implementatio~ of the strategies shall be closely monitored to ensure its 

accomplishment. The monitoring process will ·help determine whether the implementation is on 

course and establish the need for any amendments in light of the changing needs areas and 

operating environment. Monitoring, follow up ahd control'syste,\\s will be established at all levels. 

These will include progress reports, review·;ineetings a~d reports. Review meetings will be held 

between the respective EAC partner states i-n'onitoring and· evaluation implementation teams. 

During these meetings, the secretariat will receive and review 'progress reports from partner states' 

implementation teams M&E indicating overall progress made on key strategic goals and objectives. 

The nature and scope of reporting will include: 

. a. Progress made against plan; 
b. Causes of deviation from plan; 
c. Areas of difficulties and alternative solutions that may adversely- affect 

implementation. ' r 

Monitoring and Evaluation at Partner State Level 
The Plan alone does not mean the achievement ~r implementation of the strategy and its goals and 

objectives. Monitoring and Evaluation provides the backup necessary to ensure that objectives are 
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,,i( 
achieved. During the formulation of the strategy,"lr;;plementation plan indicators and projections 

somettme~ based on, past.· expertences .and certain assumptio~s may change tn the course ·of 

impleme~tation and thus a management c~nt~o'l system wih be nk'~essary to ensure the-plan stays on 

course. The following measures will be considered: 

a) Performance standards and targets: The annual performance contracts of the senior management 
team _will comprise of targets drawn from the strategic plans; 

b) Performance measurements or indicators; 
c) Performance evaluation (staff, midterm, internal and external). 

The strategic control mechanisms will include: 

a. Action Plans. 
b. A check whether the results produced by the implemented activity were those forecasted as 

outputs and whether they were achieved according to stated performance measurement 

The new approach to M&E will be more supportive and result oriented th~n activities-focused. EACs' 

Monitoring and Evaluation department could offer oversight and enhanced in tracking specific 

activities associated with the implementation of the strategic plan. E..;,c will source an external 

evaluation specialist to carry both mid-term and end -term evaluation. 
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Monitoring and Evaluation Team 

Title M & E Taslc(s) 

EAC Secretariat (a) Review: Progress made against plan 

' Causes of deviation from plan 
I 

Areas of difficulties and alternative solutions that may adversely 
. affect imelementation 

(b). Oversight 
(c). Cap_acitybuilding 
(d) Facilitate setting of regional goals, objectives, outputs, activities and 
indicators -
(e).Hotd revlew meetings -mid- term and end term 

(f). Support evaluation process 

-- -
i (g). Offer leadership 

-·-
h) .. Galvanlse·the.2oliticai goodwill 

I Partner States 

Tanzania- Financial Education Secretariat- (Under Bani< of_Tanzania) Implementation 
-Rwanda-Ministry of Finance lmplemenration 

Uganda- Banlc of Uganda Implementation 

l(enya- ( Monitoring and efficiency Unit) -Presidency Implementation 

Burundi ( Bank of Burundi- Banque de la RepubUque du Burundi) Implementation 
' 

Data Sources and Data CollectiOn Plan 

Data Sources Collection Plan 
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Data Collection and Delivery Plan 

Logical Framework ~~'-\.~:.-.:.-',!; 

s::.--.:· 

.. ~ ' 

Output 

2.1.2 
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2.2.2 I 
Key activities Resources Required 
1.1.1 Manpower: 
1.1.2 Money: 
2.1.1 Materlals: 
2.1.2 

' 
' 

' 

Performance Monitoring Plan (Year) 

i l I I 
I I ! 

Output 2.1: 
I I I I I 

I I I I 

Performance Evaluation Plan 
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21. CONCLUSION AND RECOMf"lENDATiONS 
:I 

EAC Partner States can use various methods, training and tools, at micro, meso and macro levels. It is 

important to assess preferences and needs of target groups. Some cross-cutting recommendations that 

EAC Partner States can adopt are: 

1. The study recommends a training program tailored to address this high mistrust financial institutions 

caused by insufficient fmancial literacy that generally leads to 'boycott' of financial services in the 

economy 

2. Develop standardized and tailored financial capacity and access survey for East Africa. EAC 

partner states have undertaken surveys to measure financial incluslon. Tanzanla has undertaken 

flnancial capablllty survey to determlne the level of financial literacy ln the country. It ls 

recommended that other partner states undertake financial capablllty su1vey along-slde financial 

access surveys that are currently periodlcally unde1taken. It would be important to develop a 
harmonized set financial education lndicators i~ flnancial capabillty and access surveys for the EAC. 
Harmonized indicators wlll enhance monitoring and evaluation of financial literacy and education 

inltiatlves, especially ln the long term. 

3. Enhance access to information on financial education. Develop and provlde free sources of 

flnancialliteracy information to members of the publlc on toplcs such as: keeplng track of fmances, 

plannlng ahead, chooslng flnancial pmdllcts, staying lnformed and financial control. 

• This· can be done through knowledge platform, wlth tool kits/ FE guldelines, EAC wlde 

research on FE, Best Practice Research and Case Studies, distribution of pamphlets and 

brochures, having road shows and films on flnancialliteracy related themes. 

• 

Providing trainlng information using new communication technology (e.g. internet, social 

media, and moblle phone) significantly' reduces lnformation asymmetries making access to 

training material and ftnancial education messages to a wider audience. (e.'g. Uganda's · 

www.simolifymoney.com website) 

This knowledge sharing will enhance borrowing i~itiative from other EAC states that have 

developed good initiatives and partnerships in implementing Flnancial Education and 

consumer protection e.g. Insurance Ombudsman at TIRA - Tanzania, AMIR - Rwanda after 
• • ' • I school extracurrlcular flnancial education LnLttattve, Rwanda and Uganda - Strong FE 

lmplementatlon and coordination units 

4. A major step to boost financial literacy and numeracy skills among the adult population in the 

East African member states would be to increase the household and individual income through 
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lncome generatlng programmes (hlgh [~come earners have l~ the past been assoclated wlth hlgh 
I ~-,- < )o 

flnanclalllteracy skllls). 

• Good record keeplng practlce ls assoclated wlth to hlgh flnanclalllteracy. Hence the need to 

educate the publlc on the lmportance of keeplng records on lncome and expendlture 

perlodlcally 

• Deb_t management skllls should be lmparted on the publlc to ensure that they avold 

unnecessary and unservlceable debt thls lncludes enactlng pollcy that prevents employees. 

from commltting thelr entlre salarles to debt servlclng 

-. Include the informal sector (e.g. rotational saving and credit schemes) participation in 

flnanclal educatlon due to thelr slgnlflcant numbers/ membershlp, savlngs and borrowlng 

5. Consumer protectlon measures should be lnstltuted by regulators through proper pollcy and 

goodwlll to ensure that flnanclal servlce provlders do not take advantage of the publlc through 

exploltatlve charges and terms 

Regulators should enact and enforce laws that prevent fraud and financlal abuse as a protectlonlst 

'measure ln order to prevent loss of confldence by the publlc ln the flnanclal .sector as a whole. -

Recently there has been fraud affectlng the commerclal banklng sector whlch led to the rlsk of run on 

the bank by members of the publlc who hold bank accounts. There has also been fraud ln the form of 

pyramld schemes 

6. Use of approprlate delivery channels to reach different population segments e.g. Chlldren (0-

13 years}, Youth (14-35 years} and Adults (over 36 years}. Chlldren and Youth .are the largest 

populatlon segments ln East Afrlca wlth the hlghest llteracy and rates of technology adoptlon. 

Reachlng Chlldren and Youth uslng new technology, e.g. moblle phone, soclal medla are effectlve 

tools to reach thls populatlon segment. 

• Develop currlcula for financlal llteracy for prlmary schools, secondary sc[wols, tertlary 

lnstltutlons and other lnstltutlons of hlgher learnlng lncludlng teacher tralnlng colleges. 

lntroduclng financlal educatlon ln school educatlon system (theoretlcal and practlcal). 

lntroduclng flnanclal educatlon content ln relevant subjects e.g. math. lntroduclng 

flnanclal educatlon as extra-currlculum actlvlty e.g. lnvestment clubs. Dellver financlal 

education sequentially from basic to more complex financial concepts. 

• Use of edutalnment (plays, radlo dramas and televlslon programs} are effectlve dellvery 

systems to teach flnanclal educatlon concepts e.g. targetlng populatlon wlth low llteracy 

levels 
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Training of Financial setVice providers on FE. Establish EAC certification for sector 

professionals especially for countries with nascent sectors e.g. insurance and pension 

lndustry that have deflclencles ln human resources. lncreaslng cross-border trade ln 

setVlces for professlonals and flnanclal lns~ltutlons in the EAC lncreases level of skllls, 

skllls transfer and capaclty. 

7. ·The media employed in financial llteracy educatlon should be appeallng to members of the 

publlc. and should have a wide reach for effectiveness to be achleved. In Tanzanla a hlt song 

lnvolving Klgoma all pop stars artlsts was employed ln promoting penslon savlngs by members of 

the pubUc through NSSF 

8. Engaglng and Sensltizing pollcy makers and government professionals lnvolved ln 

lmplementing finandal services inltlatives on FE. Thls wlll bulld greater understandlng and 

polltlcal good wlll and support for FE lnltiatives. It is lmportant to select approprlate champion for 

Flnancial Education (e.g. EAC Councll_of Mlnlsters, Ministry of Finance, Central Banks) Le. lnstltutlons 

that carry weight and credibility to steward growth ln financlal education. 

9. Establish technlcal working groups to drive the implementation of FE and move the project to the 

next phase of lmplementatlon 

10. There should be advocacy on behaviour change towards financial sound behaviour 
' ' 

11. All partner statee should have a financial education poUcy 
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APPENDICES 

22. KEY INFORMANT INTERVIEWS (KII) CONTACT LIST 

Key Informant Interviews: A total of sixty (60) key informant interviews were conducted in the across 
financial sub-sectors as well as with government and other key stakeholders in all five EAC Partner States 
during the fleld-work. It is appreciated that not all respondents were available for the interviews and 
questionnaires exercises. Given the time-frame to conduct the assignment and budget, it was important 
to come to a consensus with the EAC team on the most representative sample that can realistically be 
targeted during the assignment period. The EAC greatly facilitated in providing a list of key stakeholders 
to be included in the study, providing introductory letters to Klls introducing the consultants and the 
purpose of the study, providing MEAC contact person in respective member states that expedited the Klls 
process. 

Provided below is a list of key informants interviewees from Burundi, Kenya, Rwanda, Tanzania and 
Uganda. 

Name and Position ln?titution Financial 
Contact Email 

Sub~sector 

, • :;;~(c:i?iF · :} ~f '.:i,,· ··.··•.·.; 1: ;/:1;; ?u,;.~ r; .· •.:··. si.i;~ndt?r. ···/·:- ,;"ic.;(•+ '"' 'h•iC:i ~~ ,;. F ··:)•> 
Innocent Bank de la Repbulique Banking Ndabarushlmana du Burundi (BRB) 257 79936266 ndabin@vahoo.fr 
Bonlface Kaboneke, Bank de la Repbulique Capital . 

Monetary and Financlal du Burundi (BRB) Markets 25722204021; bkanoneke@gmall.com; 
Markets Department 25777741980 bkaboneke@brb.bi 
Onesphore Nshimirlmana, 
Chef de Services Fonds de Mlcro-Credit Micro-
Operations & Rural (FMCR) fmance . 25722245588; fmcrbu@yahoo.fr, 
Recouvrement 2.5779915697 no.kathos@yahoo.fr 

I Fonds de Micro-Credit Micro-Evetyne lnamahoro Rural (FMCR) ftnance 25775340466 mahoroevelvne@qmall.com 

lmelde Bankuiha Fonds de Micro-Credit Micro- imeldabamb@gmail.com 

~}".> '·• .. >:'t•.~::cc.c,.; 
Rural (FMCR) finance 25777769575 

:"Jc ,,. }, t;,';(':\ :~,;;:,. ' ;;;;z.':··;_"~-zt:; :~:;~~-:j;~f?~;&::~:~-,~,~:t~~ \l~-(~~'ti~~r[?:~~~~~~l~f: 
Ministry of Finance ' 

Herbert M. Asllmwe, and Economic herbertasiimwe@mlnecofm.go Dtrector-Banklng and non- Planning: Financial Government 
banking Unit Sector Development 25078887068 

v.rw; ahmzungu@gmail.com 

Department 0 
Ministry of Finance 

and Economic - augustine.ntaganda@minecoft 
Agustine k. Ntaganda, Planning: Financial Government n.gov.rw; 
Capacity Building and Sector Development 25078835717 ntagandaaugustine@gmail.co 
Financial Education Expert Department 6 m 

Ministry of Finance 
and Economic 

Plannlng: Financial Government 
Sector Development 25078285115 

Jessica Massle, Consultant Department 6 massleie@omail.com 
Capital Markets Capital 250 252 500 

Emmanuel Muqiraneza Authority - Rwanda Markets 332/5 prcmac@qmailcom 

217 



Regional Swdy on Financial Education in the EAC Partner Stares: Final Report: June 2016 

Name and Posttion I nstttutio n Ftnandal Contact Ematl 
Sub-sector 

Bank National du +(250) 

Rwanda 
Bankcng 788199000/ 

(+250) 
Paulin Kadahizt 0788199277 pkadahl.zc@bnr.rw 

Judcth Aguga, Technccal Access to Flnance Development 25078250775 
Director Rwanda Organization 1 jaquqa@afr.rw 

Jean Bosco !yac.u, Access to Finance D~velopment 25078830698 . 
Rwanda Organization Technical Manaqer 6 cvacu@ afr.rw 

Charlotte Hasangwlneza, Kacyiru Savings and 
SACCO 

25078416998 
Manaoer Credct Cooperative 0 chasanowire@vahoo.com 

Uncverscty of Rwanda, 

I Dr. MaNin Eli.s Mabasana, College of Business Education 25078312648 
Professor and Economics 8 embassana@sfb.ac.rN 
Joesph Mudenge; Dlrector Rwanda 5oceal Pensions 25078830796 
Planninq Division Securctv Board 4 joseph.mudenqe@rssb.rw 
Jean Pierre Majora, Association des Insurance 25078830457 assar08@yahoo.fr, 
Executive Secreta rv Assureurs du Rwanda 7 iomajor@yahoo.com 

25078785935 
NDAGIJIMANA Laurent· Association Of 

~Jjieto-fmance 8/ 
Agri-fi.nandng and Micro Finance lnstitut 25078830957 laurenti@yahoo:fr; 
business facilitator ions In Rwanda, Arrilr 8 assocmicro@yahoo.fr 

Rwanda Banker's jacky@rba.fiN 
Jacky Mugwaneza, Association Bankcng 25078830539 
Executive Secretary 1 

:.;.J?~~})i,· c·~!:c·.=·.~/ . · .. ·• ;·;;} .;u~, .... ,,,. "·· "'·•· .• ·.. . ·'. ;~e'"•;;r:·_:~.: :,~;~ · ;::'. ':: ,,; ·:Uganda~.' ·c;e,; ~;,;_,c.;t:.,:•:{ci ":· • .. ,. ·ce.. ,, :;~:'; Y'#";e. 
Joseph Luthwama; Director 

Capctal 
Research & Market Capital Markets 25641434278 - . 

Development Authorctv 
Markets 

8/791 ilutwama@cmallganda.co.ug 
Emmanuel Turyamuhika Uganda bankers 

Bankcng 
25677271234 

Ktkoni, Executive director Assodatlon 4 etkckoni@uqandabankers.orq -
25077533867 

Solomon lchumar, 
~ankcng 

8/ 
manager Research and Uganda bankers 25070316151 solomonlchumar@ugandabank 
Polccv Association 6 ers.orq 
David Ssebaddawo, Uganda institution of 

Bankcng 
25677244904 

Traininq Department Bankinq and Finance 8 dssebaddawa@ucb.or.ua 
25677249290 

SAC COs 5/ 
Wtlts Tumwine, Managing Enterprise Solutions 25671888026 tumwinew@entreprisesQlutlons 
Dlrector and Consultancy 9 consuttancv.com 
George Steven Okotha, Insurance Regulatory 

Insurance 25678294782 gsokotha@ira.go.ug/ 
Dlrector Operations '· Autho~ty of Uqanda 0 qsokotha@vahoo.com 
Chris Ka~anura, Manager Insurance Regulatory Insurance 256 ckkananura@yahoo.com; 
Insurance AuthorLtv of Uqanda 414346712 kana nu rachris@ ira.qo.uq 
Mariam Nalunkuuma, Insurance Regulatory Insurance 256 
Communications Offtcer Autho~tvofUqanda 772945414 mnalunkuuma@ira.qo.ke 

I 25677240621 

Mkrofmance 6/ 
John Mwebembezi, Chief Microfinance Support 25670240621 
Finance Offlcer Centre 6 jmwebembezl@msc.co.uq 

+256 0417 
National Social Penslons 331755, +256 

lbrahlm Buya Securltv Fund 414 250321 ibuva@nssfug.orq 
Christine B. Alupo, Director 

Banking 
25675144337 

Communications Bank of Uoanda 3 calupo@bou.or.ug 
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Name and Position · lnstitutior:t .. 

Francis Gwer 

Financial Sector 

Financial Sector 

Financial Sector 

DevelOpment 
Organization 

Development 
Organization 

Banking 

Capital 
Markets 

Capital 
Markets 

Insurance 

Insurance 

·•' 
PenSion 

Sacco's 

Develop merit 
Organization 

Capital 
Markets 

Education 

Education 

Development 
Organization 

Development 
Organization 

Banking 

25420222186 
9 

25402293510 
9 

25420292300 
0 

25420222186 

Email 
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Name and Posltion Institution 
Ftnancial 

Contact Email Sub-sector 
25522212055 

Tanzania Bankers Banking 1,2557565477 
Tusekeleqe M. Joune Association Limited 07 tuse@tanzaniabankers.org 

25522213335 
Tanzania Institute of Banking 0,2557542882 

l~rs. M.T. Kaisi Bankers 48 info@tiob.or.tz 
25522213335 

Tanzania Institute of Banking 0,2557540741 
Saad M. Banzi Bankers 08 Saadbanzi2001@yahoo.com 

25522213335 
Tanzania Institute of Banking 0,2557540503 

Martina R. Reverian Bankers 81 infQ@,tiob.or.tz 
25522211612 

Tanzania Insurance Insurance 0,2557132009 
Ms Adelaida Muganyizi Regulatory Authority 67 amuganyizi@tira.go.tz 

25522212694 
Association of Insurance 4,2557572653 

Samuel E.M. Mchopa Tanzania Insurers 32 samuel@atl.co.tz 
25522212694 

Association of Insurance 4,2557676446 
Athanas Y. Kikuji Tanzania Insurers 14' athanas@atLco.tz 

25522276168 

Pension 3/4, 
Social Security 25578435047 

Sarah Kibonde Msika Re9_1!latorv Authority 2 Sarah.msika@ssra.go.tz 
25522212898 

. Capital 3, 
Dares Salaam Stock Markets 25575428140 

Emmanuel F. Nyalali Exchange 8• enyalali@dse.co.tz 

Microfinance 
. vvtert:)l@ta mfi.com, 

Winne-Terrv TAMFI info@tamfLcom 
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23. KIIINTERVIEW GUIDE · ··-·: 

1. Please give us a brief background of your orga,nization? 

2. What financial literacy and education initiatives/ activities' do you currently have in plate? Do 
you work with other organizatio~s? Please name a few? -

3.. How would you describe the average level of financially literacy in.your country? 

4. How would you rate the savings culture in your country? 

5. What are.the most common sav~ngs or investments instruments used? 

6. How does the public generally manage to make the ends meet when· your income suddenly 
dropped due to economic shocks? 

7. How would you describe the attitudes and- money culture in your country? How do these 
behavioural factors influence the uptake of financial services? -

8. What would you say in your opinion is the credit culture in this country? When do you think 
in you experienc~ do most consumer consider buying on creditjustifLed? 

9. What in your experience are the general attitudes and perceptions towards individual life 
insurance? 

10. What are the financial education i~terventions regarding pensions and saving for retirement? 

11. What fLnancial services seem to have the most complaints from consumers? 

12. What sources do you use to deliver information about financial literacy and consumer rights 
· to the poblic? · · · 

a. Advertising . . .. 
b. Newspapers, magazines, TV programs specializing on fLnancial'issues 

. c. Specialized web sites·· - , 
d. Employees; during a personal visit or by phone, public information days, 
e. ·Independent fmandal consultants or. brokers . - . -·- -
g. Friends and acquaintances 

- h. From other sources 

13. What consumer protection initiatives/ activities do you currently have in place? Do you work 
with other organizations? Please name a few? 

14. If a conflict with a financial organization (bank, insurance company or the like) arises 
regarding the provision of financial services, how sure are consumers assured of quick and 
just resolution of the dispute? 

15. How easy is it for consumers in your sector to compare the terms and conditions for provision 
of financial services by various companies before you buy such a service? 

16. If a citizen has a deposit in the bank and this bank becomes bankrupt, do you know what 
maximum level of a deposit is entirely insured by the government? 

17. If a citizen owns shares in the unit fund, and the value of shares plummeted because of a 
large scale flnancial crisis, what is an approximate level of losses insured by the government? 
Are the public aware of this? How do they access this information? 

18. What financial services from the given below do you consumer in your sector commonly use? 

a. Consumer credit 
b. Bank current account 
c. Bank deposit account 
d. Currency exchange-
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e. -Credit card 
f. Bank plastic card 
g. Mortgage loan 
h. Insurance policies 
i. Investments in unit funds 
j. Investments in companies' stock 
k. Private pension fund policies 
L Other services 
m. none ofthe. above 
n .. I find it difficult to answer this question 
o. No answer 

19. What services do most consumers in you sector would like to know better or get additional. 
information about? ~ · ' 

a. Consumer credit 
b. Bank current account 
c. Bank deposit account 
d. Curr.ency exchange 
e. Credit card · 

. f. Bank plastic card 
g. Mortgage loan 
h. Insurance policies 
i. Investments in unit funds 
j. Investments in companies' stock 
k. Private pension fund policies 
L Other fmancialservice 
m. None oHhe above 
n. I· find it difficult to answer this question 

20. Currently many organizations related to capit~l markets declare their preparedness to deal 
with improvement of financial literacy ofthe people. What kind of trainers do you~see as the 
most suitable to deliver financial literacy program? '· · 

a. A commercial bank 
b. Pension fund and/or insurance companies 
c. Unit investment funds (management companies) . 
d. Non~government organizations or public organizations involved .in consumer rights pro~ection 

·e. Government entities regulating these .markets 
f. Higher education institutions of economic and financial profile 
g. Independent financial consultants 
h. Mass media Qournalists and TV presenters) 
L Other people 
j. I find it difficult to answer this question 
k. No answer 
l. I flnd it difflcult to answer this question 

21. There is a list below of the topics regarding various aspects of personal finance management. 
Please specify which are most interesting to learn about in the course of financial training? 

a. How to form one's own financial targets and draw a personal current financial plan 
b. What to do not to get up to one's neck in debt when using credits 
c. How to plan purchases of durables (car, apartment) and evaluate one's abilities to implement 

them 1 

d. How does the pension scheme work and what methods are available to secure one's old age 
income 

e. Banking services~ current accounts, saving deposits, and plastic cards 
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f. Consumer credits to purchase goods and,s.ervices 
g. Mortgage loans · '' 
h. Insurance and lnsurance products 
i. Prlvate penslon funds 
j. Capltal markets, stock and unlt fund shares. 
k. Sources of lnformatlon on financial servlces, how. to lnterpret the. informatlon and how to 

differentlate the advertislng informatlon from the objective one 
I. What parameters are used to compare the servlces offered by banks and other financlal 

companies . · ' 
m. What consumer rights protectlon laws are available and what one needs to do when orie's 

consumer rlghts are violated · 
n. What lnformatlon should a user pay attentlon to when slgnlng a contract wlth a bank or 

another financlal company 
o. I am not interested ln any of such toplcs 
p. I find it dlfficult to answer this question 

22. What ln your experience have been the top three key findings wlth regard to financlalliteracy 
in your industry? What has been the most unexpected findlng when promotlng financlal 
llteracy? 

23. What have been the greatest challenges you have faced so far in financial educatlon? 

24. Based on you experience what are the key three thlngs/ activitles that need to be done to 
lmprove financlalliteracy ln the country? 

·'· .~ ' 

', 
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24. SURVEY QUESTIONNAIRE 

1. Is your family used to keeping records of income and expenditures? Which option is the most 
accurate description of your (your family's) practice? · 

a. Yes, we ke~p records ~f everything, enteiing all revenues and all expenditures 
b. Yes, we keep records of everything, but not all revenues and expenditures are entered 
c. No, we don't keep records of everything, but we know in general how much moriey is 

received and spent during a month. 
d. No, we don't keep records of family's resources, and we don't have even a vague. idea of 

how much money is received and spent during a month· 
e. I find it difficult to answer this question ; 

2. How often during the last year you (your family) had any money unspent from previous 
earnings before the next moment for new: revenues arrived (wages, pension, scholarship, . 
benefit)? · 

a. Always 
b. Very often 
c. Sometimes 
d. Very rarely 
.e. Never 
f. I find it difficult to answer this question 

3. If you (your family) have/has any money left right before the next revenue arrives, what 
would you usually do with it? : . 

a. We spend it on consumer goods 
b. We keep it in cash 
c. We deposit it or do not withdraw it from the account 
-d. We invest it in the capital market 1 

e. We lend it to friends or relatives 
f. We invesfit in our own business 
g. We invest it in gold and jewellery 
h. Other 
L I flnd it difflcult to answer this questlon 
j. No answer 

4. How often during the last year did you (your family) run out of money from previous earnings 
before the new r[lOney arrived (wages, pension, scholarship, benefit, etc.)? · 

a. Always 
·b. Very often 
c. Sometimes . 
d. Very rarely 
e. Never - .. 
f. I find-it difficu_lt to answer this question 

5. What do you usually do when you (your family) run(s) out of money before the next income arrive7? . 

a. We cut down expenses and save 
b. We borrow money from relatives, friends and acquaintances 
c. We spend our· savings 
d. We use a credit card 
e. We sell our securities/shares 
f. We borrow cash on bank credit 
g. Our friends and relatives give us money free of charg~ 
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h. We work extra hou.rs or do additlonal jobs . ,. 
L We wlthdraw a requlred amount from our business 
j. Other 
k. I find it difficult to answer this questlon 
l. No answer 

6. Did you (your family) experience an unexpected significor,t reduction of your income over the last 
three years? 

a. Yes b. No 

7. How did you (your family) manage to make the ends meet when your income suddenly dropped? 

a. We cut down expenses and saved 
b. We borrowed money from relatives, friends and ocquaintances 
c. We spent our savings 
d. We used a credit card 
e. We sold our securities/shares 
f. We took a bank credit 
g. Our friends and relatives gave us money free of charge 
h. We found other sources of income 
i. I find it difficult to answer this question 
J. No answer· 

8. How often during th.e l~st year you (your family members) had to borrow to pay back your other 
debts? 
a. Always 
b. Very often 
c. Sometimes 
d. Very rarely 

. e. Never 
f. I find it difficult to answer this question 

10. Would you please say yvhether you (your family) have (has) any debts now? 

a. Yes, we have debts 
b. No, we don't have ariy debts 
c. I find it difficult to answer this questlon 

11. Please tell. us whether there are such families among your acquaintances or friends who used to be 
relatively well-to-do and then suddenly encountered financial problems? If so, then what was the· 
reason ln your oplnlon? 
a. A family started to experience financial troubles because of unfortunate series of events (a 

sudden death or loss ofajob by a breadwi.nner, a divorce, an accident, etc.) . _ 
b. A family started to experience ftnancial troubles because of a wrong money management or lack 

of ability to plan its finances (they were buying too much, took too many credits, did not plan 
their future, nved for the moment, etc.) 

c. No such families . 
d. I find it difficult to answer this question 

12. If a citizen has a deposit in the bank and this bank becomes bankrupt, do you know what maximum 
level of a deposit is entirely insured by the government? 

a. Yes b. No 

13. If a citizen owns shares in the unit fund, and the value of shares plummeted because of a large scale 
financial crisis, what is an approximate level of losses insured by the government'? · 
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a. 0 Shilltngs/ Francs,- the government does not insure against losses from the reduction of value 
of the unit fund shares 

b. 20,000 Shillings/ Francs 
c. 100,000 Shillings/ Francs 
d. 400,000 Shillings/ Francs 
e. 1 million Shillings/ Francs 
f. No limits- the government insures all unit funcj shares in their full amount 
g. I find it difficult to answer this question 

14. What phrase out of the ones given below describes best your individual life insurance situation? 

a. My life is aJready.insured for the required amount 
b. My life is insured for some amount but tile level is lower than what I believe is necessary 
c. I need to insure my life but it is too expensive 
d. I need to insure my life but I don't believe that insurance companies will pay the claim in case of 

my death 
e. I don't need life insurance actually 
f. I find it difficult to answer this question 
g. No·answer 

15. What tendencies from the ones given below you follow personally? 

a. Changes in the property market 
b. Changes of quotations and indices in the capital market 
c. Changes of interest rates on deposits 
d. Changes of interest rates on credits 
e. Changes in the inflation rate 
f. Changes in the level of public pensions, benefLts and tax exemptions 
g. Price fluctuations for oil, gold, metals, etc. 
h. Other 
i. I don't watch any trends 
j. I ftnd it difficult to answer this question 

16. What sources do you use to get information about the above tendencies? 
a. Advertising 
b. Newspapers, magazines, TV programs spedalizing on financial issues 
c. Specialized web sites · ' 
d. Bank officers, employees of insurance and management companies, during a personal visit or by 

phone . 
e. Independent financial consultants or brokers 
i. Friends and acquaintances 
j. From other sources 
k. I ftnd it difficult to answer this question 

17. Did you happen to buy a financial service during the last five years which you were sorry about later 
as the service did .not meet your needs 
a. Yes · 
b. No 
c. I find it difficult to answer this question 

18. What kind of service was it? 

a. A bank deposit 
b. A contract with a private pension fund 
c. A stock 
d. A bank credit card 
e. A bank debit card 
f. A consumer loan 
g. An insurance policy 
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h_, A car credit- _ 
L A mortgage loan 
j. Another service 
k. I don't remember 
I. I fend it difftcult to answer this question 

19. What did you do after you discovered the problem? 

a. Nothing 
b. I stopped using the service before the contract expired (closed the deposit, account, sold the unit · 

shares, cancelled the insurance contract, etc.) - -
c. I submitted a grievance to the 'company which sold me the product 
d. I submitted a claim to the appropriate government authority 
e. Other 
f. I find it difftcult-to answer this question 
g. No answer 

20. If a conflict with a financial organization (bank, insurance company or the like) arises regarding the 
provision of financial services to you, how sure a(e you in the quick and just resolution of the dispute? 

a. I am completely sure 
b. I am rather sure 
c. Fifty-flfty 
d. I am not quite sure 
e. I am not at all sure 
f. I find it difficult to answer this question 
g. No answer 

21. Do you consider yourself a ftnancially literate person? 

a. No knowledge and skills 
b. UnsatisfactOty knowledge and skills 
c. Satisfactory knowledge and skUls 
d. Good knowledge and skills 
e. Excellent knowledge and skills 
f. I find it difficult to answer this question 

22. Imagine, than you deposited the ·money 'in a bank account at 8% interest rate, while the anriual 
inflation rate was 10%. Do you think the money from your account can buy rnore or less, or the same 
amount of goods and servlces on average now as a year ago? · · 

a. More than a year ago 
b. The same 
c. Less than a year ago 
d. I cannot estimate it even roughly 

23. What do you think deserves primary attention when one has to compare betwee'n thebanks 
to choose the one where to take a credit from? 

a. Bank's reputation (fame) and its reliability 
b. View of the bank office and qualifications of its personnel 
c. Credit interest rate and the credit cost 
d. Gifts and advertising campaigns 
e. l cannot estimate it even roughly 

24. When do you think buying on credit is justified? Choose only one answer. 

a. If a shop has sales for the goods I need 
b. If the interest rate on credit is higher than the one on deposit 

227 



Regional Study on Financial Education in the EAC Partner Sta,tes: Final Report: June 2016 

c. If a person needs to pay for education which would allow to get a better paid job 
d. If a person really needs a vacation but does not have money at the moment 
e. I cannot say anything even roughly 
f. No answer 

25. There is a list below of the topics regarding various aspects of personal finance management. Please 
specify which are most interesting to learn about in the course of financial training? 

a. How to form one's own financial targets and draw a personal current financial plan 
b. What to do not to get up to one's neck in debt when using credits 
c. How to plan purchases of durables (car, apartment)'and evaluate one's ·abilities tc>'lmplement 

them 
d. How does the pension scheme work and what methods are available to secure one's old age 

income 
e. Banking services- current accounts, saving deposits, and plastic cards 
f. ·consumer credits to purchase goods and services 
g. Mortgage loans 
h. Insurance and insurance products 
i. Private pension funds 
j. Capital markets, stock and unit fund shares 
k. Sources of information on financial services, how to interpret the information and how to 

differentiate the advertising information from the objective one 
l. What parameters are used to compare the services offered by banks and other financial 

companies 
m. What consumer rights protection laws are available and what one needs to do when one's 

consumer rights are violated 
n. What information should a user pay attention to when signing a contract with a bank or 

another ftnancial company 
· o. I am not interested ln any of such topics 
p.. I find lt difficult to, answer this question 

26. Currently many organizations related to capital markets declare thelr·preparedness to deal with · 
improvement of financial literacy of the people. What kind of trainers do you see as the most 
suitable to deliver flnanclalliteracy program? 

a. A commercial bank 
b. Pension fund and/or insurance companies 
c. Unit investment funds (management companies) 
d. Non-government organizations or public organizations involved in consumer rights protection 
e. Government entitles regulating these markets · 
f. Higher education institutions of economic and financial profile 
g. Independent financial consultants 
h. Mass media Gournalists and TV presenters) 
l. Other people . 
j. I flnd it difficult to answer this question 
k. No answer 

27. Let's assume that in addition to your regular income your family got an extra of 40% to. your 
regular income. What would you do with this money most likely? · 

a. I'll spend it on the purchase of household goods (furniture, clothes, home electronic 
appliances, etc.) 

b. I'll try to add money (through borrowing, e.g.) and buy a plot of land, a car, etc. 
c. I'll make long-term savings to accumulate money for more expensive things (a house, apartment, 

expensive car, etc.) 
d. I'll make reserves (for unexpected event, special events, for a rainy day, etc.) 
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e. I'll repay my earlier debts . , 
f. I'll spend it on entertainment, on travel'of'.vacation 
g. I'll invest it in my own business 
h. I'll spend it on education and development of my chlldren 
l. I'll spend it on upgrade of my skllls or training for a new vacation/profession 
j. ·I'll spend it on'my medical'treatment and that of my close farnlly · · · 
k. I'll buy an insurance policy for myself or the famlly, spend it on voluntary pension (through a 

pension fund) . · . . . 
l. I'll buy gold, jewels ana tf\e like 
m. l'llinvestit in the baDk deposit at an interest rate .. · · . 
n. I'll b'uy shares and either stock of companies, buy government bonds (obligations and the· 

like) 
o. Other · 
p. I find it difficult to answer this question 

28. How do you (does your family) usually manage your everyday revenues? 

a. -I try to save something and spend the rest of the money on the everyday needs 
b. I spend money on the everyday needs and save the rest · 
c. I spend all the money on everyday needs and db not save anything 
d. I find it difficult to answer this question 

29. People save or invest for different reasons. What are your (your family's) personal reasons to 
have made savings or .. investments? 

a. for a rainy day, for unexpected expenses 
b. For retirement' 
c. To get income in the .form of interest, increased market value of assets, etc. 
d. To leave something fo'r children to inherit · 
e. To increase my living standards in the future 
f. I like saving rather than spending money 
g. To be independent and be able to make choices 
h. To spec4late or :the s:to'k-~xchange 
l. No pacticulilr niason, this .. is a famlly tradition 
j. Forandtherreas6n ., · · 
k. I find it difficult to answer this question 
l. No answer 

30. If you (your family) do/does not make savings, what is the reason?" 

a. 1 don'nrusi firiancialinstitutioris 
b. I cannot do this because of a low income 
c. I don't see the point in making savings 
d. I cannot resist the temptation to spend the money on shopping 
e. for another reason 
f. I find it diffLcult to answer this question 
g. No answer 

31. A) What fina_nc;ial services from the given below do you personally use? 

a. Consumer credit 
b. Bank current account 
c. Bank deposit account 
d. Currency exchange 
e. Credit card 
f. Bank plastic card · 
g. Mortgage loan 
h. Insurance policies 

.·1 
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L Investments in unit funds 
j. Investments in companies' stock 
k. Private pension fund policies 
L Other services 
m. none of the above 
n. I find it difficult to answer this question 
o. No answer 

32. B) What financial services from the given below do your family members use? 

a. Consumer credit 
b. Bank current.account 
c. Band deposit account 
d. Currency exchange 
e. Credit card 
f. Bank plastic card 
g. Mortgage loan 
h: Insurance policies 
i. Investments in unit funds 
j. Investments in companies' stock 
k. Private pension fund policies 
L Other financial service 
m. none of the above 
n. I find it diffLcult to answer this questio~ 
a. No answer 

33. What financial services-of the listed above do you personally plan to use in the n!'ar 2 years? 

a. Consumer credit 
b. Bank current account 
c. Band deposit account 
d. Currency exchange 
e. Credit card 
f. Bank plastic card 
g. Mortgage loan 
h. Insurance policies 
i. Investments in unit funds 
j. Investments in companies' stock 

L Private pension fund policies 
m. · Other financial service 
n. None of the above 
o. I find it diffLcult to answer this questi'ln 

·~· 

34. What services of the above would you like to kr:ow better or get additional informaiion about? 

a. Consumer credit 
b. Bank current account 
c. Bank deposit account 
d. Currency exchange 
e. Credit card 
f. Bank plastic card 
g. Mortgage loan 
h. Insurance policies 
i. Investments in unit funds 
j. Investments in companies' stock 
k. Private pension fund policies 
L Other fmancial service 
m. None of the above 
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n. I find lt dlffLcult to answer thls questlon 
35. How often do you compare the terms and cohdltlons for provlslon of flnanclal servlces by varlous 

companles before you buy such a servlce? 

a. Always 
b. Sometimes '-' 
c. Rarely· 
d. Never . . . _ 
e. I fLnd it dlfficult to answer this· question 

36. What sources of informatlon do you pay attentlon to whet: chaoslng a company to buy a service -
from? 

a. Advertlsements 
b. Advlce of consultants working for providers of a requlred servlce _ 
c. Information materlals of financlal companles on thelr tarlffs and services of various types 
d. Recommendations of independent financlal consultants or brokers 
e. Advlce of friends and relatlves 
f. Analytlcal materials publlshed ln mass medla 
g. Employer's advlce 
h. Internet resources 
L Other sources 
j. I find it dlfficult to answer thls questlon 
k. No answer 

37. Responden~'s gender 

a. Male 
b. Female 

38. How old are you? 

a; 18-24 years 
b. 25-34 years 
c. 35-44 years 
d. 45-59 years 
e. 60 and over 

39. Your education? 

a. 
b. 
c. 
d. 
e. 
f. 
g. 

Primary or lower educatlon 
Incomplete secondary educatlon 
Secondary education (general or vocational school) 
Speclal vocatlonal education (technical college) 
Incomplete hlgher education (at least 3 years of higher educationallnstitutlon) 
Higher education 
Post graduate 

40. What ls the level of your earnings, 

a. up to 15,000 shlllings/ Francs 
b. 1S001- 30,000 Shillings I Francs 
c. 30,001- 5,0000 Shillings/Francs 
d. S,0001 shllllngs/ Francs and over 
e. Nothing in the last month 
f. I find it difficult to answer this question 
g. No answer 

41. How many people live in your household lncluding yourself and chlldren? 

. . 

-· 

. ' .. . : ' . 
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a. 1 
b. 2 
c. 3 
d. 4 
e. 5 
f. 6 
g. 7 
h. 8 
L 11 
j. 12 
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25. SURVEY METHODOLOGY 

The methodology and approach was mixed method, qualitative and quantitative in nature, using 

literature and documentation review, survey instrument, and key informant interviews (KIIs). Our · 

understanding is that though there has been financial education 1 literacy studies conducted in individual. 

Partner States there no extensive research that has been conducted with a regional scope with a view of 

coming up with an integrated regional strategies and financial education I literacy framework. 

Quantitative research provides statistical data against which accurate predictions and projections can be 

made. 

SURVEY 

Sur~~ey Sample 
The sample universe for the study is all citizens of EAC Partner States aged 18 and 79 years (sample 

frame adapted from OECD/INFE (2013) toolkit to measure financial literacy and inclusion, 2013), the 

study's sample universe cut across all profiles- rich, poor rural urban, male female, young old, etc. Latest 

EAC Partner States National Housing and Population censuses were employed to draw the study samples. 

This includes; Kenya Population and Housing Census Report, 2009, Uganda National Household Survey 

2009/10, Tanzania Population and Housing census, 2012, Rwanda 4th Population and Housing Census, 

2012 (NlSR) and Burundi Population and Area survey - lSTEEBU, 2013. Accordingly, eligible respondents 

(aged 18 and 79 years) drawn from all regional EAC Partner States had an equal chance of being included 

in the sample. 

Weights & Weighting; Priority was to present findings when they were already weighted and Statistics 

Bureaus guidelines on weights-was applied. 

Sampling Design and Analysis Groups- Domains 

The study used cluster stratified probability sampling divided in three levels. First level included selection 

of clusters to ensure representative at national, provincial and urbanization levels (urban/rural). Second 

level consisted of selected households within each cluster, twelve selected, ten were targeted. Third level 

included selection of individual using the KISH grid to randomly select a respondent aged between 18 

and 79 years. 

In computing a reliable sample size, the followlng formula has been applled: 

To compute Sample Size- Infinite Population (where the population ls greater than 50,000) the following 

formula was used, 

Z2 x(p)x(1-p) 
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55 (n) ~ 

c' 
Where: 

55 (n) = Sample Size 

Z ~ Z -value' (1.96 for a 95 percent confidence level) 

P ~ Percentage of populatlon plcklng a: .cholce, expressed as declmal8 

. . 
C ~Confidence lnterval, expressed as declmal (.02 ~+I- .02 percentage polnts)- Margln of error) 

The computed sample size ls there for. 

55 = 3.8416 X .5 X .5 
.0004 

55 (n) = 2,041 
If we adjust the above by a potentlal non-response of 5% .Thls adjustment yleld a sample of 2,161. ·so 

wlth 48% we yleld a smaller sample, yet .we seek for the largest sample size. 

We therefore use p~50% ln the above formula and adjust for a non-response we get a sampl~ of 
: 

n=2.16l 

• At thls sample size, the natlonallevel estlmates wlll be below 5% margln of error. 
I 

Sample Dlstribution 
Country Member State's Population Percentage of Sample Size Frequency 

'between 18-79 Years against ·· population . Per State 
EAC Partner States Combined meml:ier State/ 

Population EAC population 
Kenya 24,000,000 0.3195 690 32 
Uqanda 18,414200 0.2452 530 25 
Rwanda 6,785426 0.0903 195 9 
Burundi 3,964133 0.0528 114 5 
Tanzania 21,950,344 0.2922 632 29 

·Selection of the household 

Wlth a llstlng of the EAs to go to we then used maps for the enumeratlon areas ·and plcked easlly 
i 

identlfiable land[Tlarks/polnts (churches, schools, bridge, cattle dips, road junctions, etc.), which are listed. 

The study randomly picked starting points such that it had 10 intervlews per point. 

The lntervlewer wlll then went to that startlng polnt and proceeded to the nearest household. This 

household formed the first household at whlch an lnterview was conducted. After completing an 

lntervlew, 4 households were sklpped thereby calling on the 5'" household. 

Selection of the respondents within a household 

There are varlous methods of randomlslng respondent selection at household level and the study used 

the Kish grld. Interviewer .llsted all members of the household (in this case, all aged between 18 and 79 
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years) en a systematic order in order of age starting with the olq~st and also collects educational status for 

each ellgible household member. A pre-asscgned random number was used to determ[ne the household 

member selected for interview from the Kish gred. If the selected person was not available the cntervcewer 

made up to two re-calls on different day/times (cncluding evencngs). If a selected respondent was 

unavailable after call-backs or refuseg to partcdpate, the cntervcewer had to conduct an cnterview wcth a 

subst[tute respondent. The substltutcon guidelines were agreed upon wcth consultat[on wcth sampllng 

consultant and could en elude substitutcon by same gende1·, age-band and_ education. 

FIELDWORK 

Tralnlng and Brleftng 
The field team (enumerators) was composed of trained uncverscty students studycng in varcous campus 

located en respectcve countles some of whom have been engaged in s[mclar studces. The whole field team 

was brcefed/ tracned to cnduct them wcth the study background and objectcves and also to famUlarize 

them wcth the study instruments. Potential problems and querces were also addressed at this stage. 

A one day tracncng workshop of intervcewers and the superv[sors was conducted en respectlve countces to 

prepare them to handle the survey [nstruments. The superv[sors went through an extra one day of 

train eng to. prepare them to manage. and supervcse the data collectcon P!ocess. The tracnees were 

subjected to practkal assignments that were assessed to ensure they understood thecr tasks and 

responsibclitces. 

The study coordinators asscsted by the Fceld Coordcnators conducted the tracncng after themselves belng 

trained. The tracning conscsted of a detalled revcew of the questionnacre and a thorough review of 

intervcew procedures and research ethlc5. The trainees also conducted pract[ce cnterviews to en·sure 

approprcate word eng of the questions and to familiarise wcth interview procedure. 

The tra[n[ng program covered the following: 

a) Survey objectives 
b) Expected output 
c) Procedures for samplcng a household 
d) Procedures of cdentifycng target respondents 
e) How to handle potential questcons during the survey 
f) Dos and don'ts of the research project 

The Survey !nstrumen~ 
It was the study's understandlng that one of the critical components of effective financial educatlon 

polldes was to establlsh evcdence through natconal surveys on the level of ftnandal llteracy. Such 

study's/surveys partccular allowed cdentifycng groups wcth partkular weaknesses (such as young and 

elderly populatlons, women and low .cncome groups) and areas of finandalllteracy that deserved spedal 

attentcon through the development of adapted finandal education cnctcatcves.Polccymakers may also wcsh 

to conduct these surveys at regular cntervals to measure progress and the em pact of thecr nat[onal polldes 
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on the populatlon's finandal behavlours. In addltlon, the collectlon of cross comparable data on flnanclal 

literacy enable countrles to benchmark themselves wlth coun~rles wlth slmllar clrcumstances and support 

the identlftcatlon of further effective policles and p:actices. 

Measurement and evaluatlon tools are crltically important ln the development and implementation of 

successful. national strategles for flnancial education. However, their elabo~ation. can be relatively 

complex, challenging and resource-lntenslve, which can llmlt thelr systematlc use in· countries. "The 

absence of an internationally agreed methodology may have also hindered the possibility to compare 

avallable evidence and related policles. 

The basis of the study instrument is the adoptlon of WORLD BANK questionnalre to measure fman.clal 

llteracy and lnclusion. The WORLD BANK questionnalre was deslgned to provlde a flexlble tool that could 

be easlly used by countries to measure fLnanclal literacy and lncluslon natlonally and compare thelr 

results. 

Variables on questionnai.re: 

The study tool lncorporated core questlons deslgned to capture financial knowledge, behavlour and 

attitudes as well as indicators of financial inclusion and key socio-economic determlnants. This instrument · 

the study belleves meets the requirement of the TORs (see attached instrument). The Tool cor:nponents 

ensured that the data collected at a natlonallevel could be compared internationally. 

Pre-Test 

All questlonnalres were plloted before be_lng used for survey and dummy analysis was done._ The survey 

instrument was- pre-tested in both rural and urban areas among 50 prospective study respondents . - . 

chosen from the major educational groups. The pre-test helped identlfy and correct any amblguitles and . . - ' 

dlfficulties before the final questlonnalre was developed, printed arid subsequently fielded. Some of the 

areas of difficultles identified and addressed included; currency conversion, wording and numbering of 

the questlonnalre. Though some prospective respondents felt that the questionnaire was lengthy this was 

however mitigated through modulation of the tool by the enumerators. 

The Fleld Team (Project Management & Field) 
The overall coordination team comprlsed of: 

Project Regional Co9rdinator- To asslst in logistics and coordination of various roles -.Data capture, 

analysts, fieldwork and report dissemination. 

Country coordinators - The country coordinators were responslble for overall fLeldwork coordination. 

This was the person who ensured that field supervision was maintained and back checks were made for all 

interviewers working on this study. He worked in close co-operation with respective field -managers. · 
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Supervisors: ensured data. quallty, .each superylsor was be responsible for supervi?lng ·respective 

country [ntervtewers (enumerators) workcng \vtthtn a sampl~d EA[s]._ The supervisors was assigned the 

interviewers households and spot-checked a sample of tntervtews/questionnaires to verify that ml5takes 

were corrected before they move to a new [leaving a pa11icylar] EA [for another]. 

The field team comprised of a 1 regional coordinator, 5 Country coordinators, 5 field managers, 

supervtsors and interviewers .. VC &SMC drew fteld interviewers based on integrity and intelligence. 

The interviewers were: 

Selected on the basts of their ability and educatlon, as well as general appearance and 

mannerism. 

• They were trained formally. This was followed by practical field experience using a specially· 

designed questionnaire incorporating examples of the many types of questions used in su,rveys. 

Briefed personally on study and supervised by highly experienced staff. 

Controlled using systems built up on the basis of integrity of over years of experience 

loglstlcs (Fieldwork) 
Data collection for the study was conducted at an agreed date. Interviews worked in small teams of 

twenty with. one supervisor. The interviewees were asked questions and complete the questionnaires 

themselves'~nd modulated in s~ctions where the interviewee found difficulty. Interviewers checked their 

questionnaires before handing over to the supervisor who was responsible for back-checking. Supervisor 

randomly selected those questionnaires to back-check with 24 hours of the interview. Supervisors ensured 

all questionnaires from their region were received and passed them on to c'oders/editors. Coders ';editors 

coded all the open ended requesting subjects to -provide mlssing inf~rmation if anY: The coding of 

questlonnaires was done by' wellCtralned and experlenced codlng clerks uslng the standardized code 

sheet, and supervised by the chief lead consultants. 

Quality Control in Fleld Work 
A wide range of both qualitatlve and quantitative research has been· undertaken ranging from small to 

large natlonal random surveys. Great stress was placed on quality and accuracy of informatlon. 

Personnel used in the survey: 

The study made use of team of research interviewers. They worked closely with the Field Managers, 

research executives and supervisors who monitored the quality of their work. 

Supervision of fleld staff: 

• VC &SMC Management is strict and continues to build a culture based on integrity. All 

interviewers worked in teams of twenty, supervised by one team leader. The team leader was 
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responsible for checking all questionnaires while in the field. Any issues needlng clarifications ,, 
were corrected by returning to the respondent. 

• Supervisors accompanied 10% of all calls and 20% back checklng on all surveys was mandatory. A 

minlmum 16% of all interviews conducted by each intervlewer were 'back-checked' by the team 

leader or field supervisor. Thls .tnvolved returnlng to a respondent who had been interviewed ln 

·order to re-lntervlew and verify key points of the questlonnaires, and to check that the selection 

technlques had been correctly applled. .,. 

Questionnaire Design: 

The followlng quallty checks and procedures were followed before the questlonnalres were used in the 

fleld and before they are taken ln for scanning (data entry): 

• 

• 

Questionnaire design - checking the flow of the questionnalre deslgn based on key questions, 

skip routlnes, filters, tick boxes and repr'esentative HNR boxes for the predetermlned data capture 

Test-scanning - establlshing the valldlty of \he deslgned questionnalre and ensuring the 

accuracy of the data captured and its respective database 

• Setting options- this eased accu-rate data capture and cleaning by allowing data to be classifted 

into a single/ multiple 1 matrix format/ HNR's/ obligatory etc. 

• The master copy design- enabled checking statistics of the data captured 

All questionnaires were pre-serialized before they were sent to the tield. 

• Signing of questionnaires - after the questionnaires were brought from the field, checks were · 

done to establish the sample size based on the questionnalres received arid their respective 

quotas onthe sampling frame. 

DATA MANAGEMENT 

To ensure that critical data will be captured as per the scope of the study the following data collection 

tools were appl!ed, as shown in the following table. 

Scope of the Study Methodology Data Work-flow 
Collection ' 
Tool 

Take stock of financial education Survey I Klls I Questionnaire, f. Collection of secondary data 
interventions alr€ady being Documentation Klls interview [regionally] from a 
undertaken-at Partner State level review guide. representative member state's 
and determine the gaps that exist national sample in order to · 
that will aid the EAC fmancial sector situation analysL? showihg 
harmonization process. preliminary findings of 

financial education initiatives 
in EAC, methodology and 
approach, and work-plan. 
Findings wilt be incorporated_ 
in the draft/inception reoort 

li Determine the-differences i.n money Survey Questionnaire g. Collection of primary data 
culture, language and behaviour [regionally] using survey from 
across Partner States and establish 
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Scope of the·Study. .Methodology Dat~ Work-flow 
CollectiOii 
Tool 

the impact on uptake of a representative member 
regionalized flnandal services. state's national sample in 
Establish how behavioural factors order to address sc.ope of 
and other factors such as soda-
economic and ·cultural.backgroui1ds, - assignment iL And iL -
life events and skilts influence -
rational decision making that 
influence financial knowledge in the -
rea ion. 

'• 

iii Assess the variation in information Survey I Key Questionnaire, 
needs that arise from. differences in Informants Klls interview 
prior experience; language.and interviews I guide 
cultural background, current Documentation 
fmancial si.tuati~n and competing review 

'' 
demand for consumers in as far as 

. 
they pose a challenge to tbe_ 
development and deliver]i of 

. -
relevant information to customers. 

iv Develop strategies for accurately Key Informants Klls Interview h. Data capture a11d primary 
presentlng information to interviews I guide analysis of data collected from 
consumers/investors in the face of Documentation the field survey, employing ' 
the growing diversity in ftnanclal review approved data management service providers and distribution 
channels. This witt be with a view to and processing techniques 
enabling financial service providers and software: ' 
to avail consumers' information that --

accurately represents features,· risks i. Modelling the data so ai to 
and returns associated with their -

identify the most important· ' 
products and services .. ard issues-that provide critical 
demonstrate ·integrity and good 

information in order to faith by offering services and 
address scoPe of assignment products appropriate to the 

customers' financial needs. This is iv. to ix. Flrst draft report 
also wlth a view to ensuring that findings will include the 

' .. information overloads are avoided following: 
and fmancial education should be 
differentiated from advertising. The • Situational assessment 
strategies should also be broken 

• Culture, attitude and . down into subsectors (e.g. banking, 
behaviour to financial insurance, capital markets, 
ser:vices and education ·pensions),-by-country and by· - assessment -! oender. · · 

Advise on the appropriate level of Key informants Klls Interview • Monitoring and evaluation v 
inte!Vention for both the private interviews I guide I framework 
sector and the public sector on both Documentation Stakeholder • Proposed levels of 
development a!ld implementation of review consultation intervention for private and 
the rea.ionat;nationat strateaies workshop public sector actors 

vi Developing a framework fo.r Key informants Klls Interview . Proposed institutional 
monitoring and evaluation of .the interviews I guide I arrangements and . 
financlal education program on Documentation Stakeholder milestones 
financial Literacy in the region. review consultation • Sectoral regional financial 

workshop education framework 
vii Advise on institutional arrangements Key informants Klls Interview • Financial education 

for implementing the strategy interviews guide I regulation assessment 
including the. defmition of regional Stakeholder • Financial literacy and -
milestones consultation consumer 

workshoo --
vm Develon a renional fmancial Kev informants Klls Interview 

protection assessment 
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Scope of the Study I Methodology Data Work-flow 
Collection -

Tool 
education framework covering interviews and guide I • Assessment of current 
banking, insurance, capital markets, literature review literature financial literacy program 
pensions and mtcrofmance/SACCOS. reView notes I impact 

Stakeholder 
consultation j. Conductin.g dissemination 
workshop activities with pri.ori.ty target 

lx Advise on the regulation of finandal Key informants lnte!View audiences at regional _ . educatiOn in East Africa interview 
X Review and advice on the adequacy KeY informants Interview and stakeholder workshop. 

of finandal education/consumer interviews and literature Feedback from stakeholder 
protection provisions in the relevant literature review review notes workshop wlll be documented 
laws. and inc9rporated in the final 

xi Assess the impact of a select Survey I Key Questionnaire/ report 
number of existent ftnandalllteracy informants Klls.lnterviews - -

. -

programmes in the EAC Partner inteNiews gUide 
States. ' 

Data capture was done using scanners through the FORMIC program, which has remarkable_ accuracy and . . . 
speed. To ensure that data ls correctly captured, 15% of the survey and interview questlonnalres were re, .. 

scanned and 10% physically checked for consistencles. At data capture we had other quallty control 

measures that ensure data accurate and effective process ln handllng data. These lncluded:-

v'" Statistical checks -Making sure that correct codes for open-ended questions were entered and that 

questionnaires were well coded. This ensured correct and accurate data capture into its respective or 

designated design format according to the quotas, skip routines and filters. 

Preliminary· statistical checks were carried out e.g. on frequencies, particularly on obllgatory 

questions. As a matter of procedure, 15% of each surveys' questionnaires were re-scanned. Thls was 

done at set intervals such that after scannlng every· 'x' number of questlonnaires," a certain number 

had to be rescanned and physically checked. To facilltate this, a suspense database was created. 

v'" Exporting data -Imaging was done to validate that all the hand written characters were properly 

captured. 

v'" Data analysis - after checking the data for possible errors, it was exported to SP~S. Thereafter 

comparisons were made between the formic data and SPSS data. After analysis, tables were checked 

for logic before being passed on for reporting! Consultancy employed the best and latest versions of 

leading market research analysts software available at the ti~e. Software used by consultancy for data 

analysis lncluded SPSS™, Quantum, Quanvert and Formic. 

REPORTING AND MODELLING 

As indicated in the TOR, analysis of the data was under the guidance of consultant and the task force and 

lnvolved ln-depth analysis using a variety of statlstlcal analysis methods. It lnvolved:-
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• Tabulation within an industry standard electronic format 
';. -~1 , .• ,-.-

• Workshop to develop the analysis plan 

Following the plan for a presentation to the EAC 

Finalizing report based on feedback including segmentation modelling 

Offering all support needed for dissemination 

KEY INFORMAt>IT.IN.TERVIEV¥5 (KIIs) 

The aims of the Key informant interviews (KIIs) were to gain perspectives from those stakeholder group 

not covered in detail by other instruments but seen as having an important role in improving access to 

financial services through financial education. 

Klls gained information in specific areas where key informants had specialized knowledge, and provided 

further depth to the study and allowed for some cross-checking of responses from the supply side 

questions for topiCs relating to flnancial literacy provision. Due to the confidentiality issues, Klls were 

more appropriate in the cases of regulators, banks, insurances, capital" markets, pensions, MFis, and 

Sacco's stakeholders where filing of questionnaires mig hi not be appropriate but where a discussion gave 

better results. 

The Klls also provided information regarding the existing policy, regulations,.~nd institutional and legal 

framework conditions enabling or hindering the fmancial education deve)opment and suggested 

appropriate solutions. This information. was gathered from the various financial regulators (Central Bank·' 
. '. .. 

of Uganda, Sacco Societies Regulatory Authority, lpsura~ce Regulatory Authority, The National Treasury, .. 

etc.), Min"istries, Department and Agencies and key player; I stakeholders in the fLnancial services sector. · · . . . . . ' 

·. 
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3. Team Rwanda, Training Session Kigali 
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6. Team Kenya, Training session lsiolo 
•"-<.' 

7. Part of Team Kenya, Training Session, lsiolo 
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9. Team Tanzania, Training Session, Bandari club, Dar-es-.Salaam 
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Measures Taken 

Factors considered · 
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When does use of credit card when buying justified? 

Justification 

If shop has goods respondent 
: needs 

If interest rate on credit is higher 
than on deposit 

if paying for:education that allow 
get better paid job 

If paying for vacation yet lack liquid 
cash- money 

Could not say anything even 
.:oughly_ 

I Refused 

.,. Changes in the pr~perty market 

~ • 
,g · : Changes of indices in the capital 
~ fDarket · 
<:- ·_chaflges of interest rates on a; deposits· 
~ 

'changes of interest rates on "' ·~ credits a; 
Changes in the inflation rate '15 

t: 
-~ 

. Changes in pubUc pensions, and "-" 
·'-~': ~tax_ e~empt~'?ns . 
-·~ Price flyctuations for oi~-gold, tl· 
~ metais, etc. 
~ 

~ 
-~ 

other. 

E: -Don't Watch ·any trends 

.. 
Founc;l _it diffL~ult to 9nswer 
·que:tion· · ::·: 

Country 

Ke~ -RWanda· 
I 

19.0% . :> .~1}f'. ·:;, 
.~ . _.-

. 23.1% 

,··:. 
. .32.3% --

' -~ ~ 
20.0% 

.,- ·--~·-" 

.18.0% 

7.7% ,, .. _ .. ' 

Tanzania 
' ' 

' ' ' : 18.5% 

_I 

14.9%_ 

14.0% 

18.8% 

15.0% 

.• 

5.7~ 5.3% 

9.9% 10.4% 

6.7% 10.4% 

16.2% 24.9% 

. 8.9.%" ~-·_· 6.1%' 

-~.3%"~' 4.1% 

1.7% 3.9% 

25.4% 16.2% 

7.4%. 
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14.0% ., <l 

and child 

skills, training ·1.8% 

stock ·· 

to answer 

How the family usually manages i~s everyday revenues 

Save first and the rest C?" 

... 

··" 
,_·..: ~-.~-~.- -~·~ 

and d6. 

9.6% 17.1% 11.9% 

17.9% 11.7% 

19.8% 

3.5% 

1.4% 

0.4% 

.. '. 
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Found it dlffi.cult to answer question 6.3% 12.3% 

Consum~r credit --:-

Ban~ current accoUnt·:. 
···-" 

Bank deP.Oslt a·ccouitt .,,_. 

~~~t1~~~~:;tri~-· :; · : -... 
• Mortgage loan • •··.. "· · 

:~~~it©:,··>·· 
Investments·in.cb'm·panies· stOck , . 

. Prt-_,;te:p~ni\~~ fu~dp~tlcl~s: · .. 

5~7% 

2.2% 

2.9% 

1.6% 

0.4% 

1.0% 

5.9% 

7.6% 

4.1% 

13.9% 

23.3% 

4.7% 

'4.7% 

2.0% 

.. .. 
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' . ' 

Other services 

None ofthe.above 

Found it difficult to answer question 
Refused . . . - - ....... - • - •.. 

Bank current account 

Bank deposit accoUnt ~~ 

.Currency exchange 

"..I 
4.6% 7.1% 

r ~ ,' 'f 

1.0% 5.1% 

1.5% '1.2%. -

4.6% . -~-2.2% 

8.0% 

10.6% 

2.3% 

-7.8% 

-· . 

-, 

13.1% 

3.1% 
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Private pension fund policies 
--

2.6% 1 I 3.8% 2.7% 4.2% -
. -

Other finandalsetvice " 
-. :."·7;0% .. 5.2% 3.1% 2.9% 4.9% 

,~ . . ""· " .. tT~'< 

None of the above . :·- ::: 4,:1~ 3.0% 2.6% 4.8% 6.3% 

Found it difficult to answer } .:~.·~~~%- 2.4% I 5.6% 4.4% I 8.0% 
question · ... 

; ~'---.: ·--
:- -~) .. 

Country 

Burundi Kenya Rwanda Uganda 

Always . 21.1% , ... 39.0% 27.7% -32.7% 

\-~~:1% ~ 

2?.;;;; 39.0% Sometimes 32.3% 
.. ,., 

Rarely 14.9% 24.1% 15.9% 18.0% . 
Never 9.6%·· 6.2%· 8.7% 9.4% 

Found it difficult to answer question ;·.5.3% 3.5% 7.6% 

Sources of information paid attention to when choosing a company to buy a service from * C_ountry Cross 
t2bulation 

Advertisements 
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Found it ditftcult to answer question 

No answer 

Completely sure 

Rather sure 

Fifty-fifty 

Not quite sure 

Not sure at all 

Found it diffLcult to 
answer question. 

Refused 

.,..,;o;,-;:.(:,,;,~ 

9.6§~ -~, 
'-~ :....;~';:;'F·:t:._.,_, 

-11.4% 
"->' r•--• ,.,.· .. 

-1i·].r 

.. 9% 1.8% 

.9%' •. ;."'·- ~- 3.8% 
. 

Country 

Rwanaa Tanzania Uganda 

9.6% 8.2-% 

9.2% 6.1% 10.2% 

27.4% 30.3% 

20.6% 22.5%-

·_14.7% 10.4%-

. 

14.0% 4.1% 

7.6% 14.3% 
.. 

Did make a purchase of financial se!Vice_ in the last 5 years that was later regretted? * 

%within Country 

Count 
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Did make a 
purchase of 
financial service in 
the last yrs. that 
was later 
regretted? 

Yes 

No 

Found tt 
difficult to 
answer 
question 

Burundi Rwanda 
53.8% 

41.0% 

5.1% 

Tanzania Uoanda 
33.8% 37.0% 

59.9% 55.2% 

6.3% 7.6% 

Did make a purchase of financial service in the last 5 years that w~s- later regretted? 

'Nothing.· 

~ .. 

StoPPed-using the serviCe before the contract 
expired 

Submitted a grievance to the company (seller) 

sUbmitted a claim to a government authority 

Other 

F9und it difflcult to answer question 

Refused 

$0; government does not 
l!lsyre:"'agaln~t losses 

$200 

-.~ . 
:~ · The government insures all 
_ti -fulLarTiourlt':- ·- ·" 

q'uestio~ 
:··_ -~-:;. __ \ ,.-. :)·_·::. 

-,-;· 

.·, .. 

Countrv 

7.0% 

2.9% 

13.5% 

56.6% 

Uganda 

23.8% 

24.9% 

13.2% 

17.5% 

12.2% 

2.6% 

5.8% 
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~ettin~ """"""'targets, 
"' "'~''"plan 
How to avoid falling into debt when 
using credits. 

Hbo_w
1

_, to plan ankd I evaluhate ""~f"~ -''"' 
a L Lttes to ma e pure ases o 
durables (car, apartment). 

How pension scheme work and to 
secure old age income _ 

"",.~,~services current accounts, 
saving· · and plastic card.. -

' . " 

BUrundi Keny§ 

31.6% 21.5% 27.6% 

1.8% 2.7% )2% 

-' 

, 4.4% 1· 5.3% 
. ' 

: I 
.. 

2.6% 4.9% 4.2% 

4.4% 60% I:;:.:&' 3 .. :), -7.1% . 
- -· , · it' ' ~-Li;r: < ; -.: 

Consumer credits to purchase · _: ~i~ :~,\ · -. ' 
hg~o;rt~~;;;"s'";aa"n,;i~liOosiaemnrvssic_es ________ -t_c:c _~...,. -~i;.9.4%;;:;~"-' ,.'.·. t---::;-;.3.4:;.%% __ •· N~ t~;· ·i ;~:;:,;~_· 

Insurance and insurance products __ 4.4% 2_1% ts-;· .•.... , •.··->(2:~o/o·'·j~; 

Private eo",'"" funds 

Capital markets, stock and unit fund 
shares 

Sources of i, 'v":'""v' on:"'""""' 
seJVtces, how to mterpret the 
information from the objective one 

·•2.6% 1.0% 
. . .. 
.. z.9%· ..• 4.1% 

Uoanda 

25.8% 

3.7% 

5.~% 

5.5% 

8.6% 

3.3% 

2.0% 

3.7% 

1.0% 

4.9% 

5.1% 

:a% 

3.3%' 

3.5% 

5.5% 

8.8'% 

Uganda 

4.5% 
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Bank current account 

Bank deposit account 

Currency exchange 

Credct card 

Bank plas!lc card 

Mortgage loan 

Insurance policies 

Investments in unit funds 

l~yestments in companies'' stock 

PriVate pension fund policies 

other services 

None of the above 

Found it difficult to answer 
question 

,,· 

19.3%. 5.6% 

2.1% 

4.1% 

4.6% 

6.2% 

.8.7% 

5.6% 

3.6% 

8.2%" 

5.6% 

2.1%. 

1.5% 

3.6% 

14.9% 10.4% 

13.3% 10.6% 

4.5% 4.5% 

5.8% 3.5% 

2.8% 2.9% 

5.1% 9.0% 

5.8% 8.4% 

7.0% 5.7% 

15.5% .13.7% 

6.1% 6.5% 

1.9%-.- 3.1% 

3.2% 4.9% 

1.9% 4.7% 
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Consultants from the service provider 

Independent fmancial consultants or -
brokers - -

Advice of friends and relatives 

Analytical 
media 

resources 

Other sources 

in mass 

Found it difficult to answer question 

answer 

22.5% 

15.9% 

11.4% 
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Eighth 
.. 

Other people" 

. . 

Most trusted Institutions to offer Financial 

Pension fund and/or insurance 
· ComPa_nies , 1 

Other p~ople 

... 

.. ::·· '•' 

Rwanda 

or public 
involved in · 

(. · c_onsumer-·rtQhJs) ,. :::· 
. · . pr:_«?tection· ·· 

: .. :._Jnde·pef19.ent nr•an>CJaL 
" .. ~ · · :Consultants ·. 

.. 
' ,;•, 

insurance companies 
' . 
Oth~r people 

.Unit iimle,;tn1ent 
(hla~agement 
compa'nies) 

Other people 

Non-government 
organizations or public 

organizcitiOns irlvolved in 
consurner rights 

protection 
· Mass media,'.Qournallsts and 

- 1Vpresenters) · 

Unit investment 
(n~anagement' companies) 

Other people 
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'· 

Fifth 

Sixth 

. :,·.' .. 
.s~-~~nth ,, ·" 

Eighth 

Tenth 

. chan9es of indi~es i~ the 
. capi~al market 

Changes of interest rates on 
credits 

PriCe fluctuatiOns for oil, 
gold, metals, etc. 

· ,- Other 

Changes in the inflation 
rate 

. ' 
Changes of interest rates on 

deposits 1 ' . . . . ~- .. 
. Changes in public pe~slons, 

and tax exemptions" 

-.· 
·~rlce fluctuatlons_ for-oil, gold;._ 

':' · metals, etc. 

Found it difflcult to answer 
quesfLon 

Other 

What financial seJVices does 

.tn.suran~e poliCies .. 

' . 

Changes of interest 
rates' on credits 

Changes ln the property 
market 

Chan·ges of interest rates 
oD deposits 

Other 

chaOges ,ot:lndi~es i~. th~·~· 
·capital mar~et', 

Changes in public 
pensions, and tax 

exemptions 

Don't watcl~ any 

Changes in 
public penSions, 

· and tax 

Changes· of· 
interest rates on 

credits 

Price fluctuations · 
for all, gold, 
metals, etc. 

Other 

would like additional information about? 

Cha'nges ~n the 
inflation rate 

Changes in the 
property market 

Found lt difficult to' 
answer question 

Changes in publiC 
pensions,, and tax 

Changes of indices in 
the cai?Ual market 

. Price· fi~dUat_ions for_ oit, . 
· gold,_ metalS, etc. 

Other 

in 

'~ank cUrrent account_ Bank deposit account 

·. 

;...,._ 
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Sixth 

Seventh 

" 

None of the-above 

Rank Burundi 

Advertisements 

'Found it difficult to 
answer question 

fund 

None of the ai.Jove 

Credit card 

Insurance policies 

Mortgage Loan 

'' 
CUrr~ncy exchange 
"· . . ' . 

Consumer.credit 

Found it difficult to 
answer question Bank plastic card 

Sources ofinformation paid attention to when choosinq a company 'to buy a service from 

•. c·· 

Kenya 

'Provider's Information' 
materials; tariffs and 

,, .servi.ceS 

4:':: 

,·- :_.;· ... ~~~~rti~~me_~t~,.-.' _ :-r" 

Country 

Rwanda 

· Advertisements 

. 

.. C~nsultants from the · . 
-.·?service pfovlder: ,. ·· 

~' ' 

Tanzania 

Advertiserneltts 

Provider's lnfonnation. 
'-'-' 1 materials;" tariffs and .. 

,. '' I ' servtces 

Uganda 

Advertisements 

Consultants from the service provider 
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Fifth 

Sixth 

'Advice of friends and 
,relatives 

Internet resources 

•' 

Independent financial 
consultants or brokers 

Analytical mateti<.i!s 
published in mass media 

-'NO answer 

lntemet resource$:" 

, .. 

No answer 

Found it difficult to 
ansl,"fer question 

Independent financial 
consultarts .or, bi"okers 

internet resources 

'•'·. 

.·. 

Internet resources 

Analytical materials 
pubtished in mass media 

Independent financial 
~on~ultanls or brokers 

Found it difficult to answer 
question 

Employer's advice 

No answer 

Advice of friends and relatives 

Independent financial consultants or 
brokers 

Analylical
1 

materials published in m<Jss 
media 

Found it difficult to an.swer questiOn 

·• 
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How the family managed ends when income dropped by Respondent's gender 
- : : I ·_ 'iT! 1 . 

I" ' ' 
ReruS{.l-... d~ r!if:~r~~~~[!~o.s% 

~~'>}"i"f'.$#l=$go:-@i ·8.9%· 

Found it difficult to answer question 1~j 2.;%\r··~; ~· 
~~~ 2.9% 

r:n:~:-

~~ /;.'' 

oo%i' s.o% . ' 
:. 'i 
•li! Female 

Cut down expenses and save 

10.0% 
i' 

Iii! Male 
~I l 

15.0% 20;0% 2.5.0% 30.0% 35.0% 
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goods 

Make a tong-term savings sc as for 
more expensive goods. 

11.5% 

-

15.1% 

16.0% 16.2% 
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qu.estlon ·. 
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Found it 
difficult to 
-answer 
questlon 

14.6% - 7.6% 6.1% ~.9% 

\-
' 
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To earn ~ncome throuah 
increased market value of assets, etc. 
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APPENDIX A: 

(see Country ReJ=>orts) 
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